EDITOR  &  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by  The  Editor  St  Puhlishcr  Co^ 

J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor;  Suite  1700  Times  Building,  42nd  St.,  at  Broadway, 

New  York.  Telephones,  Bryant  3052-3053-3054-3055-3056.  Charter  Member  Audit  Bureau 
of  Circulations.  Member  Associated  Business  Papers,  Inc. 


Vol.  59 


NEW  YORK,  FEBRUARY  19,  1927 


No.  39 


Scripps-Howard  N.  Y.  Telegram  Purchase 
Realizes  Ten-Year-Old  Ambition 

Price  Undisclosed,  But  Reported  to  Exceed  $2,500,000 — New  Owners  Drop  A.  P.  Membership  With 
Editorial  Explanation — Howard  Outlines  Paper’s  Intentions 

jVEW  YORK  EVENING  TELE-  By  PHILIP  SCHUYLER  tention  arrested  by  the  actu)U  of  Scripps 

i^nPAM  haQ  nAccf^I  to  S>rrinns-Hn\.vard  Howard  on  cnrrrnderinir  five  .A  P. 


^’GRAM  has  passed  to  Scripps-Howard 
ownership,  the  26th  newspaper  in  the  na¬ 
tional  chain,  purchased  from  William  T. 
Dewart,  president  of  the  -Vne  York  Sun, 
for  an  unknown  sum. 

This  ambitition  of  10  years’  standing  to 
enter  the  New  York  field  has  been  reality 
now  since  Feb.  10,  when  the  contract  was 
signed  which  made  the  six-day  evening 
daily  established  hy  James  Gordon  Ben¬ 
nett  a  member  of  the  Scripps-Howard 
group. 

Based  on  the  rumored  price  ot  $2,- 
500,000  for  the  Telegram,  the  Scripps- 
Howard  organization  has  invested  nearly 
$5,000,000  in  news¬ 
paper  properties 
since  last  November. 

The  papers  purchased 
in  this  four  months’ 
period  were  _  the 
Knon'ille  Sentinel, 
for  merger  with  the 
Seu's  as  the  News- 
Sentinel;  the  Mem¬ 
phis  Nexi's-Scimitar, 
consolidated  into  the 
Memphis  Press- 
Scimitar  and  the 
Deni'er  Rocky 
Mountain  A^ews  and 
the  Peni’er  Times, 
the  latter  joined  with 
the  Deiwer  Express. 

Denver  is  at  present 
a  particularly  lively 
undertaking,  b  r  i  1  - 
liantly  illuminated 
with  promotional 
lireworks. 

Roy  W.  Howard’s 
first  executive  act 
as  chairman  of  the 
board  in  control  of 
Sew  York  Telegram 
was  to  give  notice 
to  the  .\ssociated  Robert 

Press  that  he  could 
not  conform  to  cer¬ 
tain  A.  P.  by-laws  and  the  service  was 
discontinued  on  Saturday  night,  24  hours 
after  possession  of  the  paper  had  been 
takea  The  A.  P.  by-laws  objected  to 
demand  exclusive  property  right  to  local 
news.  This  followed  the  precedent  es¬ 
tablished  after  the  recent  Scripps-Howard 
purchase  of  the  Denver  RcKky  Mountain 
News  and  Times.  The  Telegram’s  .Asso¬ 
ciated  Press  wires  were  immediately  re¬ 
moved  and  additional  United  Press  wires 
were  installed. 

In  an  editorial  published  in  the  Tele- 
Rram  of  Tuesday  of  this  week,  the 
Scripps-Howard  attitude  toward  the  As¬ 
sociated  Press  was  reiterated.  Briefly 
this  was  that  although  the  organization 
*■35^ friendly  to  the  A.  P.,  it  objected  to 
Its  “monopolistic  tendencies’’  and  believed 
»  commercial  news  gathering  agency 
supply  better  service.  The  editorial 
IS  reprinted  in  full  elsewhere  in  this  ar¬ 
ticle. 

“There  is  nothing  new  in  this  situation,” 
was  the  comment  forthcoming  from  Kent 


IP 


By  PHILIP  SCHUYLER  tention  arrested  by  the  actiim  of  Scripps- 

Howard  on  surrendering  five  .A.  P. 

Cooper,  general  manager  of  the  Asso-  xcithout  being  neutral  on  our  editorial  memberships  during  the  past  few  weeks, 
ciat^  Press.  Mr.  Howard  has  ex-  pages.  The  loss  of  these  few  memberships  can- 

pressed  his  opinions  before.  There  are  “Of  course,  we  expect  to  have  some  not  he  a  matter  of  any  serious  conse- 

many  who  differ  from  him  in  their  views.”  opinions.  Some  of  them  may  be  wrong.  (|uence  to  the  .A.  P.  On  the  other  hand 

Mr.  Cooper  also  called  attention  to  the  But  we  will  hope  for  a  fair  average  ai  the  comment  that  has  resulted,  and  the 
fact  that  the  Nexo  York  Daily  News  con-  least.  When  we  do  have  opinions  we  will  extent  to  which  the  attention  of  pub- 
sidered  the  Associated  Press  membership  put  them  on  the  editorial  page  where  we  Ushers  has  been  focussed  on  the  entire 

worth  $350,000,  and  was  now  advertis-  think  they  belong.  They  will  be  labeled  press  association  situation  is  bound  to 

ing  its  election  in  full  page  space  in  New  and  the  reader  who  is  interested  in  our  have  a  good  effect.  It  is  a  healthy  thing 
York  standard-sized  dailies.  news  and  cares  nothing  for  our  opinion  for  .American  journalism  that  publishers 

“Naturally  the  Scripps-Howard  organ-  can  have  his  journalistic  refreshments  a  are  today,  more  than  ever  before,  in- 
ization  has  been  greatly  pleased  by  the  la  carte.  terested  in  obtaining  first  hand  informa- 

cordiality  of  the  reception  extended  and  “Someone  has  been  very  busy  circulat-  tion  about  the  methods  and  products  ot 
the  spirit  of  fairness  evidenced  by  all  ing  the  report  among  New  Vurk  ad-  tlie  press  associations  which  play  so  im¬ 
portant  a  part  in  the 
fabrication  of  their 
papers.  Myths  are 
being  dissipated  by 
facts. 

“Some  attention  is 
at  last  being  given 
to  the  fact  that, 
though  in  thorough¬ 
ness  of  news  cover¬ 
age  and  the  numer¬ 
ical  strength  of  their 
clientele,  the  United 
Press  and  the  .As.so- 
ciated  Press  are  ap¬ 
proximately  equal, 
the  service  of  the  .A. 
P.  costs  its  members 
some  $7,000,(100  a 
year.  The  service 
of  the  United  Press 
(which  at  least  sev¬ 
eral  hundred  puh- 
li.shers  think  is  su¬ 
perior)  costs  less 
than  $4.000.0(K)  a 
year.  It  would  seem 
that  the  difference 
represents  the  high 
cost  of  ‘mutuality’.’’ 
Getting  back  '  to 

P.  Seripps  Hawkliir.  Roy  W.  Howard  the  subject  of  the 

New  York  news¬ 
paper  comment  on 

of  the  New  York  publishers  in  announc-  vertisers  that  the  Telegram  wdl  be  the  Telegram  deal  Mr.  Howard  said : 
ing  the  change  of  ownership  of  the  tabloided.  The  report  is  without  a  par-  “I  wish  you  would  correct  what  I 

Telegram,”  Mr.  Howard  told  Editor  &  tide  of  foundation.  That  the  Telegram  am  sure  was  an  unintentional  misstate- 
PuBLiSHER.  will  continue  a  standard  sized  paper  is  ment  of  a  reporter  on  one  of  the  morn- 

“We  most  certainly  are  not  going  to  re-  one  statement  regarding  its  future  that  ing  paix-rs  who  quoted  me  as  saying  that 
peat  the  experience  of  John  Alexander  I  am  willing  to  make  without  (|ualifica-  we  could  probably  have  sold  the  Tele- 
Dowie  and  try  and  make  New  York  tion.  gram  membership  for  a  good  price, 

over.  It  can’t  be  done.  Besides,  our  “Considerable  comment  has  resulted  What  I  said  was  that  possibly  we  c(iuld 
desires  do  not  run  in  that  direction.  We  here  in  New  York  from  our  dropping  of  have  sold  it  for  something,  but  that  we 
have  a  feeling  that  not  only  New  York,  the  .Associated  Press  service.  The  fact  did  not  regard  it  as  having  anv  value.’’ 
but  the  country  in  geperal,  is  fed  up  seems  to  have  been  overlooked  along  Robert  P.  Seripps.  who  has  been  oc- 

on  being  ‘reformed.’  Park  Row,  that  throughout  the  United  cupied  with  the  administration  of  his 

“The  Telegram  under  Scripps-Howard  States  hundreds  of  newspapers  to  which  father’s  estate  in  recent  months,  is  in 
management  will  not  be  a  paper  of  the  .A.  P.  Service  is  available  for  the  San  Diago  and  kept  in  touch  with  the 

‘isms.’  To  the  extent  of  our  ability  to  asking  do  not  use  that  service  for  the  negotiations  by  wire, 

make  it  so  it  will  be  a  nm’J-naper.  We  simple,  and  by  no  means  startling  reason  The  Telegram  represents  a  consolida- 
have  no  desire  to  run  the  politics  of  that  they  prefer  the  United  Press,  tion  of  the  Bennett  Telegram  and  the 

New  York — city  or  state.  We  do  hope  Similarly,  in  South  .America,  where  both  New  York  Evening  Mail.  Frank  .A. 

to  contribute  something  to  the  task  of  services  are  equally  available  to  all  news-  Munsey  had  bought  the  Mail,  when  he 
making  it  possible  for  people  to  judge  papers  and  where  most  all  of  the  lead-  was  “cleaning  up  the  New  York  eve- 
of  political  and  economic  issues  on  the  ing  journals  have  tried  both  services  ning  field.”  He  paid  $2,(X)0,0(X)  for  the 
basis  of  a  more  adequate  fund  of  un-  the  United  Press  clientele  today  outnum-  Mail  in  1924. 

biased  information.  We  expect  to  be  both  bers  the  .Associated  Press  clientele  about  Mr.  Howard  is  satisfied  with  his  pur- 
independent  and  neutral  in  our  news  col-  nine  to  one.  chase.  He  believes  he  has  a  firm  founda- 

umns.  We  expect  to  be  independent  “It  is  a  bit  surprising  to  note  the  at-  (Continued  on  page  12) 


W.  W.  Hawkliin 


Rov  W.  Howard 
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Editor  &  Publisher  for  February  19,  1927 


COWLES  CONTROLS  DES  MOINES  FIELD 
WITH  PURCHASE  OF  DAILY  CAPITAL 

Lafayette  Young’s  Paper  Merged  With  Tribune  In  Evening 
Field — $600,000  Reported  Sale  Price — Capital  Building 
Not  Included 

^HE  Des  Moines  (la.)  Capital,  after-  The  combined  paper  will  be  published 
noon  newspaper,  was  sold  on  Friday  from  the  plant  of  the  Register  and  Trib- 
of  last  week  to  the  Des  Moines  Register  une.  Eighth  and  Locust  streets,  and  this 


-  morning  and  eve-  larged  task  of  production.  last  week  and  was  arrangeU  by  Palmer, 

ning  combination,  One  of  the  most  important  mechanical  LeWitt  &  1  aimer,  neuspaper  brokers, 

for  a  price  in  the  enlargements  will  be  the  addition  of  two  \ork.  Dean  l*almer  represented 

neigbborhoorl  of  nc'w  Goss  se.xtuple  presses,  which  were  the  firm  in  the  transaction. 

toliOOOO  and  on  installed  by  the  Capital  approximately  Register  and  1  ribune-Capital  are 

Monday  of  this  a  year  ago.  represented  nationally  by  1.  .V  Klein, 

week  was  merged  These  presses  will  be  moved  to  founda-  Vork,  Gu>  Osborn,  inc.,  Lhicagu, 

with  the  Tribune  tions  on  the  press  room  level  under  the  J*  fhdwell  Lumpany,  ban  rran- 

in  the  evening  Register  and  Tribune  annex,  west  of  the  cisco. 

field.  The  com-  present  lines  of  Register  and  Tribune  .  ,d  m  idc  ah  irr»i  iMrn:r» 
bined  paper  car-  presses,  and  will  be  assembled  there  as  a  ACCURACY  BUREIAU  FOUNDED 

ries  the  title  of  double-se.xtuple  press  combination.  - 

Tribune-Capital.  The  Capital’s  color  printing  press  like-  Oes  Moines  Papers  Promise  Novel 

Lafayette  wise  will  be  added  to  the  two  color  presses  Precautions  to  Assure  Fair  Play 
\oung,  Jr.  and  now  in  the  Register  and  Tribune  press  , 

Gardner  Cowles  Harold  Young,  room,  and  will  be  used  in  the  printing  of  To  insure  maintenance  of  highest 
sons  of  the  late  magazine  and  comic  sections.  standards  and  utmost  fairness  in  their 

Lafayette  Young,  were  owners  of  the  Twelve  linotype  machines  and  a  com-  relations  with  the  public  and  in  the  ma- 
Capital.  Gardner  Cowles  is  publisher  of  plete  stereotyping  outfit  are  included  in  terial  published  in  their  columns,  the 

the  Register-Tribune,  and  his  son,  John  the  mechanical  facilities  at  the  pre.sent  Register  and  Tribunc-L  apital  have  estab- 

Cowles,  is  asso-  Capital  plant  which  will  be  available  as  lislied  a  Lureau  of  Accuracy  and  fair 

'  needed  in  the  arranging  of  production  fa-  Play. 

cilities  for  the  combined  newspaper.  bred  Pownall,  former  editor  of  the 


FlFl  lY  Cowles  is  a 

iVlWllvEjO  r  ISLti-tU  member  of  the  Newspaper  Advisory  Com- 

Fpv  All  VT  A  PIT  A  I  mittee  of  the  Audit  Bureau  of  Circula- 

I  1  I  lions.  His  son,  John  Cowles  is  a  director 

-  of  the  North  American  Newspaper  Alli- 

With  Tribune  In  Evening  Lafayette  Young,  publisher  of  the  Capi- 
Je  Price — Capital  Building  tal  has  been  active  in  the  American 
I  ,  ,  Newspaper  Publishers  Association  and 

luded  American  Society  of  Newsi>aper 

-  Editors.  He  was  a  speaker  at  the  an- 

The  combined  paper  will  be  published  nual  convention  of  the  latter  organization 
from  the  plant  of  the  Register  and  Trib-  in  \\  ashington  recently, 
une.  Eighth  and  Locust  streets,  and  this  Ifj't  sale  was  the  result  of  negotiations 
plant  will  be  expanded  to  handle  the  en-  carried  on  from  Monday  to  Friday  ot 
lariied  task  of  nroduction.  week,  and  was  arranged  by  Palmer, 


Gardner  Cowles 


Lafayette  Young,  were  owners  of  the 


ACCURACY  BUREAU  FOUNDED 


Precautions  to  Assure  Fair  Play 

To  insure  maintenance  of  highest 
standards  and  utmost  fairness  in  their 


c  i  a  t  e  publisher. 

Harvey  Ingham, 
editor  of  the  Reg¬ 
ister,  is  vice-pres¬ 
ident  of  the  pub¬ 
lishing  company 
and  J.  N.  Darl¬ 
ing,  the  cartoon¬ 
ist,  is  secretary. 

The  merger 
leaves  Des 
Moines  with  only 
two  newspapers, 
the  Register  in 
the  morning  and  ,  „ 

Sunday  field  and 
the  Tribune-Capi¬ 
tal  in  the  evening.  Three  years  ago  there 


cilities  for  the  combined  newspaper.  bred  Pownall,  former  editor  of  the 

The  consolidation  brought  together  the  Des  Moines  Capital,  will  be  manager  of 
youngest  and  oldest  Des  Moines  dailies,  the  bureau.  1  he  new  department  will 
the  Capital  having  been  the  exclusive  correct  errors  in  the  news  columns  and 
property  of  the  Young  family  for  almost  handle  complaints  of  every  kind  concerii- 
.17  years.  The  Tribune  was  started  bv  '*115  circulation,  advertising,  business, 
Mr.'  Cowles  in  1908.  The  Capital  was  credit,  mechanical  and  other  departments 
purchased  in  1890  by  afayette  Young,  Sr.,  oi  the  Morning  Register  and  the  hveii- 
who  previous  to  that  had  been  publisher  “iS  I  ribune-Capital. 

of  the  Atlantic  (la.)  TelegrapHt.  After  function  of  the  bureau,  according 

a  long  career  as  publisher  of  the  Capital,  Ic)  the  announcement  of  the  publishers, 
during  which  he  served  by  the  appoint-  **  Register  and  the  Irib- 

ment  the  unexpired  term  of  J.  P.  Dolliver  une-Capital  are  as  fair  and  accurate  in 
as  U.  S.  Senator,  Mr.  Young  died  Nov  ‘heir  news  columns  as  it  is  humanly  pos- 
15,  last,  at  the  age  of  78.  He  left  the  "lake  them.”  Ihe  two  news- 

newspaper  to  his  two  sons.  papers  ••intend  to  go  further  than  any 


the  Tribune-Capi-  newspaper  to  his  two  sons.  papers  intend  to  go  turther  than  any 

tal  in  the  evening.  Three  years  ago  there  Gardner  Cowles,  publisher  of  the  Regis-  papers  anywhere  have  ever  gone  to  iii- 
were  four  dailies  in  the  city,  the  Cowles  ter-Tribune  entered  the  newspaper  busi-  public  fair  play  and  prompt, 

dailies,  the  Capital  and  the  livening  Seivs.  ness  at  the  age  of  40  with  the  purchase  courteous  attention,  the  announcement 
owned  by  the  Scripps- Howard  News-  of  the  old  Des  Moines  Register  and 

papers.  The  News  was  absorbed  by  the  Leader  in  1903.  Up  to  that  time  he  had  " 

Tribune  Nov.  8,  1924.  been  a  banker  at  Algona,  la.  Harvey  AWARDS  BUILDING  CONTRACT 

The  sale  price  included  only  circula-  Ingham,  present  editor  of  the  Register  The  Oklahoma  Press  Publishing  Com- 
tion,  good  will  and  machinery.  The  had  been  an  Algona  newspaper  man,  and  pany,  which  publishes  the  Muskogee 
Youngs  own  the  building  in  which  the  at  the  time  Mr.  Cowles  bought  the  Regis-  Daily  Phoenix  and  Tiines-Dcinocrat,  has 
Capital  was  published  at  Seventfi  and  ter  and  Leader  was  its  editor.  He  has  awarded  contract  for  construction  of  its 
Walnut  streets.  Accounts  receivable  were  been  associated  with  the  publishing  com-  new  home. 

also  retained.  - - - - 

tal? bciUhrV  ArihuJ'BSnCs^  JANUARY  LINAGE  LOSS  IN  N.  Y.  709,583  UNES  | 

will  appear  in  the  merged  paper,  it  was  - - - - - 1 

announced.  A  number  of  the  Capital  TANU.'\RY  advertising  in  New  York  newspapers  fell  behind  last  year  by  709,583 
executives  were  engaged  by  the  Inbune-  J  lines-from  15,682.520  lines  to  14.972,937  lines.  Gains  were  shown  bv  six  of 

Capital,  and  each  member  of  the  Capital  15  below: 

staff  not  retained  was  given  a  weeks  Percent..ge of 

salary  by  Mr.  Young.  1927  1926  Total  Space  1927  1926  Gain  Loss 

In  announcing  the  merger  the  Register-  1 453  1,448  American  .  7.4  1,106,830  1,292,578  .  185,748 

Tribune  said  in  part:  1,740  1,626  Herald  Tribune .  11.0  1,634,560  1,718,884  .  84,324 

'•In  line  with  the  clear  trend  toward  2,160  2,104  Times  .  16. 6  2,480,474  2,766,530  .  286,056 

in  line  wiin  ine  ticar  irei  u  ^  .  ^  ^  1,361,127  1,593,758  .  232,631 

fewer,  larger  and  better  newspapers.  97^  945  ‘Mirror  (Tabloid) .  2.2  336,361  .309,996  26,365  . 

which  has  brought  about  hundreds  ot  1,508  1,400  News  (Tabloid) .  4.6  690,192  636,350  53,842  . 

imuortant  newspaper  consolidations  in  the  1.0-56  1,068  •Evening  Graphic .  2.1  309,256  243,650  65,606  . 

1  ♦  r'  .  ‘  rioc  Mninec  Fvenirnr  1-1-56  1.150  ‘Evening  Journal .  8.0  1,192.726  1,224,100  31,374 

last  few  years,  the  Des  Moines  Evening  g.g  ‘Evening  Post .  3.7  552,776  534:900  17,876  ....... 

Tribune  and  the  Des  Moines  Capital  have  774  828  'Evening  World .  5.4  803.461  820,918  .  17,457 

been  combined  into  one  newspaper.  1,112  1,1 18  *Sun  .  9.7  1,452,074  1,453,598  .  1,524 

‘‘The  consolidation  has  been  made  with  'Telegram  .  3.1  468,166  511,108  42,942 

me  consolluaiion  na^s  oecn  lUdUC  WIUI  ^  ^70  1,284  Brooklvn  Eagle .  9.5  1,426.496  1.441,888  15,392 

the  full  expectation  and  purpose  ot  pro-  g06  764  Brooklyn  Times .  4.2  632,696  629,848  2,848  . 

ducing,  by  means  of  it,  better  newspaper  502  588  Standard  Union .  3.5  525,742  504,414  21,328  . 

service  to  the  people  of  Des  Moines  and  ^^^35  i7_280  Totals  .  14.972,937  15,682,520  .  709,583 

lows,  thsn  could  otherwise  be  produced.  *No  Sunday  edition.  Net  Loss 

“There  is  in  the  minds  of  the  Tribune 

and  Capital  management  a  feeling  that  5926  1925  1924  1923  1922  1921 

newspapers  of  large  circulation  are  American  .  1,106,830  1,292,578  1,176,958  5,250,766  982,190  924,126  906,002 
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690,192 

636,350 

53,842 

1,036 

1,068 

•Evening  Graiihic... 

...  2.1 

309,256 

243,650 

65,606 

1.136 

1,150 

'Evening  Tournal.  . . . 

...  8.0 

1,192,726 

1,224,100 

31,374 

882 

858 

•Evening  Post . 

...  3.7 

552,776 

534,900 

17,876 

774 

828 

•Evening  World . 

. . . .  5.4 

803.461 

820,918 

17,457 

1,112 

1,118 

•Sun  . 

...  9.7 

1,452,074 

1,453,598 

1,524 

596 

648 

'Telegram  . 

...  3.1 

468,166 

511,108 

42,942 

1.270 

1,284 

Brooklyn  Eagle.... 

...  9.5 

1,426.496 

1,441,888 

15,392 

806 

764 

Brooklyn  Times.... 

...  4.2 

632,696 

629,848 

2,848 

502 

588 

Standard  Union.... 

...  3.5 

525,742 

504,414 

21,328 

17,236 

17.'>80 

14.972,937 

15,682,520 

709,583 

'No 

Sunday  edition. 

Net  Loss 

1927  1926 

1925 

1924 

1923 

1922 

1921 

American 

. .  1,106,830  1,292,5 

78  1,176,958  1,250,766 

982,190 

924,126 

906,002 

Herald  . 

982,140 

1,067,368 

1,114,138 

1,112,868 

Herald  Trib . 

..  1,634,560  1,718,884  1,304,634  905,316 

839,996 

893,498 

868,706 

and  deep  interest  in  them,  that  they  have  World....... -  5,361,127  5.593,758  5.405,354 

distinct  obliptions  to  givx  the  public  the  xews'^(TBE)’.. 69o’,192  636:350  5l4:o62 

finest  possible  service,  and  that  the  bigger  Eve.  Graphic .  309,256  243,650  98,518 

a  newspaper  is  the  more  vitally  true  it  is  Eve.  Journal .  1,192,726  1,224,100  1,307,314 

that  in  order  to  advance  it  must  deserve  1;;^;  ••sii.VVo  *  470.232 

to  advance.  Eve.  World .  803,461  820,918  750,896 

The  announcement  in  the  Capital  by  Globe  . 

Lafayette  Young,  Jr.,  and  Harold  Young,  Sun  .  5,n3,i52 

stated  that  both  have  been  concerned  with  p  -.L- ' '  • ' '  142I496  i.44r.888  1.349.864 


2,480,474  2,766,530  2.270,346  2,138,912  2.086,882  2,023,642  1,811,694 

1,361,127  1.593,758  1,405,354  1.355,080  1,510,056  1,305,064  1,222,604 


1,248.352  1,126,730 

612,782  539,800 


the  managing  and  editing  of  the  Capital  B’klyn  Times.....  ’632,’696 

for  more  than  25  years,  and  that  “both  Stand.  Union .  525,742 

are  anxious  for  opportunity  for  travel  Totals  .  14,972,937 

and  more  leisure  than  a  hotly-competitive  jSun  and  Glo^  combined 

situation  permits.”  ttTelegram  and  Mail  com 


B’klyn  Eagle .  1,426,496  1,441.888  1.349,864  1,292,608  1,197,284  1,161,450 


Totals  .  14,972,937  15,682,520  13,917,982  14,161,320  13,818,068  13,280,984  12,709,140 

tSun  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10.  1924. 
ttTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18,  1925. 


SHOPPING  NEWS  WIU  ' 
QUIT  IN  NEW  HAVEN  I 

-  1 

Merchants  to  Suspend  Circular  Feb.  26  * 

— Proposition  Held  ‘‘Inexpedient”  j 
for  Lack  of  Constant 
Advertisers 

Merchants  of  New’  Haven,  Conn.,  on 
Feb.  26  will  suspend  the  New  Haven 
Shopping  A^eivs,  started  about  four  years 
ago,  after  the  stores  had  withdrawn  their 
advertising  from  the  New  Haz'en  Reg. 
ister  and  Nezv  Haven  Times-Lcader. 

The  end  of  the  costly  experiment  in 
advertising  is  approaching  without  com-  I 
ment  from  the  newspaper  publishers, 
who  during  the  entire  operation  of  the 
department  store  paper  have  refused  to 
make  the  problem  a  public  issue. 

Hugh  B.  Kennedy,  general  manager  of 
the  New  Haven  Register,  reached  by 
Editor  &  Publisher  over  long  distance 
telephone,  declined  to  be  quoted  in  any¬ 
way  on  the  subject.  The  New  Hareen 
Journal-Courier  carried  a  story  on  the 
prospective  suspension  of  the  Shopping 
News  this  week.  The  newspaper  men 
refuse  to  see  the  death  of  the  circular  as 
a  “newspaper  victory.” 

The  story  in  the  New  Haven  Courier- 
Journal  read  as  follows: 

“The  New’  Haven  Shopping  News,  a 
weekly  paper  produced  on  Saturday 
morning  by  the  large  department  stores 
here  to  stimulate  trade,  will  discontinue 
publication  on  Feb.  26,  according  to  its 
president,  \Yalter  E.  Malley.  While 
s-arious  reasons  for  its  discontinuance  have 
been  ventured.  President  Malley,  of  the 
Edward  Malley  Company,  said  that  there 
were  not  enough  constant  advertisers  to 
sustain  the  publication.  Too  many  of  its 
advertisers  were  transient  and  inasmuch 
as  there  was  no  direct  revenue  other  than 
the  result  of  the  advertising,  it  developed 
into  an  inexpedient  proposition,  he 
averred. 

"Disposing  of  rumors  that  dissension 
between  the  large  department  stores  and 
the  newspapers  occasioned  the  birth  of 
the  publication,  official  word  from  its 
publishers  was  to  the  effect  that  the  func¬ 
tion  of  the  paper  was  merely  to  supple¬ 
ment  the  advertising  in  the  newspapers, 
rather  than  compete  with  them. 

•'The  Shopping  News  has  been  in  ex¬ 
istence  four  years  and  was  modeled  af¬ 
ter  the  Cleveland  Shopping  News  which 
is  also  a  paper  which  communicates 
particularly  attractive  bargains  and  spe¬ 
cial  sales  through  the  co-operative  con¬ 
tribution  of  the  big  dry  goods  merchants. 
“.•\t  first  the  News  was  printed  in 
New  York  later  in  Hartford,  until 
finally  it  came  to  New  Haven  and  was 
printed  on  the  Union  presses  on  which 
it  ha.s  been  printed  for  tbe  last  two  and 
a  half  years  under  the  direction  of  George 
J.  (lould,  as  publisher,  with  offices  at 
860  Chapel  street.” 

The  department  store  owners  of  the 
city,  combined  as  members  of  the  Dry 
G(K)ds  Association,  broke  with  the  New 
Haven  Register  and  the  Times-Leader, 
in  1921  when  the  former  paper,  then 
getting  35  cents  an  inch  asked  for  55 
cents  and  the  latter  sought  to  raise  its 
charge  from  15  to  35. 

Then  the  Shopping  News  was  started. 
During  the  time  of  its  operation, 
the  merchants  continued  advertising 
in  the  Union  and  the  New  Haven  Jour¬ 
nal-Courier.  At  the  end  of  1926  they 
reached  an  agreement  with  John  Day 
Jackson,  publisher  of  the  Register,  and 
began  again  advertising  in  Register 
columns. 

Mr.  (jould  was  interviewed  by  Editor 
&  Publisher  only  recently,  and  then  he 
.said ; 

one  will  contend  that  it  (the 
Shopping  News)  takes  the  place  of 
newspaper  advertising.  You  will  notice 
in  other  cities  where  the  Shopping  News 
IS  prospering,  the  merchants  continue  to 
buy  space  in  the  dailies.” 

^  David  Gamble,  of  the  Gamble-Desmond 
Company,  one  of  the  stores,  said  at  the 
same  time : 

I  will  admit  that  the  cheapest  form 
of  day  by  day  advertising  is  in  the  news¬ 
papers.  The  Shopping  News  is  just  an 
adjunct  to  newspaper  advertising.” 


Editor  &  Publisher  for  February  19,  1927 
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GREAT  PROGRESS  BY  GROUP  OWNERSHIPS 


Newspaper  “Chains”  Increase  From  31  to  55  Since  1924 — Control  36.6%  of  Daily  and  45.1%  of 
Sunday  Circulation — Scripps-Howard  Has  26,  Hearst  25  Dailies,  Latter  Topping  in  Circulation 


Group  ownership  of  daily  newspapers 
is  distinctly  on  the  increase  and  the 
interest  in  the  subject  stirred  by  the 
recent  operations  of  the  Scripps-Howard 
NewspaiKTS,  F.  E.  Gannett  and  other  ex- 
TOiients  of  the  multiple-unit  idea  is  re¬ 
flect^  in  the  great  number  of  inquiries 


By  ARTHUR  ROBB 


PAPERS. — St.  Petersburg  (Ra.)  News, 
Clearwater  (Fla.)  Herald. 

PAGE  NEWSPAPERS.  —  Columbus 
(<ia.)  Ledger,  Bradenton  ,Fla.)  Herald. 

I).  W.  P.  E.  GRANDON  NEWS- 
IWPFRS. — Sterling  (Ill.)  Gazette,  La 
Salle  Post-Tribune. 

R.  C.  HOILES  NEWSPAPERS.— 


BRCSH-MOORE  NEWSPAPl- RS.— 

.Marion  (Ohio)  Star,  Salem  (Ohio) 

News,  East  Liverpool  Review-Tribune, 

Steubenville  Herald-Star. 

JOHN’  H  STEWART  NEWS- 
P.APERS. — Washington  (Pa.)  Observer,  Ixirain  (Ohio)  Times-Herald,  Mansfield 
Washington  (Pa.)  Reporter,  Beaver  (Ohio)  News. 

(Pa.)  ‘Times,  Beaver  Falls  (Pa.)  J.  F.  BURKE  NEWSPAPERS  — 
Tribune.  Elyria  (Ohio)  Chronicle-Telegram,  Bucy- 

SHAFFER  GROUP. — (Thicago  F've-  rus  (Ohio)  Telegraph-Forum. 

C.  F.  RIDENOUR  NEWSPAPERS. 


S  C  R  1  P  P  S-H  O  W  A  R  D  NEWS- 
PAPF.RS — New  York  Telegram,  Cleve¬ 
land  Press,  Pittsburgh  Press,  Cincinnati 
Columbus  (Ohio)  Citizen,  Balti- 
foriists  of  nevvspaper  groups  which  have  more  Post,  San  Francisco  News,  Wash- 

reached  I'.DiToR  &  Publisher  since  Feb.  1.  ington  News,  Indianapolis  Times,  Okla- 

Revision  of  the  lists  in  Editor  &  Pub-  homa  City  News,  Toledo  News-Bee, 

USHER  files  this  week  brought  to  light  Knoxville  News-Sentinel,  Terre  Haute 

the  following  salient  facts  regarding  what  Post,  San  Diego  Sun.  Covington  Ken- 

are  inaccurately  designated  as  “newspaper  tucky  Post,  .\kron  Times- Press,  Birm- 

chains”  or  "chain  newspapers.”  ingham  Post,  Memphis  Press-Scim.itar,  ning  Post,  Indianapolis  Star.  Muncie 

There  are  55  separate  groups  operating  Houston  Press,  Youngstown  Telegram,  (Ind.)  Star,  Terre  Ilaute  ( Ind.)  Star.  — Piqua  (Ohio)  Call,  Urbana  (Ohio) 

two  or  more  newsiiapers  in  different  cities  Fort  Worth  Press.  Denver  Rocky  Moun-  H.  C.  OGDEN  NEWSPAPERS. —  Citizen-Democrat. 

of  the  United  States.  tain  News,  Denver  Evening  News,  Evans-  Wheeling  (W.  Va.)  Intelligencer,  Wheel-  EL.-WI-L.ACIIF.NMEYER  NEWS- 

These  55  ownerships  control  228  daily  ville  Press,  El  Paso  Post,  Albuquerque  ing  (W.  Va.)  News,  Hinton  ( W.  \  a.)  P.LPERS. — Pawhuska  (Okla.)  Journal- 

■wsoaners— 172  evening,  56  morning —  New  Mexico  State  Tribune.  News,  Martinsburg  (W  .  Va. )  Journal.  Capital,  Cushing  (Okla.)  Citizen, 

ifl  89  Sunday  issues.  HFLARST  \EWSP.\PERS.  —  New  J.  NOEL  M.\CY  NEWSPAPERS.—  WALTER  MURR.W  .NEWSP.L- 


new  .  _ 

and  89  Sunday 
The  total  combined  circulation  of  these 
newspapers  is  13,190,710  daily  and  11,- 
052.450  Sunday. 

Nine  tabloid  newspapers  are  included  in 
the  groups,  leaving  only  two  tabloid  news 


HFLARST  NEWSPAPERS.  —  New 
York  American,  New  York  Journal,  New 
York  Mirror.  Boston  Advertiser,  Boston 
American,  Chicago  Herald  &  Examiner, 

Chicago  American.  San  Francisco  Ex- 

_ -  aminer,  San  Francisco  Call,  Los  Angeles  *  t  i  i  n  -xt  i 

papers  m  major  cities  which  are  not  a  Examiner,  Los  Angeles  Herald.  Seattle  Island  Pj^ss,  New  York 

part  of  one  or  another^  group.  Four  of  Post-Intelligencer,  -Atlanta  Georgian- 
the  nine  tabloids  published^  as  morning  American,  Oakland  Post-Enquirer,  W'ash- 
papers  have  a_  total  circulation  of  1,681,-  ington  Herald,  Washington  Times,  Balti- 
545;  five  evening  tabloids  have  an  aggre-  ninre  American.  Baltimore  News,  Mil- 
gate  circulation  of  520,328  copies;  two  waukee  Sentinel  &  Sunday  Sentinel- 


Yonkers  (N.  Y.)  Statesman,  Tarrytown  PERS. — Ranger  (Tex.)  Times,  Eastland 
(N.  Y.)  News.  Port  Chester  (N.  Y.)  (Tex.)  Telegram. 


Item,  Ossining  (N.  Y.)  Citizen-Sentinel. 

RIDDER  NEWSPAPERS.  —  New 
York  Journal  of  Commerce,  Jamaica  (N. 


NORTHERN  ILLINOIS  GROUP 
(Ira  C.  Copley). — Aurora  Beacon-News, 
Elgin  Courier-News,  Joliet  Herald-News. 

_  .  _  _ _  _ ^  . C.  A.  ROWLEY  NEWSPAPERS.— 

Sundav'  editions  have  a  total  circulation  of  Telegram  ■  .Albanv  Times-L^nion  San  Ashtabula  (Ohio)  Star-Beacon,  Geneva 

1,252.W1  copies.  .  Antonio  Light,  Detroit  Times.  Rochester  (Ohio)  Free  Press,  Painesville  (Ohio) 

Comparison  of  these  figures  with  those  Journal  and  Sunday  .American,  Syracuse 

compiled  by  Editor  &  Publisher  for  its  Journal  and  Sunday  Telegram,  Milwau-  GL  Y  P. 

issue  of  Feb.  16,  1924,  shows  a  remark-  Wisconsin  News, 
able  growth  in  every  respect.  F.  W.  KELLOGG  NEWSP.APERS.— 

The  number  of  groups  has  increased  _4,lhambra  Post-Advocate,  Culver  City 


G  -A  N  N  E  T  T  NEWS- 


GEO.  F.  MORRELL  NEWSPAPERS 
— Redwood  City  (Cal.)  Tribune,  Palo 
-Alto  (Cal.)  Times. 

HARRY  F.  BYRD  NEWSPAPERS. 
—  Harrisburg  (Va.)  News-Record,  Win¬ 
chester  (Va.)  Star. 

-ALLAN  MARKLEY  NEWSPAPERS 
— Hudson  (Mass.)  Sun,  Marlboro 
(Mass.)  Enterprise. 

JAMES  SKEWES  NEWSPAPERS. 
— Laurel  (Miss.)  Leader,  Meridian 
(Miss.)  Star. 

GEORGE  D.  LINDSAY,  PAUL 


from  31  to  55. 

The  number  of  daily  newspapers  con¬ 
trolled  has  increased  from  153  to  228. 
The  total  circulation  has  increased  from 


Sunday  Telegram,  Portland  (Me.)  Press- 
Herald.  Waterville  (Me.)  Sentinel. 

V  ri  ^  1  T.  u  n  L  'V.  STEVICK  NEWSPAPERS.- 

News,  Glendale  Press,  Hermosa  Beach  /in  \  x-  r-  o' 

Champaign  (III.)  News-Gazette,  Texar 


Breeze.  Hollywoocl  News,  San  Fernando 
News.  Burbank  Press,  Sawtelle  Tribune, 


P.APERS. — Portland  (Me.)  Express  &  POA’NTER,  and  -Associates. — Marion 
~  ~  (Ind.)  Chronicle.  St.  Petersburg  (Fla.) 

Times,  Sarasota  (Fla.)  Herald.  Kokomo 
(Ind.)  Dispatch  and  Sullivan  (Ind.) 
Times.  (Note — Kokomo  and  Sullivan 


kana  Gazette,  Texarkana  News. 

S.  L.  SLOVER  NEWSPAPERS.— 


•  Pasadena  Post.  Redondo  Beach  Breeze,  i.,;;  ,  Vv  ^  % 

9.5H553  copies  d^y  to  13,190,710  copies  Santa  Monica  Outlook.  Venice  Vanguard 

Monrovia  Post.  San  Pedro  News.  West  P‘=‘e'-shurg 

110.12.450  comes.  i a _ i-.. _  (\a. )  1  rogress- Index. 


newspapers  are  owned  solely 
Poynter.) 


bv  Mr. 


11.052.450  copies.  THhnnp  ‘  """"  (V^  ’  Progress 

Three  years  ago,  circulation  of  group-  a/dc  tamuc  r  c/'orooc  xTimrc  PIXBY  NEVVSPAPERS.— Muskogee 
owned  newspapers  included  30.5  per  cent  (9h'a  )  Phoenix,  Muskmtee  (Okla.) 

of  the  total  daily  and  41  per  cent  of  the  PAPERS.-— SeaUle  Star,  Tacoma  Tunes,  Times-Dcmocrat,  Springfield  (Mo.) 
total  Sunday  circulation.  The  group-  pos  Angeles  Record,  Boise  (Idaho)  News. 

owned  newspapers  today  circulate  36.6  Capital-News.  Spokane  Press,  POTtland  TAYLOR  NEWSPAPERS.— Ports- 
ner  cent  of  the  total  daily  and  45.1  per  “^’'as  Dispidch,  San  Luis  Obispo  mouth  (Ohio)  Times,  Portsmouth  (Ohio) 

ant  of  the  Sunday  circulation.  Tribune-Telegram,  Provo  (Utah)  Herald.  Sun,  Ironton  (Ohio)  Tribune. 

The  largest  number  of  daily  newspapers  BOOTH  PUBLISHING  COMP.ANY.  J.  E.  H.ANW.AY  NEWSP.APERS. — 
published  under  one  ownership  is  that  of  — Flint  Journal,  Saginaw  News-Courier,  Casper  (Wyo.)  Herald,  Casper  (Wyo.) 
Scripps-Howard,  which  now  operates  26  Bay  City  Times-Tribune,  Jackson  Citizen-  Tribune,  Laredo  (Tex.)  Times, 
dailies— 25  evening  and  1  morning  news-  Patriot,  Kalamazoo  Gazette.  Ann  .Arbor  ”  " 
paper,  six  papers  having  Sunday  issues.  Times-News,  Grand  Rapids  Press,  Musk- 
The  largest  circulation  is  that  of  the  egon  Chronicle. 

Hearst  newspapers,  which  operate  25  LEE  SYNDICATE. — Davenport  (la.) 
daily  newspapers — 10  morning  and  15  Times,  Ottumwa  (la.)  Courier.  Musca- 
everiing — with  14  Sunday  editions.  The  tine  (la.)  Journal,  Mason  City  (la.) 

Hearst  papers  have  a  total  daily  circula-  Globe-Gazette,  Madison  (Wis.)  State 
tion  of  4,391.330  copies  daily  (1,765,733  Journal.  La  Crosse  (Wis.)  Tribune  & 
morning  and  2,624,597  evening)  and  Leader-Press,  Hannibal  (Mo.)  Courier- 
4,635.212  copies  Sunday.  The  Hearst  cir-  Post,  Kewanee  (Ill.)  Star-Courier, 
culation  is  12.2  per  cent  of  the  total  daily  FRANK  E.  GANNETT  NEWS- 
and  19  per  cent  of  the  Sunday  circulation.  PAPERS. — Rochester  (N.  Y.)  Times-  — New  A'ork  Times,  Chattanooga  (Tenn.) 

Scripps-Howard  circulation  totals  Union,  Elmira  Star-Gazette,  Elmira  Ad-  Times. 

1,868.686  copies  daily,  (28,988  morning,  vertiser,  Elmira  Sunday  Telegram,  Ithaca  V  I  C  T  O  R  -  H -A  N  S  O  N  NEWS- 
and  1,839,698  evening)  and  407,046  Sun-  Journal-News,  Newburgh  News,  Utica  P.APERS.— Montgomery  (.Ala.)  .Adver- 
day.  Its  only  morning  newspaper,  the  Observer-Dispatch.  tiser.  Birmingham  (.Ala.)  News. 

Denver  Rocky  Moimtaiii  Nezi’s,  was  ac-  CURTIS-MARTIN  NEWSPAPERS.  M.ACF.ADDEN  NEWSP.APERS. — 
quired  late  in  November,  1926.  Its  six  — Philadelphia  Public  Ledger,  Philadel-  Philadelphia  Daily  News,  New  York  Eve- 
Sunday  newspapers  have  all  been  acquired  phia  Evening  Ledger,  Philadelphia  Sun,  ning  Graphic. 

or  established  since  1923,  when  the  New  A^ork  Evening  Post.  McCL.ATCHY  NEWSP.APERS. — 

Pittshirgh  Press  was  purchased  and  the  J.AMES  M.  COX  NEWSP.APERS. —  Fresno  (Cal.)  Bee,  Sacramento  (Cal.) 

Canton  (Ohio)  News,  Dayton  (Ohio)  " 

News,  Springfield  (Ohio)  News,  Miami 
(Fla.)  News. 

TOHN  H.  PERRY  NEWSPAPERS,  field  (Ohio)  Sun. 

(Pa.) 


AUE  AGAIN  PRESIDENT 
OF  IOWA  DAILIES 


Re-elected  for  Fourth  Term  at  Des 
Moines  Meeting— Group  Votes 
$25,000  Advertising 
Campaign 


B  E  R  R  Y  -  A  N  D  R  E  W  S  NEWS¬ 
P.APERS. — El  Dorado  (.Ark.)  News, 
FJ  Dorado  (.Ark.)  Times,  Little  Rock 
(.Ark.)  News. 

N.  B.  BLACK  NEWSPAPERS.— 
Fargo  ( N.  D.)  Forum.  Minot  (N.  D. ) 
News  &  Optic-Reporter. 

P.ATTERSON-McCORMICK  NEWS¬ 
P.APERS. — Chicago  Tribune,  New  York 
Dailv  News. 

ADOLPH  S.  OCHS  NEWSPAPERS. 


retention  of  its  Sunday  edition  started  the 
new  owners  in,  for  them,  a  new  field. 

High  in  the  circulation  ranks  is  the 
group  composed  of  the  Chicof’o  Tribune 
and  the  Nezv  York  Daily  Xezvs,  which  — Reading  (Pa.)  Times, 
have  a  total  combined  circulation  of  1,-  (Fla.)  Journal,  Pensacola 
824,469  daily  and  2,294,173  Sunday. 

Almost  every  rung  of  the  circulation 
ladder  between  the  million  mark  and  zero 
is  touched  by  at  least  one  of  the  55  groups 
which  are  listed  below.  The  list  com¬ 
prises  all  groups  of  two  or  more  news¬ 
papers  published  by  a  common  owner  in 


Pensacola  (Fla.)  News. 
FREDERICK  I 


John  F.  D.  Aue,  publisher  of  the  Bur¬ 
lington  Hazvk-Eye,  was  re-elected  presi¬ 
dent  of  the  Iowa  Daily  Press  .As- 
.speiation  for  the 
fourth  consecu¬ 
tive  time  at  the 
annual  meeting  in 
Des  Moines,  Feb. 
9. 

The  association 
voted  to  spend 
$25,000  for  “Ad¬ 
vertising  Iowa” 
in  1927. 

The  following 
committee  was 
named  by  the 
president  to  have 
charge  of  the  ad¬ 
vertising  ; 

Frank  Throop, 
Davenport  Democrat;  Fred  Woodward, 
Dubuque  Telegraph-Herald;  Eugene 
Kelly,  Sioux  City  Tribune;  Robert 
O’Brien,  Council  Bluffs  Nonpareil. 
George  Thayer,  Marshalltou’n  Tiines- 

Jacksonville  EDWARD  B.  McLEAN  NFAVS- 
(Fla.)  Journal,  PAPERS.-Cincinnati  Enquirer,  Wash-  ffTe  ^ ^ 

ington  Post. 

THOMPSON  ROBERT  EWING  NEWSP.APERS. 


JoH.N  F.  U.  Ace 


Bee. 

C.  L.  KNHGHT  NEWSPAPERS.— 
Akron  (Ohio)  Beacon-Journal,  Spring- 

//-\1  ‘.X  O  •  r  O 


of  the  committee. 

President  Aue,  describing  the  advertis- 

NEWSP.APF.RS.- Birmingham  Age-  -New  Orleans  States,  Shreveport  (La.)  ^  Publisher 

Sifle'ReSS' Mobile  N^wsHtem.”™'*’’  "^'puf.ITZER  NEWSPAPERS.-New  votet^L  IXertSng^campafgn'wWc^*'^ 
PAUL  BLOCK  NEWSPAPERS.-  York  World.  New  York  Evening  World,  Imoun^to  aomSateW 
Toledo  Blade.  Newark  (N.  J.)  Star-  St,  Louis  Post-Dispatch.  W?  K  m  armS  ^ 

different  cities.  It' has  been  checked  up  Eagle.  Lancaster  (Pa.)  News  Era,  Duluth  "T.STCHESTER  NEWSPAPERS,  condition  of  W 
to  Feb.  15.  1927,  with  the  personnel  list  (Minn.)  Herald.  INC.-Mt.  Vernon  (N.  Y.)  Argus,  New  “ow  the  tZh  Iowa  if  so  wealth 

publisher  in  Editor  &  Publisher  Ixter-  F  E  N  T  R  F.  S  S-M  A  R  S  H  NEWS-  RfKrhelle  (N.  Y.)  Standard-Star.  that  she  is  not  suoDosed  to  havl  bank 

natio.vai  Year  Book  for  1927,  and  m-  PAPERS.-.Austir  American-Statesman,  O'^BORN  NEWSPAPERS.— Fresno  failures,  and  when^^ne  occurs  it  calls 
eludes  all  newspapers  of  known  owner-  Waco  (Tex.)  News-Tribune.  Port  (Cal.)  Republican,  Sault  Ste.  Marie  for  headlines  in  the  papers  of  the  East 
ship  association  with  publications  in  other  .Arthur  (Tex.)  News,  Orange  (Tex.)  (Mich.)  News.  when  bank  failures  in  neighboring  states 

chics.  The  roster  follows:  Leader.  F  R  .A  N  K  F.  PULVER  NEWS-  scarcely  receive  notice. 
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Editor  &  Publisher  for  February  19,  1927 


A  DVERTISIXG,  represented  by  more  had  made  it  stand  for  all  that  could  be 
than  a  thousand  leaders  from  all  desired  in  lead  products, 
parts  of  the  United  States,  thronged  the  Calling  himself  the  “first  assistant  guest 
grand  ball  room  of  honor,”  Mr.  Thomson  consumed  his 
of  the  Hotel  As-  five  minutes  and  a  few  more  with  humor- 
tor  Thursday  ous  references  to  the  week's  developments 
noon  to  honor  O.  affecting  himself  and  fellow  guests.  .\n- 
C.  Harn,  newly  ticipating  the  presentation  of  tokens  of 
elected  manag-  esteem  to  Mr.  Harn,  he  plucked  a  white 

ing  director  of  carnation  from  the  table  decorations  and 

the  Audit  Bureau  pinned  it  upon  his  lapel  as  a  sign  of 

of  Circulations,  purity  to  be  upheld  by  himself  as  presi- 

and  Philip  L.  dent  of  the  A.  B.  C. 

Thomson,  who  Gilbert  T.  Hodges  of  the  A'rti’  )  ork 
succeeds  Mr.  Xim  in  a  half-serious,  half  humorous 
Harn  as  president  vein,  made  the  address  of  presentation  to 
of  that  body.  Mr.  Harn. 

The  luncheon  Charles  C.  Green,  president  of  the 
was  si)onsored  by  Advertising  Club,  presided  and  Richard 
the  Adv’ertising  H.  Waldo  of  the  John  Wanamaker 


Club  of  New  Store  did  a  keen  job  as  toastmaster,  publisher  of  the  Chicago  Tribune,  told 
tion  with  29  organiza-  speeches  was  controlled  by  uews  reporters  he  saw  no  need  for 

:  allied  activities.  i- 'i  ^  tramc  tower  sup-  suppressing  any  of  the  tabloid  newspapers. 


York  in  conjunction 

tions  representing  all . . -  i  u  o  -v-  i  ' 

\'erbal  laudations  were  wreathed  pbed  by  the  Warren-Nash  Motor  Com- 
around  the  brow  of  Mr.  Harn  by  speak-  pany.  Its  green  lights  signalled  “Com¬ 
ers  who  have  been  associated  with  him  mence  speaking.”  A  red  flash  warned  of 
during  the  past  20  vears  in  his  capacities  “one  minute  to  go,”  and  a  linal  red  flash 
as  advertising  manager  of  the  National  and  bell  summoned  the  speaker  to  “be 
Lead  Company,  as  an  organizer  and  seated.”  All  just  beat  the  bell 


The  first  issue  of  the  consolidated 
Omaha  Evening  Bee  and  Daily  Xews 
appeared  Monday,  Feb.  14,  with  the 
identity  of  each  newspaper  being  re¬ 
tained  in  a  double  masthead. 

The  entire  staff  of  the  Daily  News 
was  retained  by  the  Bee  and  the  Evening 
Bee  staff  was  transferred  to  the  Morning 
Bee.  Ballard  Dunn  is  editor  of  the 
combined  papers  and  J.  M.  Hackler  is 
business  manager.  Neal  Jones,  editor  of 
the  News,  has  been  placed  in  charge  of 
the  Bee-News  as  managing  editor.  Fred 
S.  Hunter,  managing  editor  of  the  Bee, 
is  managing  editor  of  the  morning  edi¬ 
tion.  John  Kurtz,  former  circulation 
manager  of  the  News,  has  been  named 
circulation  director  of  the  combined 
paper,  a  new  p<isition.  Leo  Wilson,  ad¬ 
vertising  director  of  the  Bee,  is  in  charge 
Col.  R.  R.  McCormick,  editor  and  of  the  merged  advertising  staffs. 

Many  of  the  regular  features  of  the 
News  have  been  retained  and  are  now 
apfiearing  in  the  Bee-News, 
when  he  was  interviewed  on  his  return  Plans  for  the  enlarging  and  remodel- 
from  a  European  trip  this  week.  ing  of  the  plant  of  the  Daily  News  are 

"If  they  go  too  far  a  few  gotnl  libel  being  rushed.  _  New  presses  and  lino- 
suits  will  be  quite  enough  to  keep  them  types  will  be  installed,  after  which  pub- 
in  check,”  he  said.  liption  of  the  Bee  will  be  moved  to  the 

Col.  McCormick  gave  his  views  on  Neevs  building. 


Col.  R.  R.  McCormick 


PRINTERS  TO  GRADUATE 


holder  of  every  important  office  in  the  Hector  _!•  idler,  publicity  director  of  Continental  conditions,  declaring  current  The  Bee,  published  by  Nelson  B.  Up- 
Association  of  National  Advertisers,  and  the  .American  Car  &  houndry  Company,  difticulties  in  Euroiie  were  grounded  in  dike,  purchased  the  News  Feb.  8. 

in  his  similar  career  with  the  Audit  Bu-  pertormed  a  novel  role  before  the  ad-  politico  rather  than  economics.  This  was  - 

reau  of  Circulations.  The  expressions  of  dresses  commenced.  M  ith  a  spotlight  in  30th  trip  abroad, 
esteem  and  affection  were  given  concrete  the  gallery  to  aid  him,  he  passed  along 

form  with  the  gift  of  a  great  bouquet  the  rear  of  the  long  head  table  and  with 

of  roses  to  Mrs.  Harn  and  of  a  platinum  an  appropriate  phrase  for  each,  introduced 

watch  and  chain,  appropriately  engraved,  the  29  distinguished  occupants. 

to  the  chief  guest  of  honor.  - - 

James  O’Shaughnessy,  executive  sec-  NASH  TO  SPEND  $5,000,000 


retarv  of  the  American  Association  of 


j  -  .  .  .  •  ,.„..oiioa  rrfoTi  The  Nash  Motors  Companv,  Kenosha,  . . -  ......  ..  ui  mt  i  u/k  oii«  auu  cnair- 

Advertismg  .Agencies,  recaliea  tne  great  $5,000,0(10  in  advertis-  I^ahy  _^News  has  been  sharing  time  on  man  of  Publisher-?’  Association  of  New 


LEASES  SECOND  STATION 

The  Chicago  Daily  Xezes  announced 
Feb.  16.  it  had  leased  the  broadcasting 
station  WQJ  for  operation  in  connec¬ 
tion  with  its  own  station  \VM.\Q.  The 


Engraving  and  Printing  Schools’  Com¬ 
mencement  Set  for  Feb.  25 

(By  telegraph  to  Editor  &  Publisher) 

1th.\c.\.  N.  Y.,  Feb.  17. — Fred  A. 
\\  alker  of  the  .Vi'ie  York  Sun  and  chair- 


steps  forward 
taken  together  by 
advertising  a  i^ 
publishing  while 
Stanley  Clague 
w  a  s  managing 
director  of  the 
.Audit  Bureau  of 
Circulations  and 
declared  that  ithe 
highest  tribute 
that  could  be 
paid  to  Mr. 

Clague’s  memory 
had  been  given 
in  the  selection 

of  his  successors.  !’•  I -•  Thomson 
In  the  .A.  B.  C., 

Mr.  O’Shaughnessy  said,  Mr.  Clague  had 
erected  a  monument  that  will  last  as  long 
as  good  advertising  endures. 

G.  Lynn  Sumner,  now  an  advertising 
agent,  'recalled  his  association  with 
Messrs-.  Harn  and  Thomson  in  the  A. 
B.  C.  and  .A.  N.  .A.  and  referred  to  the 
Bok  medal  awarded  to  Mr.  Harn  early 
this  week  for  his  services  to  advertising, 
finding  it  particularly  appropriate  that  the 
man  who  had  made  the  “Dutch  Boy  ’  a 
symbol  of  integrity  had  won  the  reward 
that  another  “Dutch  Boy”  had  set  for 
high  performance  in  Mr.  Ham’s  field  of 
activity. 

S.  S.  Conybeare,  advertising  manager 
of  the  .Armstrong  Cork  Company  and 
president  of  the  .Association  of  National 
.Advertisers,  expressed  the  elation  of  his 
colleagues  at  the  selection  of  two  dis¬ 
tinguished  members  of  their  group  for 
the  highest  honors  in  the  gift  of  the  ad¬ 
vertising  and  publishing  world. 

Edward  J.  Cornish,  president  of  the 
National  Lead  Company,  and  William 
H.  Johns,  president  of  the  George  Batten 
Company,  who  brought  Mr.  Harn  from 
Pittsburgh  and  intrmluced  him  to  the 
National  Lead  officers,  recounted  in 
simple  phrase  how  Mr.  Harn,  starting 
only  with  the  knowledge  tliat  the  com¬ 
pany  had  28  different  varieties  of  its 
product,  whose  only  common  quality  was 
the  purity  and  integrity  of  their  in¬ 
gredients,  had  established  the  “Dutch 
Boy”  as  the  company’s  trade-mark  and 


ing  in  1927,  it  was  announced  this  week.  ^  447.5  wave  length  with  the  Calumet  A'ork  Citv  will  be  guest  of  honor  and 

Baking  Powder  Company,  owning  WQJ.  speaker  at  the  ninth  commencement  of 
_ _ _ _ _  I  the  Empire  State  School  of  Printing, 

MISSOURI  TO  LONDON  BY  RADIO 

Kaxs.xs  City,  Mo.,  Feb.  17. — The  ond  commencement  at  the  same  time. 


LANSTON  PROFITS  £55,437 

Trading  profit  of  the  British  Lanston 
Monotype  Corporation,  Ltd.,  for  the  year 


ended  Sept.  30,  1926,  was  £55,437  after  first  Kansas  City-London  radiophone  It  is  expected  that  Victor  F.  Bidder, 
making  provision  for  income  tax,  de-  conversation  was  carried  on  this  morn-  chairman  of  the  Printing  Trades  Schools 
Ix-nture  interest,  depreciation,  etc.,  ac-  ing  by  W.  Lawrence  Dickey,  publisher  committee  of  the  .American  Newspaper 
cording  to  the  annual  report  issued  re-  of  the  Kansas  City  Journal-Post  and  Publishers’  .Association  and  several  mem- 
cently.  The  Corporation’s  works  at  Red-  Geoffrey  Dawson,  editor  of  the  London  bers  of  the  committee,  which  is  operating 
hill.  Surrey,  have  been  extended,  and  Times.  Talking  over  the  distance  cost  the  Empire  State  School  of  Engraving, 


additional  equipment  installed. 


Mr.  Dickey  $108  for  four  minutes. 


INDIAN  POMP  AT  1.  A.  A.  RECEPTION 


will  be  in  Ithaca  for  the  commencement 
exercises.  Members  of  the  New  York 
State  Publishers’  .Association,  which 
founded  the  Empire  State  School  of 
Printing,  is  about  ready  to  merge  its 
identity  in  a  new  institution  to  be  known 
as  the  .American  Newspaper  Publishers 
Institute.  .Application  for  a  state  charter 
has  been  advanced  considerably  during 
the  last  few  weeks  and  some  important 
announcements  are  expected  at  the  com¬ 
mencement. 


CORRECTION 


W.  Frank  McClure,  Chicago,  chairman  of  the  National  .Advertising  Commission, 
is  not  hunting  tigers,  only  accommodations  for  the  delegates  who  will  attend 
the  International  Advertising  Association  convention  in  Denver  next  June.  The 
elephant  is  the  property  of  a  Colorado  Springs  hotel  and  it  will  figure  in  the 
reception  to  the  delegates.  Mr.  McClure  is  a  member  of  the  executive  com¬ 
mittee  of  the  I.  A.  A. 


Kansas  City  Journal-Post  Linage  Fig¬ 
ures  Inaccurately  Reported 

Through  a  clerical  error  last  week,  the 
linage  figures  of  the  Kansas  City 
Journal.  Post  and  Sunday  Journal-Post 
were  wrongly  stated.  Editor  &  PuB- 
LiSHKR  regrets  the  error  and  gives  the 
correct  statement  below.  The  figures, 
which  are  for  the  years  1926  and  1923, 
follow : 

1926  192.S  Gain 

Journal  .  6.001,819  S. 743. 066  258,753 

Post  .  5,218,192  4,746,605  471,587 

Figures  for  the  Journal  cover  the 
morning  and  Sunday  issues,  and  for  the 
Post,  include  six-day  evening  totals  only. 

DROPS  FAR  EAST  BUREAU 

D.  C.  Bess  after  two  years  as  director 
for  the  Far  East  Bureau  of  the  Phila¬ 
delphia  Public  Ledger  and  New  York 
Evening  Post,  is  now  news  editor  of 
the  Japan  Advertiser.  The  Public 
Ledger  has  discontinued  its  Far  East 
service. 


NEW  YORK  WAVES  FAREWELL  TO  HARN 
AT  GREAT  ADVERTISING  LUNCHEON 


Thousand  Guests  Honor  New  A.  B.  C.  Managing  Director 
and  His  Successor  as  President — All  Advertising 
Interests  Participate 


LIBEL  IS  BEST  CENSOR,  SAYS 
McCORMICK 


OMAHA  BEE  AND  NEWS 
MERGER  COMPLETED 


Combined  Paper  Appears  Feb.  14 _ _ 

Neal  Jones,  Kurtz  and  Many  of 
News  Staff  Retained — To  Re¬ 
model  News  Plant 


I 
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HARN  WINNER  OF  BOK  ADVERTISING  MEDAL 


Honored  by  Harvard  Award  Jury  for  Distinguished  Personal  Service  to  Profession — Six  Agencies  Win 
Cash  Prizes  for  Meritorious  Copy — Presentations  Made  at  Boston  Dinner 


TjVJR  his  distinguished  personal  service 
”  to  advertising  in  connection  with  his 
duties  as  president  of  the  Audit  Bureau 
of  Circulations,  Orlando  Clinton  Harn, 
former  advertising  manager  and  chair¬ 
man  of  the  sales  committee  of  the 
National  Lead  Company  and  now  manag¬ 
ing  director,  Audit  Bureau  of  Circulations, 
Chicago,  was  awarded  a  gold  medal  by 
the  jury  in  charge  of  the  Harvard 
Advertising  Awards  for  1926.  The  pre¬ 
sentation  was  made  at  a  dinner  given 
the  winners  at  the  Gallen  Hall  in  the 
new  Harvard  School  of  Business  .Ad¬ 
ministration  buildings,  Boston,  Tuesday 
evening,  b'eb.  1?. 

Dean  Wallace  B.  Donham  of  the  Busi¬ 
ness  School  presided,  and  announced  the 
winners. 

Blackman  Company,  New  York  ad¬ 
vertising  agency,  and  i’roctcr  &  Gamble 
Company  of  Cincinnati  for  their  cam¬ 
paign  for  Ivory  soap,  were  awarded  the 
$2,000  cash  prize  and  certificate  for  the 
national  campaign  of  a  specific  product 
deemed  most  conspicuous  for  its  planning 
and  execution.  This  campaign,  in  the 
jury’s  opinion,  contributed  more  to  the 
high  standard  of  advertising  than  any 
of  the  others  in  its  class,  being  restrained 
and  practical  as  well  as  efficiently  carried 
out. 

For  the  national  campaign  of  an  in¬ 
stitutional  character  deemed  by  the  jury 
most  conspicuous  for  its  planning  and 
execution  Barton.  Durstine  &  Osborn, 
Inc.,  of  Xew  York,  in  association  with 
the  General  Electric  Company  and  Lord 
&  Thomas  and  Logan  received  the 
award.  The  displays  and  ideas  were 
unusual,  in  the  jury’s  opinion,  the  ar¬ 
gument  itself  being  of  especially  high 
quality  and  interest,  the  co-ordination  be¬ 
tween  picture  and  headlines  was  remark¬ 
ably  good,  the  variety  of  appeals  ex¬ 
tremely  interesting,  and  the  whole  well 
designed  to  represent  a  great  industry. 

Barton,  Durstine  &  Osborn,  Inc.,  also 
was  awarded  a  cash  prize  of  $2,000  and 
a  certificate  for  the  advertising  research 
“Report  and  Recommendation”  for 
Johnson  &  Johnson,  of  Xew  Bruns¬ 
wick,  X.  J.  This  survey  which  included 
a  careful  analysis  of  the  production 
market  was  thorough-going,  workman¬ 
like  and  attaine<l  results  of  real  sig¬ 
nificance.  No  other  research  award  was 
made. 

An  award  of  $2,000  and  a  certificate 
were  given  the  Campbell-Ewald  Com¬ 
pany,  Detroit  advertising  agency,  for  its 
real  estate  campaign  of  the  Kreider- 
Rotzel  Realty  Company,  of  Youngstown, 
Ohio,  deemed  by  the  jury  as  the  most 
excellent  local  campaign  in  cities  or 
towns  over  100,000  population.  It  was 


Waffles  piping  hot. 
Waffles  with  syrup. 
Waffles  with  butter 
and  sugar.  Waffles  any 
way  you  like  them. 
Waffles — and  then,  of 
course,  more  waffles. 
For  they’re  as  whole¬ 
some  and  digestible  as 
they  are  delicious  when 
they’re  made  with 
Snowdrift — a  rich, 
creamy  shortening  so 
pure  and  fresh  that  it’s 


considered  the  most  conspicuous  cam¬ 
paign  in  a  relatively  limited  territory. 
According  to  the  jury,  it  was  unusual, 
beautiful  and  artistic,  beskles  having  an 
atmosphere  of  quality,  gcxxl  copy,  a  well- 
executed  cami>aign,  and  satisfactory  re¬ 
sults.  It  introduced  an  entirely  new  idea 
in  real  estate  advertising,  that  of  ap¬ 
pealing  to  the  man  in  the  family  one 
day,  and  to  the  woman  the  next. 

Xo  award  was  made  this  year  for  a 
local  campaign  of  an  institutional  char¬ 
acter. 

For  the  first  time,  for  the  best  in¬ 
dustrial  advertising  campaign  seeking 
publicity  through  the  mediums  of  indus¬ 
trial,  trade  or  professional  journals,  a 
cash  prize  of  $2,000  and  a  certificate 
were  awarded  the  Rome  Wire  Company 
of  Rome,  X.  Y.,  and  Moser  &  L'otins  of 
L'tica,  X.  Y.,  for  the  advertising  of  the 
Rome  Wire  Co.  products.  The  jury  felt 
that  these  advertisements  had  attracted 
immediate  interest  to  the  various  needs 
for  wire  and  that  the  advertiser  had 
overcome  difficult  problems  in  a  tlignified 
manner. 

Xo  award  was  given  for  the  best  li>cal 
campaign  in  cities  of  less  than  100,000 


from  various  sections  of  the  country. 

Previous  to  the  dinner,  an  informal  re¬ 
ception  was  held  at  the  new  h'aculty 
Club,  which  marked  its  oitening.  Dean 
Donham  was  assisted  in  receiving  by 
-Assistant  Dean  Deane  W.  Malolt  and 
-Assistant  Professor  Xeil  H.  Borden. 

Eighty  jK-rsons  attended  the  affair,  for 
which  four  tables  were  set.  -Among 
those  at  the  head  table  were  Dean  Don- 
bam,  Mr.  and  Mrs.  Drlando  C.  Harn. 
Dr.  Melvin  T.  Copeland,  Joseph  M. 
Bowles,  Bruce  Ifarton,  John  Benson, 
1C  E.  Calkins  and  P.  L.  Thomson. 

I’revious  to  introducing  the  speakers 
of  the  evening.  Dean  Donham  made  a 
brief  address  of  welcome,  saying  that  this 
was  the  first  year  the  school  had  been 
able  to  entertain  the  distinguished  gath¬ 
ering  in  its  own  buildings. 

He  commented  upon  the  fact  that  more 
than  5,(XK)  different  advertisements  were 
submitted  in  the  competition,  being  twice 
as  many  as  the  number  submittexl  the 
previous  year.  He  declared  that  these 
awards  are  IkuukI  to  result  in  higher 
standards  of  advertising. 

Speaking  on  “The  Xeeds  of  .Advertis- 


Good  To  Eat 


Jurors  considered  this  newspaper  ad- 
^rtisement,  submitted  by  Calkins  & 
Holden,  the  best  example  of  good 
typography.  It  startles,  but  yet  is 
bright  and  clean. 


mg,'  Dr.  Melvin  T.  CoiKdand  stressed 
lx>pulation  owing  to  lack  of  any  out-  the  great  need  for  truth  in  advertising, 
standing  merit  in  the  material  brought  and  also  sincerity.  In  relating  the  work 
before  the  jury  of  award.  The  prize  of  the  jury  of  award  of  which  he  was  a 
will  be  offered  again  next  year.  member,  he  said  that  the.v  had  found 

Four  awards  of  $1,0(X)  each  and  a  numerous  instances  of  advertisements  not 
certificate  for  distinguished  individual  exactly  untrue,  yet  which  might  give 
advertisements  were  made  as  follows:  false  impressions.  He  cited  as  examples 

To  -A.  \Y.  Hiller  of  Xew  York  City  ‘'lo.***  dealing  with  certain  tooth  pastes 
for  the  advertisement  most  effective  in  which  the  advertisers  claimed  had  cura- 
the  use  of  text,  an  advertisement  of  the 
Manufacturers  National  Bank  of  Troy, 

X.  A'.,  entitled  “They  Saw  Euroite  on  r 

Dimes.” 

To  the  Prudential  Insurance  Company 
of  America,  with  recognition  to  E.  Stan¬ 
ley  Turnbull,  the  artist,  for  the  most 
effective  use  of  pictorial  illustration  in 
any  form,  an  advertisement  entitled  “The 
Misery  of  an  Old  Man  Is  of  Interest 
to  Xobody.” 

To  the  Federal  Advertising  -AgetKy, 

Inc.,  Xew  York,  for  the  advertisement 
most  effective  in  both  illustration  and 
te.xt,  an  advertisement  of  the  Canadian 
Pacific  Railway  entitled,  “Visit  This 
Xext  Door  Xormandy !  Bienvenue  a 
Quebec.” 

For  the  first  time,  for  the  advertisement 
most  effective  in  its  use  of  typography 
a  cash  award  of  $1,1X10  was  given  Calkins 
and  Holden,  Inc.,  of  Xew  A’ork.  for  their 
advertisement  of  “Snowdrift,”  one  of  a 
group  of  equal  e-xcellence,  in  their  cam¬ 
paign  for  the  products  of  the  Southern 
Cotton  Oil  Company. 

The  jury  of  awards,  which  met  at  the 
Harvard  School  of  Business  .Administra¬ 
tion  Jan.  20,  comprised :  John  Benson, 
of  Ben.son  &  Gamble,  Chicago  advertis¬ 
ing  agency ;  S.  E.  Conybeare,  assistant 
sales  manager  of  the  .Armstrong  Cork 
Company,  of  Lancaster,  Pa.,  and  pres¬ 
ident,  .Association  of  National  .Adver¬ 
tisers  :  F.  C.  Kendall,  editor,  Ad^vrtising 
and  Selling,  Xew  A’ork ;  W.  D.  Moriarty. 
professor  of  Economics,  University  of 
Southern  California,  Los  .Angeles;  .A.  C. 

Pear.son,  chairman  of  the  hoard  of  the 
United  Publishers’  Corporation,  Xew 
A’ork;  Harford  Powel,  Jr.,  etlitor, 

A^outh’s  Companion,  Boston;  Louis 
Wiley,  business  manager,  Neiv  York 
Times,  and  Professor  Melvin  T.  Cope¬ 
land  and  Assistant  Professor  Neil  H. 

Borden  of  the  Harvard  Business  School. 

The  special  jury  on  the  typography 
award  comprised;  Joseph  M.  Bowles,  of 
the  William  Edwin  Rudge  Company, 

New  York  printing  house;  Everett  R. 

Currier,  president  of  Currier  and  Har¬ 
ford,  Ltd.,  New  York;  and  D.  B.  L’p- 
dike,  of  the  Merrymount  Press,  Boston. 

Present  at  the  dinner  were  the 
winners,  members  of  the  jury  of 
awards,  officials  of  the  Harvard  Business 
School  and  prominent  advertising  men 


tive  properties  which  they  did  not  pos¬ 
sess;  complexion  soaps,  exploiting  the 
guilibility  of  a  certain  class  of  consum¬ 
ers  ;  automobiles,  claiming  to  be  the  one 
and  only  car  equal  to  modern  motoring, 
and  mail  order  houses  which  claimed  that 
sales  direct  from  the  producer  to  con¬ 
sumer  eliminatetl  the  whole  of  the  re¬ 
tailer’s  profit. 

The  speaker  declared  that  the  harm  of 
misleading  advertisements  is  fully  as  seri¬ 
ous  for  the  advertiser  as  it  is  for  the 
consumer.  He  said  that  in  his  belief 
consumers  are  not  misled  by  such  ad¬ 
vertising.  But  these  metlKKls  made  it 
much  harder  for  other  advertisers  to 
have  their  advertisements  read  and  be¬ 
lieved.  he  stated. 

The  attitude  of  the  jury.  Dr.  Cope¬ 
land  said,  towards  the  awards  has  been 
not  those  individuals  or  firms  who  have 
made  the  most  money,  but  who  have  done 
the  best  job,  small  or  difficult,  those  who 
have  m.ide  the  greatest  contribution  to 
improve  conditions  in  the  industry.  It 
indicates  a  professional  attitude  and  one 
that  is  significant  from  the  advertisers’ 
viewpoint. 

It  is  significant,  he  stated,  that  the 
most  worthwhile  improvement  has  come 
from  within  the  business  itself,  rather 
than  being  superimposed  from  the  out¬ 
side,  a  condition  which  the  Harvard 
Business  School  is  desirous  of  bringing 
abiiut. 

-Advertising  is  a  spiritual  force  in 
commerce,  declaretl  John  Benson,  of  Ben- 
&  Gamble.  Chicago  advertising 
(Continued  on  page  16) 


. .  this  next-door  Normandy! 


Plenty  to  do  and  see*  tt  Quebec !  Such  a  different 
place— soold,so  romantic,  so  picturesque!  Down 
from  the  Chateau  Frontenac,  stroll  through  the 
streets  of  the  town.  Explore  its  shops,  and  brush  up 
your  French.  Take  a  csikbe  or  car  for  a  jaunt  into 
the  country.  You'll  see  wayside  shrines,  thatched 
roo^  road  signs  in  two  languages.  Can  this  be 
America,  or  17th  Century  Normandy?  A  pleas¬ 
ant  hour  on  the  St.  Lawrence  takes  you  to  Isle 
<fOrleans,  just  as  it  was  cenniries  ago.  Visit  Ste. 
Anne  de  Beaupr^,  place  of  miracles.  Go  out  to 


Montmorency  for  ye  ancient  game  of  golfo.  Revd 
in  a  country  as  rich  in  beauty  as  in  history — to 
return  at  each  day’s  end  to  this  extraordinarily 
good  hotel.  Here,  are  comfortable  rooms,  spacious 
lounges,  excellent  cuisine,  and  deft  service.  Here, 
is  hospitality.  Come  this  summer,  stay  awhile,  and 
know  the  peace  of  this  castle  of  rest.  Reservations 
at  Canadian  Pacihe,  344  Madison  Avenue  at  44th 
Street,  New  York;  71  East  Jackson  Boulevard, 
Chicago ;  403  Boylston  Street.  Boston ;  or.  Chateau 
Frontenac,  Quebec,  Canada. 


CHATEAU  FRONTENAC 

'Bienvenae  it  Quebec^ 

1  a.' 

Federal  -Advertising  Agency  produced  this  advertisement,  which  won  $1,000, 
because  it  is  “effective  in  illustration  and  text.” 
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Editor  &  Publisher  for  February  19,  1927 


INLAND  URGES  HIGHER  PRESS  STANDARDS 

Members  Resolve  to  Play  Constructive  News  as  Antidote  for  Sensational  Stories  at  Chicago  Meeting 
— John  H.  Harrison,  Danville  (Ill.)  Commercial  News,  Elected  President 

(By  Tclesraph  to  Editor  &  Publisher)  daily  tlic  change  ran  him  into  debt  and  Examiner,  Trenton  (Mo.)  Republi-  Xowels,  Colorado  Springs  Gazette;  Illj. 

Chicago,  HI.,  Feb.  16.— A  call  to  a  so  tliat  he  liad  to  take  a  held  correspon-  can  Herald,  Carthage  (Mo.)  Evening  noh,  ].  K.  Groom,  Aurora  Beaeon-Xews- 

hiKlicr  standard  of  journalism,  aspiring  dent  job  for  his  big  city  newspaper  Press,  Chillicothe  (Mo.)  Constitution,  Indiana,  T.  H.  Adams,  Vincennes  Com- 

to  correct  the  social  ills  of  .America  for  friends.  ....  Edi>.\irdsr'ille  (Ill.)  Intelligencer.  mereUil;  Iowa,  F.  \V.  W  oodward,  Du- 

coming  uenera-  Adams  broke  the  ice  for  foreign  John  II.  Harrison,  newly  elected  presi-  buque  Telegraph  Herald. 

tions  "by  intelli-  advertising  in  small  newspapers,  setting  dent  of  the  Inland,  has  been  the  pub-  Kansas,  G.  W'.  Marble,  Port  Scott 

gent  treatment  of  a  i>rice  of  $40  for  6  inches  312  times.  lisher  of  the  Danzdle  (Ill.)  Commercial  Monitor  Tribune;  Michigan,  C.  A. 

today’s  anti-social  “Some  papers  took  it  for  $25,”  he  said.  Xezes  and  its  predecessor  29  years.  French,  Monroe  Xezvs;  Minnesota,  Fred 

conditions,  was  Oregon  Indian  Medicine,  B.  B.  B.  “There  is  no  magic  touch  in  circulation,  Schilplin,  it.  Cloud  Times;  Missouri, 

sounded  today  at  Webers  Medican  Tea,  Jones  Blush  of  jljg  difference  between  giving  a  good  Jarnes  Todd,  Maryidlle  Democrat  I'orum. 

the  concluding  Roses  and  Bronio  Selzer  were  ainung  the  newspaper  and  a  poor  newspaper,”  he  ^Nebraska,  E.  M.  yizLTvin^  Beatrice  Sun; 
session  of  the  In-  advertisers.  ^  asserted.  He  keeps  local  news  to  the  Xorth  Dakota,  Norman  B.  Black,  Targo 

land  Daily  Press  Toda\  s  publishers  have^  it  compara-  from  but  also  displavs  telegraph  news  Torum;  Ohio,  W.  O.  Brown,  i  oungs- 

.Association  con-  easy,  he  asserted.  E\ery  employe  from  a  leased  wire  of  the  .Associated  tonm  I  itultcator ;  IP  isconsin,  Frank 

vent  ion.  Ihe  in  his  plant  now  has  an  automobile,  e^en  Press  of  w*hich  he  has  been  a  member  No\es,  ^laritictte  Star. 

foundation  was  classified  girls,  and  other  newspapers  are  25  years.  Board  of  directors;  F..  H.  Harris, 

laid  for  a  cam-  so  rich  that  they  are  putting  millions  into  phantom  rival  goes  out  on  the  street  chairman,  Richmond  (Ind.)  Palladium; 

paign  among  edi-  fine  buildings.  .  ,  d  with  my  paper  every  edition,”  he  said.  G.  Goldthwaite,  Boone  (la.)  News- 

tors  and  universi-  J.  K.  Groom  ^of  the  Aurora  Beacon  **j  Fayg  got  to  beat  that  phantom  rival  Republican;  Frank  H.  Burgess,  Lacrosse 

ties  with  journal-  ga\e  an  interesting  talk  on  his  experi-  whether  it  is  on  local  new*s  of  the  daily  (Wis.)  Trilmne;  Charles  J.  Robb, 

ism  courses  to  ences  as  an  acti\e  member  of  the  Inland  |*im  fjj"  on  a  big  story  calling  for  an  ^lichigan  City  (Ind.)  Rews;  A.  M. 

make  construe-  for  30  years.  extra.  I  have  proved  to  mvself  that  pub-  ^nook,  Aurora  (Ill.)  Beacon  News;  J. 

tive  news  popular  and  interesting  in  order  The  retail  merchant  will  never  dis-  lishing  a  newspaper  up  to  my  own  stand-  C.  Campbell,  Ow'osso  (Mich.)  Argus 

to  restore  it  to  the  front  pages.  continue  a  liberal  use  of  the  daily  news-  succeeds.  1  have  insisted  that  John  A.  O.  Lindsay,  Quincy  (Ill.) 

It  was  the  fortieth  anniversary  meeting  paper  as  an  advertising  medium,  what-  Harrison  be  pleased  first  With  the  news-  Whig;  C.  R.  Butler,  Mankato 

of  the  Inland  Press  and  it  was  called  ever  other  substitutes  mav  be  offered,”  The  nnhlir  has  resnonHerl  irratifv  (Minn.)  Free  Press;  T.  O.  Hiickle 

the  best  ever  held  by  the  Association,  said  George  V.  Sheridan,  managing  di-  W  ^ ^  respo  ueu  grauiy-  (Mjch.)  AczcJ. 

The  meeting  saw  the  retirement  of  W'il-  rector  of  the  Ohio  Council  of  Retail  p  p)  Burlington  (la.) - 

liam  Southern,  Jr.,  of  the  Independence  Merchants.  iTaiekcyc,  was  elected  first  vice-president.  ASSIGNED  TO  WASHINGTON 

(Mo.)  Examiner  as  president,  and  the  Many,  he  said,  thought  that  radio  Qther  vice-presidents  by  states  were:  The  Canadian  Press  this  week  an- 

election  of  John  H.  Harrison,  publisher  wou  d  eventually  supplant  the  newspaper  Canada,  H.  B.  Burgovne,  St.  Catharines  nounced  the  appointment  of  F.  G.  Ald- 

ofthe  principal  advertising  medium,  but  standard;  California;  Harlan  Palmer,  ham  of  the  Ottawa  bureau  as  its  first 

Wil  V.  luff ord  of  Chilton,  Iowa,  con-  it  is  fomid  that  no  store  would  ever  trust  Hollywood  Citizen;  Colorado,  T.  E.  correspondent  in  Washington, 

tinues  as  secretary-treasurer.  its  mam  merchandising  message  to  the 

A  resolution  calling  for  the  awakening  instability  and  inaccuracies  of  the  spoken 
of  .American  newspapermen  to  their  op-  w'ord.  v 

portunity  to  liecome  constructive  forces  “,Ad%-ertising  copy,  today  must  be  defi- 
was  presented  by  Edw  ard  H.  Harris  of  nite  "and  exact.”  he  said.  “I  f  -prices  are 
the  Richmond  (ind.)  Pa//adt«i»^aMd|Was  used,  there  must  be  no  question  as  to 
unanimously  adopted  li>-  the  meeting.  the  prices  quoted.  Descriptions  must  be 
Mr.  Harris  called  attention  to  the  accurate.  Disputes  as  to  what  the  broad- 
human  contacts  which  must  result  either  caster  said  in  announcing  the  price  and 
in  perilous  friction  or  in  adjustments  description  would  be  endless.  Today  the 
which  will  promote  peace  and  happiness  progressive  store  displays  at  its  selling 
among  individuals  and  social  groups.  He  counter  the  printed  advertisements  that 
called  for  the  infusion  of  interest  in  news  announced  the  sale.” 
reports  on  events  that  upbuild  society  Howard  R.  Smith  of  the  Chicago  Daily 
materially,  intellectually  and  spiritually.  New’s  commended  to  the  smaller  cities 
S.  J.  Duncan-Clark  of  the  Chicago  the  metropolitan  theory  of  the  copy  desk 
Ez'ening  Post  and  Frederick  G.  Landis  and  the  discarding  of  the  old  titles  of 
of  the  Logansport  (Ind.)  Pharos-  city  and  telegraph  editor,  centralizing 
Tribune  liberally  condemned  the  method  authority  and  responsibility  under  one 
of  treating  anti-social  news,  the  uncurbed  working  executive.  The  advantages,  he 
use  of  crime  and  salacious  news  and  the  .said,  would  be  better  display  of  news,  the 
lack  of  interest  in  the  building  forces  of  elimination  of  duplication  and  an  oppor- 
the  community.  tiinity  for  better  composing  room  rela- 

“If  the  makers  of  our  Constitution  tions.  Telegraph  and  local  news  would 

could  have  liKiked  ahead  upon  today,”  be  at  his  elbow  and  there  would  be  a 

said  Mr.  Landis,  “they  woiilil  have  writ-  co-ordination  of  eflforts  not  possible 
ten  a  clause  ihat  some  of  the  editors  of  where  authority  of  the  working  execu- 
tlie  United  States  should  go  to  qiiaran-  tives  was  dividt'd. 

tine  before  they  go  to  nress.”  “The  Chronicle  of  the  Times,”  a  four- 

In  a  review  of  the  World  Press  Con-  reel  movie  used  by  the  St.  Cloud  (Minn.) 
gress  trip.  R.  C.  Sn.vder,  publisher  of  Tinws,  was  shown  by  F'red  Schilpin,  pub- 
the  Norzcalk  (O.)  Reflector-Herald  and  lisher. 

president  of  the  .Associated  Ohio  Dailies,  How  to  keep  the  shopper’s  money  in 
said  that  .American  publishers  could  feel  the  home  town  was  discussed  by  Roscoe 
proud  that  they  are  endeavoring  to  give  and  Russell  Chapman  of  the  Rockford 
as  much  of  the  truth  as  possible  whereas  (Ill.)  Morning  Star.  They  showed  how- 

in  I'rance  the  multiplicity  of  newspapers  large  special  sections  were  issued  with 

there  give  only  the  version  of  the  news  inducements  to  the  public  to  become  in- 
that  is  most  highly  paid  for.  terested  in  them.  They  have  organized 

“We’re  pretty  far  still  from  the  dogs  a  “Local  Loyalty  League”  which  func- 
we’ve  been  going  to  for  so  many  years ;  tions  as  a  medium  for  home-town  trad- 
we’ve  kept  our  news  columns  open  for  ing.  The  discussion  developed  that  out- 
honest  news,”  he  said.  going  money  orders  had  decreased  after 

The  40  years  of  the  Inland  were  re-  the  Loyalty  League  was  organized  in  an- 
viewed  by  Secretary  Tuflford  with  a  other  Illinois  city  where  there  had  been 
tribute  to  Thomas  H.  .Adams,  publisher  a  similar  campaign, 
of  the  Vincennes  (Ind.)  Commercial,  the  The  meeting  voted  a  change  in  the  by- 
only  one  of  the  leading  spirits  in  found-  laws  to  provide  a  general  vice-president 
ing  the  Inland  who  is  still  living.  Mr.  in  addition  to  the  state  vice-presidents. 

TufFord  reviewed  the  work  of  subsequent  The  new  officer  will  stand  ready  to  re¬ 
boosters  of  Inland  who  are  now  listed  lieve  the  president  of  the  duties  of  pre- 
as  old-timers,  many  of  them  dead  but  siding  should  he  ask  it  and  will  take  some 
leaving  their  imprint  on  the  organiza-  of  the  increasiiur  duties  from  him. 
tion’s  success.  He  recalled  a  debt  of  $37  Georire  W.  Marble,  Editor  of  the  Ft. 
when  he  took  oflfice  in  1902  and  won-  .^cotf  (Kan.)  Monitor-Tribnne,  discussed 
dered  where  he  got  the  money  to  pav  it  the  relation  of  the  newspaper  to  the  com- 
Now  the  .Association  has  a  budget  of  munity  in  “How  Newspapers  May  Bring 
many  thousands  annually.  Things  to  Pass.” 

.A  half  century  of  newspaper  work  was  The  following  new  members  were 
traced  by  Mr.  .Adams,  who  recalled  the  added:  Bloomington  (Ind.)  World, 
day  when  no  country  publisher  dared  Chippezi'o  Falls  (Wis.)  Hcrald-Telc- 
own  a  horse  and  buggy  because  of  the  gram.  Paris  (Ill.)  Beacon,  Kingston 
expense.  In  1884,  when  he  changed  from  (f)nt.)  Whig-Standard.  Grand  Haven 
a  9  column  folio  weekly  to  a  6  column  (Mich.)  Tribune.  Chicago  (Ill.)  Herald 


On]y  a  Adeline; 

There  is  one  Jacksonville  / 

distributor  of  mineral  waters  / 

and  beverages  whose  delivery  trucks  ^ 
are  a  graphic  demonstration  of 
advertising  logic. 

Although  only  a  sideline  of  the 
business,  his  volume  rises  to  more 
than  300  carloads  a  year  in  this 
single  commodity.  And  each  of  a 
number  of  other  distributors  also 
handle  large  volumes. 

Bui  ihe  leading  brands  of  ihis  lead¬ 
ing  disiribuioT  are  adveriised  in  ihe 
Florida  Times' Union. 

And  there’s  your  answer! 

Jacksonville  and  all  the  great 
Times'Union  circulation  territory 
is  a  receptive  market — for  evert) 
commodiit)  which  sells  Well  in  ant) 
oiher  represeniairve,  growing  cii})  of 
ihe  nation! 

®he.3florida  Siimcs-Jlnion 

JACKSONVILLE  FLA 


JoHx  H.  Harrison 


"Xhe  New  York  Evening  )ournal 


keif  to  the  World's  Ckichest  Jdarket 


JO  reach  me 
aiscriminating  puUic 
O^eiv  fork's 

SMARTEST  SHOPS 

aauertise  consistentlg  in 
tkeO^ew^ork  Opening 
journal 


Toes  ia  a  large  section  of  the  New 
York  buying  public  which  is  known 
as  the  “quality  market.”  The  pur¬ 
chases  of  these  people  are  confined  to 
goods  of  the  better  grade — merchan¬ 
dise  of  the  sort  that  appeals  to  persons 
)f  good  taste  and  discrimination. 

This  quality  group — the  richest  sec¬ 
tion  of  the  world’s  richest  market — is 
composed  of  people  who  have  edu¬ 
cated  desires,  and  the  means  to  satisfy 
them.  They  know  what  they  want, 
and  they  don’t  mind  paying  a  good 
price  to  get  it.  Their  patronage  is  the 
coveted  goal  of  all  the  better  shops 
in  the^ew  York  market. 

It  u  a  significant  fact  that  the  most 
successful  of  these  merchandisers  rely 
chiefly  upon  the  Neva  York  Evening 
Journal  in  soliciting  this  trade.  Many 
of  the  best  known  retail  houses  in  New 
York  spend  more  money  on  advertis¬ 


ing  in  the  Evenini  Journal  than  in 
any  other  New  York  newspaper  1 

This  established  policy  is  based 
upon  the  best  of  all  reasons — results. 
It  has  been  found  by  years  of  experi¬ 
ence  that  advertisements  in  the 
Evening  Journal  pull  better,  have  a 
wider  audience,  sell  more  goods — that 
the  influence  of  this  great  newspaper 
among  the  most  discriminating  people 
is  greater  than  any  other 

That  is  because  the  Neva  York 
Evening  Journal  goes  every  night  into 
700,000  homes,  in  which  live  3,000,000 
of  the  9,000,000  consumers  in  the  New 
York  marketl 

Nothing  takes  the  place  of  circula¬ 
tion.  For  28  consecutive  years  the 
Evening  Journal  has  had  the  greatest 
evening  paper  circulation  in  New 
York.  Twice  as  much  as  the  next 
New  York  evening  newspaper — 


plus  86,0001  There  is  no  other  way 
to  get  such  daily,  concentrated,  home 
coverage. 

The  experiences  of  these  New  York 
merchants  arc  so  many  sign-posts  to 
prosperity.  They  show  how  simple  it 
is  to  capture  the  most  extensive  and 
profitable  markets,  they  point  the  way 
to  big  business  and  profits,  they  are 
guarantors  of  success. 

New  York  advertisers  have  confi¬ 
dence  in  the  New  York  Evening 
Journal  because  the  New  York  Eve¬ 
ning  Journal  has  the  confidence  of  the 
public.  This  great  newspaper  is  the 
main  connecting  link  between  the 
supply  and  demand  in  the  New  York 
market.  Use  it  to  solve  your  mer¬ 
chandising  problems  I 


Bon  WIT  Teller  &  Co. 

have  advertised  consistently  in  the 
Evening  Journal  for  over  20  years 

The  name  of  BONWIT  TELLER  &  CO., 
long  associated  with  Fifth  Avenue,  the  Fashion 
Center  of  America  and  important  Style-Mart 
of  the  world,  has  come  to  he  synonymous  with 
all  that  is  correct  and  authoritative  in  women's 
apparel. 

This  house  has  established  an  enviable' reputa¬ 
tion  for  Gowns,  Coats,  Furs,  Suits,  Sports 
Anire  and  Accessories  of  assured  chic,  authen¬ 
ticity  and  appropriateness,  and  are  no  leas 
famous  for  the  quality  and  value  of  “Bontell" 
hose,  gloves  and  glove-silk  undergarments. 


CIRCULATION  FOR  SIX  MONTHS  ENDING  SEPTEMBER  30th.  677,844  DAILY,  NET  PAID 

A  daily  gain  of  42,039  over  the  same  period  last  year 


NEW  YORK 
EVENING  JOURNAL 


t^tnerica*s  largest  evening  newspaper  circulation 
a  a  a  and  at  3^  a  copy  daily,  5c  Saturday 
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PUBLISHERS  SEEK  EARLY  HOUSE  ACTION 
ON  POSTAL  BILL  PASSED  BY  SENATE 


No  Record  Vote  in  Upper  Chamber  as  Moses  Bill  With  1920 
Rates  Goes  Through — Sufficient  Votes  in 
House  for  Passage 


WASHINGTON,  Feb.  17.— Passage  by 
”  tbe  Senate  Monday  night  of  the 
amended  jiostal  l)ill,  which  would  restore 
the  1920  rates  on  second-class  matter, 
still  left  the  ultimate  fate  of  the  measure 
shrouded  in  doubt. 

After  the  bill  was  sent  back  to  tbe 
House  by  the  Senate  representatives  of 
the  American  National  Publishers’  Asso¬ 
ciation,  including  J.  D.  Barnum,  Syracuse 
Post-Staiidard,  chairman  of  its  postal 
legislation  committee,  and  of  the  American 
Publishers’  Conference,  headed  by  A.  C. 
Pearson,  its  national  chairman,  began 
working  for  a  special  rule  to  require  its 
early  consideration  by  the  lower  branch  of 
Congress. 

The  suggestion  in  quarters  inimical  to 
the  bill  that  it  might  become  tied  up  in 
conference,  or  might  be  referred  back  to 
the  House  postal  committee,  threatened 
delay  which  the  friends  of  the  measure 
were  seeking  to  avoid  when  this  was 
written  Thursday. 

“The  belief  was  entertained,  however, 
that  while  opposition  to  the  second-class 
provisions  of  the  bill  was  inevitable  in  the 
House,  a  vote  sufficient  to  insure  its  final 
message  would  be  obtained  unless  the  bill 
were  lost  in  conference  or  in  committee 
during  the  short  time  remaining  of  the 
present  session,  which  ends  March  4. 

The  bill  went  through  the  Senate  Mon¬ 
day  night  without  a  record  vote,  the 
general  amendment  restoring  the  ’9 
rates  on  second-class  passing  without  a  y 
serious  opposition,  although  Senator 
Willis,  Republican,  of  Ohio,  so  ght  to 
emphasize  the  postoffice  department’s  con¬ 
tention  of  a  huge  deficit  in  the  handling 
of  second-class  matter. 

In  response  to  inquiries  by  Senator 
Willis,  Senator  Moses,  chairman  of  the 
Senate  pr)stai  committee,  which  re-sorted 
the  bill  favorably  as  amended  informed 
the  Senate  tbe  tx>stoffice  department  esti¬ 
mates  the  total  deficit  that  wo.dd  be 
created  by  the  bill  at  $28,000,000. 

“There  is  now  an  operating  deficit  in 
the  postal  service  of  about  ^9,000,000,” 
Senator  Moses  stated  to  the  Senate.  “The 
cash  deficit,  however,  when  all  the  ac¬ 
counts  are  adjusted,  is  something  under 
$20,000,000  a  vear.  Wishing  to  be  perfect¬ 
ly  fair  to  all  of  my  colleagues  who 
prophesy  a  great  increase  in  postal  busi¬ 
ness  if  we  are  able  to  bring  about  some 
of  the  rate  reductions  provided  by  this 
bill,  1  wish  to  say  that  the  post  office  de- 
partme  .t’s  estimates  are  bv  no  means  to 
be  looked  upon  as  infallible.  Thev  have 
been  known  to  err  in  the  post  office  de¬ 
partment  as  well  as  we  have  been  known 
to  err  in  the  postal  committee,  but  to 
whom  shall  we  turn  for  information  of 
this  character  unless  to  the  post  office 
department? 

“According  to  the  cost  ascertainment  re¬ 
port  presented  to  Congress  by  the  post- 
office  department  in  December,  19.74.  ba«ed 
upon  the  operation  of  the  postal  service 
for  the  year  1923,  by  far  the  greatest 
deficit  was  estimated  to  have  occurred  in 
the  transportation  of  second-class  matter.” 

Senator  Willis  declared  second-class 
matter,  under  the  present  law,  “is  carried 
at  a  loss  to  the  government  of  about  $83,- 
000,000  a  year.’’ 

“Therefore  it  is  proposed  to  increase 
that  deficit  by  about  $8,000,000,”  he  added 
as  the  postoffice  department’s  estimate  of 
what  the  proposed  restoration  of  the  1920 
rates  would  cost  the  government. 

Mr.  Willis  then  read  into  the  record  a 
long  letter  addressed  to  him  by  Postmas'er 
General  Harry  S.  New  reflecting  the  de¬ 
partment’s  opposition  to  the  provisions 
with  reference  to  second-class  matter. 

Senator  Robinson,  of  .Arkansas.  Demo¬ 
crat  leader,  proposed  an  amendment  to 
restore  the  old  rate  of  cent  pw  pound 
on  relitrious,  scientific  and  agricultural 
publications  not  conducted  for  profit. 
This  provoked  considerable  debate,  and 
was  opposed  strongly  by  Senator  Moses 


and  Senator  McKellar,  Democrat.  Ten¬ 
nessee.  but  was  finally  adopted  without  a 
record  vote. 

The  am.endment  to  restore  the  old 
third-class  rate  of  1  cent  for  two  ounces 
passed  by  a  vote  of  49  to  13. 

\\  hen  fourth-class  was  reached  Senator 
Norris,  Republican,  Nebraska,  offered  the 
only  serious  objection.  He  e.xpressed  tha 
thought  that  under  the  fourth-class  pro¬ 
vision  the  post  office  department  might 
so  increase  parcel  post  rates  as  to  destroy 
the  service.  He  offered  an  amendment  to 
eliminate  this  provision.  His  amendment 
was  voted  down.  The  entire  bill  was 
then  passed  without  further  debate. 

The  provisions  for  second-class  mat¬ 
ter  follow; 

“Sec.  202  (a).  In  the  case  of  publica¬ 
tions  entered  as  second-class  matter, 
including  sample  copies  to  the  extent 
of  10  per  centum  of  the  weight  of 
copies  mailed  to  subscribers  during  the 
calendar  year,  when  sent  by  the  pub- 
li.shers  thereof  from  the  postoffice  of 
publication  or  other  postoffice,  or  when 
sent  by  news  agents  to  actual  subscribers 
thereto,  or  to  other  news  agents  for  the 
purpose  of  sale : 

“1.  The  rate  of  postage  on  that  por¬ 
tion  of  any  such  publication  devoted  to 
matter  other  than  advertisements  shall 
be  11/2  cents  per  pound,  or  fraction 
thereof. 

“2.  On  that  portion  of  any  such 
publication  devoted  to  advertisements  the 
rates  per  pound  or  fraction  thereof  for 
delivery  within  the  eight  postal  zones 
established  for  fourth-class  matter  shall 
be  as  follows :  For  the  first  and  second 
zones,  1 1/2  cents ;  for  the  third  zone,  2 
cents :  for  the  fourth  zone,  3  cents ;  for 
the  fifth  zone.  3l4  cents ;  for  the  sixth 
zone,  4  cents ;  for  the  seventh  zone,  5 
cents ;  for  the  eighth  zone,  and  between 
the  Philippine  Islands  and  any  portion  of 
the  United  States,  including  the  Dis¬ 
trict  of  Columbia  and  the  several  ter¬ 
ritories  and  possessions,  514  cents. 

“3.  The  rate  of  postage  on  news¬ 
papers  or  periodicals  maintained  by  and 
in  the  interest  of  religious,  educational, 
scientific,  philanthropic,  agricultural, 
labor  or  fraternal  organizations,  or  asso¬ 
ciations  not  organized  for  profit,  and  none 
of  the  net  income  of  which  inures  to  the 
benefit  of  any  private  stockholder  or  in¬ 
dividual,  shall  be  114  cents  per  pound  or 
fraction  thereof ;  and  the  publisher  of  any 
such  newspaper  or  periodical,  before 
being  entitled  to  such  rate,  shall  furnish 
to  the  Postmaster  General,  at  such  times 
and  under  such  conditions  as  the  Post¬ 
master  General  may  prescribe,  satisfac¬ 
tory  evidence  that  none  of  the  net  income 
of  such  organization  or  association  inures 
to  the  benefit  of  any  private  stockholder 
or  individual. 

“(B) — Where  the  space  devoted  to 
advertisements  does  not  exceed  five  per 
centum  of  the  total  space  the  rate  of 
postage  shall  be  the  same  as  if  the  whole 
of  such  publication  was  devoted  to  mat¬ 
ter  other  than  advertisements. 

“(C) — The  rate  of  postage  on  daily 
newspapers  and  on  the  periodicals  and 
newspapers  provided  for  in  this  section, 
when  deposited  in  a  letter-carrier  office 
for  delivery  by  its  carriers,  shall  be  the 
same  as  now  provided  by  law,  and 
nothing  in  this  act  shall  affect  existing 
law  as  to  free  circulation  and  existing 
rates  on  second-class  mail  matter  within 
the  county  of  publication.  The  Post¬ 
master  General  may  hereafter  require 
publishers  to  separate  or  make  up  for 
zones  in  such  a  manner  as  he  may  direct 
all  mail  matter  of  the  second  class  when 
offered  for  mailing. 

“(D) — With  the  first  mailing  of  each 
issue  of  each  such  publication  the  pub¬ 
lishers  shall  file  with  the  postmaster  a 
copy  of  such  issue,  together  with  a  ".tate- 
ment  containing  such  information  as  the 
Postmaster  Gener-1  may  prescribe  for 


determining  the  postage  chargeable  there¬ 
on.” 

During  debate  on  the  bill  Senator 
Moses  declared  it  would  cause  a  loss 
of  $3().000,(K)0  a  year  in  postal  revenues. 

Jerome  1).  Barnum,  chairman  of  the 
postal  committee  of  the  .American  News¬ 
paper  Publishers  Association,  made  the 
following  statement  to  Editor  &  Pub- 

I.ISHKK  ; 

"Efforts  to  bring  about  prompt  con¬ 
sideration  by  the  House  of  the  postal 
hill  containing  the  1920  second-class  rates 
which  was  passed  by  the  Senate  on  Mon- 
(luy  night  have  been  made  hy  the  .A.  N. 
P.  -A.  ])ostal  committee  in  Washington 
this  week.  Conferences  between  the  pub¬ 
lishers  and  leaders  oi  the  House  were 
held  on  Tue.sday,  Wednesday  and  Thurs¬ 
day.  It  is  expected  that  the  House  will 
take  some  action  on  Friday  or  Saturday 
of  this  week  looking  towards  the  proper 
procedure  to  obtain  consideration  of  this 
measure  next  week. 

“Speaker  Longworth,  Chairman  Snell 
of  the  Rules  Committee,  Chairman  Griest 
and  Mr.  Ramseyer  of  the  Post  Office 
Committee  and  other  members  of  the 
House  have  been  most  cordial  in  their 
offers  of  assistance,  but  have  also  pointed 
out  the  difficulties  confronting  them  be¬ 
cause  of  the  legislative  jam  which  is  al¬ 
ways  incident  to  the  closing  days  of  a 
session  of  Congress. 

“It  is  impossible  to  tell  at  this  moment 
just  what  will  happeW,  but  by  the  middle 
of  next  week  publishers  should  know 
exactly  T%hat  their  chances  are  of  ob¬ 
taining  relief  at  this  session. 

“Members  of  the  .A.  N.  P.  .A.  who 
were  present  included  B.  H.  .Anthony  of 
the  Xeii’  Bedford  Standard;  Howard 
Davis,  Ncie  York  Herald-Tribune ;  L.  B. 
Palmer,  general  manager  of  the  associa¬ 
tion,  and  Elisha  Hanson,  Washington  at¬ 
torney.” 


FERGUSON  LIBEL  SUIT 
SHIFTED  TO  DALLAS 

$100,000  Action  by  Former  Governor 

Against  Dallas  News  Transferred 
on  Petition  of  Daily — 

Pleads  Privilege 

.All  court  papers  in  the  suit  of  James  E. 
Ferguson,  former  governor  of  Texas,  for 
$50,000  actual  and  $50,000  exemplary 
damages  from  the  A.  H.  Belo  Corpora¬ 
tion,  publishers  of  the  Dallas  Momini’ 
Xnvs,  for  alleged  libel  have  been  re¬ 
ceived  from  J.  W.  Dice,  district  clerk  of 
Bell  County,  by  J.  Bade  Finks,  district 
clerk  at  Dallas.  The  case  was  trans¬ 
ferred  from  the  district  court  of  Bell 
County  to  the  district  court  of  Dallas 
County  by  Judge  Lewis  M.  Jones  on  a 
judgment  sustaining  a  plea  of  privilege 
by  the  defendant,  which  plea  alleged  that 
Mr.  Ferguson  did  not  reside  in  Bell 
County  and  was  not  entitled  to  sue  in  that 
county.  The  case  will  be  set  for  hear¬ 
ing  in  a  later  assignment  in  Judge  Ken¬ 
neth  Foree’s  Fourteenth  District  Court. 

The  suit  was  brought  by  Mr.  Ferguson 
last  Nov.  4.  complaining  of  reports  in 
the  Dallas  Morning  News  about  the  pro¬ 
ceedings  of  the  House  Investigating  Com¬ 
mittee,  which  conducted  hearings  in  Octo- 
l)er  on  the  awarding  of  road  contracts  and 
other  state  affairs.  The  petition  alleged 
that  the  committee  was  created  by  the 
legislature  without  proper  authority  and 
was  without  legal  status  to  conduct  the 
hearings  and  therefore  the  newspapers 
were  not  privileged  to  publish  reports  of 
the  proceedings. 

The  defendant,  represented  by  Muse  & 
Muse,  attornevs  of  Dallas,  has  filed  with 
the  district  clerk  the  original  answer  of 
the  defendant. 


CHANGING  TO  8  COLUMNS 

The  Minneal'olis  Trilntne  will  change 
from  a  seven  column  to  an  eight  column 
page  size,  effective  Monday,  March  7. 
Columns  will  be  12  ems  wide  and  22 
inches  deep.  The  type  page  will  be 
16a4  inches  wide  and  22  inches  deep. 
The  change  will  apply  to  all  black-and- 
white  sections,  daily  and  Sunday,  but 
not  to  the  Sunday  color  magazine,  comic 
and  rotogravure  sections. 


BUCKEYE  PRESS  FAVORS 
FIELD  MANAGER  IDEA 


Prof.  Radder  Tell*  Their  Value  to  State 
Groups  at  Columbus  Meet 
— Seek  Aproval  of 
Dailies 


The  full-time  paid  field  secretary  plan 
was  endorsed  by  the  Buckeye  Press  .Asso¬ 
ciation  at  its  annual  convention  at  the 
Hotel  Chittenden  last  week.  The  vote  of 
endorsement  came  after  a  committee 
headed  by  R.  V.  Howard,  publisher  of 
the  London  (O.)  Madison  Press,  liad 
brought  in  a  favorable  report. 

The  association  then  instructed  this 
committee  to  continue  its  work  and 
endeavor  to  enlist  the  co-operation  of  the 
Ohio  .Associated  Dailies  in  the  plan. 

The  association  elected  Mr.  Howard 
president;  Don  C.  Bailey,  West  Liberty 
Bmncr;  VV.  \V.  Porter,  Western  Hill 
Xews;  A.  1).  Cur  f  man,  Westerfille 
Public  Ot'inion;  C.  \V.  Griswold,  Colum¬ 
biana  Ledger,  and  Oliver  Hartley, 
Pomeroy  Democrat,  vice-presidents ;  g'. 
.A.  Townsley,  Lebanon  Star,  executive 
secretary;  Carl  Bullh,  Cedannlle  Herald, 
recording  secretary,  and  O.  P.  Gayman, 
Canal  HSncliester  Tinu's,  treasurer. 
The  retiring  president,  Granville  W. 
Barrerre,  of  the  Hillsboro  Xeu's  Herald. 
was  awarded  a  cup  for  having  rendered 
the  greatest  community  service  in  the 
past  year,  and  the  retiring  secretary,  E. 
Benjamin  Yale,  of  the  Wayncsfield 
Chronicle,  who  has  been  elected  a  mem- 
fx;r  of  the  legislature,  was  given  a  token 
in  appreciation  of  his  services. 

The  achievements  of  field  secretaries 
in  the  twelve  states  in  which  the  plan 
is  in  effect  were  presented  to  the  con¬ 
vention  by  Norman  J.  Radder,  associate 
professor  of  journalism  at  Indiana  uni¬ 
versity. 

“No  state  that  has  ever  adopted  the 
full-time  paid  managing  .secretary  idea 
has  ever  given  it  up,”  he  said. 

Professor  Radder  explaineel  that  the 
states  of  Wa.shington,  California,  Colo¬ 
rado,  Kansas.  Iowa,  Nebraska,  Missouri, 
Minnesota,  Michigan,  New  York,  Penn¬ 
sylvania,  and  North  Carolina  have  full 
time  managers. 

Eliminating  or  reducing  the  evils  of 
job  price  cutting,  standardizing  adver¬ 
tising  rates,  looking  after  the  legislative 
interests  of  the  press,  soliciting  state 
advertising  and  promoting  local  advertis¬ 
ing,  aiding  in  hiring  employees  and  ex¬ 
changing  equipment  are  some  of  the  im¬ 
portant  achievements  of  field  managers, 
the  speaker  explained. 

“By  getting  a  bill  in  the  legislature 
killed  one  field  manager  succeeded  in 
saving  the  newspapers  of  his  state  enough 
money  to  pay  for  his  salary  for  500 
years,”  Professor  Radder  said  in  speak¬ 
ing  of  the  ways  in  which  field  managers 
serve  the  press. 

“Another  field  manager  sold  $43,000 
worth  of  local  advertising  in  his  state. 
In  Missouri  general  advertising  rates 
have  been  raised  from  25  to  50  per 
cent  in  the  four  years  since  J.  S.  Hubbard 
became  field  secretary.” 

Speakers  at  the  annual  banquet  were 
Hugh  Fullerton  of  Liberty  and  Prof. 
Osman  Hooper,  Ohio  State  University. 


MISSOURI  MERGER 


Jefferson  City  (Mo.)  Tribune  Absorb* 
Post — Both  P.  M.  Dailies 

The  Jefferson  City  (Mo.)  Tribune  has 
absorbed  the  Daily  Post  aiiddhe\new  paper 
appeared  Feb.  3,  as  the  Tribune  and  Post- 
E.  H.  Winter,  of  Warrenton,  Mo., 
speaker  of  the  house  of  the  Missouri 
legislature,  former  president  of  the  Mis¬ 
souri  Press  Association  and  formerly  a 
publisher  in  Warrenton,  and  R.  C.  Gos- 
horn,  Eagle  Grove,  la.,  publisher,  are 
owners  of  the  Tribune,  having  purchased 
the  paper  recently.  With  the  taking  over 
of  the  Post  they  acquired  the  Associated 
Press  membership  in  that  city. 

The  Post  was  owned  by  Heber  Na¬ 
tions,  former  state  labor  commissioner. 
The  merged  paper  continues  as  an  after¬ 
noon  publication. 
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An  Exhibition  of  Rotogravure  Printing 

With  Special  Reference  to  Advertising 


THE  NEW  YORK  TIMES  will  open  its  exhibit  of  rotogravure 
printing  on  the  11th  floor  of  THE  TIMES  Annex  on  Monday, 
Feb.  21.  The  exhibit,  which  has  been  arranged  by  the  Advertising 
and  Mechanical  Departments  of  THE  NEW  YORK  TIMES,  should 
be  of  great  interest  to  advertisers,  advertising  agents,  and  all  others 
concerned  with  the  technique  of  printed  salesmanship  and  the 
graphic  arts.  The  exhibit  covers : 


HISTORY  OF  ROTOGRAVURE 
1  HE  NEW  YORK  TIMES  PLANT 
MECHANICAL  PROCESSES 
ADVANTAGES  OF  ROTOGRAVURE  ADVERTISING 
GOOD  AND  BAD  COPY  PREPARATION  OF  COPY 

POSSIBILITIES  OF  ROTOGRAVURE  ADVERTISING 
EXAMPLES  OF  NATIONAL  AND  LOCAL  ROTOGRAVURE  ADVERTISING 


Open  daily,  except  Sundays,  10  *4.  M.  to  6  P.  M. 


(illjp  fflnrk  ®tmw 


THE  NEW  YORK  TIMES  leads  all  the  newspapers  in  the  world  in  the  volume  of 
rotogravure  advertising  published  and  in  the  number  of  rotogravure  sections.  THE 
TIMES  published  in  its  Rotogravure  Picture  Section  in  1926  a  total  of  1,184,046  lines 
of  advertising.  In  addition  THE  TIMES  published  in  its  Book  Review  and  Maga¬ 
zine  Sections,  printed  by  rotogravure,  764,480  and  329,471  agate  lines  respectively. 


Send  for  a  copy  of  THE  NEW  YORK  TIMES  32-page  booklet  on  rotogravure  advertising  containing  helpful  technical  information  for  advertisers. 
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SCRIPPS-HOWARD  REALIZE 
DREAM  IN  N.  Y.  TELEGRAM 

(Continued  from  page  3) 


tion  on  which  to  build.  He  is  financing 
the  enterprise  in  the  established  Scripps- 
Howard  manner.  The  Telegram  will  be¬ 
come  part  of  the  Fifth  Investment  Com¬ 
pany,  the  stock  in  which  is  sold  to  Scripps- 
Howard  employes.  The  organization  is  a 
pioneer  in  the  principle  of  common  owner¬ 
ship  and  interest  between  employer  and 
employe. 

Mr.  Dewart  in  his  public  announcement 
of  the  deal  said  he  had  not  sold  to  the 
highest  bidder,  lie,  too,  is  interested  m 
newspaper  “mutualization,”  and  was  ad¬ 
mittedly  biased  toward  the  Scripps- 
Howard  interests  for  that  reason. 

“In  fact,”  he  declared,  “a  substantial 
sum  in  excess  of  the  very  handsome  con¬ 
sideration  received  from  the  Scripps- 
Howard  interests  might  have  been  had 
for  the  property ;  but  I  felt  that  the 
future  of  the  paper,  the  welfare  of  its 
present  organization,  and  the  interests  of 
the  community  would  be  best  served  and 
most  surely  safeguarded  by  the  sale  to 
the  new  owners. 

“A  factor  in  the  consideration  was  my 
knowledge  that  under  the  Scripps-Howard 
system  of  operation  a  very  considerable 
block  of  the  Telegram  stock  will  be  set 
aside  for  the  management  and  for  the 
concern’s  investment  companies  in  which 
all  employes  are  permitted  to  acquire 
holdings.” 

The  contract  which  made  the  >4ew 
York  Telegram  a  Scripps-Howard  paper 
w'as  signed  at  midnight  Thursday  of  last 
week  at  the  Biltmore  Hotel,  New  York. 

Mr.  Howard  first  started  negotiations 
with  Mr.  Dewart  for  purchase  of  the 
paper  si.x  months  ago.  Then  came  a 
suspension,  accompanied  by  persistent  re¬ 
ports  that  the  Scripps-Howard  organiza¬ 
tion  was  planning  to  start  its  own  new 
daily  in  New  York.  Negotiations  with 
Mr.  Dewart  were  resumed  Feb.  8. 

Other  bidders  for  the  property  were 
said  to  include  Cyrus  H.  K.  Curtis,  pub¬ 
lisher  of  the  Xcii’  York  Evening  Post: 
the  Pulitzers,  who  were  reported  to  be 
interested  in  merging  it  with  the  Evening 
World;  Paul  Block,  president  of  Paul 
Block,  Inc.,  and  publisher  of  several 
dailies ;  a  syndicate  formed  by  John  N. 
Wlieeler,  president  of  Bell  Syndicate. 
Inc.,  and  former  editor  of  Eiherty,  in  asso¬ 
ciation  with  James  J.  Montague  and  a 
banking  firm ;  and  lastly  a  group  of 
nationally  prominent  Democratic  poli¬ 
ticians. 

So  far  the  only  executive  changes  in  the 
Telegram  are  the  return  of  Fred  A. 
Walker,  who  was  managing  director,  to 
his  former  post  as  member  of  the  execu¬ 
tive  board  of  the  Xcw  York  Sun,  and  the 
promotion  of  Andrew  W.  Ford,  who  was 
acting  managing  editor,  to  the  full  title 
of  managing  editor. 

W.  W.  Hawkins,  general  manager  of 
the  Scripps-Howard  newspapers,  is 
temporarily  in  charge  of  the  Telegram. 
With  him  are  important  Scripps-Howard 
executives  who  have  been  reorganizing 
properties  which  Mr.  Howard  has  pur¬ 
chased  since  November  in  Knoxville, 
Memphis  and  Denver. 

They  are  W.  G.  Chandler,  president  of 
the  Scripps-Howard  central  group;  E.  E. 
Cook,  editor-in-chief  of  the  central  group ; 
Thomas  J.  Dowling,  general  supervisor 
of  circulation ;  James  Dampeer,  auditor  of 
the  central  group;  and  W’illiam  Campbell, 
Mr.  Dampeer’s  assistant. 

With  the  exception  of  Mr.  Dowling, 
these  officials  will  be  in  charge  of  the 
New  York  paper  onlv  temporarily.  The 
permanent  editor  and  business  manager 
are  vet  to  be  appointed. 

Mr.  Dowling  will  make  New  York  his 
headnuarters.  He  is  a  former  New  York 
circulator,  having  been  for  17  years  with 
the  .Yort’  York  Evening  Journal,  before 
joining  the  Clnrland  Press  five  years 
ago.  He  began  his  career  as  office  bov 
on  the  Evening  Journal  under  Joseph  D. 
Bannon.  James  Winter  will  remain  as 
circulation  manager  of  the  Telegram,  as¬ 
sisting  Mr.  Dowling. 

These  men  are  regarding  the  work 
ahead  of  them  “as  a  ^-acation  after 
Denver.”  In  the  latter  city,  the  troubles 


SCRIPPS-HOWARD  “SHOCK  TROOPS’ 


Seated  (left  to  right) :  E.  E.  Cook,  editor-in-chief,  central  group;  J.  W.  Dampeer, 
auditor,  central  group;  and  T.  J.  Dowling,  circulation  supervisor.  Standing 
(left  to  right  •:  H.  C.  MacDonald.  W.  G.  Chandler,  president  of  the  central 
group;  and  W.  J.  Campbell. 


incident  to  consolidations  beset  them.  The 
-New  York  Telegram  offers  a  giaxl  dean 
base  frtim  wliicli  to  grow,  they  said.  Mr 
t'handler  commented  on  the  "splendid 
mechanical  facilities”  and  praised  the 
efficiency  and  ability  of  tlie  department 
heads  now  in  cliarge.  Me  said,  for 
instance,  that  he  had  never  seen  any  press 
rocmi  make  faster  time  than  the  Telegram 
with  its  racing  and  stock  editions. 

The  confidence  the  new  owners  have  in 
the  former  regime  was  plainly  evidenced 
in  the  promotion  of  Mr.  Ford.  The  Tele¬ 
gram's  managing  editor  is  well  liked  in 
New  York  newspaper  circles.  He  has 
been  with  the  Telegram  for  the  last  21 
years. 

A  native  of  .-Mbany,  N.  Y.,  Mr.  Ford 
had  ambitions  to  become  a  physician.  He 
studied  medicine  for  five  years  at  the 
.‘Mbany  Medical  College,  but  did  not  take 
Ins  degree.  He  was  working  his  way 
through  college  by  writing  for  the  old 
Albany  Argus,  and  when  he  was  offered 
the  position  of  city  editor  by  that  paper, 
he  threw  his  scIkxiI  books  down  and  has 
been  in  newspaper  work  ever  since. 

When  the  .\rgus  was  sold.  Mr.  Ford 
was  its  managing  editor.  He  journeyed 
to  New  York  and  became  a  copyreader 
♦or  the  New  York  Evening  World.  From 
this  position  he  worked  upwards  to  that 
of  assistant  Sunday  editor  of  the  World. 
In  the  latter  capacity  he  was  sent  to  St 
I-ouis.  to  develop  a  Sunday  paper  for  the 
other  Pulitzer  paper — the  St.  Louis  Posst- 
Dispatch.  This  was  in  1902.  Mr.  Ford 
snent  four  vears  as  Sunday  editor  of  the 
Post-Dispatch.  .At  that  time  Mr.  Howard 
was  working  for  the  same  St.  Louis 
paper  as  telegraph  editor,  and  they  be¬ 
came  friends. 

Returning  to  New  York  in  1906,  Mr. 
Ford  was  appointed  make-up  editor  of 
the  Telegram  by  Tames  Gordon  Bennett. 
J-ater  he  was  made  city  editor,  retaining 
that  position  when  Mr.  Munsev  boueht 
the  paper,  and  most  recently  holding  the 
title  of  acting  managing  editor.  He  is  a 
maior  in  the  Reserve  Officers  Intelligence 
Corps. 

No  changes  have  yet  been  made  in  the 
Telegram’s  business  office  staff.  It  will 
continue  to  be  represented  in  the  national 
field  bv  Dan  A.  Carroll  in  association 
with  .Allied  Newspapers.  Inc.,  of  which 
Stuart  Schuyler  is  president. 

Congratulations  were  received  by  the 
new  owners  of  the  paper  from  all  over  the 
world,  and  the  lr>cal  papers  all  published 


friendly  editorial  greetings  to  their  new 
rivals. 

The  New  York  Evening  World  com¬ 
mented  that  there  was  a  "double  welcome 
to  the  Telegram.” 

"To  the  community,"  this  editorial 
stated,  "there  is  assurance  that  the  tabloid- 
ing  of  its  press  and  the  out-tabloiding  of 
tlie  tabloids  are  gaining  no  reinforcement. 

"To  the  newspaper  profession  there  is 
the  welcome  evidence  of  a  check  in  recent 
tendencies  toward  its  reduction  to  a  purely 
commercial  basis.” 

The  welcome  of  the  Xoiv  York  Herald 
Tribune  read : 

"The  arrival  of  the  Scripps-Howard 
organization  in  the  New  York  newspaper 
field  through  the  purchase  of  the  New 
York  Telegram  is  an  interesting  and  wel¬ 
come  event.  Few  changes  affect  the  cur¬ 
rent  of  a  community’s  life  more  jK-rvasive- 
ly  than  changes  in  its  press.  The  rash 
that  has  broken  out  in  the  form  of  the 
new  daily  magazines,  the  tabloids,  is 
plainly  the  symptom  of  a  local  epidemic 
calling  for  attention  and  cure.  Fortunate¬ 
ly.  the  transfer  of  the  Telegram  counts 
on  the  side  of  health  and  decency.  The 
standards  of  clean  journalism  which  Mr. 
Munsev  and  Mr.  Dewart  have  scrupu¬ 
lously  followed  will  he  maintained  by  the 
new  owners  of  the  Telegram  as  part  of 
the  established  practice  of  their  organiza¬ 
tion.  The  purchase  marks  the  climax  of 
the  new  policy  of  the  Scripns-Howard 
interests,  which  has  spread  their  news- 
napers  across  the  country  and  under  the 
impetus  of  Mr.  Howard’s  youth  and  enter¬ 
prise  won  for  them  an  outstanding  posi¬ 
tion  among  newspaper  properties.  We 
welcome  this  new  and  vigorous  influence 
in  New  A’ork  journalism  and  wish  the 
Telegram  all  success.” 

The  editorial  setting  forth  the  Scripps- 
Howard  attitude  toward  the  .Associated 
Press  which  was  published  Feb.  IS,  fol¬ 
lows  in  full : 

From  this  time  forward  telegraphic  news 
appearing  in  the  Telegram  will  be  furnished  by 
the  Ignited  Press,  which,  in  our  judgment  and 
in  that  of  hundreds  of  other  publishers,  is  the 
greatest  and  most  efficient  worldwide  news 
agency. 

The  membership  in  the  .Associated  Press  ac¬ 
quired  with  the  purchase  of  this  newspaper  has 
been  relinquished  voluntarily. 

Both  agencies  are  independent,  non-partisan 
and  unequalled  by  any  contemporaries  in  enter¬ 
prise  and  efficiency.  In  the  nature  of  their 
service  to  newspapers  they  are  very  similar. 
They  are  highly  competitive.  They  differ  chief¬ 
ly  in  their  form  of  organization. 


The  Associated  Press  is  dehtrolled  by  a  board 
of  directors.  Choice  of  this  board  is  in  the 
hands  of  a  restricted  group  of  publishers  who 
hold  $150,000  worth  of  the  company’s  bonds. 
Nominally  a  mutual  organization,  the  A.  P.  {| 
not  truly  so  by  reason  of  the  fact  that '  its 
1,200-odd  members  cast  one  vote  each  in  the 
selection  of  directors,  while  the  small  group  of 
bondholders  cast  6,000  votes.  * 

The  United  Press  deals  in  news  as  a  com- 
modity.  It  is  operated  for  profit  in  the  same 
degree  that  newspapers  are  operated  for  a 
profit.  It  grants  no  franchises  and  is  non¬ 
exclusive.  Its  services  are  available  to  any 
newsfaper  anywhere  in  the  world.  Unlike  the 
.Associated  Press,  whose  major  activity  is  con¬ 
fined  to  the  I’nited  States,  the  United  Press 
does  an  international  business.  It  supplies  its 
dispatches  to  newspapers  in  thirty-seven  dif¬ 
ferent  nations.  Its  news  is  published  daily  in 
seventeen  different  languages. 

By  reason  of  its  truly  international  character 
and  the  consequent  obligation  to  avoid  any 
nationalistic  bias  the  United  Press  collects  iu 
foreign  news  independently.  It  has  no  alliance 
with  any  foreign  government  subsidized  agency. 
(In  the  other  hand,  the  Associated  Press  is' 
prohibited  from  any  worldwide  sale  or  direct 
distribution  of  American  news  in  a  large  part 
of  the  world  by  reason  of  its  news  exchange 
agreements  with  the  international  news  combine 
consisting  of  the  A.  P.,  Reuter  in  England, 
Wolff  in  Germany,  Havas  in  France,  Stefani 
in  Italy,  Tass  in  Russia  and  Rengo  in  Japan. 

While  no  Scripps-Howard  newspaper  would 
tw  willing  to  depend  upon  the  dispatches  of  the 
Associated  Press  alone,  the  merits  of  that  great 
agency  are  fully  recognized.  In  our  opinion, 
however,  its  value  is  not  great  enough  to  off' 
set  the  curtailment  which  its  bylaws  seek  to 
impose  upon  the  freedom  of  action  of  its  mem¬ 
ber  papers. 

The  .\.  P.  bylaws  define  the  conditions  under 
which  a  memt)er  paper  may  receive  the  service 
of  a  competing  news  agency.  Not  unnaturally, 
[lerhaps,  they  go  to  the  limit  allowed  under  the 
law  to  make  these  conditions  a  handicap  to  the 
rival  news  service. 

As  a  further  condition  the  Associated  Press, 
under  cover  of  its  semi-mutuality,  claims  a 
property  right  in  all  local  news  and  forbids  any 
member  paper  from  furnishing  to  any  rival  news 
agency  any  local  news  item  which  that  paper 
has  bought  and  paid  for  or  has  secured  for 
it.self  through  the  paper’s  own  efforts.  These 
bylaws  are  monopolistic  in  their  objective  and 
lirejudicial  to  a  free  press. 

Consequently,  had  the  Telegram  continued  a 
member  of  the  .Associated  Press  it  would  have 
had  to  agree  to  waive  all  rights  to  dispose  of 
its  own  news  product  and  to  withhold  from  the 
United  Press,  which  it  regards  as  its  most 
valuable  service,  all  local  news  collected  by 
Telegram  reporters. 

.At  various  times  Scripps-Howard  newspapers 
have  acquired  and  voluntarily  relinquished  A. 
P.  memberships  in  Toledo,  fihio:  Youngstown, 
Ohio;  .Akron,  Ohio;  in  Memphis  and  Knoxville, 
Tenn..  and  very  recently  two.  one  morning  and 
one  evening,  in  Denver,  Col. 

Other  publishers,  quite  as  competent  judges 
as  Scripps-Howard,  will  regard  our  action  as 
unw  ise.  Some,  doubtless,  will  watch  the  situation 
with  interest,  not  because  it  is  a  new  one  but 
liecause  it  is  in  New  York.  Under  no  circum¬ 
stances  is  the  action  of  the  Telegram  to  be 
regarded  as  an  unfriendly  gesture  toward  the 
.\ssociated  Press  management. 

In  Manhattan  and  Brooklyn  two  evening 
papers  depend  solely  on  the  Associated  Press, 
five  depend  exclusively  on  the  United  Press  and 
two  use  lioth  services. 

The  I'nited  Press  and  the  Associated  Press 
represent  two  different  plans  of  operation.  Not 
only  the  two  great  agencies  themselves  but  the 
entire  press  of  the  United  States  will  l>enefit  by 
a  continuance  of  their  keen  competition.  That 
.American  newspapers  have  attained  news  effi¬ 
ciency  unequalled  by  the  press  of  any  other 
nation  is  in  no  sm.all  measure  attributable  to 
the  fact  that  they  have  not  had  to  depend  upon 
a  single  monopolistic  or  semi-monopolistic  news 
service. 


EDITOR  JOINS  CANADA’S  ENVOY 

Beaudry  of  Le  Soleil  Named  Secretaury 
to  Mansey  at  Washington 

Montreal,  Que.,  Feb.  17. — Laurent 
Beaudry,  who  is  leaving  his  position  as 
editor-in-chief  of  Quebec  Le  Soleil  to 
btxrome  secretary  to  Hon.  Vincent  Mas¬ 
sey,  Canada’s  first  minister  at  Washing¬ 
ton,  was  the  object  of  a  luncheon  demon¬ 
stration  at  the  Parliament  buildings  to¬ 
day  at  Quebec  before  leaving.  '  Hon.  J. 
E.  Perrault,  Minister  of  Colonization, 
Mines  and  Fisheries,  presided.  Mr.  Per¬ 
reault  recalled  the  success  which  Mr. 
Beaudry  as  a  student  had  attained  at  Ox¬ 
ford  University,  where  he  obtained  the 
M.  .A.  degree,  also  of  the  manner  in 
which  he  had  performed  his  duties  as 
secretary  to  the  chief  justice  of  Canada, 
later  on  as  private  secretary  to  Premier 
Mackenzie  King  and  then  as  editor-in- 
chief  of  Le  Soleil. 
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^  I  ''HE  chart  and  map  on  this  page  tell  a  story 
of  circulation  coverage  which  reflects  an  un¬ 
usual  condition. 

The  Kansas  City  Star  possesses  the  quality  of 
appealing  to  the  masses  as  well  as  to  the  classes. 

So  broad  is  The  Star’s  scope  of  service  so  mani¬ 
fold  are  its  uses  to  the  business  men  of  Kansas 
City  and  its  territory  that  The  Star  is  an  integral 
part  of  the  city’s  social  and  commercial  life. 

The  excess  of  The  Star’s  circulation  over  the 
nmnher  of  families  in  Greater  Kansas  City  is  due 
to  the  fact  that  downtown  sales  by  newsboys  and 
stands  are  included  in  the  circidation  count  and 
also  to  the  fact  that  some  households,  because 
of  their  size,  require  more  than  one  copy  of  The 
Star. 

In  this  comparison  of  The  Star’s  city  circula¬ 
tion  with  patrons  of  public  utilities,  the  city 
circulation  only  of  the  evening  edition  only  has 
been  considered. 
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Star’s  City  Circulation . 148,907 

Families  in  Greater  Kansas  City .  145,547 

Electric  Light  Connections .  141,467 

Water  Rent  Payers .  117,961 

Gas  Connections  .  114,256 

Telephones  .  90,040 

Figures  and  Circiilatu  n  as  of  January,  1927. 


TOTAL  Circulation  More  Than  Half  a  Million  a  Day 

THE  KANSAS  CITY  STAR 


New  York  Office:  15  East  40th  St. 


Chicago  Office:  1418  Century  Bldg. 
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“IDEA  MILL”  INCREASED  DAILY’S  EFFICENCY 


Year’s  Operation  on  New  York  Sun  Reviewed  by  E.  S.  Friendly,  Business  Manager — Cost  Reports, 
House  Organ,  Group  Insurance  Inaugurated  as  Result  of  Suggestions 


IJIGH  spots  of  a  year’s  operation  of 
the  business  office  “idea  mill’’  of  the 
Neu’  York  Sun  were  reviewed  this  week 
for  Editor  &  Publisher  by  Mwin  S. 
Friendly,  business  manager.  Briefly,  the 
outstanding  accomplishments  were : 

1.  — Adoption  of  a  group  Insurance  plan, 
covering  more  than  500  employes,  and 
providing  sick  benefits  and  a  $1,000  life 
policy  paid  for  by  the  paper. 

2.  — Inauguration  of  a  weekly  system 
of  comparative  cost  reports  for  depart¬ 
ment  heads. 

3.  — Establishment  of  Sun  Rays,  an 
office  publication. 

4.  — Organization  of  a  complaint  de¬ 
partment,  with  standardized  complaint 
blanks. 

5.  — Formulation  of  new  regulations  to 
improve  the  quality  of  letters  emanating 
from  the  Sun  office. 

6.  — Improvement  of  the  filing  system. 

7.  — Preparation  of  a  special  suburban 
circulation  advertising  campaign. 

8.  — Institution  of  a  special  new  depart¬ 
ment  for  mail  solicitation. 

9.  — Issuance  of  a  new  edition  of  “Sun 
.advertising  Standards.” 

10.  — Development  of  a  system  for 
checking  mailing  lists  periodically. 

11.  — Formation  of  a  contract  depart¬ 
ment  to  assist  advertising  agents  and 
advertisers  in  regulating  schedules  and 
to  inform  Sun  solicitors  as  to  the  con¬ 
dition  of  their  contracts. 

12.  — Strengthening  of  the  censorship 
committee,  resulting  in  the  education  of 
radio  advertisers. 

13.  — Revision  and  improvement  of  ad¬ 
vertising  charge  entry  sheets. 

14.  — Maintenance  of  mutual  under¬ 
standing  and  esprit  de  corps  among  busi¬ 
ness  executives. 

Mr.  Friendly  in  establishing  the  “busi¬ 
ness  office  idea  mill”  about  two  years 
ago  upset  all  traditions  of  business  council 
meetings.  His  theory  was  that  a  com¬ 
mittee  made  up  of  men  other  than  those 
suggesting  improvements  would  be  ap¬ 
pointed  to  investigate  the  suggested  idea 
and  if  it  proved  workable  put  it  into 
operation.  Thus  advertising  men  were 
put  to  work  to  find  ways  of  improving 
the  circulation  department  and  vice  versa. 

“The  general  practice  is  to  have  the 
man  suggesting  an  idea  put  in  charge 
of  a  committee  for  carrying  his  idea 
out,”  Mr.  Friendly  explained  this  week. 
“Rut  I  believed  that  such  procedure  was 
apt  to  keep  my  men  from  making  sug¬ 
gestions. 

“  ‘All  right,  go  ahead,  let’s  see  you 
do  it !’  is  a  command  which  often  comes 
like  an  icy  blast  to  freeze  the  brain  and 
tongue  of  a  man  with  ideas.  On  the 
other  hand  the  same  man  will  speak  up 
and  make  his  suggestions,  if  he  knows 
that  someone  else  will  be  assigned  to 
work  them  out. 

“Besides,  I  think  it  is  true  that  a  man 
ignorant  of  a  certain  phase  of  newspaper 
work  will  find  out  more  about  it  than 
one  who  is  saturated  in  it.  He  will  be 
inclined  to  ask  more  leading  questions, 
which  will  result  in  the  exposure  of  im¬ 
perfections  and  the  development  of  im¬ 
provements.  Turn  an  accountant  loose 
in  the  circulation  department,  for  in¬ 
stance,  and  he  will  ask  more  embarrass¬ 
ing  questions  in  a  minute  than  the  circula¬ 
tion  manager  would  ever  think  of  ask¬ 
ing.” 

The  Sun’s  business  council  meets  every 
Saturday.  All  members  attending  are 
instructed  to  bring  suggestions  for  im¬ 
provements.  Mr.  Friendly,  as  soon  as 
improvements  are  suggested,  appoints  a 
committee  made  up  of  the  most  disinter¬ 
ested  department  heads  he  can  find  to 
investigate  them  and  report  at  the  next 
meeting.  Thus  if  the  circulation  manager 
suggests  a  way  of  improving  his  depart¬ 
ment,  the  advertising  manager  may  be 
appointed  to  ascertain  whether  or  not 
the  suggestion  is  workable. 

Mr.  Friendly’s  complete  statement  re¬ 
viewing  last  year’s  accomplishments  of 


the  “idea  mill,’'  or  business  council,  reads :  notating  complaints  received.  A  stand-  lower  rate  by  using  a  little  additional 
“Welfare  work  has  always  been  con-  ardized  complaint  blank  in  duplicate  was  space, 
sidered  an  important  factor  in  the  de-  therefore  adopted  and  a  regular  com-  “One  of  the  outstanding  accomplish- 

velopment  of  any  large  organization  and  plaint  department  is  now  functioning  ments  of  the  business  council  is  the  es- 
with  this  thought  in  mind  a  committee  under  the  direction  of  the  credit  and  tablishment  of  an  advertising  censorship 
was  appointed  at  a  business  meeting  to  adjustment  department  which  enables  us  committee.  .Among  other  things  it  has 

_ _  to  make  speedy  and  amicable  adjustments,  done  effective  work  among  radio  adver- 

"The  Sun’s  correspondence  was  brought  tisers.  Many  radio  advertisers  (and  ad- 
up  for  discussion  and  it  was  agreed  that  vertising  was  practically  a  new  field  for 
all  letters  from  the  Sun  should  reflect  this  group)  have,  by  the  constant  efforts 
the  standards  and  policy  of  the  Sun  in  of  the  Sun’s  censorship  committee,  been 
composition  as  well  as  in  physical  ap-  educated  to  the  proper  use  of  advertising, 
pearance.  For  this  purpose  a  committee  “Scrap  books  of  advertisements,  cir- 
was  appointed  to  draw  up  a  set  of  regu-  culars  and  letters  of  various  departments 
lations  and  standards  for  dictators  and  are  now  being  kept  and  proving  in¬ 
stenographers  alike  which  made  for  a  valuable  for  reference  purposes, 
tremendous  improvement  in  the  quality  “Plans  were  worked  out  by  a  com- 

of  letters  emanating  from  the  Sun  office,  mittee  for  the  publication  of ^  a  Spring 


direct  telephone  was  installed  be¬ 
tween  the  publication  office  and  the  com- 


Fashion  section  by  the  Sun.  It  was  the 
first  section  of  this  kind  ever  issued 


posing  room  thus  saving  time  and  giving  by  the  paper  and  met  with  popular  ap- 
quick  service  to  advertisers  inquiring  proval. 


about  wait  order  proofs  and  enabling 
fast  time  to  be  made  on  important  cor¬ 
rections  for  the  daily. 


“It  is  important  that  all  members  of 
a  newspaper  staff  be  informed  of  the 
plans  and  accomplishments  of  their  own 


“.As  an  added  improvement  to  our  newspaper  and  for  this  _  purpose  a  sy_S' 


present  filing  system  which  was  investi¬ 
gated  by  a  special  committee  it  was  de- 


tem  of  posting  bulletins  on  bulletin 
boards  was  established  which  has  done 


Edwin  FViendly 

confer  with  the  Sun  Club  on  the  adop¬ 
tion  of  a  group  insurance  plan.  This 


termined  that  before  any  mail  could  be  ™uch  to  keep  our  entire  personnel  well 

accepted  by  the  filing  room  it  would  informed.  _ 

have  to  be  stamped  answered  and  dated  suggestion  which  won  a  $10  prize 

by  the  person  answering  the  letter.  This  to  nave  the  mechanical  sujwnntend- 

is  an  incentive  to  make  recipients  of  ent  address  toe  adv^tising  .staff  on  the 

letters  see  that  they  are  promptly  an-  subject  of  Proper  Preparation  of  Ad- 


s  we  red. 

“The  letters  used  by  the  advertising 


vertising  Copy.’  This  address  enabled 
many  men  on  the  staff  to  hear  first-hand. 


lion  ot  a  group  insurance  plan,  inis  me  leiicrs  useu  me  a.ucrusing  handling  and  prepa- 

comnnttee  conferred,  in  turn,  with  the  collation  department  for  the  collection  advertising  copv  which  thev  did 

executives  of  the  Sun  who  consider^  ot  transient  advertising  bills  were  re-  benefited  not 

many  plans  of  group  insurance  and  finally  "TJ  revised  so  as  to  give  an  mechanical  depart- 

one  was  adopted  which  enabled  every  added  improvement  to  this  branch  of  our  ' 

member  of  the  Sun  Club  to  obtain  in-  collection  work.  «  a  ’  _ _ _ *i..  : _ 4.„,i  _ 


member  of  the  Sun  Club  to  obtain  in-  collection  vvork.  .  “.A  plan  recently  inaugurated  was  to 

surance  which  provides  not  only  the  A  special  senes  of  advertis^ents  prominent  speakers  appear  before 

payment  of  a  certain  sum  upon  death  "ere  prepared  for  the  purpose  of  bring- 
but  also  provides  for  the  services  of  a  iuff  out  a  suburban  circulation  campaign.  ... 


but  also  provides  for  the  services  of  a  mg  out  a  suburban  circulation  campai^. 
nurse  in  case  of  .severe  illness  as  well  This  campaign  was  _  put  on  in  White 
as  an  income  in  case  of  permanent  dis-  Plains  and  proved  highly  successful. 


ms  mu  a  suouriMi.  c.rcu  auon  “A  committee  was  appointed  to  draw 

This  campaign  wa.s  put  on  m  White  ^  3, 

Plajas  and  proved  highly  successful.  regulations  and  standards  of  the 

A  special  department  was  inaugurated  g^,„  ^  ^  permanent 


ability  This  action  on  the  part  of  the  ’  A  special  department  was  inaugurated  g^,„- ^  ^  permanent 
Sun  Club  and  the  New  York  Sun  was  tor  the  purpose  of  soliciting  advertise-  record  always  on  file 

received  with  much  enthusias^m  especially  ments  by  mail.  One  classification  at  a  ..^  committee  appointed  to  investigate 

by  older  members  of  the  staff  who  other-  t^ime  is  sent  a  series  of  letters  which  ^  improve  the 

wise  would  not  haAe  been  able  to  obtain  have  proven  successful  in  many  instances  preparation  and  lay-out  of  radio  adver- 

1  .  "opv  suggested  that  the  Sun  give 

•‘Several  department  heads  expressed  standards  and  for  the  ^lightenment  of  ^  luncheons  to  radio  advertisers 

a  desire  for  cost  reports  and  a  plan  was  advertisers  and  advertising  agents  a  and  advertising  agents.  At  these  meet- 
formulated  to  give  various  department  appointed  prepared  a  new  problems  of  the  radio  adver- 

lieads  a  weekly  comparative  cost  system  ediHon  of  Sun  Advertising  Standards  mechanical  difficulties 


lieads  a  weekly  comparative  cost  system  ediHon  of  Sun  Advertising  Standards  mechanical  difficulties 

report,  which  enables  a  department  head  which  included  specimen  type  available  discussed,  which  resulted  in  great 

to  compare  his  operating  costs  with  the  m  the  Sun  office.  improvement  in  preparation  of  radio 

previous  week  and  the  same  week  a  year  “During  a  time  pressure  on  our  adver-  copy,  thus  giving  the  advertisers  better 
ago.  There  have  been  many  instances  tising  space  was  unusually  heavy,  it  was  service. 

where  this  report  has  hrouglit  forth  val-  pointed  out  that  many  advertisers  were  “The  advertising  charge  entry  sheets 

uable  suggestions  and  maile  for  improve-  sending  their  advertising  orders  to  us  were  revised  and  improved  by  the  efforts 

ments  in  given  departments.  at  an  unusually  late  hour  and  were  in-  of  a  special  committee  thus  "making  for 


pointed  out  that  many  advertisers  were  “The  advertising  charge  entry  sheets 
sending  their  advertising  orders  to  us  were  revised  and  improved  by  the  efforts 
at  an  unusually  late  hour  and  were  in-  of  a  special  committee  thus  making  for 


ments  in  given  departments.  at  an  unusually  late  hour  and  were  in-  of  a  special  committee  thus  "making  for 

“It  was  also  brought  to  our  attention  eluding  with  the  insert  orders  large  wait  irreater  efficiency  in  the  publication  office 
that  the  running  advertising  schedules  order  copy.  The  committee  appointed  to  as  well  as  the  accounting  department, 
and  ledger  sheets  were  not  protected  investigate  this  suggested  a  letter  and  “ft  is  my  belief  that  the  greatest  good 
against  fire  so  that  a  fire-proof  cabinet  personal  call  campaign  which  resulted  which  has  resulted  from  the  business 
for  these  very  important  records  was  in  great  improvement  in  receipt  of  copy  meetings  or  ‘Idea  Mill’  is  the  mutual 
provided.  by  the  Sun  and  which  in  turn  aideil  our  understanding  and  the  fine  spirit  of  co¬ 


provided.  by  the  Sun  and  which  in 

“At  one  of  our  business  meetings  dur-  mechanical  departments, 
ing  a  discussion  of  the  Sun’s  circulation,  “An  article  in  a  trad 


understanding  and  the  fine  spirit  of  co¬ 
operation  which  has  been  developed 


ing  a  discussion  of  the  Sun’s  circulation,  “An  article  in  a  trade  paper  dealing  among  the  members  of  the  various  de- 
it  was  suggested  that  a  check-up  of  trains  with  ‘Waste  in  Postage  Due  to  Poor  partments.  I  know  of  no  newspaper  or- 
carrying  passengers  to  their  suburban  Mailing  Lists,’  was  brought  to  the  at-  ganization  which  has  a  finer  esprit  de 
homes  be  made.  This  resulted  in  the  tention  of  the  business  meeting  which  corps.  This,  perhaps,  accounts  for  the 
Sun’s  publishing  a  pamphlet  entitled  resulted  in  the  Sun  developing  a  system  fact  that  we  have  not  had  one  change 
‘On  The  Way  Home,’  which  brought  of  periodically  checking  our  lists  so  they  in  a  departmental  executive  since  the 
out  many  interesting  and  informative  might  be  kept  accurate  and  up  to  date.  establishment  of  the  business  meetings 


facts  of  the  kind  and  predominance  of 
Sun  circulation.  employe  who  makes  a  suggestion  adopted  Those  attending  °the  weeklv  business 

“It  was  suggested  that  a  house  pub-  by  the  business  meeting  and  an  additional  council,  the  cog  wheels  of  the  “idea  mill,” 
lication  be  inaugurated  and  after  several  prize  of  $10  for  the  best  suggestion  of  are: 

months  of  preliminary  investigation  and  the  month  brought  forth  many  excellent  Flerbert  B.  Fairchild,  advertising  man- 


“The  plan  of  awarding  a  prize  to  any  nearly  three  years  ago.” 


Those  attending  the  weekly  business 


months  of  preliminary  investigation  and  the  month  brought  forth  many  excellent 
preparation,  our  present  house  organ  Sun  ideas  which  have  been  acted  upon. 


Rays  was  started.  Several  interesting 


IS  which  have  been  acted  upon.  ager ;  Charles  E.  Luxton,  office  manager ; 

.A  contract  department  was  established  T.  Edgar  Martin,  production  manager; 


features  have  been  developed  for  Sun  to  give  assistance  to  advertising  agents  Edwin  A.  Sutphin,  national  advertising 
Rays  such  as  ‘When  We  Were  Young,’  and  advertisers  in  regulating  the  schedules  manager;  Einar  O.  Petersen,  local  ad- 
picturing  various  members  of  the  Sun  for  their  clients  as  well  as  keeping  de-  vertising  manager;  James  E.  Hasenack. 
staff  in  their  youth  and  the  ‘Constant  partment  heads  and  solicitors  on  the  Sun  circulation  manager;  (Zonrad  F.  Colbom, 

Reader’  column  by  Burton  S.  Brown  staff  informed  at  all  times  as  to  the  assistant  advertising  manager;  Samuel 

and  ‘Sun  Portraits’  by  H.  1.  Phillips  who  condition  of  each  contract.  This  depart-  Wolfendcn,  advertising  accounting  de- 
regularly  conducts  the ‘Sun  Dial’  column,  ment  has  helped  in  many  ways  to  do  partment;  Henry  Ruggcln,  manager  of 
Several  thousand  copies  of  this  publica-  away  with  short-rating  of  accounts,  the  publication  office ;  George  Benneyan, 
tion  are  distributed  each  month  to  em-  Other  features  of  this  department  are  to  manager  of  promotion  and  research  de- 

ployes,  advertising  agents,  advertisers,  advise  contract  advertisers  or  their  agents  partments :  Harold  L.  Goldman,  classified 

libraries,  universities  and  newspapers.  each  month  as  to  the  number  of  lines  advertising  manager;  D'onald  O’Neill, 
“It  was  pointed  out  that  we  had  no  or  insertions  they  have  used,  frequently  supervisor  of  typography;  (iarlton  Short 
standard  method  of  receiving  and  an-  showing  an  advertiser  he  may  earn  a  and  Donall  Williams. 
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SCHUYLER  L.  MARSHALL, 
PUBLISHER, 

CLINTON  COUNTY  REPUBLICAN- 
NEWS, 

ST.  JOHNS.  MICHIGAN: 

One  of  the  most  interesting  and  profit¬ 
able  days  I  have  spent  for  a  long  time 
was  the  day  I  spent  with  you  in  St.  Johns 
last  Saturday.  The  way  you  handle  your 
subscription  department  is  of  particular  in¬ 
terest  to  me.  I  have  never  seen  a  more 
tactful  and  business-like  expiration  notice 
than  the  one  you  use.  The  rubber  stamps 
••your  time  is  UP”  and  “YOUR 
last  PAPER”  which  you  put  on  the  last 
two  issues  that  go  to  the  subscriber  are 
especially  effective.  Having  been  in  St. 
Johns  and  seen  the  Republican-News  in 
operation,  I  can  easily  see  why  you  have 
4)400  paid-in-advance  circulation,  over  a 
million  lines  of  advertising  a  year,  and  one 
of  the  strongest  weeklies  in  the  United 
States. 

*  *  * 

CAPTAIN  H.  D.  SLATER, 

editor. 

EL  PASO  HERALD: 

I  have  been  noticing  the  “El  Paso  Hall 
of  Fame”  which  appears  every  day  on  the 
first  page  of  your  "24-Hour  Daily.”  I 
notice  you  have  a  new  question  every  day 
and  that  membership  in  the  “Hall  of 
Fame”  is  evidently  determined  after  you 
receive  letters  from  readers.  For  the  bene¬ 
fit  of  editors  who  have  not  seen  your  paper 
recently,  1  am  quoting  here  your  “Hall  of 
Fame”  questions  for  three  typical  days: 
"What  El  Paso  Boy  or  Girl  has  the  great¬ 
est  number  of  ANIMAL  PETS?”;  "What 
El  Pasoan’s  Job  is  the  HOTTEST?”  and 
“What  El  Paso  Salesman  Travels  the 
MOST  MILES  IN  A  YEAR?” 

*  *  * 

WM.  F.  ROGERS. 
advertising  manager, 

BOSTON  TRANSCRIPT:  . 

A  few  days  ago,  I  noticed  a  copy  of  ' 
the  Transcript  containing  the  twenty-second  , 
article  of  the  series  “Advertising  your 
Advertising”  which  you  purchased  from  us 
and  which  you  are  publishing  weekly. 
The  fact  that  this  series  was  written  by 
two  men,  each  of  whom  has  made  an 
outstanding  record  in  advertising,  makes 
it  of  more  than  passing  interest.  Mr. 
Smith  B.  Quayle  is  a  former  President  of 
the  “Associated  Advertising  Clubs  of  the 
World.”  Mr.  Joseph  C.  Schmidt  was  for 
many  years  advertising  manager  of  the 
largest  department  store  in  Cincinnati. 

*  *  * 

MR.  T.  DURKIN. 

MANAGING  EDITOR. 

NEW  ORLEANS  TIMES-PICAYUNE: 

The  fifteen  or  more  professional  golfers 
who  are  contributors  to  “Golf  as 
Champions  Play  It,”  which  you  have  been 
publishing  for  about  a  year  now,  have 
been  faring  very  well  indeed  in  champion¬ 
ship  tournaments  during  the  past  few 
months.  I  see  by  the  papers  that  Bobby 
Cruikshank  has  just  won  two  more 
championships  down  in  your  part  of  the 
country — the  Southern  Central  Open  and 
the  Texas  Open. 

*  *  * 

F.  W.  CLARKE, 

MANAGING  EDITOR, 

ATLANTA  CONSTITUTION: 

By  next  Easter  you  will  have  been  a 
subscriber  to  our  "Boys’  and  Girls’  Service” 
for  four  years.  During  that  time,  a  great 
many  children’s  features  have  come  and 
gone  in  this  service.  We  try  to  keep  it 
always  up-to-date— constantly  adding  new 
material,  paying  particular  attention  to 
special  days  that  are  of  such  great  interest 
to  children.  Watch  the  St.  Patrick’s  Day 
and  Easter  features  that  are  coming  to  you 
soon. 

*  «  * 

FRANK  I.  SEFRIT, 

GENERAL  MANAGER, 

BELLINGHAM  HERALD: 

We  are  pleased  to  receive  your  order  for 
the  "Farm  Editors  Service”  and  the 
’Thurch  Page  Service.”  We  try  every 
time  we  publish  a  month’s  copy  of  these 
services  to  make  some  improvements.  In 
the  samples  which  Mr.  ’Ilnzmann  showed 
g>u,  the  humor  column  “Farm  Facts  and 
Fun.”  was  unillustrated.  Beginning  with 
Harch,  there  will  be  small  cartoon  illus¬ 
trations  in  the  column,  which  should  Uven 
It  up  considerably: 

•  •  * 

VINCENT  GLYNN. 

PUBLISHER, 

NEW  HAVEN  UNION: 

According  to  our  records,  you  are  just 
starting  your  second  year  as  a  subscriber 
to  our  “Bovs’  and  furls'  Service.”  We 
want  to  call  your  particular  attention  to 
i?*  serials  that  are  starting  soon. 

On  February  19th  will  appear  the  first 
iMtallment  of  “Raging  Waters:”  on  April 
«d  a  corking  good  baseball  story  starts. 
We  predict  these  stories  will  make  a  big 
hit  with  the  boys  in  New  Haven. 


FOR  ALMOST 
EIGHT  YEARS 


Associated  Editors,  inc. 


JOHN  H  MILLAR,  President 

440  S.  Dearborn  St. 
CHICAGO 


Informal  Notes 


The  Best 
Boys’ and  Girls’ 
Features 


ny  woman  who 
does  anything  which 
a  little  electric  motor 
can  do  is  working  for 
an  hour  / 


Roy  Durstine,  of  Barton,  Durstine  &  Agency,  Xew  York,  the  $1,000  award 
Osborn,  in  an  interview  this  week  with  for  the  copy  deemed  by  the  jury  the 
Kiutor  &  Pi  BLisHKR,  told  of  the  work  most  effective  in  its  combination  of  text 
connected  with  the  preparation  of  the  and  illustration,  as  the  means  of  deliver- 
research  report  for  Johnson  and  Johnson  ing  its  message,  is  reproduced  with  this 
of  New  Brunswick,  N.  J.,  awarded  the  article. 

$2,000  cash  prize  and  certificate.  The  Robert  Tinsman,  president  of  the 
same  agency  won  the  research  award  in  agency,  informed  Editor  &  Pcri.ishe* 
1924  for  a  report  prepared  for  the  that  four  individual  members  of  the  tirm 
American  Radiator  Company.  were  responsible  for  the  prize  winning 

"This  year's  winning  research  report,” 

Mr.  Durstine  said,  “contained  10,752 
individual  interviews  and  represented  a 
study  of  the  client’s  business  as  related  to 
all  the  various  outlets,  such  as  drug 
stores,  hospitals,  doctors,  dentists  and 
consumers  generally.  The  survey  re¬ 
quired  virtually  the  entire  calendar  year 


HARN  WINS  BOK  GOLD  MEDAL  AWARD 


(Contimu'd  from  />age  7) 


Women’s  Title  Golf,  Carried  to  Home  ( 


and  then  he  bought  a  cake  of  Ivory 


The  Blarkman  Company  went  to  the 
daily  newspapers  for  the  idea  of  this 
magazine  copy  which  won  $2,000  on 
planning  and  exerution. 


Barton  Durstine  &  Osborne  conceived  this  copy,  included  in  campaign  awarded 
$2,000.  liecause  of  “high  quality  and  interest.”  with  “co-ordination  between 
picture  and  text.” 


agency,  in  talking  on  “The  Service  of  or  at 
Advertising  to  the  Consumer.”  It  has  work 
an  educational  function,  he  said,  and  in  is  exj: 
his  belief  new  demands  in  the  profession  a  pro] 
and  more  exacting  ones  will  arise  and  enougl 
must  be  met.  In  his  opinion  it  costs  In 
more  to  sell  giKids  than  to  produce  them.  Burea 
saying  that  too  great  effort  was  made  to  manag 
sell  merchandise  and  too  little  in  buying,  presse 
He  .said  that  advertising  was  the  force  medal 
which  must  remedy  this.  progre 

It  is  not  so  easy  to  sell  merchandise  — — 
t(xlay,  the  speaker  said,  (uving  to  too 
many  broken  promises  in  advertisements 
of  tiic  past.  Other  reasons  for  this  he  ^ 
gave  were  too  much  pointless  advertis¬ 
ing,  highly  partisan  advertisements,  and 
sweeping  claims  and  glowing  generali¬ 
ties.  .Another  factor  that  he  deplored 
was  the  new  and  subtle  form  of  pseudo¬ 
science  that  is  creeping  into  advertising 
of  firms  producing  cereals,  facial  prejia- 
rations,  toothpastes,  yeast,  etc. 

.\  tribute  to  newspapers  was  paid  by 
I.  M.  Iknvles,  of  the  William  Edwin 
liudge  Company,  New  York  printing 
house,  in  his  address  on  “TyiKigrajiby  as 
a  Sales  .\id  in  .Advertising.”  This  ad¬ 
dress  was  read  by  Dean  Borden  for  Mr. 

Bowles.  He  said  that  typography  of  ad¬ 
vertisements  in  newspapers  is  far  better 
than  that  in  magazines,  although  he  did 
not  know  why.  Great  care  is  paid  to 
everything  except  typography  in.,  the 
magazine  advertisements,  he  declared. 

He  said  that  it  seemed  the  rule  for  the 
artist  in  preparing  the  illustration  for 
the  adverti.sement  to  take  a  rule  and 
draw  a  blank  space  with  a  few  lines  and 
expect  the  printer  to  put  all  of  the  ad-  ^ 
vertising  copy  into  it.  This  results  in 
the  use  of  too  small  type  to  display  the 
advertisement  to  its  best  advantage  in 
order  to  get  all  of  the  copy  into  the  al¬ 
lotted  space. 

He  declared  that  the  ideal  thing  to  do. 
in  order  to  remedy  this  condition,  would 
be  to  have  one  man  do  the  w'hole  thing. 


Hjtmhiner 
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umerous  as  it  is. 


i 


h. 


‘The  New  York  Telegram** 

The  arrival  of  the  Scripps-Howard  organiza 
tion  in  the  New  York  newspaper  -  field  through '.e^ 
the  purchase  of  “The  New  York  Telegram”  is  o 
an  interesting  and  welcome  event.  Few  changes  t^ 
affect  the  current  of  a  community’s  life  more 
pervasively  than  changes  in  its  press.  The  rash  d| 
Jjthat  has  broken  out  in  the  form  of  the  newjt 
^  daily  magazines,  the  .tabloids,  is  plainly  thejs 
symptom  of  a  local  epidemic  calling  for  attention ;  a^ 
and  cure.  Fortunately,  the  transfer  of  “The 
Telegram”-  counts  on  the  side  of  health  and 
decency.  The  standards  of  clean  journalism 
which  Mr.  Munsey  and  Mr.  Dewart  have  scrupu¬ 
lously  followed  will  be  maintained  by  the  new 
owners  of  “The  Telegram”  as  part  of  the  estab¬ 
lished  practice  of  their  organization.  The  pur¬ 
chase  marks  the  climax  of  the  new  policy  of  the 
Scripps-Howard  interests,  which  has  spread  their 
newspapers  across  the  country  and  under  the 
impetus  of  Mr.  Howard’s  youth  and  enterprise 
won  for  them  an  outstanding  position  among 
newspaper  properties.  We  welcome  this  new  andj 
vigorous  influence  in  New  York  journalism  and 
wish  “The  Telegram”  all  success. 


Nrui  ^nrk  ©rlrgram 


A  Scripps-Howard  Newspaper 

Renre.ented  Carroll  and 

‘  ■  I  Allied  Newspapers,  Inc. 
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TRADE  CONTACTS  KEY  TO  WORLD 
AMITY,  SWARTZ  TELLS  FRENCH 

Advertising  as  an  Ambassador  Extolled  by  President  of  Press 
Manufacturers  at  Paris  Dinner — Outlines 
1.  A.  A.  Plans 


''RADK  as  a  promoter  of  international  important  scale.  France  has  merchandise 
amity  was  tlie  subject  of  two  addres-  not  produced  in  .\merica.  On  the  other 


ses  in  Paris  by  11.  K.  Swartz,  pres¬ 
ident  of  K.  &  Co.,  Inc.,  who  con¬ 

cluded  his  European  visit  this  week  and 
sailed  on  the  .\(juitania  Feb.  16. 


H.  R.  Swartz 


Mr.  Swartz  was  amon^  the  quests  at  a 
dinner  given  by  the  Society  of  the 
Friends  of  France  Feb.  2,  with  Paul 
Doumer,  president  of  the  h'rench  Senate, 
presiding.  .\mba>sa<lor.s  and  ministers 
of  European  and  .\merican  nations  at¬ 
tended  and  the  guests  of  honor  were 
Hubert  Walter,  correspondent  of  the 
J,ondon  Times  and  president  of  the 
.Anglo-American  Press  .Association,  and 
Stephane  I-;iusanne,  editor  of  Le  Matin. 

Mr.  Swartz  in  a  brief  aiUlress  ex¬ 
pressed  the  opinion  that  there  is  not  yet 
enough  contact  between  business  men  of 
different  countries  and  urged  more  at¬ 
tention  to  economic  realities  in  political 
efforts  to  l)ring  about  friendship  Inttween 
nations. 

“I  believe  that  the  greatest  impetus 
to  international  understanding  would  be 
most  effectively  engendered  and  fostered 
by  friendly  meetings  and  interchange  of 
ideas  between  groups  of  representative 
business  men  of  each  country,  Mr. 
Swartz  said. 

“Progress  has  been  made  in  this  di¬ 
rection  by  the  visit  to  the  United  States, 


hand,  .America  offers  France  goods  which 
it  is  to  their  advantage  to  purchase.” 

Subse(iuently  at  a  dinner  given  for 
him  by  Messrs.  Renier  and  Knecht,  Mr. 
Swartz  outlined  for  Euroiiean  advertising 
men  the  progress  that  has  been  made 
in  international  advertising  affairs  since 
the  Philadelphia  convention  in  1926. 

“Changes  have  been  made  within  the 
past  year  that  will  have  an  important 
bearing  upon  the  future  development  and 
usefulness  of  the  International  Adver¬ 
tising  Association,”  he  said. 

“In  brief,  they  might  be  summarized 
as  follows : 

“The  National  Better  Business  Bureau, 
separately  incorporated  in  1925,  was 
brought  into  closer  affiliation  with  the 
Association  through  provisions  in  our 
constitution  as  revised  at  Philadelphia, 
which  gives  the  Bureau  three  repre¬ 
sentatives  on  the  Advertising  Commis¬ 
sion,  and  one  representative  (its  pres¬ 
ident)  on  the  governing  body  of  the 
.As.sociation. 

“The  eighteen  club  district  organiza¬ 
tions  throughout  the  Association  were 
each  given  representation  on  the  .Ad- 
wrtising  Commission. 

“The  Federation  of  W'omen’s  Adver¬ 
tising  Clubs  was  given  three  represen- 
t.atives  on  the  Commission. 

"The  functions  and  duties  of  the  Ad- 
vtrtising  Commission  were  more  clearly 
(!e(ined. 

"The  office  of  .secretary- treasurer  was 
flivided  into  two  offices.  This  change, 
;.iul  the  addition  of  the  president  of  the 
National  Better  Bureau  to  the  Execu¬ 
tive  committee  increases  the  membership 
of  tile  tatter  from  7  to  9. 

"Co-oiieration  for  larger  expansion 
i>f  worldwiile  business  will  be  the  theme 
of  the  International  .Advertising  Con¬ 
vention  at  Denver,  June  26,  1927. 

“The  development  of  business  and  in¬ 
dustry  and  the  bringing  about  of  a  closer 
co-operation  iK'tweeii  tlie  various  brandies 
of  liusiiiess  rcjiresented  in  its  worldwide 
membership  will  be  the  aim  of  the  annual 
convention  of  the  .Associated  .Advertising 
Clubs  of  the  World,  now  known  as  the 
International  .Advertising  .Association. 

“It  is  planned  to  make  this  convention 
the  shortest  and  best  international  ad¬ 
vertising  convention  ever  held.  By  care¬ 
ful  adjustment  of  the  program  plans  over 
that  of  previous  years,  it  will  be  com- 
pres.sed  into  three  business  days  instead 
of  as  heretofore  four  days.” 

TEXAS  CENSORSHIP  BILL 


J.  S.  BRYAN  PHONES  FROM 
RICHMOND  TO  LONDON 

JOHN  STEWART  BRYAN,  pub- 
"  lisher  of  the  Richmond  Netes- 
l.eader  anil  pre.iident  of  the  .Ameri¬ 
can  Newspaper  Publishers  -Associa¬ 
tion,  on  Wednesday  inaugurated  the 
opening  of  the  Virginia-to-London 
radiotelephone  service  by  conver¬ 
sation  with  Lady  .Astor,  member 
of  Parliament,  and  formerly  Nancy 
Langhorne  of  Virginia  at  her  home 
in  London. 


CHICAGO  NEWS  NAMES 
ITS  ARCHITECTS 

Plans  for  New  Building  to  Be  Made 

Within  90  Days,  When  Founda¬ 
tions  Will  Be  Laid — To  Straddle 
R.  R.  Tracks 

l-'rom  plans  submitted  by  nearly 
twenty  architects,  the  Chicago  Daily^ 
.A'crt'j  has  selected  those  of  the  firm  of 
Holabird  &  Roche  for  its  new  building, 
which  is  to  tower  above  the  Union  Sta¬ 
tion. 

Completed  plans  are  to  be  made  within 
90  days,  with  the  foundation  work  going 
in  soon  after.  The  building  design  will 
resemble  that  of  the  Philadelphia  In¬ 
quirer  in  that  “air  rights”  over  the  Penn¬ 
sylvania  railroad  tracks  is  being  utilized. 
The  building  will  face  Madison  street  at 
Canal  street. 

The  News  has  occupied  its  present  site 
at  Madison  and  W^ells  streets  for  more 
than  fifty  years. 

The  architects  who  have  been  awarded 
the  contract  are  of  the  firm  that  designed 
the  Palmer  House,  the  Sherman  Hotel 
and  the  new  3,000  room  Stevens  hotel 
here. 


Stringent  Measure  Before  Legislature 
to  Curb  Salacious  Magazines 

With  some  changes  from  the  provi- 
under  the  auspices  of  the  French  press  sions  as  originally  reported,  a  sweeping 
and  advertising  interests,  of  a  delegation  bill  designed  to  curb  “salacious  and  in- 
of  French  gentlemen  as  ambassadors  of  decent"  literature  in  Texas  was  intro- 
business,  headed  by  Dr.  Marcel  Knecht  duced  in  the  state  house  of  repre.sentatives 
and  Leon  Renier,  Jr.,  last  June.  Their  at  .Austin  Feb.  11,  by  Rep.  Leo  Dielmann 
presence  was  much  appreciated,  for  they  of  San  Antonio.  State  Senator  Julius 
as  well  as  we,  as  exponents  of  the  Real  of  Kerrville  was  delegated  to  offer 
potentialities  of  advertising,  recr^nize  in  the  upper  chamber  the  measure  pre- 
the  great  possibilities  that  this  form  of  paretl  at  the  instigation  of  the  San 
contact  and  association  creates,  because  it  .Antonio  Ministerial  .Alliance, 
is  self-evident  that  international  adver-  The  bill,  apparently  more  far-reaching 
tising,  if  intelligently  conducted  and  with  than  previously  reported,  would  prohibit 
a  view  not  only  to  the  direct  purpose  anyone  in  Texas  from  editing,  publish- 
to  be  achieved,  increased  .sales  of  the  ing  or  disseminating  any  newspaper,  pam- 
articles  advertised,  but  to  the  increase  of  phlet,  magazine  or  any  other  printed  mat- 
international  understanding,  which  would  ter  or  post  card  or  card  containing  “nude, 
lie  an  educational  force  so  potent  as  to  suggestive  or  indecent  pictures,  immoral 
promote  a  stronge-  spirit  of  friendliness  stories  or  scandal,”  or  keep  for  sale  or 
and  mutual  interest  between  the  peoples  distributioii  such  salacious  literature  or 
of  our  respective  countries.  cards. 

“Bublicity.  goixl  advertisMig  in  the  Instead  of  making  third  offense  a 
various  mediums,  will  acquaint  the  gen-  felony  under  the  proposed  law.  as  orig- 
eral  public  of  both  nations  of  the  com-  inally  intended,  all  offenses  would  be  mis- 
munity  of  interests  and  the  advantages  demeanor.-;.  However,  the  penalty  would 
to  be  reaped  by  its  development  and  be  a  fine  up  to  <1,0(M)  or  one  year  in  jail, 
trading  together  on  a  lareer  and  more  or  both. 


First  in 
CIRCULATION: 

The  reputation  of  LA  PRENSA  stands  squarely  behind  the 
statement  that  it  has  a  larger  circulation  than  any  other 
newspaper  in  South  America.  There  is  no  A.B.C.  in 
Argentine,  and  so  far,  no  satisfactory  substitute  for  it  has 
been  devised.  All  classes  read 

LA  PRENSA 

ot  BUENOS  AIRES 

regularly.  The  self-evident  proof  of  this  statement  lies  in 
tne  fact  that  the  average  daily  circulation  is  now  approxi¬ 
mately  240,000  (about  one  paper  for  every  40  persons  in 
the  entire  republic)  the  area  of  which  is  one-fourth  larger 
than  that  of  the  United  States  east  of  the  Mississippi  River, 

Daily  Average  Circulation . 240,233 

Sunday  ««  . 310,981 

JOSHUA  B.  POWERS 

Exclusive  Advertising  Representative 

2S0  Park  Avenue,  New  York 

** South  Americans  Greatest  Newspaper** 


CHICAGO  JOURNAL  GETS  f 
RADIOPHONE  HONOR 

F>;t  to  Receive  Pres*  Message  From 

London,  As  It  Received  First  Press 
Cable  Seventy-nine 
Years  Ago 

The  Chicago  Daily  Journal  received 
the  first  official  press  dispatch  from  Lon¬ 
don  to  Chicago  when  the  telephone  sys¬ 
tem  between  the  two  cities  was  officially 
opened  this  week. 

The  dispatch,  from  the  London  Daily 
Mail,  told  of  the  heavy  fog  that  was  then 
hanging  over  the  English  Channel,  en¬ 
dangering  shipping.  -A  ship,  the  Mail 
correspondent  said,  had  been  sunk,  with¬ 
out  the  loss  of  life. 

When  telegraph-cable  communications 
were  opened  between  Chicago  and  Lon¬ 
don  seventy-nine  years  ago,  the  Journal 
received  the  first  dispatch  through  that 
medium.  Such  communication  was  then 
termed  "lightning.”  .At  that  time  the 
then  young  newspaper  said,  “distance  is 
annihilated.” 

While  the  vocal  news  transmission  was 
in  progress  executives  of  all  departments 
of  the  newspaper  listened  in  on  the  con¬ 
versation.  No  difficulty  was  e.xperienced 
in  understanding  the  London  correspond¬ 
ent,  nor  did  he  indicate  that  he  was  hav¬ 
ing  difficulty  with  the  answers  of  Chi¬ 
cago. 

BUYS  PENINSULA  PAPER 

George  Morrell,  publisher  of  the  South 
San  Francisco  Enterprise,  has  purchased 
the  South  San  Francisco  Journai,  a 
tabloid,  established  in  1923  and  published 
for  a  time  as  a  daily.  It  has  been  merged 
with  the  Enterprise.  The  Journal  is  the 
sixth  newspaper  on  the  San  Francisco 
peninsula  to  be  acquired  by  Morrell. 
Other  papers  now  under  his  control  are: 
Palo  .4lto  Daily  Times,  Kcdzvood  City 
Daily  Tribune,  San  Bruno  Recorder, 
Peninsula  Beacon,  and  the  South  San 
Francisco  Enterprise. 
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On  3eh.  l6*-h  So.ooo  People  TlJere  Added 
to  Richmond  Pds.  buying  Population.-^ 
And  9he  News  Leader  Reaches  ^hem. 


A  new  bridge,  opened  on  February  16th,  is  bringing  to  Richmond  50,000  people,  who  form¬ 
erly  went  to  Baltimore  and  Washington  to  do  their  buying.  The  new  bridge  completes 
a  highway  which  makes  Richmond  by  far  the  most  accessible  city,  and  the  obvious  place 
for  them  to  buy. 

Every  afternoon  huge  bundles  containing  the  Richmond  News  Leader  are  carried  into 
this  section  of  the  State,  and  distributed  among  these  people,  who  have  ample  means  to 
buy  necessities  and  luxuries. 

Because  the  afternoon  paper  carries  “Tomorrow’s  offerings  in  the  stores,’’  the  people 
have  time  to  read  all  the  advertisements  thoroughly,  make  their  plans  for  a  day’s  shop¬ 
ping — and  to  come  to  Richmond  early  in  the  morning  and  spend  the  day — and  money. 

This  new  territory  gives  Richmond,  Va.,  a  trading  population  of  550,000 — nearly  all  of 
whom  read  the  News  Leader — and  buy  through  its  columns. 

The  Richmond  News  Leader  has  the  largest  circulation  of  any  paper  in  the  State.  It 
carries  more  advertising  than  any  other  Virginia  paper.  In  1926  the  News  Leader 
gained  581,826  lines  in  advertising,  while  the  other  Richmond  paper  lost  in  lineage. 
The  best  proof  of  value  is  the  endorsement  of  local  advertisers.  They  KNOW. 


National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Bldg. 
New  York  City 


Waterman  Bldg. 
Boston,  Mass. 


Atlantic  Bldg. 
Philadelphia.  Pa. 


Tribune  Tower 
Chicago,  Ill. 


J.  B.  KEOUGH,  ATLANTA,  GA. 
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'On  News  Leader  Square* 


Covers  Siichmondi  jQike  a 
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CUBAN  PRESIDENT  AND  CANADA  ENVOY 
WILL  BE  GRIDIRON  CLUB  GUESTS 


Washington  Organization  Responsible  for  Senor  Machado’s 
Visit — Massey  Will  Make  First  Public  Appearance  at 
Feb.  26  Dinner 


"WrASH iNdTox,  1).  C.,  Feb.  16.— It  dc- 
”  velopcd  litre  this  week  that  the 
Gridiron  Club,  composed  of  Washington 
correspodents,  is 
responsible  for 
the  coming  visit 
of  President 
Machado  of  Cuba 
to  the  United 
States.  Since  the 
a  n  n  o  It  n  c  ement 
came  from  Ha¬ 
vana  several  days 
ago,  in  an  .\sso- 
ciated  Press  dis¬ 
patch,  that  the 
President  of  the 
Cuban  Republic 
would  arrive  in 
Washington  o  n 
Feb.  24,  there  has 
been  a  great  deal  of  speculation  in  the 
Cuban  and  some  sections  of  the  American 
press  as  to  what  possible  high  affairs  of 
State  were  bringing  him  to  this  country. 

The  fact  is  that  President  Machado 
learned  of  the  brilliance  .and  importance 
of  Gridiron  Club  dinners  from  his  re¬ 
lative,  Senor  Don  Rafael  Sanchez  Aballi, 
former  Ambassador  of  Cuba,  and  now 
Minister  of  Communications  in  the 
Machado  cabinet;  and  from  his  friend. 
Major  General  Enoch  H.  Crowder,  the 
.American  Ambassador  to  Cuba,  and  con¬ 
ceived  a  great  desire  to  attend  one  of 
them.  Hence,  when  the  Club  recently  ex¬ 
tended  the  invitation  to  him,  he  was  very 
willing  to  accept,  even  though  before  he 
could  accept,  it  was  necessary  for  the 
Cuban  congress  to  enact  a  special  bill  per¬ 
mitting  him  to  leave  the  country.  That 
congress  has  put  some  strings  on  the  per¬ 
missive  act  by  requiring  that  the  Presi¬ 
dent  on  his  travels  in  the  United  States 
shall  remain  nominally  on  Cuban  soil. 
This  is  to  l)e  accomplished  by  having  him 
cross  to  Florida  on  a  Cuban  warship  and 
to  fly  the  Cuban  flag  wherever  he  goes. 

Additional  reasons  for  visiting  the 
United  States  were  found  by  President 
Machado  in  an  invitation  to  he  the  guest 
of  Mayor  Walker  in  New  York,  and  in 
the  President’s  own  desire  to  present  to 
President  Coolidge  a  personal  invitation 
to  visit  Cuba  next  year. 

The  Department  of  State  will  send  a 
special  car  to  Florida,  under  the  direction 
of  an  .Assistant  Secretary  of  State,  to 
bring  President  Machado  and  his  party  to 
Washington.  The  presidential  train  will 
also  include  the  car  of  Col.  John  H.  Car- 
roll  of  this  city,  who  had  ebaree  of  the 
recent  tour  of  Queen  of  Roumania 
through  the  United  States.  Harry  J. 
I’.rown,  veteran  Wasbinuton  corresiv)ndcnt 
and  vice-president  of  the  Gridiron  Club, 
has  gone  to  Havana  to  become  a  part  of 
th"  escort  of  the  presidential  party. 

President  Machado  has  selected  five 
(listingtiisbed  Cubans  to  accompany  him 
and  these  will  all  be  gtiests  at  the  Grid¬ 
iron  dinner  on  the  night  of  Saturday, 
F'ebruary  26.  .Among  them  are  Dr. 
.\ntonio  .‘'anchez  de  Bustamante,  one  of 
tbe  judges  of  the  World  Court  and  here¬ 
tofore  prominent  in  the  affairs  of  the 
Leafftic  of  Nations ;  and  Senor  Rafiael 
Sanchez  .Aballi.  It  is  understood  a'  o 
that  .Ambassador  Crowder  will  be  with 
tbe  party. 

.Another  notable  who  is  to  attend  the 
Gridiron  dinner  of  Feb.  26.  is  Hon. 
X'-'ncent  Massey.  Canada’s  first  dinlornatic 
officer,  who  rcrcntlv  was  accredited  as 
Mini.st  r  of  Canada  to  the  I’nited  .States 
and  who  opened  the  Canadian  I.egation 
in  Washington  on  Tuesday.  This  will 
be  Mr.  Massev’s  first  public  appearance 
in  the  United  States. 

The  presence  of  the  President  of  Cuba 
and  the  new  Minister  from  Canada  at  t’  e 
Gridiron  dinner,  which  is  also  to  be  at¬ 
tended  by  President  Coolidge  and  the 
members  of  his  Cabinet,  indicates  that  the 
program  at  that  dinner  will  take  on  a  im- 


usuallv  distin£rti'sbe<l  international  aspect. 

Ashmun  N.  Brown,  Washington  corre- 
<l)oiMlcnt  - 

be  inaugurated  president  of  the  Gridiron 
Club  at  the  dinner. 


N.  Y.  TIMES  TO  HOLD 
ROTOGRAVURE  EXHIBIT 

Will  Trace  History  of  Roto  From  1894 
to  Present  Day — To  Show 
Printing  Processes 

An  exhibit  of  rotogravure  printing, 
with  special  reference  to  advertising,  will 
be  opened  Feb.  21  by  the  New  York 
Times  in  the  Times  Annex. 

The  exhibit,  according  to  preliminary 
announcements  made  this  week,  will 
trace  the  history  of  rotogravure  from 
1894,  when  Karl  Kleistch  of  Austria  in¬ 
vented  the  process  of  printing  on  rotary 
presses  and  photogravure,  which  is  the 
basis  of  all  rotogravure  printing.  It  will 
also  show  the  development  of  the  New 
York  Times  in  rotogravure  from  the 
first  four-page  section  issued  in  1914  to 
the  present  time  when  there  are  seven 
sections  included  with  each  Sunday  edi¬ 
tion. 

V’isitors  will  be  shown  the  entire  cycle 
of  rotogravure  printing  from  the  first 
rough  layout  as  submitted  by  the  adver¬ 
tiser  to  the  finishc<l  product.  The  story 
of  how  rotogravure  paper  is  made  will 
also  be  pictured  from  the  uncut  forests 
to  photographs  showing  the  dry  end  of 
the  paper  machine. 

Various  examples  of  advertising  copy 
will  also  be  on  display. 


DEMOCRATIC  EDITORS  ELECT 

E.  P.  Beadle  of  Rockville,  New  Presi¬ 
dent  of  Indiana  Group 

Edmund  P.  Beadle  of  Rockville  was 
elected  president  of  the  Indiana  Demo¬ 
cratic  Editorial  .Association  at  tbe  clos¬ 
ing  session  of  the  convention  at  the  Clay- 
pool  Hotel  in  Indianapolis,  Wednesday 
morning.  Mr.  Beadle  served  as  vice- 
president  during  tbe  past  year. 

John  B.  b'aulkner  of  Michigan  City 
succeeds  Dick  Heller  of  Decatur  as 
treasurer,  and  Marshall  Williams  of 
Indianapolis  succcerls  Miss  Gertrude 
Fanning  McHugh  as  director  from  the 
seventh  district.  John  D.  Deprez  of 
Shelbyville,  who  has  been  second  vice- 
president.  was  named  first  vice-president 
and  his  office  was  filled  by  Miller  Elling- 
ham  of  Fort  Wayne,  who  has  served  as 
secretary. 

A  round  table  discussion  on  various 
problems  relating  to  the  management  of  a 
newspaper  filled  a  lar.ge  part  of  tbe  morn¬ 
ing  program.  .Among  those  taking  a  lead¬ 
ing  part  were  Mr.  Ellingham,  Dale 
Crittenberger  of  .Anderson,  John  Heller 
of  Decatur,  John  Gorman  of  Princeton 
and  W.  -A.  Aiken  of  Franklin.  Lew 
O’Bannon  of  Corydon  extended  an  invita¬ 
tion  to  the  editors  to  hold  their  mid¬ 
summer  meetings  at  W^vandotte  Cave,  11 
miles  from  Corydon.  The  meeting  prob¬ 
ably  will  be  held  in  June. 

BRITISH  WEEKLY  REORGANIZED 

Tbe  Nerrst'af’er  World  of  London  has 
been  formed  into  a  private  company, 
registered  on  Jan.  20.  as  The  Ncwspap<-r 
World  Press,  Ltd  :  Charles  Baker,  who 
found  the  weekly  journal  25  years  ago 
and  has  been  proprietor  and  editor  ever 
since,  holds  two-thirds  of  the  capital,  and 
Norman  Carroll  Bower,  former  editor  of 
the  Advertisinf’  World,  London,  holds 
one-third  of  the  shares.  Mr.  Bower  is 
assistant  editor.  Charles  T.  Mildenhall 
continues  on  the  advertising  side. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  21-21— .American  Paper  and 
Pulp  .\^^n..  meeting.  New  A’ork. 

Feb.  2.5-26-  International  .Ailvertis- 
ing  Assn..  11th  District,  annual 
convention.  Greeley,  Col. 

Feb.  26 — New  A’ork  Sun  Club, 
dinner  in  honor  of  Edwin  S. 
F’riendly,  business  manager.  Cafe 
Savarin.  New  York. 

March  10-11 — Texas  Women’s 
Press  .Assn.,  meeting.  Dallas. 
Tex. 

March  ll-;-New  York  Newspaper 
Women’s  Club,  annual  ball,  Ritz- 
Carlton  Hotel,  New  York. 

March  14  —  .Associated  Press.  Ex¬ 
ecutive  Committee,  meeting. 
New  Y’ork. 

March  1.5 — League  of  .Advertising 
Women.  New  Y  ork,  dinner  an  l 
dance.  Hotel  .Astor.  New  York. 

March  18  —  Cartoonists’  Dinner, 
Hotel  Astor,  New  York. 


ALBUQUERQUE  STRIKE 
STOPS  THREE  DAIUES 

Pressmen  Quit  Monday  Evening  Over 
Wage  Dispute  and  Stay  Out 
Until  Wednesday — Will 
Arbitrate 


Albuquerque,  N.  M..  Feb.  16— A 
strike  of  the  pressmen  of  International 
Local  234,  which  left  .Albuquertpie  with¬ 
out  newspapers  from  Monday  afternoon  to 
Wednesday  afternoon  was  settled  at  10 
o’clock  Wednesday  when  the  pressmen 
went  back  to  their  jobs  under  the  old  con¬ 
tract  pending  local  arbitration  of  wage 
differences. 

The  .Morning  Journal  failed  to  issue 
two  editions  and  the  Evening  Journal  and 
New  Me.rieo  Stale  Tribune  did  not  ap¬ 
pear  Tuesday  afternoon. 

Pressmen  went  out  when  the  publishers 
refused  to  sign  a  new  scale  providing  $48 
for  day  work  with  a  three  dollar  differ¬ 
ential  for  night.  The  publishers  offered 
$48  day  with  $1.50  differential  in  1927  and 
another  $1.50  increase  in  1928.  The  old 
scale  was  $46.50  day  and  night. 

I'inal  settlement  by  arbitration  is 
expected  within  a  month’s  time.  The  de¬ 
cision  of  the  arbiters  will  be  retroactive 
to  Jan.  1.  The  pressmen  issued  a  four- 
hour  ultimatum  Monday  evening  with  tbe 
result  that  the  Journal  did  not  issue  Tues¬ 
day  morning.  The  New  Mexico  State 
Tribune  although  not  affected  by  the 
clause  which  caused  the  strike,  stood  with 
its  competitors  and  refused  to  sign  the 
new  scale. 

Neither  the  Evening  Journal  nor  the 
Tribune  issued  Tuesday  afternoon,  both 
newspapers  covering  their  city  circulation 
with  one-page  mimeograph  bulletins  con¬ 
taining  a  brief  explanation  of  tbe  situation 
and  high-lights  of  the  day’s  new'S,  The 
Morning  Journal  was  not  issued  Wednes¬ 
day,  the  strike  being  settled  at  ten  o’clock 
Wednesday  morning  with  both  the 
Tribune  and  the  Journal  issuing  that  aft¬ 
ernoon. 

The  strike  that  tied  up  the  three  papers 
and  left  the  city  without  a  local  press 
for  two  days  involved  only  two  situations, 
iourneyman  and  helper  on  the  Morning 
Journal. 

Of  significance  to  newspapermen  gen¬ 
erally  was  the  demonstration  of  the  fact 
that  rcadin.g  newspapers  is  a  habit  firmly 
established  with  the  public.  The  absence 
of  newspapers  from  the  front  steps  was  a 
topic  of  general  comment.  Local  news 
dealers  in  out-of-towm  papers  were  com¬ 
pletely  sold  out.  When  current  papers 
were  exhausted  print-hungry  customers 
bought  two-day  old  issues  of  newspapers. 

CLEAN-UP  CAMPAIGN 

.A  campaign  to  drive  out  “art”  pub¬ 
lications  from  Milwaukee  was  begun  last 
week  by  F.u.gene  Wengert.  district  at- 
tornev.  Four  of  Milwaukee’s  largest  new- 
stands  were  raided  and  the  owners  ar¬ 
rested  for  violating  local  ordinances 
against  obscenity. 


WISCONSIN  EDITORS  TO 
SURVEY  STATE’S  NEEDS 

Dr.  Glenn  Frank  Outline*  50-Year  Pro¬ 
gram  of  Progress  at  Midwinter 
Meeting — Kuypers  Re¬ 
elected  President 


The  editors  of  Wisconsin  will  play  a 
dominant  role  in  a  50-year  program  of 
development  of  the  Badger  state,  if  a  pro- 
lK)sal  outlined  by  Dr.  Glenn  Frank,  presi¬ 
dent  of  the  University  of  \\  isconsin,  to 
the  midwinter  convention  of  the  \\'is- 
consin  I’ress  -Association  at  Madison,  Feb. 
10-12,  is  acted  upon. 

President  John  -A.  Kuypers  of  the  .As¬ 
sociation  was  authorized  to  appoint  a 
committee  of  Badger  editors  to  confer 
with  L’niversity  of  Wisconsin  e.xecutives 
upon  methods  of  carrying  out  the  survey 
of  state  resources  and  the  program  of  ini- 
provement  suggested  by  Dr.  I  rank. 

Dr.  Frank  proposed  that  a  conference 
of  the  press  jointly  with  the  representa¬ 
tives  of  the  fundamental  social  agencies 
of  the  state  be  called  this  summer  to 
survey  the  “physicial.  social  and  human 
resources  of  the  state,  map  out  a  pro¬ 
gram  of  upbuilding  during  tbe  next  50 
years  and  bring  the  press  and  all  the 
agencies  into  a  fighting  force  for  social 
control  ami  reconstruction.” 

During  the  business  session  present  of¬ 
ficers  were  re-elected.  They  are :  John 
-A.  Kuypers.  De  Eere  Journal-Democrat, 
president ;  Merlin  Hull,  ftlack  River  Falls 
Jackson  County  Journal,  vice-president; 
Louis  H.  Zimmerman,  Burlington  Statid- 
ard -Democrat,  secretary-treasurer. 

The  Stanley  Republican,  edited  by  W. 

H.  Bridgman,  won  first  place  in  the  better 
newspaper  contest. 

Blame  for  the  corruption  in  Washing¬ 
ton  and  the  national  government  was  laid 
partially  at  the  door  of  a  United  States 
press  that  has  lost  the  critical  facultv  it 
once  possessed  by  Oswald  G.  Villard.  edi¬ 
tor  of  The  Nation,  in  an  address  before 
the  as.scKiation. 

“Y'ou  must  help  to  arouse  the  con¬ 
science  of  the  American  people  once  again 
to  the  point  it  was  under  Wilson  and 
Roosevelt,”  he  urged  the  editors.  “You 
must  help  arouse  the  country  to  a  reali¬ 
zation  of  what  is  going  on  and  wipe  from 
the  flag  Some  of  the  stains  it  doesn’t 
deserve.” 

The  country  editor  is  about  to  take  a 
position  of  real  leadership,  H,  Z.  Mitchell, 
editor  of  the  Bemidii  (Minn.)  Sentinel, 
said. 

“We  are  making  ourselves  so  firmly  a 
part  of  the  merchandising  system  of  the 
country  that  no  introductory  campaign 
will  ever^  be  attempted  without  taking 
into  consideration  the  medium  that  is 
without  doubt  the  closest  to  the  buying 
public — the  home  town  paper,”  he  de¬ 
clared. 

H.  B.  Kaempfer.  e<litor  of  the  West 
Bend  Pilot,  onthned  methods  of  gather¬ 
ing  news  efficiently  for  small  papers. 

John  E.  .Allen,  editor  of  Linotype 
\civs.  New  Y'ork  City,  pointed  out 
that  wrappers  on  mail  editions  play  an 
important  nart  in  the  building  up  of  a 
newspaper’s  circulation. 

“The  first  impression  a  subscriber  gets 
of  a  newspaner  is  from  its  w’rapper,”  he 
said.  “If  the  wrapper  is  just  a  plain 
piece  of  new  stock,  the  impression  is  not 
particularly  favorable.” 

John  .A.  Kuyiiers,  president,  urged  the 
weekly  publishers  to  lay  a  greater  stress 
on  editorial  writing. 

Tomahawk  Leader  was  given  first  place 
for  communitv  building  editorials;  the 
Lurk  Enter t>rise,  second. 

Oconto  County  Reporter  was  given 
first  place  for  farm  news;  Ladysmith 
•Vere.r  Budget,  second;  Algonia  Record 
ITera’d.  third. 

.Awards  for  front  page  makeup  were: 
Towns  less  than  750:  Luck  Enterpri.se. 
first;  Waterford  Post,  second;  Lu.rew- 
hiirrr  News,  third.  Towns  of  7.50  to 

I. 500:  Nero  Holstein  Reporter,  first: 
Walworth  Times,  second:  Buffalo  County 
Jourual.  .Alma,  third.  Towns  more  than 
1  .sOO ;  Barron  County  Tribune,  first;  Lake 
Geneva  Nnes-Trihune.  second:  Rice  Lake 
C’’ronotype.  third. 
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1926  DEFINITELY  LOCATES  LOS  ANGELES  DUYING  POWER 

30,000  LETTERS  ANNUALLY  IN  PRUDENCE  PENNY’S  MAIL 


February’s  Playground! 


Examiner  Leader 
In  Class  Appeal 


Home  Editor  Has 
Loyal  Following 


ili'tliiiti'ly  pui'vd  tlu'  biiliiiu'i'  nf  Imy- 
ing  powi'r  in  Ih*'  hninls  of  I»s  Ano‘li‘s 
Rt.iniincr  roaili-rs.  in  tin-  «rciit  I’ncille 
Soiitluvcst  miirkft.  Not  only  <iiil  it  show 
KxiiiiiiniT  roniiors  iiirori'irntint;  a  lartrcr 
ability  to  sio-nii  than  tin-  n  ador  sroiip  of 
any  othor  n«'Wsi>apor  Wost  of  I’hioajto.  lint 
it  also  showisi  thoni  sin'mlinii. 

Thi'  aiiviTtisinir  factors  that  indicate 
spendinsr  inclinations  arc  found  in  such 
classifications  as  automohilcs.  banks  and 
financial,  hnildinft  materials,  electrical  sup¬ 
plies.  furniture  and  house  fiimishiii^s.  fnrs. 
jen-elry.  nmsical  instruments,  radio,  and  the 
like. 

Consider  these  In  relation  to  the  I.os 
.Lnttcles  Kxaininer  as  the  dondnant  ••cliss” 
as  well  as  mass  medinm  of  the  territory 
in  which  it  circulates,  and  in  which  it  has 
by  far  the  larjtest  home-delivensl  circula¬ 
tion. 

In  antoniohiles.  I'lllST  amoni;  all  I.os 
.Vniteles  newsiii'pers  :  in  hanks  and  financial 
advertsising.  the  greatest  gain  in  hnilding 
materials  advertising,  again  FlltST  among 
all  the  T.os  .Yngcles  papers;  in  electrical 
snppli<>s,  P'lllST;  in  furniture  and  house 
furnishings,  ahead  of  the  other  two  morn¬ 
ing  napers  combined  by  ll.'t.TlS  lines;  Fnrs. 
FIRST  in  the  morning;  .lewelry.  FIRST 
among  all  the  papers  ;  Musical  Instruments, 
FIRST  among  all.  by  a  wide  margin;  Radio, 
FIRST,  among  all. 

Reiders  who  can  afford  to  siM'iid  the  sums 
necessary  to  liny  the  merchandise  adver¬ 
tised  in  these  “class”  groups,  can  afford 
to  bay  anything  else  their  hearts  desire. 
Which  ought  to  make  it  clear  to  spnis‘- 
buyers  where  results  are  coming  from  in 
the  I.os  .\ngeles  market. 


Thirty  thousand  women  sit  down  to  their 
desks  in  the  course  of  every  year  and  pour 
out  their  hearts  to  ITudence  Tenny  of  the 
Kxamiiier!  'I'hafs  woman-interest,  nieas- 
urtal  in  a  tangible  way. 

How  to  cover  tile  |>ine-tIoor  with  hard- 
'.vood?  What  to  do  about  decorating  the 
living-room?  The  proper  favors  for  a  party? 

recipe  for  any  one  id'  a  thousand  dishes? 
Whose  inodilied  milk  is  best  for  the  baby? 
What  shill  Mary  .lane  wear  to  school? 
And  so  on,  ad  infinitum! 

lleie  is  an  opiiortunity,  constantly  in¬ 
creasing  in  value,  for 

advertisers  of  every-  !  — - • 

thing  that  giM>s  to 

make  the  home  more 

enjoyable.  home-  I 

life  more  livable,  for  | 

rrtidence  Fenny  has  j 

won  the  women  of  the  ^IL 

Southland.  few  | 

editors  of  household  ^ 

economics  s  e  c  t  i  o  n  3  i  l 

win  their  following.  I 

Advertisers  ]>rob- 
ably  recall  recently 
how  she  crowfltsl  the 
.VmbaSsador  Theatre 
and  overtlow 

of  2.000  women,  who 
Tiatiently  waited  an 
hour  and  a  half  to 

hear  her.  Hardly  a  Prudence  Penny 

day  passes  that  Fru- 

dence  is  not  invited  to  talk  before  a  group 
of  club  women,  women  of  the  type  that 
are  alert  to  the  advantages  that  advertising 
brings  them. 

l>o  you  want  to  advertise  linoleum?  A 
new  food  product,  or  an  old?  An  electrical 
appliance.'  tFor  more  than  four  years 
Frndence  has  scarcely  mlssisl  a  week  ‘'sell¬ 
ing”  the  ebs'trical  appliance  idea).  A 
better  tioor?  Kitchen  helps?  A  gas  range? 

The  iilace  to  do  it  in  l-ios  Angeles  is  in 
Frndence  Fenny’s  Household  Kconomics 
pages.  Tuesdays  and  Saturdays  are  the  big 
feature  days,  and  you  ought  to  nntke  a 
mental  note  of  that  fact.  Rut.  even  oiit- 


Cigar  Survey  Shows  10c 

Smoke  Leads  in  Demand 


Warning  Issued  on  “Authentic”  Figures 


Thus  are  revealetl.  in  a  rei'cnt  Kxamiiier 
survey,  two  salient  and  important  facts  for 
advertisers  of  cigars  in  the  Ia>a  .Vngeles 
market,  where,  in  a  comparatively  small 
area,  are  close  to  R. 000, 000  jx'ople,  with 
more  money  per  capita  to  spend  in  the 
course  of  every  year,  than  the  people  of 
any  other  territory. 

The  10<f  smoke  leads ;  but  a  ci'rtain  .Id 
cigar,  backed  by  intelligent  advertising,  has 
obtained  leadership  in  its  field,  and  Is 
apparently  holding  it.  though  an  opportu¬ 
nity  exists  for  somebody  to  step  in  and 
seize  a  large  share  of  the  sales  through 
application  of  the  victor’s  original  prin¬ 
ciples.  This  od  smoke  la  not  now  lieing 
pushtHl  nearly  so  extensively  as  when  it  first 
entered  the  market. 

.\mong  the  2/15  centers,  the  lender  is  a 
consistent  Examiner  advertiser,  and  is  re- 
porteil  as  best  seller  in  50%  of  the  stores 
that  handle  it.  It  has  edged  out  a  former 
leader. 

The  holders  of  first  and  swond  position 
among  3/25c  cigars  are  both  consistent 
users  of  Examiner  space;  so  is  the  advance 
guard  of  the  1.5d  group. 

These  and  many  other  facts,  accurately 
compileil  and  briefly  presented  in  a  new 
survey  are  available  to  cigar  manufacturers 
and  advertising  ageneies  interested  in  cigar¬ 
selling  possibilities  in  Ij>s  Angeles,  and  in 
knowing  where  respective  brands  stand  in 
popularity.  Write  on  your  letterhead. 

(-V.  B. — The  Los  Anijeles  Eraminer  regu¬ 
larly  corne*  far  and  away  more  tobacco 
aarertising  than  any  other  ncicspapcr  in 
Its  territory.) 


Y^HHX  you  want  correct  Information,  go 
to  the  point  of  origin  and  get  it! 

That  has  biMm  a  maxim  of  city  editors 
for  ages,  and  it  is  a  pretty  good  one  for 
advertising  agencies,  too.  judging  from 
some  of  the  so-called  “authentic  and  re¬ 
liable  market  analyses"  that  are  going  the 
rounds.  It  is  impossible  to  form  any  judg¬ 
ment  of  sales  expectancit's  in  the  I.os 
.Vngeles  territory  from  figures  that  show 
slightly  over  500.000  population  for  the 
city,  and  that  go  back  to  ancient  archives 
to  arrive  at  a  guess  of  pt'r  capita  wealth. 

We  cite  a  case  in  point.  It  professes 
to  be  an  Index  to  county  buying  power 
on  a  per  capita  basis.  I.os  .Vngeles  County 
is  rated  at  $512,  which  is  about  $2,00t)  a 
year  per  family.  The  actual  is  about  $3,300 


)H'r  family.  Contra  Costa  Count.v,  in  north- 
central  California,  is  listetl  at  $5,418  per 
caidta.  or  approximately  $20,000  per  family, 
a  ridiculous  figure  to  anyone  in  the  know, 
but  one  which  Rolls-Royce  raerchandisi'rs 
might  look  upon  gratefully  and  feel  that 
thev  had  discovered  something. 

.Vs  a  matter  of  fact,  selling  Rolls-Royces 
in  Contra  Costa  County  would  be  about  as 
tough  a  job  as  any  man  would  want.  Its 
population  of  about  (10,000  is  mostly  made 
up  of  workers  in  the  Standard  Oil  Com¬ 
pany's  refinery  at  Richmond,  and  of  truck 
gardeners. 

We  repeat,  when  you  want  proper  in¬ 
formation  go  to  the  source.  The  Examiner 
stands  ready  at  all  times  to  provide  you 
with  l!)27’s  FACTS! 


Electric  Appliance  Man  Lauds 
Work  of  Prudence  Penny 

Ib'claring  that  I’rudence  Penny  Is  con- 
siderisl  virtuall.v  a  part  of  the  electrical 
industry  in  Southern  California,  P.  H. 
Rooth.  one  of  the  most  prominent  figures  In 
that  industry  in  the  West,  and  Vi(^- 
Fresident  of  the  Edison  Electric  .Appliance 
Company,  Inc.,  recently  wrote  her  as 
follows  ; 

“I  was  very  glad  Indeed  to  see  the  broad¬ 
side  which  the  Examiner  sent  out  featuring 
you  and  your  meeting  at  the  Food  &  House¬ 
hold  Show  of  the  Southern  California 
Retail  Grocers  .Association. 

‘‘This  is  especially  fine  work,  and  I  am 
sure  you  are  to  be  congratulated  on  the 
wonderful  showing  which  you  made.  We 
in  the  electrical  industry  always  feel  that 
you  are  a  part  of  our  profession,  and  when 
we  see  you  have  such  success  naturally 
we  take  a  great  deal  of  pride  and  comfort 
out  of  it.’’ 


Every  Ad  Pays  Says  Silverstein 


CF.  SII.A’ERSTEIX,  head  of  the  Sales 
•  department  of  the  II.  .Tevne  Company, 
manufacturers,  exporters  and  impor¬ 
ters  of  food  prmlucts  in  Ixis  Angeles,  has 
grown  to  expect  results  from  The  Examiner, 
as  a  result  of  past  experience.  He  writes ; 

“It  has  been  our  invariable  experience 
that  a  'Vegex  advertisement  In  the  Los 


.Vngeles  Examiner  is  followed  by  an  imme¬ 
diate  demand  for  Vegex — both  on  the  part 
of  the  consumer  and  the  retail  merchant. 
Therefore,  we  expiHit  splendid  action  on 
Vegex  sales  ns  a  result  of  the  advertising 
that  is  now  appearing  twice  a  week  in  the 
Examiner.” 


ulation  West  of  the  Missouri 


Largest  Morning  and  Sund 
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SEAGOING  REPORTER  CONQUERED  FOG 
TO  REPORT  WOMAN’S  CATALINA  SWIM 

W.  W.  Drake  Piloted  Boat  Through  Mist  Blanket  to  Get  First 
News  and  Pictures  for  Los  Angeles  Daily — 

Holds  Rating  as  Able  Seaman 


A  SEAGOING  newspaper  man,  Waldo 
\V.  Drake  of  the  Los  Angeles  Times, 
outguessed  the  ocean's  surliest  inotxl  and 
gained  an  important  victory  for  his  paper 
in  connection  with  Mrs.  ^lyrtle  Huddle¬ 
ston’s  swim  across  the  Catalina  Channel, 
from  the  Catalina  Island  isthmus  to  the 
Los  Angeles  County  mainland  at  Point 
\'icente  on  Feb.  5  and  6. 

W  hen  it  was  learned  that  Mrs.  Flud- 
dleston  seemed  likely  to  succeed  in  her 
attempt  and  thereby  become  the  first 
woman  to  accomplish  that  feat,  a  dense 
fog  enveloped  Los  Angeles  harbor  and 
the  coastline.  Somewhere  in  the  fog  it 
was  known  that  Mrs.  Huddleston  was 
swimming. 

With  only  a  knowledge  of  the  swim¬ 
mer's  starting  point  before  him,  Drake 
calculated  drifts  and  currents  and  decided 
where  he  thought  she  would  be  in  mid 
channel. 

Accompanied  by  Frank  B.  Howe,  photo¬ 
grapher,  Drake  chartered  a  small  launch 
with  the  understanding  that  he  might 
order  its  course.  Instead  of  hugging  the 
coast  line,  Drake  boldly  ordered  a  course 
straight  to  sea  in  a  direction  contrary  to 
the  probable  location  of  Mrs.  Huddelstcn. 
The  dense  fog  made  it  impossible  to  see 
more  than  50  feet  ahead.  He  held  to  the 
course  for  several  miles.  When  he  de¬ 
cided  the  launch  had  covered  the  distance 
he  thought  necessary,  he  ordered  a  sharp 
right  angle  turn. 

Inside  of  15  minutes  the  boat  sud¬ 
denly  emerged  into  bright,  clear  sunshine 
at  6:30  a.  m.,  and  Drake  and  Howe  de¬ 
scended  into  the  cabin  from  the  position 
aloft  where  they  had  been  watching  for 
danger  ahead.  They  found  the  launch 
captain  wondering  how  the  seagoing 
journalist  had  managed  to  find  the  hole  in 
the  fog. 

“I  notice  there’s  generally  a  hole  about 
this  point,”  Drake  remarked.  ‘‘Now  if 
you’ll  steer  a  straight  westerly  course,  I 
think  we’ll  pick  them  up  in  about  half 
an  hour.” 

Twenty  minutes  later  a  white  speck 
emerged  from  the  haze  on  the  horizon. 
It  was  Mrs.  Huddleston’s  convoy  boat. 

■While  Howe  circled  the  swimmer,  now 
fast  becoming  exhausted  and  made  pic¬ 
ture  after  picture.  Drake  boarded  the  con¬ 
voy  boat  and  got  the  facts  for  his  story. 
He  then  ordered  a  return  to  the  harbor. 

Another  fast  run  through  the  fog;  a 
rush  telephone  message  to  the  city  edi¬ 
tor  ;  a  messenger  dispatched  with  the 
precious  pictures ;  and  the  pair  were  off 
again  to  relocate  Mrs.  Huddleston. 

By  this  time,  the  swimmer’s  course  had 
been  altered  materially  by  a  change  of 
tide,  but  Drake  had  figur^  on  this.  In¬ 
side  of  another  hour  he  had  found  the 
swimmer  and  her  convoy  again. 

By  this  time  Mrs.  Huddleston  was  with¬ 
in  a  few  hundred  yards  of  shore,  but 
virtually  unconscious  from  her  22  hours 
in  the  icy  water.  Running  alongside  the 
convoy  boat  Drake  jumped  abroad,  leav¬ 
ing  the  launch  to  Howe’s  use  as  a  grand¬ 
stand  from  which  to  photograph  the 
thrilling  finish. 

When  Mrs.  Huddleston  finally  managed 
to  reach  the  peninsula  and  collapse^'  in 
the  water,  Drake  aided  in  hauling  her 
abroad  the  convoy  boat :  got  her  almost 
incoherent  comment  on  her  victory,  and 
transferred  back  to  his  own  launch, 
ordering  full  speed  for  the  mainland. 

Taking  short  cuts  through  the  fog,  the 
newspapermen  reached  the  mainland  a 
full  two  hours  before  the  swimmer’s  own 
boat,  feeling  its  way  slowly  through  the 
ohscurity,  managed  to  dock. 

Once  on  land,  Drake  telephone  informa¬ 
tion  of  the  victory  to  his  paper,  two  hours 
before  anyone  else  knew  that  a  woman  at 
last  had  crossed  the  channel. 

The  pair  then  sped  the  26  miles  from 
the  San  Pedro.  Cal.,  waterfront  to  the 
Txis  .\ngcles  Times  office :  Drake  wrote 
a  full  and  complete  story :  Howe  rushed 


his  pictures  through  the  developing 
process,  and  the  complete  story  and  pic¬ 
tures  were  in  the  hands  of  the  compositor 
by  the  time  the  Huddleston  party  reached 
shore. 

Since  taking  charge  of  the  Times  ma¬ 
rine  rejwrtorial  staff,  Drake  has  studied 
seamanship  intensively  and  holds  govern¬ 
mental  papers  as  an  able  seaman.  He 
was  a  memljer  of  the  crew  of  the  yacht 
Mariner  in  the  last  trans-l’acific  race  to 
Honolulu,  and  is  captain  of  an  R-class 
sloop  in  western  yacht  races. 

Howe,  his  photographic  contemporary, 
lias  been  a  syndicate  photographer  and 
manager  for  a  number  of  years  and  now 
is  a  marine  news  specialist. 

COAST  NEWS  MAN  GAVE 
WRIGLEY  SWIM  IDEA 


Harold  Williams 


Williams,  Long  Beach  Press-Telegram, 

First  Thought  of  Stunt  Gum  King 
Carried  Out — One  Hundred 
Reported  Story 

The  now  famous  Catalina  Channel 
Swim,  which  proved  one  of  the  first 
big  news  events  of  the  New  Year,  and 
w  h  i  c  h  is  still 
holding  the  front 
page  i  n  Pacific 
Coast  newspapers, 
developed  into  one 
of  the  biggest 
sports  events  of  a 
generation. 

Few,  perhaps  of 
the  hundred  news¬ 
paper  men  who 
covered  the  big 
event,  know  that 
the  man  indirectly 
responsible  for  the 
(Kean  mar  athon 
for  the  big  stakes 
aggregating  $40,- 

OOO.  and  w'hich  attracted  the  world’s  fore¬ 
most  swimmers,  including  aquatic  ath¬ 
letes  who  negotiated  the  English  channel, 
is  a  newspaperman.  While  other  report¬ 
ers  dashed  madly  on  false  leads  during 
the  progress  of  the  contest,  the  originator 
of  the  swim  calmly  continued  pounding 
out  political  stories  for  his  paper. 

In  the  summer  of  1925,  when  interest 
first  was  focused  on  the  attempts  to  swim 
the  English  channel,  Harold  Williams,  on 
the  Long  Beach  (Cal.)  Press-Telegram 
staff,  conceived  the  idea  of  staging  a  trial 
swim  for  Pine  avenue  pier  to  Belmont 
pier,  a  distance  of  three  or  four  miles. 
This  swim  was  to  be  a  forerunner  to  a 
contest  between  Catalina  Island  and  the 
mainland. 

Williams  went  to  Squire  F.  Du  Ree, 
head  of  the  Long  Beach  Recreation  De¬ 
partment,  and  the  latter  immediately  en¬ 
thused  over  the  reporter’s  dramatization 
of  the  event.  Du  Ree  singled  William 
Wrigley,  Jr.,  out  as  the  one  man  capable 
of  properly  exploiting  the  idea,  and  with¬ 
in  a  short  time  plans  were  under  way  to 
make  Mr.  Williams’  idea  a  reality. 

On  Admission  Day,  Sept.  9.  1925.  the 
trial  swim  between  the  two  piers  was  held 
under  the  auspices  of  the  Public  Recrea¬ 
tion  Department  of  the  City  of  Long 
Beach  and  the  Long  Beach  Press-Tele¬ 
gram.  Twelve  swimmers  entered  the  lists 
and  six  negotiated  the  distance.  From 
that  day  on  the  Catalina  swim  was  a 
foregone  conclusion,  due  largely  to  the 
publicity  given  the  trial  swim  by  the 
sponsoring  paper. 

Months  in  advance  of  the  Catalina  swim 
preparations  were  being  made  for  the 
handling  of  press  representatives. 

No  complete  check  can  possibly  be  made 
of  all  the  newspaper  men  present.  Some 
newspapers,  having  two  or  three  men  at 
the  start  of  the  swim,  augmented  this 


force  as  it  neared  conclusion  at  midnight. 
Until  almost  the  last  minute  speculation 
was  rife  as  to  whether  even  Yoimg,  the 
winner,  would  make  it  through  to  the 
mainland,  and  no  one  was  sure  where  his 
landing  would  be  made.  For  ten  miles 
along  the  coast  newspaper  reporters, 
cameramen  and  movie  men  were  scattered 
trying  to  get  a  beat  on  the  swim. 

Two  press  boats  were  placed  at  the 
disposal  of  the  news  men.  The  Avalon 
was  headquarters  for  the  reporters,  while 
the  Betty-0  had  about  20  cameramen 
aboard. 

Photos  of  the  start  were  dispatched 
to  Los  Angeles  newspapers  by  seaplanes 
and  aeroplanes  in  some  instances,  while 
others  depended  on  speed  boats  to  take 
them  to  the  Los  Angeles  harbor  from 
whence  they  were  relayed  by  motorcycle. 
One  motorcycle  messenger  was  killed 
while  speeding  45  miles  an  hour  with 
>wim  photos. 

-Vs  the  finish  neared  at  2:30  in  the 
morning  cameramen  and  reporters  raced 
up  the  beach  a- foot  or  in  cars  trying  to 
gauge  the  landing  place  of  Young.  Many 
of  them  missed  out  entirely  on  the  finish, 
some  being  stationed  ten  miles  east,  where 
they  were  expecting  either  Young  or  his 
nearest  competitor  to  land. 

Flares  lit  up  the  beach  where  Young 
was  expected  to  land,  but  he  turned  and 
headed  for  a  darkeneci  spot  some  distance 
off.  Cameramen  dashed  off  with  a  mob 
of  10,000  after  them,  many  were  bowled 
over.  Photographers  dashed  into  the 
water,  and  onto  rocks  in  an  effort  to 
get  a  vantage  place.  W’ater  surged  about 
them,  so  did  the  mob.  Cameras  and  men 
took  a  ducking.  The  flares  failed  at  the 
critical  moment.  Young  touched  a  rock 
near  shore,  and  started  back  for  his  con¬ 
voy  boat.  Only  one  or  two  got  long 
shots  of  the  big  event.  The  rest  contented 
themselves  with  snapping  the  hero  after 
he  was  hauled  aboard  a  yacht. 

Among  the  reporters  covering  the  event 
were_  Mark  Kelly,  Maxwell  Stiles  and 
Martin  Burke  for  the  Los  Angeles  Ex¬ 
aminer;  Bob  Cronin  and  Howard  Lang¬ 
ley,  Los  Angeles  Illustrated  Daily  News; 
Zid  Ziff,  Matt  Gallagher,  A1  Sisto  and 
four  others  for  the  Los  Angeles  Express; 
Harry  Grayson  and  Harry  Landis  for  the 
Los  Angeles  Record;  Paul  Lowry,  Bill 
Henry,  Bob  Ray,  E.  Lawrence,  and  three 
others  for  the  Los  Angeles  Times;  and 
Bill  Yeager  and  Harry  Culver  for  the 
Los  Angeles  Herald. 

Hugh  J.  Bassett  covered  the  story  for 
the  Long  Beach  Press-Telegram  while 
Nan  Blake  did  a  color  story  from  the 
women’s  angle.  The  Press-Telegram  had 
a  corps  of  six  out  along  the  coast  at  the 
finish,  while  the  Morning  Sun  also  had 
several. 

Santa  Barbara  and  Santa  Monica  news¬ 
papers  were  also  represented. 

The  Associated  Press  had  a  crew  of 
nine  men  covering  the  event,  while  the 
United  Press  had  five  assigned  to  it. 
Warren  Brown  of  Chicago  represented 
the  Universal  service,  while  Edwin  J. 
Clapp  of  the  Los  .\ngeles  Examiner  and 
Hearst  service  also  covered  the  race.  The 
Consolidated  News  Service  was  repre¬ 
sented  by  two  men.  and  the  Chicago 


Tribune  had  George  Schaeffer  covering 
the  story.  Five  men  from  the  Powell 
News  Service,  headed  by  Eyre  Powell, 
also  were  among  the  newspaper  men. 

STATE  AGAIN  PROBING 
EDITOR’S  CHARGES 

Second  Indianapolis  Grand  Jury  to  In¬ 
vestigate  Political  Activities  of 
Klan  Exposed  by  Thomas 
Adams 

John  B.  Collett,  foreman  of  the  Marion 
county  grand  jury,  Indianapolis,  Tuesday 
informed  Judge  James  A.  Collins  of 
criminal  court  that  the  grand  jury  is 
ready  to  resume  the  investigation  into 
alleged  political  fraud  which  was  launched 
by  the  last  grand  jury.  The  investiga¬ 
tion  followed  charges  of  corruption  made 
by  Thomas  H.  Adams,  publisher  of  the 
I'inccnncs  Commercial.  The  grand  jury 
spent  eleven  weeks  in  investigation  and 
interrogated  numerous  witnesses.  It  re¬ 
turned  a  no  indictment  report  and  recom¬ 
mended  that  the  succeeding  grand  jury 
resume  the  investigation. 

Mr.  Collett  asked  Judge  Collins 
whether  the  court  had  any  further 
instructions  for  the  jurors.  Judge  Collins 
told  the  jury  that  he  would  turn  over  to 
it  the  transcript  of  the  evidence  obtained 
by  the  old  grand  jury. 

The  first  step  in  resuming  the  investi¬ 
gation  will  be  the  reading  of  the  evidence 
already  obtained,  William  H.  Sheaffer, 
grand  jury  deputy  prosecutor,  said. 

The  charges  made  by  Adams  concerned 
the  alleged  activities  in  politics  in  the 
state  of  D.  C.  Stephenson,  former  Grand 
Dragon  of  the  Ku  Klux  Klan,  who  is  now 
serving  a  life  sentence  for  murder. 


MAYOR  TAKES  DAILY’S  "nP 

Mayor  Fred  J.  Mery  of  Toledo  has 
designated  May  8  to  May  14  “Toledo 
Achievement  Week”  in  answer  to  a 
page  one  editorial  in  the  Toledo  Blade. 


HOME 

delivered 

drcalaUon 


OR  linotype,  stereo¬ 
type  and  mat  work — 
and  in  the  engraving 
and  photographic  depart¬ 
ments — there  is  no  other 
source  of  heat  so  depend¬ 
able  as 


GAS 


In  your  business,  as  in  your 
home,  whatever  the  need 
for  heal,  “You  can  do  it 
better  ■with  Gas.” 

American  Gas  Association 

342  Madison  Ave.,  New  York  City 


A  Territory  with  Real 
Money 

SOUTHEAST  TEXAS 
AND  SOUTHWEST 
LOUISIANA 

This  is  a  territory  wdth  thon.sands 
of  industrial  workers  whose 
monthly  payrolls  amount  to 
$6,300,000.00. 

Coh  ered  by 

The  Beaumont 
Enterprise 

and 

Beaumont  Journal 

Ask  Beckwith,  he  knows 


Stondardized 


Another  Leading  Newspaper 
Adopts  Intertype 
News  Series  < 


Cleveland  Plain  Dealer 

has  chosen  the  6^4  Point  of  the 
Intertype  News  Series 
for  its  new  dress 


AS  DID  THE  NEW  YORK  TIMES, 
SEATTLE  TIMES  AND  OTHERS 


The  Intertype  News  face  was  adop¬ 
ted  by  The  New  York  Times  in  1925. 

Eye  specialists  and  type  experts,  af¬ 
ter  exhaustive  tests  in  comparison 
with  other  faces,  agreed  that  this  new 
face  embodied  all  the  essential  fea¬ 
tures  of  an  ideal  news  face. 

Legibility  is  greatly  increased  with¬ 
out  decreasing  word  count. 

The  complete  series  includes  5^,  6^2, 
7  and  8  Point.  Specimens  of  the  6^4 
and  7  Point  are  shown  below.  Larger 
specimens  and  further  information 
will  be  sent  upon  request. 

\  Write  to-day. 


7  Point  on  7^2  Point  Slug 

Parts  which  do  not  exist  cannot 
make  trouble  and  cannot  wear  out. 
The  omission  of  unnecessary  parts  is 
the  first  principle  of  real  simplicity. 
No  standardized  Intertype  has  ever 
become  obsolete. 

Intertype  Has  No  Models 

There  are  no  Intertype  "models’’ 
in  the  generally  accepted  meaning  of 
the  word;  yet  there  is  the  greatest 
range  of  equipment  possible.  Twelve 
different  machines  can  be  construct- 
ed  from  a  single  basic  unit  by  simply- 
applying  standard  equipment.  Inter¬ 
type  Standardization  is  undoubtedly 
'  the  most  important  single  develop¬ 
ment  in  slug  composition  that  has 
I  been  perfected  within  the  past  thir¬ 
ty  years.  Intertype  originated  stand¬ 
ardization  and  interchangeability  and 
gave  to  publishers  and  printers  for 
the  first  time  protection  against  ob- 


6^  Point  on  Solid  Slug 

Parts  which  do  not  exist  cannot  make 
trouble  and  cannot  wear  out.  The  omis¬ 
sion  of  unnecessary  parts  is  the  first 
principle  of  real  simplicity.  No  stand¬ 
ardized  Intertype  has  ever  become  ob¬ 
solete. 

Intertype  Has  No  Models 

There  are  no  Intertype  “models"  in 
the  generally  accepted  meaning  of  the 
word ;  yet  there  is  the  greatest  range  of 
equipment  possible.  "Twelve  different 
machines  can  be  constructed  from  a  sin¬ 
gle  basic  unit  by  simply  applying  stand¬ 
ard  ^uipment.  Intertype  Standardiza¬ 
tion  is  undoubtedly  the  most  Important 
single  development  in  slug  com^sition 
that  has  been  perfected  within  the  past 
thirty  years.  Intertype  originated  stand¬ 
ardization  and  interchangeability  and 
gave  to  publishers  and  printers  for  the 
first  time  protection  against  obsolete 
machines,  one  of  the  greatest  sources  of 
loss  in  the  composing  room.  No  owner 
of  Standardized  Intertypes  has  ever  had 
to  deduct  from  his  profits  any  amount 


7  Point  on  Solid  Slug 

Parts  which  do  not  exist  cannot 
make  trouble  and  cannot  wear  out. 
The  omission  of  unnecessary  parts  is 
the  first  principle  of  real  simplicity.. 
No  standardized  Intertype  has  ever 
become  obsolete. 

Intertype  Has  No  Models 

There  are  no  Intertype  "models”^ 
in  the  generally  accepted  meaning  of 
the  word;  yet  there  is  the  greatest 
range  of  equipment  possible.  Twelve 
different  machines  can  be  construct¬ 
ed  from  a  single  basic  unit  by  simply 
applying  standard  equipment.  Inter¬ 
type  Standardization  is  undoubtedly 
the  most  important  single  develop-; 
ment  in  slug  composition  that  has 
been  perfected  within  the  past  thir¬ 
ty  years.  Intertype  originated  stand-! 
ardization  and  interchangeability  and 
gave  to  publishers  and  printers  for 
I  the  first  time  protection  against  ob- 
isolete  machines,  one  of  the  greatest 
sources  of  loss  in  the  composing 


6^  Point  on  7  Point  Slug 

Parts  which  do  not  exist  cannot  make 
trouble  and  cannot  wear  out.  The  omis¬ 
sion  of  unnecessary  parts  is  the  first 
principle  of  real  simplicity.  No  stand- 1 
ardizc^  Intertype  has  ever  become  ob¬ 
solete. 

Intertype  Has  No  Models 

There  are  no  Intertype  "models"  in 
the  generally  accepted  meaning  of  the 
word ;  yet  there  is  the  greatest  range  of 
equipment  possible.  "Twelve  different 
machines  can  be  constructed  from  a  sin¬ 
gle  basic  unit  by  simply  applying  stand¬ 
ard  equipment.  Intertype  Standardiza¬ 
tion  is  undoubtedly  the  most  important 
singie  development  in  slug  composition 
that  has  been  perfected  within  the  past 
thirty  years.  Intertype  originated  stand¬ 
ardization  and  interchangeability  and 
gave  to  publishers  and  printers  for  the 
first  time  protection  against  obsolete! 
machines,  one  of  the  greatest  sources  of 
loss  in  the  composing  room.  No  owner 
of  Standardized  Intertypes  has  ever  had 


solete  machines,  one  of  the  greatest  j| 


INTERTYPE  CORPORATION:  New  York  1440  Broadway;  C/iicago  130  N.  Franklin  St.;  Af empA/s  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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QUIETLY  ENGINEERED  UTILITY  MERGER 
BALKED  BY  WORCESTER  PAPER 


John  H.  Fahey,  Post  Publisher,  Hired  Own  Expert  Investiga¬ 
tor  When  City  Officials  Refused — Revelations  Stir 
State — Rate  Cut  Demanded 


By  ROBERT  B.  SIBLEY 


John  H.  Fahev 


'T'HKRK  was  a  time  wlicii  iiewspai)ers 
delved  deep  into  civic  affairs  and 
I'ame  up  with  stories  never  meant  for 
imhlic  print  by 
the  persons  con¬ 
cerned.  Critics  of 
tlie  older  sclnx)! 
babe  lamented 
these  things  as 
newspaper  enter¬ 
prises  of  the  past. 

But  the  day  of 
public  service  in¬ 
vestigating  by 
newspapers  and 
their  reporters  is 
not  over  in  Wor¬ 
cester,  Mass.  For 
the  iron' ester 
Evening  Post  is 
head  over  heels, 
in  deadly  earnest  with  a  series  of  stories 
to  prevent  imiwsition  on  its  public,  the 
citizenry  of  Worcester. 

Months  of  detective  work  by  reporters, 
quiet  delving  into  public  utility  records 
and  smashing  revelations  of  facts  and 
conditions,  startling  to  taxpayers  and 
householders,  liave  followed  an  attempt 
to  push  through,  quietly,  a  merger  of  tlie 
Worcester  Filectric  Light  Company  and 
the  Worcester  Gas  Light  Company. 

The  merger  has  not  been  “put  over” 
thus  far.  And  the  end  is  not  yet.  For, 
starting  their  city  staff  on  the  story  of 
the  mysteriously  steered  merger  attempt, 
John  H.  Fahey,  publisher,  and  George  T. 
Richardson,  ^itor,  have  not  only  un¬ 
covered  things  light  and  power  users 
never  knew  and  probably  never  would 
have  known,  but  they  have  exposed  the 
truth  so  completely  that  the  electric  light 
and  gas  companies  will  probably  be 
forcetl  to  cut  the  generously  high  rates 
which  they  were  charging. 

When,  months  ago,  officials  of  the  two 
Worcester  companies  let  it  be  known 
that  the  firms,  gas  and  electric,  were  to 
be  merged,  pleasant  atinouncements  were 
forthcoming  from  company  officials  to 
the  effect  that  the  unification  was  to  be 
very  much  a  public  blessing.  Just  why 
was  not  especially  apparent. 

One  of  the  best  staff  men  was  sent  out 
to  find  the  “how”  and  the  “why”  of  the 
deal,  but  the  first  steps  in  the  newspaper’s 
investigation  were  not  particularly  fruit¬ 
ful.  Company  officials  were  reticent,  and 
the  immediate  result  was  that  the  Post 
inquiry,  spurred  by  suspicion,  was  begun 
in  earnest. 

Then  it  was  that  Joseph  H.  Gauthier, 
reporter  who  had  first  been  assigned,  dis¬ 
covered  facts  which  resulted  in  the  first 
of  the  startling  stories.  James  H.  Power, 
another  reporter,  was  also  put  on  the 
trail.  There  was  more  than  a  month  of 
quiet,  storyless  digging  for  facts  and 
figures,  which  brought  to  the  surface  the 
fact  that  the  electric  light  company  stock¬ 
holders  were  to  get  gas  stock  at  half  the 
market  price,  and  the  stories  began  to 
smash,  one  aher  another,  on  Page  1. 

Mayor  O’Hara  was  asked  to  investi¬ 
gate  the  possible  results  of  the  merger. 
He  declined.  The  Post  suggested  that 
he  hire  an  expert.  He  retorted  that  the 
paper  wasn’t  going  to  tell  him  how  to 
spend  the  city’s  money.  The  Post  offered 
to  pay  for  the  services  of  any  expert  the 
city  would  hire.  Again  he  said  “no.” 
The  city  council  sat  squelchingly  on  an 
effort  to  have  that  legal  body  request  a 
delay  of  the  merger  while  all  the  facts 
were  ascertained. 

Then,  with  only  48  hours  in  which  to 
work  before  a  meeting  of  the  board  of 
public  utilities,  at  which  the  merger  might 
have  been  rushed  through,  Mr.  Fahey 
took  up  the  struggle  in  a  two-fisted  man¬ 
ner.  He  printed  blank  petitions  in  his 
paper  for  subscrilx;rs  and  power  users  to 


sign,  requesting  that  the  commission  de¬ 
lay  or  (lefer  any  action  in  granting  the 
coriKDrations’  request. 

The  board  acquiesced  and  continued  the 
hearing.  The  first  round  was  won.  Mr. 
Fahey  was  there  in  person  at  Boston,  as 
he  has  been  at  all  the  hectic  hearings 
since  on  the  matter.  Then  he  went  a 
step  further.  He  hiretl  Samuel  IL  Mil- 
dram  of  Boston,  noted  expert  and  au¬ 
thority  on  public  utilities  matters,  to 
make  a  thorough  investigation  into  the 
standings  of  the  two  firms  and  the  p<is- 
sible  results  of  the  merger. 

Newspaper  detective  work  began  to  en¬ 
ter  into  the  case.  The  inquiring  Joe  Gau¬ 
thier  discovered  that  the  gas  company  had 
on  its  hands  a  huge  building  known  as 
“Stack  C,”  which  cost  a  half  million  dol¬ 
lars  and  had  been  intended  for  the  manu¬ 
facture  of  coal  gas,  and  that  it  had  been 
abandoned  with  all  its  costly  machinery 
and  was  now  doing  duty  service  only  as 
a  pigeon  roost  and  dove  cote  in  the  com¬ 
pany’s  yards  while  gas  consumers  were 
still  laying,  in  increased  rates,  the  cost  of 
this  tremendous  loss  and  failure. 

.Another  story  broke.  Seven  percent 
dividends  had  long  before  been  estab¬ 
lished  by  the  commission  as  a  fair  rate 
of  profit  for  a  public  utility  to  pay  its 
shareholders.  The  Post  revealed  the  fact 
that  the  electric  light  company  paid,  for 
the  year  1926,  a  46  percent  dividend. 

From  this  point  on  the  Post’s  campaign 
assumed  another  object.  That  was  for 
the  reduction  of  the  electric  light  com¬ 
pany  rate. 

The  Post’s  good  work  was  not  limited 
to  the  city  of  Worcester  alone.  As  facts 
and  figures  followed  each  other  in  rapid 
succession,  interests  in  the  accomplish¬ 
ments  of  the  local  electric  light  company 
commanded  state-wide  attention.  .And 
within  the  past  few  weeks,  unquestion¬ 
ably  as  a  result  of  the  newspaper  work 
in  Worcester,  more  than  a  dozen  com¬ 
panies  in  other  cities  and  towns  in  Massa¬ 
chusetts  announced  reductions  in  their 
rates  to  subscribers.  Some  of  these  com¬ 
panies  acted  voluntarily.  Some  of  the 
price  cuts  followed  petitions. 

So  conclusive  were  the  Post’s  figures 
as  turned  up  by  reporters  and  Mr.  Mil- 
dram,  the  expert,  that  Gov.  .Alvan  T. 
Fuller,  declared,  in  a  public  statement  of 
the  situation  in  Worcester,  that  he  be¬ 
lieved  that  the  Worcester  rate  should  be 
generously  reduced. 

Other  facts  exposed  and  vouched  for 
by  the  Post  were  that  the  gas  rate  in  the 
city  is  the  highest  in  the  state  for  a  city 
of  Worcester’s  size ;  that  the  gas  com¬ 
pany  has  paid  dividends  during  some 
years  that  were  not  earned ;  that  more 
than  $1,000,000  worth  of  property,  listed 
under  assets,  is  valueless  and  should  be 
listed  under  liabilities ;  that  the  half  mil¬ 
lion  dollar  loss  on  the  “dove  cote”  build¬ 
ing  has  been  charged  off  wholly  to  con¬ 
sumers  when  part  should  have  been  borne 
by  stockholders ;  that  $325,000  loss  be¬ 
cause  of  a  strike  is  being  charged  off 
to  consumers  in  the  same  way ;  that  the 
gas  company’s  business  and  earnings  are 
greater  than  ever  before. 

Mr.  Fahey,  the  power  behind  the  news¬ 
paper  inquiry,  started  his  newspaper 
career  in  Manchester,  N.  H.,  as  a  re¬ 
porter.  He  later  was  news  editor  in  that 
city  and  went  from  there  to  New  Haven 
as  Associated  Press  correspondent.  He 
was  later  general  manager  of  the  Boston 
office,  superintendent  for  New  England, 
and  a  vice-president  of  the  A.  P.  in  1909 
and  1910.  He  has  l)een  editor  and  pub¬ 
lisher  of  the  Boston  Traveler,  publisher 
of  the  Mavehester  (N.  H.)  Mirror,  a 
member  of  the  United  States  Chamber 
of  Commerce,  a  member  and  director  of 
the  International  Chamber  of  Commerce, 
and  a  director  of  the  Boston  Chamber  of 
Commerce. 


TEXAS  EDITOR  REFUSES 
POLITICAL  APPOINTMENT 

FI.NTY,  editor  of  the  DnI- 
las  Journal  and  member  of  the 
Dallas  \eics  editorial  staff,  has  de- 
rlined  appointment  by  Governor 
Dan  Mo<)dy  of  Texas  as  a  State 
teachers’  college  regent  because  of 
the  long  observed  rule  of  the  .\. 
H.  Belo  Corporation,  publishers, 
that  its  officers  and  employes  can¬ 
not  accept  appointments  on  po¬ 
litical  or  qiia-^i-political  bodies. 

The  rule  vaus  established  many 
years  ago  by  the  late  Col.  A.  H. 
Belo,  when  it  became  known  that 
President  Cleveland  intended  of¬ 
fering  him  the  post  of  .Ambassa- 
ilor  to  .Austria.  Col.  Belo  said 
he  could  not  accept  the  position 
because  the  time  might  come  when 
his  newspapers  would  want  to 
criticize  the  administration  or  the 
appointive  power  and  that  situa¬ 
tion  would  create  much  embarrass¬ 
ment. 


NEWSPRINTPRODUCTION 
CONTINUES  TO  RISE 


Canadian  Output  for  January  Exceeds 
Last  Year  by  16%,  Newfoundland 
Gains  26%,  While  U.  S. 

Drops  3% 


Newsprint  production  in  Canada  dur¬ 
ing  January,  1927,  amounted  to  161.724 
tons  and  shipments  to  158,866,  tons.  Pro¬ 
duction  in  the  United  States  was  135,755 
tons  and  shipments  131,333  tons,  making 
a  total  United  States  and  Can.adian  news 
print  production  of  297,479  tons  and  ship¬ 
ments  of  290,199  tons.  During  January 
17,506  tons  of  news  print  was  made  in 
Newfoundland  and  1,112  tons  in  Mexico, 
so  that  the  total  North  .American  produc¬ 
tion  for  the  month  amounted  to  M6,097, 
reports  the  Newsprint  Service  Bureau. 

Canadian  mills  produced  22,036  tons 
more  in  January,  1927,  than  in  1926,  an 
increase  of  16  per  cent.  The  United 
States  output  was  4,248  tons,  or  3  per  cent 
less  than  in  January,  1926;  that  in  New¬ 
foundland  3,644  tons,  or  26  per  cent  more, 
and  in  Mexico  177  tons,  or  19  per  cent 
more,  making  a  total  increase  of  21,609 
tons,  or  7  per  cent  over  January,  1926. 

During  January  Canadian  mills  operated 
at  88.9  per  cent  of  rated  capacity  and  the 
United  States  mills  at  88.6  per  cent. 
Stocks  of  newsprint  paper  at  Canadian 
mills  totalled  17.255  tons  at  the  end  of 
January  and  at  United  States  mills  15.968 
tons,  making  a  combined  total  of  33,223 
tons,  which  was  equivalent  to  2.5  days' 
average  production.  The  summary  fol¬ 
lows  : 

Prextuction,  Shipments, 

Tons  Tons  Mil! 

per  Month  per  Month  Stocks 
CANADIAN  MILLS 

1927.  T.imi.irv. .  161.724  158,866  17,255 

1926.  Tanuary..  129.688  136.498  14,602 

1925,  'laniiary.  .  121.605  122,234  20,989 

1924.  Tanuary..  110,529  108,620  16.493 

1923.  tanuary..  99.587  96,905  9,489 

1922,  tanuary..  81.072  83.2.32  11,704 

1921,  t.anuarv..  71.113  67.000  15.073 


1920, 

January. 

72,313 

70,986 

9,612 

UNITED  ST.ATES  MILLS 

1927, 

January . 

.  135.755 

131.3.33 

15.968 

1926, 

January. 

.  140.003 

138,964 

16,356 

1925, 

Tanuary. 

.  129,442 

127,297 

26,268 

1924. 

January . 

.  131,172 

125,576 

28.680 

1923. 

January . 

.  127.452 

123,656 

23,004 

1922, 

January. 

.  105.808 

103.192 

26,550 

1921. 

January . 

.  123.8.30 

116,176 

.32,417 

1920, 

January, 

.  129,663 

128,098 

16,934 

UNITED  STATES  AND  CANADIAN 

MILLS 

1927, 

January. 

.  297,479 

290,199 

33,223 

1926. 

Tanuary. 

.  279.691 

275.462 

30,958 

1925, 

Tanuary. 

.  251.047 

249,531 

47.257 

1924. 

Tanuary. 

.  241,701 

234,196 

45,173 

1923. 

January . 

.  227.0.39 

220.561 

32,493 

1922, 

January. 

.  186,880 

186.424 

38.254 

1921. 

Tanuary. 

.  194.943 

183,176 

47,490 

1920, 

J.anuary . 

. .  201,976 

199,084 

26,546 

TWO  JOIN  A. 

N.  P.  A. 

The  Nnv  Rochelle  fN.  Y.t  Standard- 
Star  and  the  Boise  (Tdahot  Statesman, 
have  been  elected  members  of  the  .Ameri¬ 
can  Newspaper  Publishers  .Association. 


HOW  CITY  ADVERTISED 
NATIONALLY  ON  $3,400 

Two  Inch,  Double  Column  Copy  of 
Long  Beach  (Cal.)  Chamber  of  Com¬ 
merce  Rode  to  Success  Atop 
All-Year  Club  Space 

By  1L\kolu  J.  Ashe 

\\  liat  lias  been  declared  a»  being  one 
of  tlie  must  successful  cummuiiity  adver¬ 
tising  campaigns  ever  carried  un  in 
foreign  newspapers  has  just  been  bruughi 
to  a  close.  'I  he  success  of  this  parti¬ 
cular  venture  is  based  on  the  large  re¬ 
turns  from  the  small  expenditure. 

The  Long  Beach  (Cal.)  CliamlHr  of 
Commerce,  which  had  just  closed  a  cam¬ 
paign  of  advertising  the  city  in  Los  .\n- 
geles  newsixiiiers  desired  to  go  into  East¬ 
ern  publications,  but  had  only  $3,4<HI  with 
which  to  do  this,  an  insignificant  sum  in¬ 
deed. 

How  to  make  this  small  appropriation 
spread  over  the  country,  command  space 
in  big  newspapers,  and  carry  the  adver¬ 
tising  throughout  the  year  was  the  big 
problem,  one  that  seemed  to  have  no 
solution.  Then  one.  member  of  the  Cham¬ 
ber  of  Commerce  struck  upon  the  idea 
of  having  the  Long  Beach  Community 
advertising  parallel  that  of  the  .All-Year 
Club,  an  organization  going  into  the 
newspapers  of  the  nation  to  a<lvertise 
southern  California  as  a  whole. 

The  advertisements  of  the  .Ail-A'ear 
Club  were  14-inch,  triple  column  and  al¬ 
most  invariably  dominated  the  iiage.  By- 
tying  in  with  this  big  advertisement,  the 
Chamljer  of  Commerce  was  enabled  with 
a  two-inch  double  column  advertisement 
to  at  least  get  some  reflected  glorv  from 
the  larger  space.  While  the  All-Year 
Llub,  of  necessity,  was  general  in  its 
apix-al,  the  Chamber  of  Commerce  of 
Long  Beach  made  its  advertisemenb 
specifically  boom  one  city.  Because  of 
this  fact  many  inquiries  were  directed  to 
Diiig  Beach,  rather  than  to  the  -All-Year 
Club  headquarters. 

.According  to  A.  A.  Miller,  of  the  Long 
Beach  Chamber  of  Commerce,  the  cam¬ 
paign  proved  very  successful.  The  ad¬ 
vertisements  ran  in  35  Eastern,  mid-West- 
ern  and  Canadian  publications.  There 
were  five  different  ads  comprising  the 
campaign,  which  was  spread  over  a  year’s 
time. 

"W  e  feel  that  we  were  well  repaid,” 
declared  Mr.  Miller.  “Direct,  traceable 
results  alone  were  very  good.  We  re¬ 
ceived  alyiut  2,000  inquiries  from  these 
advertisements.  Besides  this  however, 
there  were  many  more  affected  by  the  ad¬ 
vertisements  who  did  not  w-rite.  Manv 
were  keyed  up  by  the  All-Year  Club  ad¬ 
vertisement  and  came  out  here.  After  get¬ 
ting  here  they  would  naturally  be  influ¬ 
enced  by  the  Long  Beach  ads  they  had 
read  in  connection  with  the  .All-Year 
Club  ads.” 

A\  hile  T^vng  Beach  is  making  a  bid  for 
industries  and  is  rapidly  developing  as 
a  port,  and  is  stressing  this  wherever 
possible,  the  advertisements,  being  read 
by  the  general  public,  invariably  featured 
the  city  as  a  resort.  Sport  advantages, 
and  climatic  conditions  were  always  the 
central  theme  of  the  copy. 

Each  advertisement  was  captioned  with 
the  name  of  the  city  in  large  hand-letter- 
itig.  beneath  which  appeared  a  slogan, 
either :  “Where  Your  Ship  Comes  tn" 
or  “\A  here  Winder  Is  Summer.”  .At  the 
bottom  of  the  copy  appeared  the  words: 
“Southern  California.”  thus  linking  it  up 
closelv  with  the  .All-Year  Club  advertise¬ 
ments.  .All  copy  was  keyed  in  order  to 
trace  results. 


LEAVES  SCHOLARSHIP  FUND 

The  late  Percival  W.  Clement,  former 
governor  of  A''ermont  and  former  pub¬ 
lisher  of  the  Rutland  (Vt.)  Herald. 
made  provision  in  his  will  for  a  trust 
fund  of  $10,000,  the  income  of  which  is 
to  be  used  annually  as  a  prize  for  the  best 
thesis  in  support  of  the  principles  of  tht 
constitution  of  the  United  States  and  the 
first  ten  amendments  thereto.  The  con¬ 
test  is  to  he  open  to  junior  and  senior 
classes  in  IS  New'  England  colleges. 
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With  the  exception  of  the  Chicago 
Tribune  The  Des  Moines  Sun¬ 
day  Register  showed  the 
largest  increase  in  U^ational 
^Rotogravure  lineage  of  any 
Sunday  newspaper  in 
America  commanding 
a  rate  in  excess  of 
50  cents  a  line 
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COUNTRY  PRESS  URGED 
TO  ADVERTISE 

Promotion  Copy  to  Hold  Readers  Sug¬ 
gested  by  Speakers  at  South  Dakota 
Meet — More  than  100 
Editors  Present 

Sioux  Falls,  S.  I).,  Feb.  17. — More 
than  100  editors  were  present  at  the 
opening  session  of  tlie  South  Dakota 
Pre^s  Association  mid-year  meeting  here 
Thursday,  and  twice  that  number  were 
expected  before  conclusion  Friday  night. 

An  important  mes.sage  to  newspaper 
men  was  that  by  Verne  \V.  Pratt  of 
Brookings,  on  “the  selling  of  reading 
matter.”  The  country  papers,  like  the 
city  dailies,  he  said,  should  advertise  the 
fact  of  tiieir  editorial  excellence,  in 
order  to  impress  readers  and  advertisers 
that  the  p;iper  is  the  best  that  can  be 
bought. 

Other  siieakers  on  the  program  were 
as  follows :  “On  what  is  the  value  of  a 
newspaper  based  for  selling  purposes” — 
G.  J.  Zimmer,  Redfield  J our }uil -Ob server  ; 
“Co-operation  of  South  Dakota  Pub¬ 
lishers  with  the  National  Editorial  As¬ 
sociation" — ^J.  S.  Smith,  the  Bellcfourche 
Bee;  “South  Dakota  newspapers  in 
1937” — 11.  H.  Heath,  Artesian  Coutmon- 
weaith;  “How  to  combat  illegitimate 
advertising  schemes  worked  by  town  to 
town  canvassers,”  L.  \V.  Robinson, 
Mitchell  Gazette;  “For  the  banking  busi¬ 
ness,  novelty  advertising  or  local  news¬ 
paper  advertising ;  which  gets  the  re¬ 
sults,”  George  A.  Starring,  secretary. 
South  Dakota  aBnkers’  Association ; 
“The  paying  end  of  the  printing  business 
job  shop  or  newspaper,”  E.  A.  Sillies, 
Clark  Courier;  “A  year’s  experience  with 
cash  in  advance,”  H.  R.  Carpenter, 
Beresford  Republic;  “Does  it  pay  to 
reduce  subscription  price  to  $1  to  build  up 
list,”  S.  B.  Averill,  Sioux  1‘alls  Nezes 
Canton;  “The  handling  of  free  graft 
publicity,"  F.  J.  Croft,  Chamberlain 
Democrat. 


WILLIAM  RUSSELL  ROSE 


Cleveland  Plain  Dealer’s  Associate 
Elditor  and  Author  Is  Dead 

William  Russell  Rose,  associate  editor 
of  the  Cleveland  (O.)  Plain  Dealer  and 
author  of  many  short  stories,  died  Feb. 
16  at  his  Cleveland  home. 

Mr.  Rose  never  revealed  his  age  nor 
gave  any  recognition  to  his  birthday  anni¬ 
versaries.  His  colleagues  reckoned  his 
years  at  72.  He  had  been  in  newspaper 
work  for  more  than  a  half  century. 

His  newspaper  work  began  in  the  early 
’70s  when  he  became  a  regular  con¬ 
tributor  to  the  Cleveland  Sunday  Voice, 
the  city’s  first  Sunday  journal,  where  he 
was  associated  with  W.  Scott  Robison, 
founder  of  the  paper  and  Col.  O.  J. 
Hodge,  Charles  C.  Ruthrauff  and  E.  C. 
Hardy.  He  established  a  column  which 
gained  some  gratifying  attention.  When 
a  split  came  in  the  Voice  staff  and  the 
Sunday  Sun  was  established  he  followed 
the  Sun. 

When  the  two  papers  were  united  as 
the  Sun  and  Voice,  under  the  manage¬ 
ment  of  Col.  Hodge,  he  became  the  Col¬ 
onel’s  managing  editor.  Here  he  was  as¬ 
sociated  with  George  A.  Robertson,  Mar¬ 
tin  Dodge  and  Harry  L.  Vail. 

Mr.  Rose  was  connected  with  other 
weekly  ventures,  notably  the  Clevelander, 
which  he  and  the  late  William  Evans 
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sons  hate  been  Issuing  circulars  offering  publishers 
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same  lines. 
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Sage  built  up  along  the  lines  of  the  San 
Francisco  Argonaut.  But  it  proved  an- 
ticijiatory  and  while  it  drew  together  a 
choice  lot  of  readers  there  were  not 
enough  of  them  to  warrant  its  continu¬ 
ance. 

He  then  went  to  the  Press  as  an  edi¬ 
torial  writer.  For  a  time  Mr.  Rose  ran 
a  what-not  column  in  the  Press,  and 
iben  was  asked  by  the  manager,  Charles 
E.  Kennedy  to  cast  his  fortunes  with  the 
Cleveland  Plain  Dealer.  This  was  in 
1896  and  Mr.  Rose  had  been  with  the 
E’lain  Dealer  ever  since.  When  he  en¬ 
tered  the  Plain  Dealer  service  L.  E. 
Holden,  owner  of  the  paper,  exercised  a 
general  personal  suixirvision  over  me 
plant ;  Charles  E.  Kennedy  was  manager ; 
Ralph  Williams,  managing  editor;  E.  B. 
I.illey,  city  editor ;  J.  H.  Bone,  lead¬ 
ing  editorial  writer.  All  of  these  Plain 
Dealer  men  of  that  time  have  passed 
away  with  the  exception  of  Mr.  Kennedy. 

In  his  early  years  on  the  Plain  Dealer, 
Mr.  Rose  wrote  the  “Plain  Deals,”  the 
“Tales  -Vbout  Town,”  the  editorial  para¬ 
graphs  and  usually  two  editorials,  and 
he  put  together  the  “Personal  Points” 
and  “Men  and  Events”  and  clipped  the 
fillers. 

The  managing  editor,  Ralph  Williams 
came  to  him  one  day  and  said,  “I  believe 
you  can  write  a  short  story  for  our 
special  Sunday  section — it  needs  some¬ 
thing  original.” 

Rose  wrote  the  story,  and  he  had  been 
writing  Sunday  short  stories  ever  since. 
The  total  number  of  these  stories  is 
close  to  1,500  and  the  author  was  quite 
positive  no  two  were  alike.  Moreover 
in  that  long  period  of  production  he 
missed  but  one  Sunday. 

In  1877  Mr.  Rose  was  married  to 
Miss  Eliza  Emeline  Ganson,  who  died 
in  1916,  leaving  him  with  two  children, 
\Villiam  Ganson  Rose  and  Dorothy,  the 
wife  of  Philip  Corlett  Handerson. ' 


EMILY  ST.  JOHN  BOUTON 

Emilj'  St.  John  Bouten,  90,  member 
of  the  Toledo  Blade  staff  and  dean  of 
Toledo  newspaper  women,  died  at  her 
home  in  Toledo,  Feb.  8.  Miss  Bouton 
was  first  editor  of  the  woman’s  page  of 
the  Blade.  She  is  said  to  have  originated 
the  health  and  beauty  columns  for 
women,  and  wrote  editorials  from  the 
feminine  viewpoint.  The  latter  were 
printed  in  book  form.  She  was  presi¬ 
dent  emeritus  of  the  Toledo  Writers’ 
Club  and  one  of  the  founders  of  the 
Toledo  Woman’s  Club. 


MEMORIAL  TO  H.  M.  STANLEY 

tablet  to  the  memory  of  Sir  H.  M, 
.Stanley,  famous  explorer  and  newpaper 
correspondent,  is  to  be  placed  in  St. 
Bride’s  Church,  Fleet  Street,  the  “news¬ 
papermen’s  church,”  in  celebration  of  the 
jubilee  of  the  arrival  of  missionaries  in 
Uganda,  in  response  to  Stanley’s  letter 
to  the  London  Daily  Telegraph  pleading 
for  missionaries  to  be  sent  there.  Stan¬ 
ley  was  sent  out  to  .\frica  by  the  Daily 
Telegraph  and  the  Nezv  York  Herald  in 
search  of  Dr.  Livingstone. 


YN  some  cities,  the  “leading” 
^  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 
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Obituary 

^EURGE  A.  GOHEN,  60,  who  ha<l 
served  as  managing  editor  of  the 
Cineinnati  Times  Star,  sporting  editor  of 
the  P.nquirer  and  a  staff  man  on  the 
Cincinnati  Post,  died  a  few  days  ago  at 
his  home  in  that  city. 

lu.LioT  C.  Mitchell,  oO,  former  Port¬ 
land,  Me.,  newspaper  man,  died  at  Pas¬ 
saic,  N.  J.,  Feb.  2.  .\fter  leaving  news- 
paiKT  work,  he  became  an  Episcopal  mis¬ 
sion  worker. 

Frederic  E.  Johxso.v.  73,  connected 
with  the  business  office  of  the  Taunton 
(Mass.)  Gazette  for  more  than  40  years, 
most  of  the  time  as  advertising  manager, 
die<l  at  his  home  in  that  city,  Feb.  2. 

Pierce  Hunter,  46,  editor  and  pub¬ 
lisher  of  north  Texas,  died  at  his  home 
in  Sherman  following  an  operation.  Hun¬ 
ter  was  advertising  manager  of  the  Sher¬ 
man  Democrat  when  that  paper  was 
owned  and  published  by  Hunter  Bro¬ 
thers.  He  had  recently  established  a  job 
printing  business  in  Sherman. 

Charles  M.  Jackson,  61,  columnist 
and  political  writer  on  the  San  Fran, 
cisco  (Cal.)  Bulletin,  died  Feb.  2. 

Lee  Grcenfj{,  74,  exchange  editor  on 
the  Sim  Francisco  (Cal.)  Chronicle  and 
formerly  on  the  staff  of  the  Seattle 
(Wash.)  Post-Intelligencer,  died  in  the 
former  city,  Feb.  8. 

Rollin'  V.  Mallory,  78,  veteran  Il¬ 
linois  newspaper  editor,  died  Feb.  5,  in  his 
home  in  Paris,  Ill.,  where  he  had  con¬ 
ducted  a  paper  until  a  few  weeks  ago. 

Bernard  G.  Parker,  68,  owner  of  the 
Gouvernetir  (N.  Y.)  Free  Press,  died 
Feb.  11,  at  the  Hotel  Commodore,  New 
York,  following  a  five-day  illness  of 
imeumonia. 

Mrs.  j.  L.  Harris,  editor  of  the  Bridge¬ 
port  (Okla.)  Nezvs  dic<l  at  Bridgeport. 
Feb.  11. 

.Vi.EX  R.  Miller,  02.  publisher  of  the 
Washington  (la.)  Democrat  prior  to  1921 
when  he  sold  that  paper,  and  Democratic 
candidate  for  governor  last  fall,  died  Feb. 
6,  in  his  home  after  two  months’  illness. 

t'uRT  M.  Treat,  72,  founder  of  one  of 
the  first  Racine,  Wis.,  papers,  formerly 
with  the  Milzvaukee  Sentinel  as  editor  sev¬ 
eral  years,  and  one  of  the  prominent  news- 
iiapermen  of  southwestern  Wisconsin, 
died  Feb.  10,  in  a  hospital  in  Platteville, 
W  is.,  as  a  result  of  injuries  received  in 
a  fall  in  his  apartment  in  Cuba  City,  Wis., 
two  weeks  ago. 

1r\nk  T.  Wili.i.ams,  45,  formerly 
Southern  division  manager  of  the  L^nion 
News  Company,  with  offices  in  Richmond, 
who  was  recently  promoted  to  general 
manager  and  transferred  to  New  York- 
City,  died  Feb.  11,  at  Orange,  N.  J. 

Charles  A.  Casad,  63,  for  more  than 
,30  years  a  newspaper  and  publicity  man 
in  Indianapolis,  and  more  recently  pub¬ 


licity  director  for  Near  East  Relief  in 
Indiana,  died  Feb.  7,  at  his  home. 

Bert  J.  McLean,  47,  former  city  edi¬ 
tor  of  the  San  Antonio  Light  died  this 
week  at  his  San  Antonio  home.  He  was 
I)orn  in  Sheboygan,  Mich.,  working  there 
and  in  Superior,  Wis.  He  came  to  San 
.\ntonio  in  l‘X)9.  His  widow  and 
daughter  survive. 

James  E.  Tvvy.man,  56,  assistant 
stereotyping  foreman  of  the  Indianapolis 
Xi'zvs,  died  Feb.  16  at  his  home  after  an 
illness  of  several  months. 

Luman  H.  Nunnelle,  editor  and  pub¬ 
lisher  of  the  Centerville  (Ala.)  Press, 
died  at  his  home  in  Centerville  on  Feb.  4. 


Arc  L|ou 

IfOUI^Shill'C 

Of  Brideport  prosperity  when, 
business  is  always  good  —  where 
people  find  steady  employtnent 
at  high  wages  and  who  earn  cn 
annual  pay  roll  of  $84,006,000. 

Most  of  these  people  live  in 
their  own  homes,  or  two-family 
homes.  They  live  well,  spend 
freely  and  manage  to  save  con¬ 
siderable,  as  shown  by  the  $123,- 
(KX),000  deposited  in  the  banks. 
They  represent  a  tremendous 
Vnirchasing  power. 

The  PD.ST-TELEGRAM  en¬ 
ters  the  homes  that  constitute 
Bridgeport’s  buying  force  and  can 
be  profitably  employed  by  adver¬ 
tisers  of  the  every  day  commod¬ 
ities. 

For  complete  coverage  at  one 
cost,  the 


When  a  newspaper  publisher  ac¬ 
cepts  our  Complete  Checking 
Proof  Service  he  eliminates  his 
“free”  copy  mailing  list  as  well 
as  any  other  “special”  checking 
copy  service  he  may  be  giving 
his  agencies  and  advertisers. 
Here  is  a  real  saving  in  costs 
(newsprint,  postage  and  clerks 
time).  Instead,  he  sends  us  a 
few  complete  copies  daily  and  we 
do  the  entire  detail  work  of  dis¬ 
tributing  all  necessary  checking 
proofs — and  our  efficiency  is 
shown  in  “results." 

NOW — 372  subscribers 


Ohe  Mvertising 
CHECKING  BURLMJlhc 

79  Madison  Ave.  538  So.  Clark  St. 

New  York  Chicago 
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with  a  combined  circulation  of 
44,446  copies  daily,  represents  the 
advertiser’s  best  investment. 
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New  York,  Boston,  Uhloago,  Ran  Francises. 
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Winston-Salem 

N.  C. 

Journal-Sentinel 

35,000  Guaranteed  Net  Paid  Daily  Circulation 
AGENCY  OR  BANKER? 

Cash  discount  did  not  originate 
in  the  advertising  business. 

In  American  business  cash  dis¬ 
count  is  an  institution.  It  has  a 
firmness  of  character  built  up  out 
of  billions  of  dollars  of  business 
transactions  annually. 

This  newspaper  requires  prompt 
payment  but  realizes  that  unless 
the  Agency  likewise  gets  its  money 
on  a  fixed  day  the  newspapers 
cannot  in  fairness  expect  their 
money  accordingly — hence — 

We  allow  cash  discount. 

Owen  Moon 
;  Pviblisher 

National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 
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ABSOLUTE  FREEDOM  AND  NO  FAVORS 
ASKED  BY  OVERSEAS  WRITERS 

Correspondents  Abroad  Ask  Better  Transit,  Investigation  and 
Transmission  Facilities  in  Memorandum  to  Be  Submitted 
to  League  of  Nations 

By  ALBIN  E.  JOHNSON 
Geneva  Correspondent,  EDITOR  Sc.  PUBLISHEIR 

^ENEVA,  Eeb.  9. — Absolute  and  un-  ican  and  Spanish  journalists;  Challoncr 
trammeled  independence,  with  a  James  of  the  London  Daily  Mail; 
maximum  of  “facilities”  and  not  a  M.  Caprin,  of  the  Corrierc  della  Sera: 
single  “favor”  is  the  keynote  of  a  re-  M.  Chrzanowski  of  the  Polish  press ;  and 
markable  memorandum,  drawn  up  by  the  M.  Jullien,  representing  Paris  correspond- 
American,  British,  French,  (jerman,  ents. 

Italian  and  South  American  correspond-  Continuing  its  memorandum  the  Com- 
ents  “covering”  Europe,  which  will  be  mittee  outlined  what  in  its  opinion  for- 
Mibmitted  to  the  Council  of  the  League  eign  correspondents  could  and  would  ac- 
of  Xations  wlien  it  meets  March  7,  to  cept  in  the  way  of  "facilities.” 
fi.x  a  date  for  the  international  Press  “On  the  other  hand,”  says  the  report. 
Conference.  "their  profession  involves  such  great  re- 

Asked  by  Secretary-General  Sir  Eric  sponsibilities  that  the  Committee  feels 
Drummond  to  give  its  views  on  what  justified  in  claiming  for  journalists  as  a 
should  be  the  agenda  of  the  conference,  right  the  means  to  enable  them  to  carry 
a  committee  of  the  “working  journalists,”  out  their  mission  of  information  both 
as  contrasted  with  the  fly-by-night  pro-  abroad  and  at  home  conscientiously  and 
pagandists,  publicity  agents  and  feature  with  tlic  maximum  facilities.  .  .  .  Thus 
writers  who  deluge  Europe  each  year,  what  they  ask  for  are  not  favors  but  cer- 
framed  a  remarkable  document — a  sort  tain  improvements  which  would  enable 
of  Journalists’  Edict  and  Creed.  Your  tliem  to  present  their  information  to  the 
correspondent  has  obtained  a  copy  of  public  with  the  greatest  possible  accuracy 
the  report  for  the  Editor  &  Publisher,  and  speed.” 

In  part,  it  says:  In  defining  these  “facilities’’  the  jour- 

".Although  journalists  as  a  body  are  nalist.s  specified  ( 1 )  transit  facilities,  (2) 
extremely  grateful  for  any  attention  of  investigation  facilities  and  (3)  transmis- 
courtesy  .shown  them  in  pursuit  of  their  sion  facilities. 

calling,  they  are  nevertheless  of  the  Transit  facilities,  it  is  explained,  con¬ 
opinion  that  they  can  only  eflfectively  sist  of  passport  and  visa  simplifications 
contribute  towards  the  cause  of  objective  such  as  will  enable  a  newspaper  hurrying 
truth,  and  thus  to  the  promotion  of  better  to  the  scene  of  an  international  event, 
international  understanding,  by  strictly  moving  easily  and  rapully.  V’aluable  time 
safeguarding  their  professional  dignity  is  lost  at  frontiers  and  many  vicissitudes 
and  independence.  .  .  .\11  favors,  there-  follow  such  embarrassments.  Many  coun- 
fore,  the  acceptance  of  which  might  in  tries  have  abolished  visas  but  others 
any  degree  whatsoever  enfeeble  this  in-  maintain  them.  Reduced  fares  were  con- 
dependence,  should,  in  the  committee’s  sidered  by  the  committee  and  the  follow- 
opinion,  be  firmly  rejected.”  ing  deduction  arrived  at. 

Tlie  League,  which  it  must  be  said  in  “The  Committee  considers  that  in  coun- 
all  fairness,  has  never  in  any  way  offi-  tries  where  this  practice  exists,  foreign 
cially  or  unofficially  .sought  to  influence  journalists,  giving  proof  of  their  profes- 
,the  reports  of  correspondents,  except  in-  sion,  should  be  entitled  to  reductions  of 
sofar  as  truth  has  been  deliberately  man-  railway  rates  equivalent  to  those  granted 
handled,  when  considerable  trouble  has  to  nationals.” 

been  taken  to  inform  the  writers  of  their  .As  to  investigation  facilities  the  com- 
liresumed  mistakes,  hesitated  a  long  time  mittee  asks  that  means  shall  be  devised 
before  putting  into  effect  the  resolution  to  enable  a  corresixindent  arriving  on  the 
of  the  Chilian  Delegate  to  the  1925  scene  where  they  are  unknown  to  the 
-Assembly,  calling  for  an  International  authorities,  to  obtain  by  production  of 
Press  Conference.  The  suggestion  was  credentials,  available  from  the  official 
made  as  a  corrollary  towards  advancing  press  bureaux  or  local  authorities,  such 
world-peace  by  making  more  general  the  privileges  which  will  enable  them  to  w-ork 
distribution  of  international  information,  with  the  same  liberty  enjoyed  by  nationals 
thus  fostering  international  understanding  of  that  country. 

and  minimizing  the  chances  of  misunder-  Transmission  difficulties — the  bugateo 
standings,  which  arise  from  meagre,  of  correspondents  who  fight  against  time 
censored  or  inspired  reports.  in  sending  dispatches — came  in  for  a 

Fear  was  expressed  that  the  world  great  deal  of  thought.  Reduced  rates  for 
press  would  be  suspicious  of  any  over-  the  press,  where  compatible  with  national 
tures  or  “facilities”  made  by  or  through  privileges,  a  uniform  credential  card  for 
the  League.  The  two  earlier  meetings  of  journalists  to  be  issued  by  the  Universal 
committees,  namely  of  the  press  associa-  Postal  Union  and  priority  of  urgent  press 
tion  officials  and  (Official  Press  Bureaux,  cables  and  telegrams  over  private  mess- 
indicated  that  the  publishers  would  be  in-  ages,  and  secondary  only  to  official  mess- 
tensely  interested  in  any  movement  which  ages,  is  asked. 

would  bring  nations  closer  to  each  other.  In  order  to  obtain  a  “single  document” 
or  w'ould  make  the  gathering  of  news  of  identification  for  international  journal- 
easier.  -American  press  associations  were  ists  it  was  proposed  that  the  League 
represented  by  Roy  Howard,  chairman  of  study  the  question  of  “establishing  a  spe- 
the  board,  Scripps-Howard  newspapers ;  cial  document  certifying  the  profession 
Elmer  Roberts,  head  of  the  liuropean  of  a  journalist  obliged  to  go  abroad  in 
offices  of  the  Associated  Press  and  Ed  L.  the  pursuit  of  his  calling,  and  recommend- 
Keen,  European  Manager  of  the  United  ing  him  to  the  authorities  of  the  various 
Press.  There  were  no  delegates  from  the  countries  in  order  that  he  may  obtain 
United  States  on  the  Press  Bureaux  from  them,  for  the  accomplishment  of 
Committee,  no  such  organization  having  his  task,  the  maximum  possible  facilities, 
existed  since  George  Creel’s  activities  that  is  to  say,  as  far  as  possible,  all  those 
ended  with  the  armistice.  granted  to  national  journalists. 

On  the  committee  of  working  journal-  “This  document”  says  the  proposal 
ists,  however,  the  Americans  were  repre-  made  by  M.  Roigt,  “which  should  be  valid 
sented  by  Paul  Scott  Mowrer,  European  for  one  year  and  renewable,  would  be 
correspondent  of  the  Chicago  Daily  issued  by  the  foreign  ministry  of  the 
AViu.r,  and  by  the  Association  Interna-  journalist’s  country  of  origin  on  the  writ- 
tionale  des  Journalistes  Accre<lites  aupres  ten  request  of  the  director  or  editor-in- 
de  la  Societe  des  Nations,  which  includes  chief  of  his  paper,  and,  if  necessary,  ac- 
among  its  membership  more  than  30  na-  companied  by  the  recommendation  of  the 
tionally  known  European  correspondents,  professional  organization  to  which  the 
The  other  delegates  were  Georg  Bern-  journalist  belongs.” 
hard,  of  the  Vossiche  Zeitung  of  Berlin;  The  document,  exhibited  at  frontiers, 
Roman  da  Franch  and  Manuel  Roidt,  of  together  with  the  passport,  would  take  the 
La  Prenca  and  La  Nacion  of  Buenos  place  of  the  consular  visa ;  it  would  enable 
.Aires,  who  represented  the  South  -Amer-  the  journalist  to  obtain  from  shipping  and 


railway  companies  the  right  of  reduced 
tariffs ;  in  countries  where  such  are  ac¬ 
corded,  to  obtain  from  directors  of  official 
press  bureau.x  and  police  officials  an<l 
local  authorities  the  usual  advantages  of 
the  press  card  or  police  permit,  and  finally 
die  international  telegraph  and  telephone 
permit  previously  mentioned. 

The  Committee,  on  the  other  hand,  de¬ 
mands  the  strictest  protection,  both  on  be¬ 
half  of  governments  and  the  journalists 
themselves,  so  far  as  unauthorized  per¬ 
sons  are  concerned.  Only  the  highest 
credentials  and  recommendations  will  ad¬ 
mit  a  newspaperman  into  the  circles  of 
international  journalism,  which,  it  is  held, 
is  of  much  greater  importance  Itecause  of 
the  grave  resixinsibilities  involved  in  the 
dissemination  of  international  news. 

The  identification  and  credentials  held, 
would,  under  the  circumstances  he  authen¬ 
tic  proof  of  the  holder’s  responsibility, 
and  would  be  a  protection  against  im- 
portors— which,  by  the  way,  are  prevalent 
in  international  news  circles  these  days. 


STUDENTS  JOIN  WEEKLIES 


17  Oklahoma  Grads  Now  Own  Papers 
— 104  On  State  Papers 

The  Oklahoma  weekly  newspaix;r  field 
is  being  recruited  from  graduates  and 
former  students  of  the  L’niversity  of 
Oklahoma  School  of  Journalism,  a  sur¬ 
vey  just  completed  under  the  direction 
of  the  school  discloses.  Of  145  grad¬ 
uates  and  former  students  of  this  school, 
17  are  now  owners  or  editors  of  weekly 
newspapers  in  Oklahoma ;  32  are  re¬ 
porters  ;  18  are  newspaper  corresjxmd- 
ents;  8  are  managing  editors;  12  are 
editors  of  trade  or  class  journals;  8  are 
city  editors  or  assistant  city  editors ;  6 
are  society  editors ;  14  are  magazine  or 
feature  writers;  15  are  advertising  sales¬ 
men  or  copy  writers;  5  are  teachers  of 
journalism;  13  are  high  school  journal¬ 
ism  teachers  and  publication  sponsors ; 
3  are  with  the  -Associated  Press ;  8  are 
advertising  managers,  and  3  are  mana¬ 
gers  or  owners  of  publications. 

Of  the  entire  number,  104  have  re¬ 
mained  in  Oklalxima. 


ASSOCIATES  HONOR  LINDNER 

John  H.  Lindner,  on  Feb.  9,  celebrated 
his  fortieth  year  in  the  service  of  the 
mail  composing  room  of  the  Baltimore 
Sun.  He  was  presented  with  a  handsome 
inlaid  mahogany  smoking  stand,  a  birth¬ 
day  cake  with  40  candles  in  it  and  other 
evidences  of  the  esteem  of  his  associates 
and  his  employers.  -A  poem  written  for 
the  occasion  by  Henry  Edward  Warner 
of  the  promotion  department  was  read 
to  him.  For  25  years  Mr.  Lindner  has 
been  the  head  of  the  department.  He 
is  now  58. 


NEW  PLANT  READY  APRIL  1 

The  new  $175,000  plant  of  the  Sun- 
bury  ( Pa. )  Daily  will  be  completed 
about  -April  1.  The  paper  is  contemplat¬ 
ing  issuing  a  100-page  souvenir  edition. 
W.  F.  Eichholtz  is  publisher. 


MAKE  YOUR  LOCAL 
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ADVERTISERS 

The  Briggs’  Organization  will  put  it 
oTer  for  you  by  getting  one  or  mere 
extra  pages  of  local  aftrertislng  each 
week— wiTiiori  f:xtra  SKLLING 
COST  TO  YOl  ! 

The  only  magic  we  use  is  hard 
work  and  trained  salesmen  who  are 
experienced  in  getting  steady  adver¬ 
tising  from  manufacturers,  jobbers, 
and  wholesalers  who  generally  use  the 
local  papers  only  spasmodically  or 
not  at  all. 

Write  UM  for  particulara 
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MOVING  TO  SCRANTON 


Brooklyn  Machinery  Company  Building 
$300,000  Plant  There 

Construction  of  a  new  plant  to  cost 
approximately  $300,(X)<)  has  been  started 
at  Scranton,  Pa.,  by  the  W’esel  .Manu¬ 
facturing  Com¬ 
pany,  manufac¬ 
turers  of  prinj 
ing  machinery. 
It  will  cover  a 
five  and  three- 
quarter  acre  (ilot, 
and  will  have 
private  switching 
faci'itY’s  con¬ 
nected  with  the 
Delaware,  Lack¬ 
awanna  &  W  est¬ 
ern.  and  the 
Ontario  &  West¬ 
ern  railroads. 

E.  Wesel.  pres¬ 
ident  of  the  com¬ 
pany,  turned  the  first  shovelful  of  dirt 
for  the  new  plant  at  recent  ceremonies 
attended  by  business  leaders  of  Scran¬ 
ton.  The  company  is  moving  to  the 
Pennsylvania  city  after  46  years  in 
Brooklyn,  N.  V.  The  factory  will  be 
of  the  “saw  tooth”  type,  allowing  a 
maximum  of  light  to  enter  the  plant 
at  all  times.  The  continuous  assembly 
manufacturing  system  will  be  adopted, 
made  possible  by  a  seven  and  one-half 
ton  crane  which  runs  the  entire  length 
of  the  building. 

The  company  is  leaving  Bnxiklyn  be¬ 
cause  there  is  no  further  space  for  fac¬ 
tory  expansion  at  its  present  site. 

Paul  \V.  Gardner  is  general  manager 
of  the  company. 

PANHANDLE  MEET  APRIL  21 

The  twelfth  annual  convention  of  the 
Panhandle  Press  .Association  will  be  held 
in  .Amarillo  on  -April  22  and  23,  it  was 
announced  this  week. 
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ilwaukee 


I  We  Have  Gained 


READERS  LIKE 
JOURNAL  TYPE 


New  Face  in  Body 
Composition  Makes  ; 
for  Easier  Reading  i 

From  the  Milwaukee  Journal 
The  Journal  appeared  in  the  homes  I 
of  its  readers  Monday  in  an  entirely 
new  dress  of  body  type — a  tjiie  de¬ 
signed  to  be  more  easily  read  and  at 
the  same  time  to  conserve  space  and 
maintain  neatness  of  appearance — 
and  readers  generally,  as  well  as 
experts  in  printing  and  reading,  i 
have  expressed  unqualified  approval , 
of  the  change.  (This  paragraph  set 
in  the  new  type.) 

The  chanue  in  tlie  style  of  type, 
which  involved  replacement  of  all 
matrices  on  Linotype  machines  set¬ 
ting  the  body  tyi>e  of  the  paper,  re- 
.sult.s  in  broader  and  "fatter”  faced 
letters  and  utilizes  more  of  what 
might  be  called  waste  space  In  the 
line,  although  the  numl)er  of  letters 
and  spaces  in  each  line  remains  the 
same.  It  is  an  improvement  that  is 
lieing  adopted  by  otlier  metropolitan 
newspapers  in  the  larger  cities.  (This 
paragraidi  is  set  in  the  old  type.) 

Known  as  7  Point 
The  new  type  is  known  to  the 
printers  as  7  point  Ionic  No.  5  on  an 
8  point  slug,  while  the  old  type  was 
7  point  No.  2  on  an  8  point  slug.  The 
following  examples  of  both  old  and 


I  new  t3T>es  show  difference  in  appear¬ 
ance,  the  new  type  being  the  top  line 
and  the  old  type  the  lower  line,  both  ! 
in  capital  letters; 

ABCDEFGHIJKLMNOP  ' 
ABCDEFGHIJKLMNOP 

The  change  in  appearance  and 
legibility  is  equally  marked  in  the 
lower  case  letters,  as  may  be  seen  in 
I  the  following  example,  the  top  line 
being  the  new  and  the  bottom  line 
the  old  type: 

abcdefghijklmnopqrstuvwxyz 

abcdefghijklmnopqrstuvwxyz 

As  may  be  observed,  the  number 
of  letters  to  each  line,  in  both  capital 
'  and  lower  case  letters,  is  the  same, 
yet  the  legibility  of  the  new  type  is 
so  much  greater  that  one  might, 
except  for  a  demonstration,  believe 
that  greater  space  is  required  for 
each  letter.  This  new  departure  is 
one  of  the  latest  developments  in 
newspaper  typography  and  wherever 
employed  has  met  with  the  approval 
of  those  whose  reading  is  extensive 
and  of  eyesight  experts. 

Praised  by  Waugh 

"I  consider  the  improvement  in 
The  Journal  type  an  excellent  thing 
because  it  undoubtedly  will  lessen 
the  strain  on  the  eyesight  of  the 
reader,”  said  Charles  D.  Waugh, 
president.  Wisconsin  Board  of  Op¬ 
tometrists.  “We  have  long  used  news¬ 
papers  to  test  the  eyes  of  those  who 
seek  to  be  fitted  with  glasses,  our 
experience  being  that  when  they  can 
read  with  ease  newspaper  body  type. 


LINOTYPE 


especially  figures,  their  eyesight  is 
good.  I  do  not  believe  this  test  will 
hold  with  the  new  Journal  type.  It 
is  a  distinct  improvement.” 

“I  made  comparison  of  the  type  in 
Monday’s  Journal  with  that  of  other 
issues  and  the  improvement  pleased 
me  very  much,”  said  Milton  C.  Potter, 
superintendent  of  schools.  “It  is 
clearer,  it  is  easier  on  the  eyes,  it  is 
an  even  greater  pleasure  to  read  the 
paper,  and  the  effect  on  both  children 
and  adults  is  bound  to  be  beneficial.” 

Librarian  Likes  It 

“As  one  who  is  interested  in  more 
reading  for  everyone,  the  great  im¬ 
provement  in  the  legibility  of  The 
Journal  type  is  a  pleasing  thing,” 
said  Matthew  Dudgeon,  public  libra¬ 
rian.  “The  new  type  is  easily  read 
and.  if  possible,  gives  The  Journal 
more  personality.” 

Harry  A.  Apple,  editor  and  pub¬ 
lisher  of  the  National  Printer-Jour- 
;  nalist,  one  of  the  leading  publica¬ 
tions  for  newspapers  in  the  United 
States,  praised  the  improvement. 

“From  the  standpoint  of  typog¬ 
raphy  and  make-up.  The  Journal 
has  for  many  years  held  a  leading 
place  among  the  metropolitan  news¬ 
papers,”  said  Mr.  Apple.  “The  Journal 
make-up  has  been  dignified  and  con¬ 
servative,  but  at  the  same  time  big 
j  news  items  have  been  featured  in 
such  manner  as  to  bring  them  imme¬ 
diately  to  the  attention  of  the  reader. 
This,  of  course,  is  a  rare  achieve¬ 
ment,  as  some  publishers  frequently 
resort  to  much  more  radical  methods 
'  to  obtain  the  same  result. 

“The  change  in  the  face  of  the 
body  type  will  have  the  advantage 
of  making  the  paper  more  readable. 
The  type  itself  is  slightly  bolder  and 
appears  somewhat  heavier,  but  still 
maintains  the  appearance  of  clean¬ 
ness  and  neatness  so  long  maintained 
by  the  paper.  I  am  confident  the 
readers  of  The  Journal  will  appre¬ 
ciate  the  change.” 
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TRIBUNE’S  NEW  TYPE  IS 
AID  TO  READERS’  EYES 


From  the  New  Orleans  Tribune 

The  Morning  Tribune  is  easier  to 
read  this  morning  than  it  was  last 
week,  or  at  any  time  in  the  past.  It  was 
easier  to  read  on  Monday  morning. 

Such  is  the  opinion  of  some  of  the 
city’s  best  known  opticians  and  op-  ' 
tometrlsts. 

For  the  Morning  Tribune  and  The 
Item  put  on  a  new  dress  on  Monday 
morning,  and  that  dress  will  be  a 
feature  of  the  paper  hereafter. 

The  new  dress  is  a  new  type,  a  type 
which  is  larger  and  clearer,  a  type 
which  is  easier  to  read,  a  type  which ; 
can  be  read  without  so  great  a  strain  j 
on  the  eyes.  And  that  type  is  the  re¬ 
sult  of  M  years  of  experimenting  by 
the  greatest  type  experts  in  the 
country,  those  of  the  Mergenthaler 
Linotype  Company. 

The  Morning  Tribune  is  the  first 
newspaper  in  the  South  to  adopt  the 
new  type  which  was  announced  to  the 
country  only  a  few  weeks  ago,  and 
which  has  since  been  the  sensation  of 
the  publishing  world. 

Probably  even  the  most  casual  reader 
of  the  Tribune  already  has  noticed  the 
difference  in  the  tyre  of  the  paper. 
Probably  even  he  has  noticed  the 
broadness  of  the  individual  letters,  the 
ease  with  which  they  may  be  differ¬ 
entiated  at  even  more  than  normal 
distance,  the  way  in  which  they  stand 
out  as  units. 

Behind  that  difference,  there  lie 
years  and  years  of  careful  experimen¬ 
tation  in  consultation  with  the  best 
opticians  of  the  country.  The  type  is 
seven  point  Ionic,  a  new  form  of  Ionic, 
cut  by  experts  of  the  Mergenthaler 
Company  after  innumerable  trials. 

Some  idea  of  the  opinion  of  New 
Orleans’  opticians  and  optometrists 
may  be  gained  from  the  following 
comment : 


Mergenthaler  Linotype  Co.: 

We  purchased  from  you  for  the 
body  type  in  our  newspapers,  your 
new  seven  point  Ionic  No.  5  with 
Bold  Face  No.  2.  The  first  issue  to 
use  this  new  face  was  on  January 
3rd.  We  used  the  new  type  first  in 
the  Morning  Tribune,  then  intro¬ 
duced  it  into  the  New  Orleans  Item* 
and  into  the  Sunday  Item-Tribune. 

We  are  very  favorably  impressed 
with  the  type  and  have  received  a 
very  favorable  reaction  from  the 
public. 

The  experiments  of  the  Mergen¬ 
thaler  Linotype  Company  in  the 
direction  of  producing  a  more  legi¬ 
ble  type  face  which  would  relieve 
eyestrain  without  sacrificing  space. 


could  read  a  very  long  paragraph  of 
names  easily  and  pick  out  any  name 
I  wished  at  a  glance.” 

E.  Claudel — “The  new  type  used  in 
The  Tribune  is  very  easy  to  read,  and 
does  not  strain  the  eyes.  It  is  clear 
type  and  not  only  works  no  hardship 
on  the  eyes,  but  is  agreeable  to  look  at.^’ 

Dr.  David  C.  Williams — “It  is  very 
readable.  It  is  a  great  improvement, 
makes  a  neat  appearance,  and  I  am 
sure  the  readers  will  appreciate  it.  It 
is  a  great  thing  for  the  middle-aged 
folk  whose  eyesight  is  failing  a  bit, 
they  will  now  be  able  to  read  their 
newspapers.” 

Dr.  R.  V.  Russell — “Small  print  de¬ 
mands  perfect  eyesight.  The  majority 
of  people  have  defective  eyesight, 
therefore  the  larger  print  is  a  great 
improvement.  We  use  the  newspapers 
in  our  eye  tests  for  the  majority  of 
■  our  patients  because  they  cannot  read 


are  to  be  highly  commended.  The  their  paper.  Their  eyes  are  just  a  bit 


leading  optometrists  of  New  Orleans  below  normal  and  they  will  be  able  to 
commented  favorably  on  this  type,  read  your  paper  printed  in  this  new 

With  kindest  regards,  I  am  '-yP®-  „  ..t,  u  *  j  ^  i 

,  Dr.  C.  A.  Evans — “Bold-faced  type  is 

Sincerely  yours,  always  preferable  for  the  eyes.  It  re-  * 
James  M.  Thomson,  Publisher.  quires  less  strain  and  meditation. 
_ !  Any  type  which  demands  concentra¬ 
tion  is  certain  to  strain  the  eyes  and 
W.  F.  Cote — "The  new  type  is  much  prove  detrimental  to  them.  In  a  quite 
easier  to  grasp  and  strains  the  eyes  natural  way,  the  newer  and  larger 
less  than  the  average  type  used  in  type  will  prove  beneficial  to  public 
newspapers.”  eyesight.” 

Dr.  Anthony  Russo — “I  think  it  is  H.  J.  Robbert — “The  new  type  in 
fine  and  it  is  certain  to  be  a  great  help  The  Item  and  The  Tribune  is  much 
to  the  eyesight  of  the  public,  though  easier  to  read  than  one  usually  finds 
it  will  be  a  bit  hard  on  our  business,  in  a  newspaper.  It  is  larger,  clearer. 
The  type  formerly  used  was  hard  to  not  too  bold  and  is  better  adapted  to 
read.  I  have  good  eyesight  but  I  often  the  grade  of  paper  used  in  news- 
found  it  difidcult.  The  new  type  is  very  papers.  It  does  not  strain  the  eyes.” 
easily  read.”  Fitzgerald  Bros. — “The  new  type  in 

Dr.  Frank  H.  Methe — “It  is  much  The  Item  and  The  Tribune  is  a  vast 
better  than  formerly  and  will  help  the  :  improvement  over  the  old.  It  is  much 
public  eyesight  considerably.  I  con-  I  clearer  and  easier  to  read.  It  is  good 
sider  it  quite  an  improvement.  I  for  the  newspaper  reading  public  but 
noticed  on  Monday  morning  that  I ;  bad  for  the  opticians’  trade.” 
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IONIC  No.  5 

Giving  their  readers  greater  legibility  with  no  less  (and  in 
some  cases  a  considerable  gain)  word  count 


Arkansas  Gazette,  Little  Rock,  Ark. 
Little  Rock  News,  Little  Rock,  Ark. 

De  Queen  (Ark.)  Bee 
Arizona  Gazette,  Phoenix,  Ariz. 

Los  Angeles  Times,  Los  Angeles,  Cal. 
San  Diego  (Cal.)  Evening  Tribune 
San  Diego  (Cal.)  Union 
Denver  News,  Denver,  Colo. 

Rocky  Mountain  News,  Denver,  Colo. 
Weld  County  News,  Greeley,  Colo. 
Hartford  Courant,  Hartford,  Conn. 
New  London  (Conn.)  Day 
Torrington  (Conn.)  Register 
New  Haven  (Conn.)  Union 
Washington  Post,  Washington,  D.  C. 
Florida  State  News,  Tallahassee,  Fla. 
Southeast  Georgian,  Kingsland,  Ga. 
Wabash  (Ind.)  Journal 
Quincy  Herald-Whig,  Quincy,  Ill. 
Belleville  (Ill.)  Advocate 
Lexington  (Ky.)  Leader 
New  Orleans  (La.)  Tribune 
New  Orleans  Item,  New  Orleans,  La. 
Christian  Advocate,  New  Orleans,  La. 
Homer  (La.)  Guardian- Journal 
Lafayette  (La.)  Advertiser-Gazette 
Salem  (Mass.)  Evening  News 
Haverhill  (Mass.)  Sunday  Record 
Sutton’s  Bay  (Mich.)  Courier 


Holland  (Mich.)  Sentinel 
Kansas  City  (Mo.)  Star 
Springfield  (Mo.)  Leader 
Newark  (N.  J.)  Evening  News 
Newark  (N.  J.)  Sunday  Call 
Trenton  (N.  J.)  Times 
Bergenfield  (N.  J.)  Interboro  Review 
New  York  Evening  Post,  N.  Y.  City 
Evening  World,  New  York 
The  World,  New  York 
Rochester  (N.  Y.)  Times-Union 
Schenectady  (N.  Y.)  Union  Star 
Union  Gazette,  Port  Jervis,  N.  Y. 
Staten  Island  (N.  Y.)  Staten  Islander 
Republican-Journal,  Ogdensburg, 
New  York 

Sandusky  Register,  Sandusky,  Ohio 
Toledo  Daily  Times,  Toledo,  Ohio 
Youngstown  (Ohio)  Vindicator 
Zanesville  (Ohio)  Times  Recorder 
Altus  (Okla.)  Plain  Dealer 
Altus  (Okla.)  Times-Democrat 
Muskogee  County  Democrat, 
Muskogee,  Okla. 

Muskogee  Phoenix,  Muskogee,  Okla. 
Muskogee  (Okla.)  Times  Democrat 
Oklahoma  City  (Okla.)  News 
O.  K.  Poultry  Journal,  Mounds,  Okla. 
Shawnee  (Okla.)  Morning  News 
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Tulsa  (Okla.)  World 
Philadelphia  (Pa.)  Record 
Erie  (Pa.)  Dispatch 
Scranton  (Pa.)  Sun 
Lancaster  (Pa.)  Intelligencer 
Clairton  (Pa.)  Progress 
Providence  Journal,  Providence,  R.  1. 
Florence  (S.  C.)  News  Review 
Chattanooga  (Tenn.)  News 
Knoxville  (Tenn.)  Journal  &  Tribune 
Brownwood  (Tex.)  Bulletin 
Arlington  (Texas)  Journal 
Park  City  (Utah)  Park  Record 
Burlington  (Vt.)  Free  Press 
Danville  (Va.)  Register 
Journal  &  Guide,  Norfolk,  Va. 
Norfolk  Virginian-Pilot,  Norfolk,  Va. 
Roanoke  World-News,  Roanoke,  Va. 
Aberdeen  (Wash.)  World 
Colfax  (Wash.)  Commoner 
Yakima  (Wash.)  Daily  Republic 
Parkersburg  (W.  Va.)  News 
Milwaukee  Journal,  Milwaukee,  Wis. 
Whitehall  (Wis.)  Times 
The  Ottawa  Citizen,  Ottawa,  Ont. 
Vancouver  (B.  C.)  Daily  Province 
Manitoba  Free  Press,  Winnipeg,  Man. 
Prince  Rupert  (B.  C.)  News 
Toronto  (Ont.)  Star 
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N  E.  A.  NEWSPAPER  CONTEST  RULES 

’  and  scoring  system  announced 

Entries  in  Annual  Competition  Now  Being  Received  at  ‘T^v  ..■  v -1-/ 


Office  of  Executive  Secretary — Six  Trophies 
for  Winners 

DL'LFS  and  the  point  scoring  system  in  the  quality  of  its  local  advertising. 

K  eoverning  the  annual  better  news-  Third:  At  least  three  copies  of  the 

Mper  contests  conducted  by  the  National  newspaper.  •„  u  , 

Fdhorial  Association  were  announced  m  2.  A  point  system  will  be  employed 

5ie  February  -V.  E.  A.  Bulletin.  in  making  the  award.  On  this  basis: 

Inclmled  in  the  competition  is  the  cup  .  Points 

offered  by  FIditor  &  Publish kr  for  the  Attractiveness  of  layouts  and  illus- 
newsoaper  performing  the  greatest  com-  trations . . . . . 2.s 


The  rules  for  this  con- 


munitv  service.  The  rules  for  this  con-  Attractiveness  of  typography— type 
g  as  announced  follow :  selection,  rule  work,  cut  placing, 

\'o  Score  Card— Letters  of  nomination  ^'5'  ■■■;;. . , . ; . ■ 

.  _ -n^l.tinn  0,01, Id  acromnanv  Attention-getting  value  ot  copy  and 


test  as  announced  follow : 


and  recommendation  should  accompany  ^^u^^mion-get  ing  va.ue  oi  copy  ano 

H  entrTes.  The  judge  will  be  asked  to  ..  Us  appeal..  .  . ...2a 

an  Cl  uic.  j  -  nit  tireatest  percentage  of  increase  in 

submit  a  wntteii  report  aiializmg  all  advertising  linage  during  1^6 

entries  and  giving  reasons  for  the  award. 

It  is  not  considered  practical  to  prepare  , 

a  score  card  for  this  contest.  .  }'  considering  this  tactor  the  judges 

Since  the  community  service  efforts  "l”  a,ked  to  consider  the  held  in 
of  Z  newspaper  must  be  cumulative  in  'V'""  ’  ‘u 
Saracter  and  must  often  cover  a  con-  ^Iso  contiiuuty  of  ownership, 
iderable  period  of  time,  letters  of  1/01%  will  become  permanent 

!  .„d  rernmmendation  mav  Property  of_  the  newspaper  winning  it 


in 

Pit 


.'i 


.  — 1  o  <*150  cominuuv  oi  owners 

character  and  must  often  cover  a  con-  j  Troohv  will  becc 
siderable  period  of  time,  letters  of  '  ^ ^ 

nomination  and  recommendation  may  I  ropertv  ot  the  new  spa 

tho  three  times  in  succession, 
cover  pertinent  facts  relating  to  the  ....  ,  ru 

services  of  the  contesting  newspaper  tor  f  ^ 


The  general  contest  rules  are : 

1.  Contestants  must  be  members  of 


a  period  longer  than  the  twelve  months  memhers  ot 

entog  Dec.  31,  1926.  but  the  copies  of  the  National  F.ditonal  .-kssociation  in 
the  newspaper  submitted  must  be  con-  sCandtng.  .u  .  .  , 

fined  to  the  provisions  of  the  general  ''' 1 

rdes  The  judge  will  exercise  his  own  •"^‘hs  ending  December  31,  926.  All 

discretion  in  giving  weight  to  services  copies  of  newpapers  to  be  judged  must 
performed  as  indicated  in  the  letters  of  m  the  hands  of  the  Executive  Secre- 
nomination  and  recommendation,  taken  Associa- 

in  connection  with  the  newspaper  copies  “o"  by  Mar/_  15,  192/ 


submitted  to  him  as  provided  in  the  gen-  ,  entries  must  be  the  general  run 
j  of  the  paper  and  upon  the  same  stock 

Other  contests  with  the  point  scores  ordinarily  used  for  regular  /iUons. 

4.  In  the  nest  Editorial  Page  con- 
■  ^  test  and  the  Best  Weekly  Newspaper  con- 

Best  W  eekly  Newsi’.m’er  test  five  consecutive  copies  of  the  con- 

President’s  Cup  offered  by  Herman  Roe,  testing  newspaper  must  be  submitted.  In 
Northfield.  Minn.  the  Newspaper  Production  contest  and 

Score  Card-  Points  Front  Page  contest  three  con- 

Mechanical  excellence . 10  secutive  copies  must  be  subrnitted.  In 

Completeness  of  field  coverage _ 30  Cormnunity  Service  contest 

Literary  excellence . 20  publisher  of  the  contesting  newspaper 

Editorial  page  20  submit  such  copies  as  he  deems 

Promotion  of  community  interests. 20  necessary  to  set  forth  the  facts  on  which 

Its  entry  in  the  contest  is  based. 

Best  Editorial  P.vge  S.  The  required  consecutive  copies 


Northfield.  Minn. 

Score  Card:  Poin 

Mechanical  excellence . 10 

Completeness  of  field  coverage ....  30 

Literary  excellence . 20 

Editorial  page . 20 

Promotion  of  community  interests. 20 

Best  Editorial  Page 


Cup  offered  by  Inland  Printer,  Chicago  tnay  be  taken  from  any  portion  of  the 


Score  Card:  Point’s 

Scope,  suitability  and  originality  of 

topics  . 30 

Leadership  . 30 

Literary  excellence _ , . 30 

Mechanical  appearance . 10 

Front  Page  Contest 


time  covered  by  Rule  2  and  they  may  be 
supplemented  by  other  copies  selected 
from  the  time  covered  by  Rule  2  but  no 
copies  shall  be  .submitted  other  than 
those  published  during  the  time  covered 
by  Rule  2. 

6.  In  contests  where  score  cards  are 
used,  Judges  shall  attach  score  cards  to 


Cup  offered  by  the  American  Printer,  each  entry,  showing  points  on  which 


New  York  City  awards  are  made  ami  number  of  points 

Score  Card :  Points  awarded  on  each  score. 

General  attractiveness . 35  7.  The  winner  of  a  cup  in  any  con- 

Symmetry  and  balance . 35  "'ill  not  be  awarded  a  cup  in  that 

Headline  system . 10  contest  for  the  two  years  next  follow- 

Typography  (body  type  5-^is-  ttig  the  cup  award,  but  if  the  contesting 

play  5) . 10  newspaper  merits  .such  an  award  the 

Press  work  . 10  judge  may  make  an  award  “hors  con- 

..  cours.”  Each  award  “hors  concours’’ 

.Newspaper  Production  Contest  shall  be  construed  as  indicating  merit 

Silver  Trophy  offered  by  National  ccjual  to  the  merit  of  a  cup  award.  This 
Printer-Journalist,  Milwaukee,  Wis.  ^tlso  applies  to  previous  contests. 

Score  Card:  Points  Important  instructions:  All  of  the 

General  appearance,  selection  of  comix;ting  copies  submitted  by  any  news- 
type,  borders,  etc . 15  paper  in  a_  contest  must  be  securely  tied 


General  appearance,  selection  of 
type,  borders,  etc . 15 


Typographical  workmanship . 15  and  wrapped  in  one  bundle  and  plainly 


■\rrangenient  of  advertisements _ 15  marked  “Contest  Papers”  and  mailed  to 

•Arrangement  of  news..- . 15  H.  C.  Hotaling,  Executive  Secretary, 

Quality  and  arrangement  of  illus-  National  Fklitorial  .Association, 

trations  . 15  622  Merchants  National  Bank  Bldg., 

Press  work . 15  St.  Paul,  Minnesota. 

-Addressing  and  wrapping . 10  Extra  precautions  should  be  taken  in 

.  ^  wrapping  and  addressing  the  bundle  ancl 

-Advertising  Contest  the  bundle  should  be  marked  to  show  the 

Irophy  offered  by  the  Bnnnett-Brown  contest^  for  which  it  is  entered.  Each 
Corporation,  Chicago,  Ill.  contesting  publisher  should  also  write  a 

}•  Competing  newspapers  must  sub-  letter  to  Mr.  Hotaling  as  a  precautionary 
I  •  measure,  stating  that  he  is  forwarding 

rirst:  A  sworn  statement  showing  the  bundle  of  contest  newspapers  in  that 
comparative  advertising  linage  for  the  "ta*!- 

and  1926.  Second :  Sample - — 

vertisements  of  any  size  but  covering  NEW  DAILY  IN  TEXAS 

busWM  for or  Similar  lines  of  The  Edinburgh  (Tex.)  Neivs  started 
mens  tlaf  these  spect-  publication  this  week  as  a  new  morning 

Xem^  ^  ^Icllhenny  is  publisher  and 

nt  that  a  newspaper  has  made  (^ntry  Dugat  editor. 


■Advertising  Contest 


_  ■•  .'«***  ^ '^■4  • 

-V. 


* <_'■.*  > « , ■  -*V  V 

"-iv  I-'?; 

i- 

Stnate^ic 

^ocatiorL 


Indiana  is  one  of  the  most  popular  States  on  the  list 
of  national  advertisers,  because  it  offers  a  ready  mar¬ 
ket  for  all  consumable  products.  Its  strategic  loca¬ 
tion  in  the  heart  of  the  Country’s  great  agricultural 
and  industrial  valley,  where  its  inhabitants  live  in 
comparative  financial  security,  has  developed  a  class 
of  buyer  who  ranks  highest  with  the  so-called 
“u'e/Z-fo-do  .inierican  family.” 

This  class  is  the  home  owner,  the  automobile  buyer — 
the  radio  buyer — the  user  of  all  modern  electrical  ap¬ 
pliances  for  the  home. 

This  family  read  the  newspapers  carefully  and  are 
influenced  by  the  modern  improvements  that  help  to 
make  the  home  more  comfortable  and  happy. 

Reach  these  people  through  the 
newspapers  listed  below 


*Colunibus  Republirau  . (El  4.851 

+Conncrsvine  News-Examiner  . (El  4,827 

tDeeatur  Democrat  . i  E I  3,204 

*Forl  Wayne  Journal-Gazette  . (Ml  36.070 

*Fort  Wayne  Journal-Gazette  . (Si  28,910 

’Fort  Wayne  News-Sentinel  . (E)  43,021 

’Gary  Evening  Post-Tribune  . (E)  16.313 

’Huntington  Press  . (M&Sl  5.099 

’Indianapolis  News  . (E)  127,079 

’Lafayette  Journal  &  Courier. ..  J  13'336  (  21,130 

tfLa  Porte  Herald-.Argus  . (E)  6,726 

’Marion  Cbronicle  . (E)  9,129 

tShelbyville  Democrat  . (E)  4,021 

’South  Bend  News-Times . 17'o"0  }  26,841 

’South  Bend  News-Times . (S)  25.133 

’South  Bend  Tribune. .. (S)  21,775. .(E)  22,769 

tTerre  Haute  Tribune  . (E&S)  23,273 

•A.  B.  C.  Statement,  Publisher’s,  October  1.  1926. 
tGovemment  Statement,  October  1,  1926. 

ttGovernment  Statement,  March  31,  1926. 


’South  Bend  News-Times. 


Circulation 

5,000  line* 

4.851 
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E  D  I 

THE  PEOPLE  MUST  KNOW 

HERE  can  be,  in  human  experience,  no  more 
important  public  cause  than  one  of  a  state 
against  an  individual  for  an  alleged  criminal 
offense.  For  the  state  it  involves  all  that  is  real  and 
implied  by  the  phrase  “dignity  of  the  law.”  For  the 
individual  it  Involves  the  most  precious  earthly  pos¬ 
session,  liberty. 

There  is  a  growing  demand  ui)on  the  part  of  the 
judiciary  in  various  states,  and  Judge  Eugene  O’Dunne 
of  Baltimore  is  a  shining  exponent  of  the  idea,  to 
increasingly  restrict  public  discussion  of  “pending 
cases.”  The  point  of  view  of  those  favorable  to  this 
movement  is  perfectly  understandable.  The  defendant 
is  to  be  tried  by  a  jury  of  his  peers.  If  there  is  free 
and  open  discussion  of  the  pending  case,  prejudice', 
may  be  formed  by  citizens  who  may  be  called  upon 
to  judge  the  matter  in  court.  Unfair  advantages  may 
be  taken,  either  by  the  prosecution  or  by  the  defense. 
“Trial  by  newspaper”  has  been  frequently  condemned 
and  some  judges  invoke  contempt  proceedings  to  pre¬ 
serve  what  they  call  “judicial  decorum”  and  are  sin¬ 
cere  in  their  view  that  they  are  acting  in  behalf  of 
even-handed  justice. 

There  is,  however,  another  view  worthy  of  con¬ 
sideration.  What  is  the  state?  In  the  final  analysis, 
it  is  the  people  that  inhabit  a  state.  The  assumption 
of  the  advocates  of  a  muzzled  press  is  that  the  public 
is  not  to  be  trusted  with  knowledge  of  the  facts  in 
a  court  cause  as  they  may  develop,  in  whole  or  in 
jjart,  or  that  the  newspaper  is  not  to  be  trusted  to 
communicate  the  facts.  They  deny  the  principle  that 
the  determination  of  right  is  aided  by  the  processes 
of  public  discussion. 

Here  is  a  way  to  test  this  matter  in  your  own 
mind:  If  you  were  unjustly  charged  with  an  offense 
against  the  law,  would  you  want  the  facts  suppressed 
before  trial?  If  you  were  a  public  prosecutor  and 
believed  in  the  guilt  of  an  influential  defendant,  would 
you  want  to  have  facts  known  to  you  suppressed  be¬ 
fore  trial?  If  you  were  guilty  of  a  crime,  would  you 
object  to  the  pre-trial  muzzle?  If  you  were  a  prose¬ 
cutor  and  believed  in  the  innocence  of  the  prisoner, 
would  you  object  to  suppression?  Do  you  trust  pub¬ 
lic  institutions,  including  the  courts,  while  distrusting 
the  public  ? 

We  believe  it  is  the  experience  of  newspaper  men 
that  wrongs  thrive  and  rights  are  denied  under  muz¬ 
zled  court  proceedings  in  a  thousand  instances  to  one 
where  justice  is  interfered  with  by  press  discussion. 

It  is  the  belief  of  the  average  newspaper  man,  we  are 
convinced,  that  what  the  press  can  do  to  aid  justice, 
is  to  give  more,  not  less,  publicity  to  pending  cases. 
“Trial  by  newspaper”  is  a  lawyer’s  term,  applica^.% 
only  when  he  is  on  the  wrong  side.  Xo  honest  cause 
is  harmed  by  the  truth.  The  whole  scheme  of  our 
government  falls  when  the  public  is  turned  out  of  any 
•nstitution  of  its  own  creation.  The  people  must  know. 


Give  him  a  potion,  one  part  confidence,  one 
part  pride  and  one  part  just  compensation  and 
he  will  lay  the  moon  at  your  feet. 


SIXTY  BILLIONS 

r  is  an  interesting  observation  that  the  local  retail 
turnover  in  the  United  States  last  year  exceeded 
the  stupendous  sum  of  sixty  billion  dollars,  only  a 
:iny  fraction  of  which  in  any  sense  compensated  the 
forces  of  advertising  which,  in  truth,  supply  the  en- 
erg>'  for  this  vast  trade  motor. 

The  standards  of  material  life  in  this  country  are 
today  almost  absolutely  set  by  the  printed  word. 
Style,  utility,  comfort,  luxury,  taste,  habit,  custom, 
one  might  say  that  all  of  the  great  urges  of  mankind, 
in  the  material  sense,  are  set  in  general  motion  by 
the  press  in  advertising  and  in  editorial  text  and 
picture  Certainly  it  is  true,  without  exception,  that 
the  press  carries  the  flag  of  trade  in  all  enterprises 
that  effect  general  distribution  of  a  branded  article. 

A  sixty-hillion-dollar  annual  retail  turnover,  of 
course,  represents  a  vast  bulk  of  unbranded,  un¬ 
standardized  and  non-advertised  goods,  much  of  which 
is  produced  locally  for  local  consumption.  But  we 
have  seen  no  figure  in  a  long  time  which  so  challenges 
imagination  as  to  the  future  of  advertising,  particu¬ 
larly  in  newspapers.  The  business  of  advertising  has 
just  begun  in  this  country. 


Behold,  thou  hast  made  my  days  as  an  hand- 
breadth;  and  mine  age  is  as  nothing  before 
thee;  verily  every  man  at  his  best  state  is  al¬ 
together  vanity. — Psalm,  XXXIX;  5. 


SKY  THE  LIMIT 

HOSE  who  have  believed  that  there  was  nothing 
left  in  the  field  of  adventure  for  the  dauntless 
.American  reporter  to  challenge  and  subdue  have 
overlooked  the  soaring  imagination  of  James  X.  Eloyd, 
an  assignment  man  employed  on  the  Reno  (Nev.) 
Evening  Gazette.  We  have  never  met  this  man,  but 
it  is  obvious  that  if  some  Gates  of  Gaza  were  to  be 
carried  off  in  a  hurry,  a  dragon’s  house  to  be  pulled 
down,  the  waters  of  the  Jordan  to  be  divided,  or  any 
number  of  modern  miracles  to  be  worked,  he  would 
be  the  right  man  to  engage  for  the  job.  Mr.  Floyd 
is  described  as  an  ordinary  individual,  but  we  do  not 
believe  it.  He  is  ten  feet  tall,  if  an  inch,  possesses 
the  strength  of  Samson,  the  heart  and  voice  of  an 
.African  lion  and  his  elephantine  feet  tread  paths  that 
would  give  angels  the  collywobbles. 

There  is  something  the  matter  with  the  Congres¬ 
sional  Record,  says  Mr.  IHoyd.  It  is  a  “rotten  news¬ 
paper.”  It  does  not  present  an  up-to-date,  peppy, 
concise  picture  of  what  happened,  and  in  its  columns 
there  are  miles  and  miles  of  alleged  conversation  that 
never  happened  at  all.  Indeed,  this  paper  of  the  peo¬ 
ple  is  often  so  dull  that  the  average  subscriber  does 
not  take  time  to  tear  the  wrapper  off,  but  flips  it  into 
the  waste  basket  on  suspicion. 

These  are  Mr.  Floyd’s  views  and  he  has  taken  the 
matter  up  with  Senator  William  E.  Borah,  who  agrees 
that  a  change  should  be  made.  The  proposal  is  to 
make  the  Record  a  real  transcript  of  what  is  actually 
saitl  and  done  in  Congress,  reported  in  the  simple 
language  of  the  man  in  the  street,  and  then  offered 
to  the  citizenship  at  cost'.  If  Mr.  Floyd  can  indulge 
in  flights  of  fancy  like  that  out  in  Reno,  just  what 
might  be  expected  if  his  editor  should  take  it  into  his 
head  to  send  him  to  Washington  as  a  member  of  the 
Corresixmdents’  Corps?  This  suggestion  will  no 
sooner  reach  the  capital,  we  venture  to  predict,  than 
Jim  Preston  will  specially  inspect  the  fastenings  of 
the  big  dome. 


Contemporary  congratulates  himself  that  his 
paper  in  a  whole  year  didn’t  engage  in  any  con¬ 
troversy,  but  ran  along  in  perfect  peace  and 
harmony.  Sounds  deadly  uninteresting. 


WHY? 

.ARCELLUS  E.  FOSTER,  who  has  recently 
taken  the  editorship  of  the  Houston  (Tex.) 
I’ress,  has  resumed  his  famous  first-page 
“Mefo”  column,  but  has  given  it  a  new  title — “Why?” 

“Sometimes.”  the  public  announcement  read,  “it 
will  he  just  ‘Why,’  without  the  question  mark.  Oc¬ 
casionally  it  will  be  an  interjection  or  an  expletive, 
and  then  it  will  be  ‘Why !’  More  often  it  will  be,  in 
the  language  of  one  William  Shakespeare,  an  effort 
to  prove  that  ‘every  why  has  a  wherefore.’  I  am 
rather  sorry  that  the  old  English  word  ‘Forwhy’  is 
now  obsolete.  That  is  what  I  want  to  know  and 
what  1  may  ask  you  daily — ‘Forwhy  ?’  ” 

First  rate  title,  say  we.  Almost  anyone  can  write 
under  “When,”  “Who,”  “What”  or  “Where,”  but  it 
isn’t  every  man  who  can  even  approach  a  discussion 
of  current  events  and  modern  philosophy  under  the 
challenging  “Why?”  M.  E.  Foster  is  one  who  can. 
He  is  a  newspaper  man  to  his  finger-tips,  a  courageous 
and  an  entertaining  writer,  and  a  good  Texan  through 
and  through.  He  is  rich,  and  might  loaf  his  life  away 
on  California  golf  links,  but  prefers  work  at  his  good 
trade  in  his  own  town  and  state.  Editor  &  Pub¬ 
lisher  salutes! 


I  A  L 

CHEAPENING  THE  PRESS 

H.AT  incredible  depth  of  ingratitude  and 
impious  lack  of  appreciation  of  journalistic 
standards  one  encounters  from  time  to  time 
among  indivnduals  who  are  favored  as  gods  by  our 
press.  American  newspaper  editors  may,  for  instance,  ^ 
grant  to  a  writer  the  high  privilege  of  daily  space  in  ' 
which  to  express  not  only  facts  but  opinions  to  an 
audience  of  vast  proportions.  Incalculable  power  for 
good  is  thus  put  into  his  hands.  No  really  inspired 
leader  of  men  would  fail  to  thrill  to  such  magnificent  i 
ministry.  The  newspaper  writer  may  work  in  the  ^ 
comfort  of  his  home.  For  his  little  daily  outpouring  : 
of  a  few  hundred  words  he  may  receive  compensation  ^ 
equal  to  that  of  the  President  of  the  United  Statei  If 
Compare  the  luxury  of  such  modern  writer  with  the  f 
persecutions  and  voluntary  wretchedness  of  the 
martyrs  of  literature  who,  to  express  truth  that  [ 
burned  in  their  souls,  languished  in  foul  prisons  or  I 
ate  crusts  in  garrets.  Milton,  Spinoza,  Voltaire 
Poe--how  would  they  have  valued  a  newspaper 
“by-line”  privilege?  , 

What  if  a  luxuriating  pet  of  the  press  regards  his  ' 
trade  with  the  sordid  gre^  of  a  fishmonger?  Under 
a  name,  made  famous  by  his  newspaper  employers 
he  proceeds  to  play  every  catch-penny  game  known 
to  hack  literature.  The  same  hand  that  pens  virtue- 
encrusted  newspaper  essays  dashes  off  a  paid  en¬ 
dorsement  of  Piute’s  Pills  for  Puny  People. 

Editor  &  Publisher  offers  this  criticism  without 
particular  application,  although  it  might  be  more 
specific,  hoping  to  revive  in  certain  quarters  a  decent 
appreciation  of  the  appropriateness  of  things  in  the 
house  of  American  journalism.  If  a  man  wants  to 
get  rich  writing  hack  commercial  stuff,  there  is  no 
objection,  but  to  sell  name  and  fame  built  on  news¬ 
paper  privilege  is  scarcely  decent.  Xo  newspaper 
wants  highly  paid  writers  to  parade  as  charlatan; 
even  though  they  belong  in  that  category. 

Perhaps,  after  all,  the  supreme  test  of  good 
journalism  is  simple  fairness  in  relaying  to 
society  the  minutes  of  its  daily  meetings. 

A  HAPPY  CHOICE 

C.  H.ARX,  able  man,  is  worthy  of  the  difficult 
task  he  has  undertaken  as  Managing  Director 
*  of  the  .-Xudit  Bureau  of  Circulations.  \Vt 
ha\  e  known  him  and  watched  his  rise  for  more  than 
thirty  years.  He  was  a  good  reporter  as  a  youth. 

He  was  a  good  telegraph  editor  in  young  manhood. 

He  was  a  competent  trade  paper  editor  and  developed 
skill  as  a  writer  of  advertising  copy.  He  has  ban 
a  good  advertising  manager  for  two  great  distributors 
of  merchandise,  holding  his  office  in  the  National 
Lead  Company  with  high  credit  for  22  years.  He  is 
a  good  business  m.an,  cool  and  intelligent  in  his  judg¬ 
ments  and  fair  in  his  transactions.  He  has  given  un- 
stintingly  of  his  time  and  talents  to  promote  the  best 
organized  movements  in  advertising,  honoring  eveiy 
position  of  trust  that  has  been  given  to  him.  He 
knows  .A.  B.  C.  practice,  values  its  practical  idealism, 
foresees  for  it  a  greater  and  more  useful  future,  and 
will  serve  it  and  all  of  its  interests  with  distinction. 


The  N^ew  Year  skeptics  have  now  backed  up  I 
even  on  their  gloom  concerning  the  crowded  I 
automotive  industry.  f 

_  I 

TEXAS  IN  LINE 

EX  AS  is  revising  her  libel  laws.  That’s  a  good  1 
work,  long  neglected.  When  Texas  was  a  wild  i 
country  it  might  have  been  a  good  thing  for  the  : 
law  to  give  an  overbalanced  protection  to  citizens  | 
against  rough-and-ready  slanderers.  But  that  day  has  | 
long  since  passed  into  oblivion  and  for  a  long  time 
we  have  wondered  at  the  retention  of  laws  that  dis¬ 
allowed  evidence  of  public  apology,  correction,  re 
traction  and  other  expedients  of  civilized  man  to  deal 
justly  with  his  neighlxir.  Gov.  Moody  said  truthfulb  | 
that  the  public  is  best  served  by  fair  libel  laws-  ■ 
Texas  newspapers  have  long  been  terrorized  by  greedy  I 
lawyers  taking  full  advantage  of  inadequate  and  to-  ; 
tally  misrepresentative  libel  statutes.  If  the  legisla¬ 
ture  amends  these  acts  to  conform  to  the  general  prac¬ 
tice  it  will  be  a  matter  for  congratulation  througheol 
journalism. 


Editor  Sc  Publisher  for  February  i9,  1927 


PERSONAL 

Roy  D.  KEEHN,  president  of  the  h 
Chicago  Bzcning  American  and  the  i 
AeraJd  ami  Examiner,  has  been  appointed 
judge  advocate  of  the  Illinois  National  t 
Guard  with  the  rank  of  major  general.  ( 
He  succeeds  Major  General  Milton  J.  j 
Foreman,  retired  because  of  the  army  age 
limit.  Gen.  Keelin  has  held  the  rank  of  . 
lieutenant  colonel  in  the  thirty-third  di-  ’ 
vision  for  four  years.  During  the  war  ‘ 
he  was  judge  advocate  on  the  staff  of  , 
Gen.  J.  Franklin  Bell.  ^ 

\V.  H.  Lock,  assistant  managiiig-direc-  . 
tor  of  Linotype  and  Machinery,  Ltd.,  Lon¬ 
don  and  .\ltrincham,  England,  is  in  New  , 
York  on  a  business  trip.  ■: 

Herbert  J.  Campbell,  editor  and  pub-  ' 
Usher  of  the  Vancouver  (Wash.)  Eve-  ‘ 
niitg  Columbian,  underwent  a  major  oper¬ 
ation  recently  and  is  now  convalescing  ■ 
slowly  at  his  home. 

Harold  B.  Johnson,  editor  of  the  Water-  • 
town  (N.  Y.)  Daily  Times,  has  been  ill  • 
for  the  past  three  weeks.  ' 

\V.  E.  Sch(H)ler,  publisher  of  the  Hugo 
(Okla.)  Daily  News,  has  been  elected 
president  of  the  Hugo  Chamber  of  Com-  ' 
merce. 

IN  THE  BUSINESS  OFFICE 

HARVEY'  R.  Y'OUNG,  advertising 
director  of  the  Columbus  (O.)  Dis¬ 
patch,  who  left  for  Miami  Beach,  Fla.,  , 
recently  for  his  health  is  improving  ] 
rapidly,  he  has  informed  his  Columbus 
associates. 

Edwin  S.  Friendly,  business  manager  of 
the  New  York  Sun,  was  made  a  director 
of  the  Fifth  Avenue  Association  at  the  ' 
annual  meeting  of  this  organization  held 
at  the  Hotel  Biltmore,  Feb.  15. 

William  O’Shea,  formerly  of  the  ad¬ 
vertising  staff  of  the  Stockton  (Cal.)  In¬ 
dependent,  has  joined  the  advertising  staff 
of  the  Modesto  News-Herald,  and  will 
have  charge  of  the  automobile  section. 

Horace  E.  Baldwin,  in  charge  of  na¬ 
tional  advertising  for  the  Joliet  (Ill.) 
Herald -News,  last  week  celebrated  his 
50th  year  in  the  Joliet  newspaper  field.  1  le 
was  a  newsboy  in  Ottawa  during  the  Civil 
War  and  came  to  Joliet  as  foreman  and 
manager  of  the  Joliet  I^hocnix,  joining 
the  Daily  W-ws,  which  was  launched  that 
year  and  continuing  with  it  until  its  mer¬ 
ger  with  the  Herald  in  1915. 

John  Gabriel  Ward  has  joined  the  ad¬ 
vertising  department  of  the  Ogdensburg 
(N.  Y.)  Re  publican- Journal. 

Smith  R.  Ball,  recently  graduated  from 
University  of  Iowa,  has  joined  the  adver¬ 
tising  staff  of  the  Icnva  City  (la.)  Press- 
Citicen. 

.\lfred  Steinman.  former  head  of  the 
Steinman-Bradt  Advertising  .Agency,  of 
Modesto,  Cal.,  and  for  the  past  year  ad¬ 
vertising  manager  of  the  Chester  N. 
Weaver  Company,  San  Francisco  distribu¬ 
tors  of  Studebaker  automobiles,  will  join 
the  Modesto  News-Herald  staff  March  1, 
and  will  have  charge  of  the  business  pro¬ 
motion  department. 

Isaac  Chapman,  for  some  years  em- 
I  ployed  by  newspapers  in  Shreveport,  La., 
been  named  advertising  manager  of 
the  Minden  (La.)  Webster  Signal. 

Davis  J.  Shively,  business  manager  of 
the  Jackson  (O.)  Sun-Joumal,  has  been 
elKted  a  member  of  the  executive  com¬ 
mittee  of  the  Past  Commanders  Associa¬ 
tion,  of  the  .American  Legion  of  Ohio. 

IN  THE  EDITORIAL  ROOMS 

Y^ILBUR  wood.  New  York  Sun, 
has  been  nominated  for  re-election 
opposition  as  president  of  the 
^ew  York  Boxing  Writers  .As.sociation. 
Votes  are  being  cast  by  mail  and  re¬ 
turns  will  be  announced  March  1. 

Joseph  Cookman.  assistant  citv  editor 
tht  New  York  Evening  Post,  has 
resided  to  edit  a  house  organ  for  Blair 
’•  Co.,  f^w  York  investment  bankers. 
\incent  Byers,  city  editor,  this  week 
n^nced  the  present  line-up  as  Leonard 
raiimer,  assistant  city  editor;  Lindsay 
•n.  rarrott.  second  assistant  city  editor; 


and  Percy  Wotten,  formerly  of  the  As¬ 
sociated  Press,  early  morning  city  editor. 

Paul  Neumann,  sports  editor  of  the 
New  York  Ezvning  Post,  was  back  at 
his  desk  this  week  after  three  weeks’ 
illness. 

Forrest  Davis,  formerly  a  member  of 
the  New  York  Herald  Tribune,  is  now 
on  the  reportorial  staff  of  the  Nezo  York 
Evening  Post. 

John  J.  O’Brien,  police  reporter, 
Worcester  (Mass.)  Gasette,  has  been 
elected  a  member  of  the  Worcester 
Veteran’s  CourKil  to  represent  the  local 
Y’eterans  of  Foreign  Wars  post. 
O’Brien  was  former  commander  of  the 
post  and  is  a  former  city  alderman. 

V.  H.  Torrance,  formerly  of  the 
Second  Division  Review,  Fort  Sam 
Houston,  has  joined  the  San  Antonio 
Ez’ening  News  reportorial  staff. 

Donald  H.  Fassett,  formerly  of  the 
staff  of  the  Augusta  (Me.)  Kennebec 
Journal  and  of  the  Waterznlle  (Me.) 
Sentinel,  has  been  appointed  secretary  to 
Congressman  Frederick  W.  Dallinger  of 
Cambridge,  Mass. 

Louis  G.  Landers,  reporter  for  the 
Worcester  (Mass.)  Post,  has  resigned  to 
devote  more  time  to  a  Jewish  weekly 
paper  of  which  he  is  managing  editor. 

C.  F.  Drake,  who  was  on  the  San 
Angelo  Standard  editorial  staff,  has  been 
named  secretary  of  the  Big  Lake  (Tex.) 
Chamber  of  Commerce. 

Morris  Lending,  managing  editor  of 
the  Union  City  (N.  J.)  Hudson  Dispatch 
has  resigned,  effective  March  1. 

Kenneth  Hamel  is  doing  rewrite  for 
the  Toledo  Blade. 

Chub  De  Wolfe  is  now  writing  a 
column  of  comment  for  the  Tededo 
Blade.  The  column  formerly  appeared 
in  the  News-Bee. 

Clarence  Paden,  former  editor  of  the 
Stillw’ater  (Okla.)  A.  &  M.  College 
O’Collegian  has  become  editor  of  the 
Woodward  (Okla.)  Daily  Press. 

William  H.  Mylander  took  charge  of 
the  Toledo  Blade's  theatre  page  during 
V.  K.  Richard’s  winter  inspection  of 
the  New  Y'ork  attractions. 

D.  J.  Kennedy  has  been  appointed 
rotogravure  editor  of  the  Detroit  News 
to  fill  the  vacancy  causal  by  the  resig¬ 
nation  of  F'dward  W.  Speyer,  who 
recently  left  the  News  to  become  private 
secretary  to  Mayor  John  W.  Smith, 
of  Detroit. 

Giarles  C.  McCat'terty,  for  five  years 
with  the  art  department  of  the  Smt 
Diego  (Cal.)  Union  and  Tribune,  has 
joined  the  Inter-.American  News  Service, 
headed  by  Ray  Bowles  of  Coronado,  Cal. 

Harold  J.  R.  Tewksbury,  Sanford 
correspondent  for  the  Portland  (Me.) 
Press-Herald  and  Evening  Express  is  ill 
at  a  Portland  hospital. 

1.  L.  Cook  of  the  Atoka  (Okla.) 


FOLKS  WORTH  KNOWING 


r  W.  FAIRCHILD,  president  of  the 

•  Fairchild  Publications,  New  York, 
transformed  a  “hopeless  idea’’  into  an 
international  suc¬ 
cess,  by  sticking 
in  the  trade 
paper  field  to  the 
o  1  d  publishing 
bromide  of  print¬ 
ing  the  news. 

“Y’ou  can’t  do 
it,’’  friends  said, 
when  30  years 
ago  Mr.  Fairchild 
offered  to  the  ap¬ 
parel  making  in¬ 
dustry  of  the 
United  States  a 

E.  w.  Fairchild  trade  paper, 
which,  he  an¬ 
nounced,  would 
print  the  news  without  fear  or  favor. 
"That  is  a  hopeless  idea.’’ 

Today  the  Fairchild  list  of  publica¬ 
tions  includes  two  dailies.  New  York 
Daily  News  Record  and  Women’s  Wear 
Daily;  three  semi-monthlies.  Men’s 
Wear,  Men’s  IVear-Chicago  Apparel 
Gazette  and  IVomen’s  Wear  Magazine; 
Fairchild’s  Bulletin,  published  every  week 
in  London  and  Paris ;  Fairchild’s  Inter¬ 
national  Magazine,  published  monthly  in 
Paris;  Fairchild's  Textile-Analysis,  a 
weekly,  and  a  number  of  trade  directories, 
published  on  both  sides  of  the  .Atlantic. 

Mr.  Fairchild  started  the  group  in 
Chicago  with  the  twin  magazines. 
Men’s  Wear  and  the  Chicago  Apparel 
Gazette.  At  the  time  of  the  World’s 
Fair,  he  conceived  the  idea  of  news 
bulletins  to  be  issued  to  the  trades  and 
their  visiting  members.  These  were  so 
successful  that  the  Daily  Trade  Record 
now  the  Daily  News  Record,  resulted. 
Women’s  Wear  began  as  a  four-page 
leaflet  some  years  later.  Now  this  lat¬ 
ter  daily  published  in  tabloid  size  fre¬ 
quently  runs  over  64  pages. 

The  founder  has  never  wavered  from 
his  rule  that  news  must  never  be  sup¬ 
pressed. 


Indian  Citizen-Democrat  will  become 
cflitor  of  the  Bristozo  (Okla.)  Citizen,  a 
new  paper. 

.A1  Brainard,  editor  of  the  Kenmore 
( X.  Y.)  Record,  has  returned  to  his 
desk  after  a  four  weeks’  tour  of  Texas 
and  the  southwest. 

Donald  H.  Bancroft,  for  15  years  with 
newspapers  in  Shreveport,  La.,  has  been 
made  managing  editor  of  the  Eldorado 
(.Ark.)  Daily  News. 

Robert  L.  Koerfman  has  joined  the 
staff  of  the  Chicago  Daily  Journal  as  a 
reporter. 

(Continued  on  page  36) 


The  Appeal  of  Pictures 

What  does  the  public  want? 

One  of  the  outstanding  discoveries  of  the  past  five 
years  is  that  the  newspaper  reading  public  likes  pictures 
more  than  any  publisher  had  before  realized,  and  that 
the  public  wiU  favor  the  newspaper  that  is  well  illus¬ 
trated. 

Our  daily  picture  page  is,  we  believe,  the  best  to  be 
had.  It  offers  more  pleasure  to  the  reader  than  any 
other.  It  is  full  of  feature  interest.  It  is  light,  and 
prints  well.  We  recommend  it  for  trial. 
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from  foiic  ) 

Harry  Read,  city  editor  of  the  Chicago 
Evening  chncricaii,  is  recovering  satis¬ 
factorily  after  a  serious  illness.  During 
his  absence  Kent  Hunter  has  performed 
his  duties. 

Robert  M.  Lee,  city  editor  of  tlie 
Chicago  Tribune,  is  vacationing  in  the 
south. 

Jack  Lloyd,  formerly  with  the  old  Neze 
York  Globe,  has  joined  the  copy  desk  of 
the  iXezv  York  Journal. 


MARRIED 

J  WILBUR  BRYAK,  of  the  editorial 
*  staff,  Vancouver  (B.  C.)  Morning 
Star  to  Miss  Jessie  l^eitch,  formerly  a 
feature  writer  for  the  St.  Paul  Pioneer 
Press  and  Dispatch  and  later  %yith  As¬ 
sociated  Newspapers,  New  York,  in 
Vancouver,  recently.  They  will  reside 
in  Vancouver. 

Joseph  Stern,  cartoonist  for  the 
Poston  (Mass.)  Traveler,  to  Miss  Ger¬ 
trude  Bantit  of  Dorchester,  Mass.,  in 
Brookline  Jan.  18. 

Joseph  Clark,  Ogdensburg  (N.  Y.) 
Republican-J ournal  linotype  operator,  to 
Agnes  Cotter  of  Ogdensburg  recently. 

Ben  M.  Meyer,  formerly  on  staffs  of 
the  San  .dntonio  E.r press  and  IVichita 
Falls  Records ezvs  and  former  editor 
of  the  Plectra  (Tex.)  Nczi’s,  to  Miss 
Christine  Richardson,  teacher  of  English 
at  Baylor  I’niversity,  Waco,  recently.  The 
couple  left  for  Atlanta,  Ga.,  where  Meyer 
will  join  the  Associated  Press. 

Llewellyn  Roberts  of  New  Bedford, 
Mass.,  to  Miss  Evelyn  Louise  Kennedy 
of  the  New  Bedford  (Mass.)  Standard 
business  office,  at  St.  Lawrence’s  Church, 
New  Bedford,  Feb.  16. 

James  Weston  Hatch,  of  the  advertis¬ 
ing  department,  Portland  (Me.)  Press- 
Herald.  to  Alice  Clark  Hallett  of  Port¬ 
land. 

Lionel  Percy  Hall,  of  the  New  York 
office  of  the  Associated  Press,  to  Miss 
Minnie  Myrtle  Lien  of  Stanley,  Wis., 
recently. 

F.  Earle  Wasson,  assistant  circulation 
manager,  Tulsa  (Okla.)  World,  to  Miss 
Velma  Brown,  of  Oskaloosa,  la.,  in 
Oskaloosa,  Feb.  5. 

.■\lfred  Ernest  White,  linotype  operator 
on  the  Modesto  (Cal.)  News-Herald,  to 
Miss  Henrietta  Blanche  Hiskey,  Feb.  2, 
at  Oakland.  Cal. 

A.  Jules  Benedic  of  Dallas,  Texas 
newspaper  man,  to  Miss  Winnie  Willson, 
daughter  of  Mr.  and  Mrs.  W.  F.  Will- 
son  of  Titus  County,  at  the  home  of 
the  bride’s  parents  last  week.  Benedic 
was  state  news  editor  of  the  Dallas 
Morning  N^ews.  at  the  time  he  resigned 
a  few  months  ago  to  become  traveling 
representative  of  a  film  distributing 
house  in  Texas. 


PRESS  ASSOCIATION  NOTES 

T  ELAND  LEWIS  has  been  appoimeci 
assistant  manager  of  the  United 
Press  Bureau  in  Los  Angeles,  Cal.,  suc¬ 
ceeding  G.  IT.  Beale,  made  night  man¬ 
ager  of  United  News  in  the  same  bureau, 
replacing  W’.  Kunkel,  resigned. 

John  W.  Tibbs,  of  Toronto,  assistant 
general  manager  of  the  Canadian  Press, 
has  been  in  charge  of  the  New  York 
bureau  since  Feb.  11,  sitting  in  for 
Harold  Raine,  New  York  superintendent 
and  John  C.  Scott,  day  editor,  both  of 
whom  are  ill  with  influenza. 

Hillier  Kreighbaum,  formerly  of  the 
Madison  (Wis.)  State  Journal,  has 
joinerl  the  re-write  staff  in  the  New 
York  office  of  the  United  Press. 

H.  C.  Funkhouser  has  been  trans¬ 
ferred  from  the  Chicago  staff  to  the 
Denver  office  of  the  United  News. 

Foster  Eaton,  manager  of  the  United 
Press  Detroit  bureau,  has  been  tem¬ 
porarily  transferred  to  loosing,  report¬ 
ing  the  state  legislature.  E.  R.  Holies, 
of  Lansing,  has  been  placed  in  charge 
in  Detroit. 

John  Goette,  Peking,  correspondent  of 
International  News  Service,  is  back  in 
China,  following  a  visit  to  the  United 
States.  He  was  a  member  of  Queen 
Marie’s  party  when  the  latter  was  visit¬ 
ing  America. 


Roger  Dakin  has  been  appointed  day- 
state  editor  for  the  Philadelphia  bureau. 
Associated  Press.  He  was  formerly  night 
reporter. 

Kenneth  Clark  of  the  Washington 
Bureau  of  International  News  Service  is 
covering  the  conference  between  the 
anthracite  owners  and  workers  at  Miami. 

James  Moran  and  GeHirge  Horace- 
Eyle,  formerly  day  state  editor  and  early 
morning  editor  respectively  at  the  Phila¬ 
delphia  bureau.  Associated  Press,  have 
resigned. 

.'Mfred  Meyer,  International  News 
Service  correspondent  in  Shanghai,  has 
recovered  from  an  attack  of  api>endicitis. 
I'or  the  past  fortniglit  Meyer  directed  the 
work  of  his  assistants  from  his  sick  bed. 

V\ .  Bowie  Mackenzie  lias  joined  the 
Philadelphia  bureau.  .Associated  Press. 

Clyde  D.  Hawkins  has  replaced  A.  R. 
McClelland,  resigned  as  liead  of  the  In¬ 
ternational  News  Service  bureau  at  Cleve¬ 
land. 

James  F.  White  is  early  morning  editor 
for  the  Pliilatlelphia  bureau.  Associated 
Press.  He  recently  resigned  from  the 
staff  of  the  Philadelphia  Public  Ledger. 

CHANGES  OF  OWNERSHIP 

A  R.  TODD,  editor  and  manager  of 
the  I.ake  Geneva  (Til.)  Neivs- 
Tribune  since  the  consolidation  of  the 
two  papers  two  years  ago,  will  resign 
March  1,  his  interests  having  been  taken 
over  by  John  H.  Miller  of  the  Home 
Publishing  Company,  Chicago,  which  is 
holding  company  for  the  paper. 

Nez^ada  (la.)  Evening  Journal,  tri¬ 
weekly,  has  taken  over  subscription, 
good  will  and  trade  name  of  the  Xrz’ada 
Representative,  a  bi-weekly.  John  and 
George  Benjamin  own  the  Journal  and 
H.  J.  Iloogenakker,  owner  of  the  Rep- 
representive,  will  devote  his  interests  to 
commercial  printing. 

W.  E.  Soderling,  publisher  and  editor 
of  the  Russell  (Minn.)  Anchor,  has  sold 
the  paper  to  Hartzell  &  Hammer,  who 
have  taken  over  the  business. 

W.  J.  Taylor  of  the  Rockford 
(Wash. )  Register  has  bought  the  Fair- 
field  (Wash.)  Standard  from  J.  C. 
Marten. 


SPECIAL  EDITIONS 

/^ASPER  (Wyo.)  TRIBUNE-HER- 
ADD,  146-page  Greater  Wyoming 
edition,  Sunday.  Eeb.  6. 

JVorcester  (Mass.)  Po.zt,  automobile 
edition  of  16  pages,  Feb.  9. 

Boston  (Mass.)  Ezvning  Transcript, 
World  Travel  section  of  10  pages,  Jan. 
26. 

Proz’idence  (R.  I.)  Journal.  40-page 
Automobile  Show  number,  Feb.  6. 

Worcester  (Mass.)  Telegram-Gacette, 
special  automobile  show  edition,  Feb.  9. 

HOLDING  NEW  POSTS 

T^ENNETH  HUGHES,  from  city 
hall  man,  .Poughkeepsie  (N.  Y.) 
Evening  Star,  sports  editor,  Rutland 
(Vt.)  Evening  Nezus. 

L.  O.  Frederick,  from  Janesville 
Gacette.  to  staff,  Bartlcszille  (Okla.) 
Morning  E.raniiner. 

Theodore  Ediger,  from  city  editor, 
Concordia  (Kan.)  Blade-Empire,  to  re¬ 
porter,  Kansas  City  Kansan, 

D.  G.  Palmer,  from  staff,  Vinton  (la.) 
Times,  to  staff,  Bartlesz-ille  (Okla.) 
Morning  Examiner. 

Edward  M.  Gilroy,  from  Nezi-ark 
(N.  J.)  Ledger,  to  city  staff,  Nezz-ark 
Evening  Nezi's. 

NEW  PLANTS  AND  EQUIPMENT 

lyTODESTO  (Cal.)  NEWS-HERALD 
^  has  placed  an  order  with  the  Duplex 
Printing  Press  Company,  of  Battle 
Creek.  Mich.,  for  two  additional  rotary 
tubular  units,  as  well  as  additional 
stereotyping  ef|uipment. 

Elma  (Wash.)  Chronicle,  recently 
added  two  new  Chandler  and  Price  job 
presses  to  its  equipment.  Besides  the 
job  presses,  the  Chronicle  added  a  Bos¬ 
ton  foot-power  stitcher,  a  round-hole 
perforator  and  a  Diamond  cutter. 

Blaine  (Wash.)  Journal-Press  moved 
into  its  new  home  Feb.  1. 

Costnopolis,  (Wash.)  Times,  has  in¬ 
creased  its  capital  stock  and  is  moving 


CUBS  BRING  THEIR  WORRIES 
TO  J.  R.  WOLF 


John  R.  Wolf 


r\  ERY  newspaper  office  keeps  about 
tlie  premises,  somewhere,  its  “man 
who  remembers  when” — often  an  un¬ 
titled  former  executive,  upon  whom  cub 
reporters  and  the  by-line  boys  alike  rely 
for  dates  and  details,  and  to  whom  in 
harried  moments  the  city  editor  and  tele¬ 
graph  desk  turn  for  enlightening  dash 
matter.  In  Milwaukee  newspaperdom 
this  indispensable  is  the  genial  and  popu¬ 
lar  John  R.  Wolf  whose  half  dozen  para¬ 
graphs  under  the  caption,  “We’ll  Say- 
So,”  are  daily  fare  for  readers  of  the 
Milwaukee  Journal. 

By  his  own  admission  at  innumerable 
after-luncheon  talks,  John  has  “read 
copy”  on  his  town  ever  since  they  “put 
the  bark  on  the  trees,  and  Solomon 
Juneau  dug  the  channel  for  the  river.” 

Mr.  Wolf  recently  produced  a  “His¬ 
tory  of  Milwaukee  and  Year  Book  for 
1927.”  While  the  book  lists,  primarily, 
Milwaukee  dates  and  occurrences,  it  has 
more  than  a  merely  local  usefulness, 
rite  paragraphs  under  the  heading, 
"Memories,”  for  example,  offer  a  mine 
of  miscellany  for  exchange  editors.  Pic¬ 
turesque  Milwaukee  has  had  many  con¬ 
tracts  with  the  news  in  the  old  days,  as 
it  still  has. 

“Colonel”  Wolf  as  the  press  club  fra¬ 
ternity  fondly  knows  him,  served  his  ap¬ 
prenticeship  “at  the  case”  in  the  com¬ 
posing  room  in  Lispenard  street.  New 
York,  of  the  late  Mrs.  E.  E.  Grannis’ 
Church  Union.  He  came  to  the  news¬ 
room  by  way  of  the  .job  shop  and  the 
composing  room  gallev  banks.  Reporter, 
city  editor,  managing  editor,  man  and 
boy,  he  has  served  the  Milwaukee  press 
and  is  still  hard  at  it.  In  addition  to  his 
paragraphs.  Col.  Wolf  carries  on  a  de¬ 
partment  of  comment  and  analysis  of 
the  Wisconsin  state  press :  and  furnishes 
his  newsroom  with  those  inimitable  obit¬ 
uaries  and  writeups  of  world  celebri¬ 
ties  which  are  widely  clipped  by  the  ex¬ 
changes. 

into  new  quarters.  .-As  soon  as  tlu 
plant  is  moved  the  Times  company  will 
purchase  a  new  cylinder  press,  new  faces 
of  type  and  other  mechanical  equipment. 

.•\  Model  25  Linotype  has  been  in¬ 
stalled  by  the  Decatur  (Ill.)  Rezdew. 

Jame.ztoii'n  (N.  D.)  Statesman  County 
Record  has  added  a  Model  14  Linotype. 

ON  THE  MECHANICAL  SIDE 

S.  HOLLIFIELD,  for  43  years 
*  a  member  of  the  Typographical 
Union,  and  for  the  last  27  years  a 
compositor  on  the  JVaco  (Tex.)  Times- 
Herald.  has  been  placed  on  the  inactive 
list  of  the  Waco  Typographical  Union. 
He  served  his  apprenticeship  on  the  old 
Waco  E.vamincr,  with  which  he  became 
identified  in  1875. 

Charles  W.  Brownfield,  veteran  printer 
of  the  Binghamton  (N.  Y.)  Sun,  was 


presented  with  $25  in  gold  by  fellow 
workers  on  the  40th  anniversary  of  his 
entry  into  the  typographical  union. 


NEW  PUBUCATIONS 

pAUL  ROBINSON  has  started  pub- 
lication  of  a  new  weekly,  the  Ashland 
(Ore.)  American. 

With  C.  S.  Whitmore  as  editor  the 
Gold  Beach  (Ore.)  Independent  has 
started  publication. 

M.  E.  Henderson  has  started  pub¬ 
lication  of  the  Ralston  (Okla.)  Spokes¬ 
man.  _ 

SCHOOLS 

IVORTHEASTERN  UNIVERSITY 
of  Boston,  'Mass.,  has  started  a 
new  course  in  advertising.  Herbert  F. 
King,  merchandising  counsel  with  the 
Whitten  Advertising  Agency,  Boston,  ' 
will  be  the  instructor. 

High  school  and  preparatory  school  L 
editors  and  faculty  advisers  in  Southern  f 
states  will  gather  at  Washington  and  [ 
Lee  University  April  29  and  30  for 
the  second  annual  convention  of  the 
Southern  Interscholastic  Press  Associa¬ 
tion  sponsored  by  the  Lee  School  of 
Journalism,  Howard  M.  'Thompson,  aa- 
ing  director,  announced  this  week. 

ASSOCIATIONS 

'T'EXAS  WOMEN’S  PRESS  ASSO- 
’  CTATION  will  meet  in  Dallas  on 
March  10  and  11,  with  the  .Adolphus 
Hotel  as  convention  headquarters.  Sirs.  I 
\\'.  R.  Potter  of  Bowie  is  president. 

Houston  AnvER-nsiNG  .AssoaATioN 
and  the  Houston  Chamber  of  Commerce  1 
are  working  together  in  raising  a  fund 
of  $35,000  to  be  spent  in  advertising  the 
city  of  Houston  as  an  industrial  center. 

It  is  planned  to  conduct  an  extensive 
publicity  campaign,  using  considerable 
newspaper  ancl  magazine  space  in  pu^ 
lications  of  national  circulation. 

Fourth  Estate  Lodge,  A.  F.  &  A. 

•M.,  observed  “Transcript  Night”  in 
Boston,  Mass.,  Feb.  7  with  Charles  C 
Balcom,  a  member  of  the  staff  of  the  I 
Boston  (Mass.)  Transcript  in  attendance,  f 


FLASHES 


A  pleasing  vitagraph  feature  would  be 
a  talking  movie  of  the  White  House 
Spokesman. — Springfield  Republican. 


Before  electric  signs  were  invented 
actors  were  obliged  to  make  their  reputa¬ 
tions  by  acting. — Seattle  Post-Intelli¬ 
gencer. 

The  only  favorable  credentials  sorae 
w  ill  have  to  show  St.  Peter  will  be  the 
obituary  notice. — Florence  (Ala.)  Herald. 


The  open  door  in  China  isn’t  of  nearly 
as  much  importance  as  a  few  more  emer¬ 
gency  exits. — El  Paso  Times. 


New-  A'ork  theatrical  producers  have 
probably  decided  to  put  on  a  clean-up 
for  the  reason  that  they  have  already 
staged  everything  else. — Norfolk  I'ir- 
ginian-Pilot. 

A  correspondent  says  the  new  attitude 
of  .America  and  Great  Britain  toward 
China  averted  another  Boxer  uprising. 
In  this  country  we  can’t  get  a  boxer  to 
uprise  for  less  than  S70D,()()0.— Detroit 
Nezi's. 


Those  missionaries  fleeing  from  (Tiim 
ought  to  find  some  goinl  openings  in 
Chicago  and  New-  York.  —  Florerui 
(Ala.)  Herald. 


Cobb,  Sjieaker,  the  Hall-Mills  persons, 
.Aimee,  the  Rev.  Norris,  Mr.  Fall  and 
Eddie  Doheny  are  among  the  season’s  ac¬ 
quittals.  Slowly  but  surely,  our  faith  in 
human  nature  is  being  revived.— •5'®i 
Diego  Union. 


When  BoLshevism  isn’t  a  menace  it's  an  | 
alibi.  —  Philadelphia  Evening  Pul'll  jl 
Ledger.  \ 

The  final  test  of  gentility  is  the  ability  | 
to  disagree  without  being  disagreeable.— 
Nezv  York  Evening  Telegram. 
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First  in  The  South 

m  Local  Advertising 


nd — In  Total  Volume 


rd — In  National  Lineage 

The  lineage  of  Florida  papers  is  not 
Included  as  conditions  in  Florida  newspaper 
advertising  can  hardly  be  considered  normal. 


Standing  of  Southern  Neuspapers 
for  1926 

Newspaper  Local  National  Classified 

New  Orleans  Times-Picayune . . . .  11,056,564  3,202,310  5,602,046 

THE  BIRMINGHAM  NEWS  13,017,704  3,120,726  2,081,842 

Memphis  Commercial  Appeal....  10,001,850  3,563,464  2,868,558 

Dallas  Times  Herald .  11,935,873  2,137,441  2,112,740 

Houston  Chronicle  .  8,880,312  2,747,906  3,492,972 

Atlanta  Journal  .  9,610,994  2,302,664  2,888,648 

Louisville  Courier- Journal  .  9,010,784  2,984,165  2,794,453 

Louisville  Herald-Post  .  9,748,181  1,864,858  2,037,676 

Dallas  News  .  8,165,691  2,532,518  2,940,177 

Richmond  News  Leader  .  8,396,430  2,210,558  2,149,420 

Louisville  Times .  8,435,604  2,046,953  2,006,417 

Houston  Post-Dispatch  .  7,779,058  1,863,022  2,653,238 

The  Charlotte  Observer .  7,574,798  2,121,924  1,288,826 

Richmond  Times-Dispatch  .  7,641,354  1,425,816  1,642,480 

Ft.  Worth  Star-Telegram  .  6,048,322  2,641,576  1,588,384 

Norfolk  Ledger-Dispatch  .  7,238,462  1,856,008  1,028,230 

The  Charlotte  News  .  8,229,774  835,554  951,330 

Nashville  Banner  .  6,028,064  1,968,722  1,114,946 

Virginian-Pilot  .  6,676,251  1,422,439  724,968 

Knoxville  News-Sentinel  .  5,723,030  1,423,058  1,410,514 

Birmingham  Ag^Herald  5,607,504  1,449,742  1,492,750 

The  Knoxville  Journal .  5,819,548  1,106,420  1,447,040 

Chattanooga  News  .  5,148,963  1,488,274  929,351 

Memphis  Press-Scimitar  .  5,613,671  784,560  926,254 

Dallas  Journal  .  4,367,767  795,942  1,869,238 

Houston  Press  .  4,862,466  682,080  841,386 

The  Birmingham  Post  4.756^220  732^242  614,292 


Total 

Line* 

19,860,920 

18,220,272 

16,433,872 

16,186,054 

15,121,190 

14,802,256 

14,789,402 

13,650,713 

13,638,386 

12,756,408 

12,488,974 

12,295,318 

10,985,548 

10,709,650 

10,278,282 

10,122,700 

10,016,658 

9,111,732 

8,823,658 

8,556,602 

8,549,996 

8,373,008 

7,566,588 

7,324,485 

7,032,947 

6,385,932 

6,102,754 


Wilt  IBixmm^ham  Netxr0 

THE  SOUTH’S  GREATEST  NEWSPAPER 
NATIONAL  REPRESENTATIVES 

KELLY-SMITH  CO. 

New  York  Chicago  Boaton  Philadelphia 

J.  C.  HARRIS,  JR.,  Atlanta 
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ADVERTISING  AGENCY  AFFAIRS 


Agency  of  the  Future  Visioned  by  Eugene  McGuckin — Baers,  Former 
News  Man,  Joins  Chicago  Agency — Ralph  W.  Knox  with  J.  D. 
Bates  Advertising  Agency 


'•i^ClENTIFlC  precision’’  was  de- 
scribed  this  week  as  the  real  ele¬ 
ment  the  advertising  agency  is  striving 
to  apply  to  mer¬ 
chandising,  by 
Eugene  McGuc¬ 
kin,  president  of 


the  Eugene  Mc- 

1  *  ■] 

G  u  c  k i n  Com- 

J 

p  a  n  y,  Philadel¬ 

'■M 

phia,  in  an  in- 

if  ^ 

t  e  r  V  i  e  w  with 

f  11 

Editor  &  Pub¬ 

lisher. 

“That  is  the 

goal  of  the  ad¬ 
vertising  agency,” 
he  continued. 

i 

“and  it  indicates 

Er( 

where  the  agency 
of  the  future  is 

publications  and  technical  journals.  He 
is  the  son  of  J.  H.  Pinkham,  former 
business  manager  of  the  San  J  raiicisco 
lixaniincr,  later  executive  member  of  the 
Xew  York  State  Publishers’  Association. 


•GENE  McGuckin 


going.  It  is  not  at  all  unlikely  that 
in  another  few  years  the  advertising 
agency  will  be  in  possession  of  certain 
definite  formulae  based  upon  known 
factors — comparable  to  the  formulae  of 
the  engineer  and  the  chemist.” 

Mr.  McGuckin  declared  that  only  by 
the  further  compilation  of  data  will  it 
be  ptissible  to  prepare  such  formulae. 

"This  work  will  proceed  on  even  a 
greater  scale  in  the  future  than  in  the 
past.  Advertising  agencies  recognize 
this  fact.  The  American  Association  of 
.Advertising  .Agencies  even  now  is  con¬ 
sidering  which  of  many  subjects  slwuld 
have  attention  of  its  research  committee. 
There  are  big  tasks  to  be  undertaken, 
all  looking  toward  increasing  the  power 
and  efficiency  of  advertising. 

"Industrial  executives  who,  in  the  past, 
have  considered  advertising  as  a  business 
accessory  of  unknown  value,  today 
realize  the  importance  of  knowing  more 
about  this  powerful  selling  force.  And 
a  better  understanding  on  the  part  of 
husinesB  executives  of  the  relation  of 
advertising  to  production  and  of  the 
functions  of  an  advertising  agency,  grad¬ 
ually  but  certainly  is  enabling  advertis¬ 
ing  agencies  more  rapidly  to  advance  the 
science  of  advertising.” 


Herbert  L.  Hewson  has  joined  the  ad¬ 
vertising  agency  of  Hewson  &  Co., 
Western  Alutual  Life  building,  Los 
.Angeles.  He  was  recently  sales  manager 
and  director  of  advertising  for  the  Pacilic 
Ready-Cut  Homes,  Inc.,  and  for  15  years 
sales  executive  in  Pittsburgh  for  the 
Joseph  Di.xon  Crucible  Company  of 
Jersey  City,  N.  J. 


The  National  Service  Company  has 
been  organized  in  Houston  to  conduct  a 
national  advertising  agency  business.  The 
company  is  capitalized  at  SJ.OOO  with  in¬ 
corporators  of  W.  Currier,  Charles  Mc¬ 
Mahan  and  Ben  Newman. 


Ralph  W.  Knox,  formerly  of  the 
George  Batten  Company,  Inc.,  hrs  joined 
the  J.  D.  Bates  Advertising  Agency  of 
Springfield,  Mass.  Mr.  Knox  was  at 
one  time  assistant  general  sales  and  ad¬ 
vertising  manager  of  the  Loose  Wiles 
Biscuit  Company,  at  Boston.  In  1915,  he 
held  the  .same  position  with  the  American 
Chicle  Company,  and  in  1917  became 
associated  with  the  Columbia  Grapha- 
phone  Company  as  advertising  manager. 
.After  two  years  he  accepted  an  offer 
from  the  Hudson  Motor  Company,  New 
A’ork,  to  take  charge  of  sales  distribu¬ 
tion,  advertising  and  publicity.  He 
joined  the  George  Batten  Company  in 
1921. 


Gerald  F.  Champ,  for  ten  years  on  the 
advertising  staff  of  the  San  Dii'no  (Cal.) 
Union  and  Tribune,  has  opened  an  ad¬ 
vertising  service  agency  at  250  Spreckels 
building,  in  that  city. 

The  Elias  C.  Lyndon  Company,  Inc.,  of 
Charlotte,  N.  C.,  ha's  suspended  opera¬ 
tions  as  an  advertising  agency. 


H.  T.  Ewald,  president  of  the  Camp- 
bell-Ewald  Company,  has  announced  the 
appointment  to  the  copy  department  of 
J.  R.  Adams,  newspaper,  magazine  and 
advertising  writer.  Mr.  .Adams  comes 
from  Critchfield  &  Co.,  Chicago,  where 
for  two  years  he  was  copy  e.xecutive  on 
national  accounts. 


Ward  E.  Knowles  has  joined  the  staff 
of  Kaletzki,  Flack  &  Howard,  Inc.,  Syra¬ 
cuse,  N.  Y.,  as  an  account  executive.  He 
was  formerly  in  the  advertising  service 
division  of  the  J.  W.  Clement  Company 
of  Buffalo,  N.  Y. 


The  \V.  B.  Finney  .Advertising  Com¬ 
pany  of  Kansas  City.  Mo.,  last  week 
leased  the  entire  third  floor  of  the  Kirk¬ 
wood  building  in  Kansas  City.  The 
company  will  occupy  the  new  offices 
.April  1. 

Jack  Carlisle,  former  assistant  manager 
of  the  Buffalo  Convention  and  Tourist 
Bureau,  has  resigned  and  has  opened  an 
advertising  agency  at  Buffalo.  He  will 
specialize  in  hotel  accounts. 


W.  H.  Baers,  until  recently  engaged  in 
newspaper  work  in  Davenport,  la.,  has 
joined  the  staff  of  the  Buchen  Company, 
Chicago  advertising  agency,  as  director 
of  publicity. 


CABLE  PRESS  RATES  REDUCED 

.A  reduction  in  press  rates  from  seven 
to  five  cents  a  word  for  dispatches  be¬ 
tween  New  York  and  London  was  an¬ 
nounced  this  week  by  Western  Union 
officials.  The  cut  was  said  to  have  been 
made  possible  by  increased  facilities  and 
the  greater  transmission  speed  made  pos¬ 
sible  by  mcKlern  inventions. 

WABASH  (IND.)  CITIZEN  STARTS 

Foster  W.  Riddick  started  publica¬ 
tion  of  the  Wabash  (Ind.)  Cificen,  a  new 
morning  daily,  on  Feb.  17. 


.A.  M.  Cheney,  former  Cleveland  adver¬ 
tising  man.  has  joined  the  staff  of  the 
McC^timber-King  .Advertising  .Agency  of 
Erie.  Pa. 


Otho  T..  Ferris,  one  of  the  founders  of 
the  advertising  firm  of  Smith  &  Ferris. 
Los  .Angeles.  Cal.,  has  retired  as  an 
active  officer  of  the  firm  to  be  associate 
partner  of  C.  W.  Lee  in  the  business  of 
directing  fund  campaigns  for  philan¬ 
thropic,  civic,  fraternal  and  religious 
organizations. 


J.  Burton  Pinkham  has  joined  the  copy 
department  of  James  Houlihan.  Inc.,  ad¬ 
vertising  agency.  Los  Angeles.  Mr. 
Pinkham  has  been  connected  with  several 
Central  California  newspapers,  as  well  as 
being  a  contributor  to  numerous  Eastern 
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Barton,  Durstine  St  Osborn,  Inc.,  583  Madison 
avenue,  New  York.  Now  handling  accounts  for 
Fioret  Perfumes  ami  General  Electric  Icing 
I'nit.  lias  secured  account  of  William  Peter¬ 
man,  Inc.,  roach  fotd.  New  York. 

Austin  F.  Bement,  Inc.,  General  Motors 
Building,  Chicago.  May  launch  a  small  news- 
paiier  campaign  in  the  si>ring  on  Haag  Brothers 
Washing  Alachines,  IVoria.  111. 

Calkins  St  Holden,  247  Park  avenue.  New 
York.  Reported  to  have  secured  the  account  of 
the  National  Biscuit  Company, ’Tnceda  Bi^cuit/' 
New  York,  and  Richard  lludnut,  perfume,  etc., 
New  York,  .\gatn  placing  orders  with  news¬ 
papers  in  various  cities  for  the  ll.  J.  Heinz 
Company  food  products,  Pittsburgh,  Pa. 

S.  A.  Conover,  99  Chauncey  street,  Bosttni. 
Has  secured  account  of  A.  F'lsher  &  Co.,  Inc., 
Luxurest  footwear.  Sttneham,  Mass. 

Donovan  St  Armstrong,  1211  Chestnut  street, 
Philadelphia.  Reported  to  be  planning  a  news* 
pajier  campaign  fur  Topkis  Bros.,  Topkis  under¬ 
wear,  Wilmington,  l>tl. 

Erickson  Company,  581  4th  avenue.  New 
York  City.  Reported  tu  be  planning  a  news¬ 
paper  campaign  for  the  Duz  Company,  washing 
compound.  New  York. 

Erwin,  Wasey  St  Company,  250  Park  avenue, 
New  York.  Again  making  contracts  with  news¬ 
papers  in  various  sections  for  F«>rhans  Couijuiny, 
dentifrices.  New  York. 

Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Reported  to  lie  planning  a 
campaign  for  some  New  York  State  newsiiaiiers 
fer  E.  Popper  &  Com|>any,  C^ttiman  and  Acc 
cigars,  New  York. 

Freeze  &  Vogel,  Inc.,  383  Milwaukee  street, 
Milwaukee,  will  place  the  following  accounts: 
Flax-li-Num  Insulating  Co.,  St.  Paul.  Minn.; 
O’Neil  Oil  Co.,  Velvet  Petroleum.  Milwaukee. 
Wis.,  and  Oclerich  Berry  Co.,  “Old  Manse” 
Molasses,  ('hicago.  111. 

Daniel  Frey  Company,  30  North  Michigan 
avenue,  Chicago.  Sending  out  contracts  to  a 
list  of  newspapers  quite  generally  on  the  Crane 
Conii>any,  Chicago. 

Geyer  Company,  Dayton  Savings  &  Trust 
Building.  Dayton.  Has  secured  account  of 
the  .Xmerican  Seeding  Machine  C'ompany, 
Springfield,  Ohio. 

Guf^lach  Advertisii^  Company,  400  North 
Michigan  avenue,  ('hicagt  .  Sending  out  copv 
on  a  general  advertising  campaign  on  the  Deisel- 
Wemmer  Company  of  Lima.  Ohio. 

William  Irving  Hamilton,  267  5th  avenue, 
New  York.  Placing  account  for  Pierce.  Butler 
ii:  Pierce  Mfc.  Company,  furnaces.  New  York. 

Joseph  E.  Hanson  Company,  85  Lincoln  Park, 
Newark.  N.  J.  Placing  acctunit  for  the  Lauter 
('ompany,  manufacturers  <if  pianos,  Newark, 
N.  J. 

E.  T.  Howard  Company,  33  \N  est  42rd  s*reet, 
New'  York.  Placing  account  for  4711  eau  dc 
cologne,  Fred  Muelhens,  Inc.,  New  York. 

Koch  Company,  432  Broadway,  Milwaukee, 
Wis.  Now  handling  account  for  the  Saf-De- 
Idte  Corporation,  Connersvillc,  Ind. 

Littlehale  Advertising  Agency,  175  5th  ave¬ 
nue.  New  York.  Placing  orders  with  news¬ 
papers  generally  for  Durw'yllan  Company, 
“Wirebestos  Brake  Lining.”  Paterson,  N.  J. 

McLain-Simpers  Organizatkm,  Stock  Ex¬ 
change  Building.  Philadelphia.  Now  placing 
account  foi  the  Proiex-A-Motor  Manufacturing 
Company.  Pittston.  Pa.,  manufacturers  of  gaso¬ 
line  filters. 

W.  B.  MacKenney  Company,  1800  Arch 
•“treet,  l*hiladelphia.  Placing  orders  with  some 
Pennsylvania  newspapers  for  Alexander  Shep- 
tKird  Sons.  Morning  Sip  coffee.  Philadelphia. 
Pa. 

Michaels  St  Heath,  Inc.,  113  Lexington  ave¬ 
nue.  New  York.  Now  handling  account  of  A. 
Jaeckel  &  Company,  furriers.  New  York. 

Newrell- Emmett  Company,  120  West  32nd 
street.  New  York.  Placing  orders  with  some 
Pennsylvania  newspapers  for  the  Eastman 
KMlak  Company,  Rochester,  N.  Y. 

Pickus- Weiss,  Inc.,  .107  North  Michigan  ave¬ 
nue.  Chicago.  Has  secured  account  of  the 
I.ens  Lamp  Company.  Newark,  N.  J. 

George  H.  Pierre,  17X)  Walnut  street,  Phila¬ 
delphia.  Placing  orders  with  some  Pennsylva¬ 
nia  newspapers  for  Foster  Bros.  Mfg.  Company, 
bed  springs,  l^tica.  N.  V. 

John  O.  Powers  Company,  247  Park  avenue. 
New  York.  Placing  or<lers  with  newspapers  in 


Want  to  Buy 
Interest 
In  Newspaper 

Young  man  with  wide 
and  successful  experi¬ 
ence  in  the  business  and 
advertising  departments 
of  a  newspaper  desires  to 
buy  majority  interest  in 
daily  paper  in  good  town. 
Will  consider  smaller  in¬ 
terest  if  proposition  is 
sound.  Complete  details 
desired. 

Address 

Box  B-795,  Editor  &  Publisher 


selected  sections  tor  tieorte  1!.  t\ans,  Elder 
Florter  eve  lotion.  Philadelphia.  l*a. 

Fred  M.  Randall  Company,  Bix>k  Tower,  De. 
troit.  Has  secured  tlie  fillowins  accounts- 
Howmati-Priehe-Ovsoii.  Intcrnatioiial  Lumber 
C'ompanv,  International  Tie  \  Treating  Com¬ 
pany  of  Minneaindis. 

Roberts  &  McAvinche,  30  North  Dearborn 
street,  Chicago.  Sending  out  orders  on  Kay 
Lain  ratories  of  Chicago.  ’ 

Specter  &  Geddensky,  City  Centre  Building 
Philadelphia.  Placing  accounts  of  James  s' 
.M.ason.  Inc.,  mamilactnrcrs  of  hieh  rade 
leather  indishers  ami  the  .-Vdelphia  Kobe  Com¬ 
pany,  .Mamifacturer-.  <if  lounging  and  iiatk 
rolies.  Phila.leli.hia.  “ 

J.  Walter  Thompson  Comptiny,  244  MadiMjo 
avenue.  New  \(»rk.  Will  place  account  of  the 
Sardine  Fi**lieries  »•£  .Maim*.  Inc.,  *'Lant:c” 

■sardines, 

Wilson  Adv.  Agency,  Little  Building,  Boston, 
M.i'-.  Placing  account  fur  the  D'*rry  Made 
Products  Compan> .  bedding,  Boston. 

Williams  and  Cunnyngham,  6  North  Michi¬ 
gan  avenue.  Lhicago.  Preparing  a  list  of  news¬ 
papers  to  W  use<l  to  advertise  a  new  model 
alarm  clock  intnMluced  by  the  We^^tern  Click 
i  ('nipany  of  1^  Salle.  111. 

TEXAS  PRESS  LEAGUE  ELECTS 


S.  W.  Papert  Named  President  and 
Treasurer  at  Dallas  Meet 

.'•'.  \V.  Rajiurt  was  elected  president 
aii<l  treasurer  of  the  Texas  Daily  Press 
League,  an  organization  of  the  smaller 
daily  newspapers  of  the  state,  at  a  meet¬ 
ing  in  1  lallas  recently.  This  was  the  first 
meeting  of  the  directors  since  the  recent 
incorporation  of  the  league. 

Other  ofticers  elected  are :  D.  W. 
Stevick.  Texarkana  iiacettc,  ■  vice  presi¬ 
dent;  Lowry  Martin,  Corsicana  Daily 
Sun,  secretary;  J.  L.  Greer,  Denison 
Ihuly  Herald,  chairman  of  the  board  of 
directors.  Other  members  cif  the  direc¬ 
torate  are ;  \V.  C.  Edwards.  Denton 

Record-Chroniele ;  Bernard  Hanks.  Abi¬ 
lene  Reporter:  Houston  Harte,  San  An¬ 
gelo  Standard,  and  Wilbur  Hank,  Ama¬ 
rillo  Xc7vs-Globe. 

A.  M.  PAPER  IN  BROWNSVILLE,  PA. 

The  Broutisz'Ule  (Pa.)  Telegraph  this 
week  started  publication  of  a  morning 
edition.  The  regular  evening  paper  is 
being  continued.  Henry  Baker  Reiley  is 
publisher. 


Over  Eleven 
Million  Lines 

The  Tribune  carried  a 
total  of  1  1 ,370,408  lines  in 
1 926 — a  gain  of  652,092 
over  1925 — the  only  Salt 
Lake  daily  to  show  a  gain 
for  the  year. 

Sllfp 

tribune 

The  S.  C.  Beckwith  Special  Agency 
— Sole  Eastern  Agents. 

M.  C.  Mogensen  &  Co.  Inc. — Pacific 
Coast  Representatives. 


TheFlexItype 
Dry  Flong 

Assure*  clean-cut  plates  which 
print  better 

Does  not  buckle 
Eliminates  unnecessary  work 
Saves  much  time 


We  have  convinced  others. 

Let  us  show  you. 

Brooks  Paper  Company 

Scenrity  Building 
St.  LoiUa,  Mo. 


Editor  &  Publisher  for  February  19,  1927 


Patriot 


and 


lEorntng  Hruta 


HARRISBURG,  PENNSYLVANIA 


71,335 


Net  Paid  Daily  Circulation 


In  the  business  world  the  cash 
discount  is  a  synonymous  term 
with  prompt  payment. 


We  pay  our  bills  promptly  taking 
advantage  of  all  cash  discounts. 

We  see  no  sound  business  reason 
to  withold  this  discount  from 
agent  or  advertiser. 

Richard  M.  H.  Wharton 
General  Manager 


National  Representatives 


KELLY-SMITH  COMPANY 


Marbridge  Building 
New  York  City  , 


Waterman  Building 
Boston,  Mass. 


Atlantic  Building 
Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 


1 


i 


io 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Mrs.  Ellen  S.  Patten  Resigns  from  Philadelphia  Inquirer — Gertrude 
Lynahan  Covering  Sports  for  New  York  World — Mrs.  Carothers 
Talks  on  Women  in  Advertising 


DEFICIT  ON  PRESS  MATTER 

British  Government  Standing  £230,000 
Loss  Each  Year 

(S racial  to  Editor  \  1’ibi-Isheri 
London,  Feb.  9. — Twenty  years  ago. 


;he  part  of  the  dealers.  Such  co-ipcratio« 
of  course,  must  be  governed  by  the  size  of 
the  contract  and  each  paper  must  figure 
out  for  itself  how  much  of  its  legitimate 
profit  it  is  willing  to  give  up  in  the  matter 
of  this  co-operation. 

"I  know  one  publisher  that  installed  an 


Tl  US.  LLLKX  S.  r.\TTEX.  president 
of  the  l’hihuleli>bia  t  int)  of  .\dver- 
tising  women,  and  for  four  years  con- 


svndication. 


Mrs.  Ellen  S.  1*.\tten  ,  .  .  i,-  _  ,  i.-  ■  ■  -  -  v... 

teaching  faculties  Mid-West.  this  class  of  telegraphic  traffic. 

of  both  Somer- _ 

ville  High  Schixil  and  Burdett  Col-  II  Z 

lege,  Boston,  but  the  World  War  REPRESENTING  THE  NEWSPAPERS 

brought  her  to  Philadelphia  to  under-  _ 

the'‘produciiim  manager^^and  lat^r!"*”)  Newspapers  and  Special.  Must  Correct  “Co-operation  Evil,*’  Herman 

the  district  chief  himself,  of  the  Or<ln-  Halsted  Says — Illinois  Daily  Names  Allen-KIapp  Company — 

ance  Department  of  the  U.  S.  tjovern-  Blanchfield  with  G.  Logan  Payne 

ment.  — 

.\fter  the  war,  chance  brought  her  ,  ...  .  , 

into  the  newspaper  field,  where  she  has  r-t\  hK^  and  tlieir  representa-  in  order  to  secure  a  portion  of  some 

remained,  a  member  of  the  advertising  ~  lives  are  the  ones  to  correct  the  "co-  .schedule  or  to  take  the  contract  away 
ilepartment  of  the  Philadelphia  Inquirer,  operation  evil”,  Herman  Halsted  of  Paul  from  a  competitor,  will  offer  co-operation 


talks  on  Women  in  Advertising  1  according  to  the  report  of  the  British  elalxirate ‘promotion  department’ a  number 

- — - '  Parliamentary  Select  Committee  on  Pub-  of  years  ago.  Later  he  told  me  of  tl* 

-i-'i-i-N'  -1  -  ri-  „i,  .1.  \v  11  <1.;.  I'C  Accounts,  the  loss  on  press  telegraphy  wonderful  increase  he  had  had  in  natinmi 

1  1  hX.  president  l-.li/abetii  Walker.  (  liicago  news-  /•■>-, i  Si  .•  j  i  •  “  "onunai 

1  Club  o  Silver-  paper  woman  who  spent  six  months  U  was  esti-  advertising.  Without  knovying  the  fact, 

to  r  years  con-  aunting  through  the  Orient,  more  than  £300.000  Since  then  it  has  I  offered  to  bet  him  that  his  promotk* 

null  Mail  I'll  L  -•  1  tallen,  one  rea.son  being  that  newspapers  department  was  not  a  paving  proDostinn 

nected  yyith  the  paid  all  expenses  by  tree  ance  writing  «  -  j  ;  1  •  insinuatidn.  U  la^er  S 

Philadelphia  In-  .ihe  declared  on  her  return  to  this  telegraph  wires,  and  it  is  now  esti-  covered  that  I  was  right  and  that 

quirer  as  its  lood  loun  rv.  mateil  at  £230,(XK).  The  total  loss  to  his  linage  had  increased,  his  profits  had 

r  e  p  r  e  s_e  ntatnc,  .\ltliougli  she  had  had  no  exiicrience  die  Post  Office  on  the  whole  .service  is  decreasecl.” 

has  resigned  to  with  newspaper  syndication.  Miss  about  a  million  and  a  half  a  vear.  VV  i  r  . 

take  charge  of  Walker  made  tentative  arrangements  The  present  rate  for  press  telegrams  is  '}rbnmlUbior^lt- 

sales  promotion  with  26  newspapers  m  the  middle  west  „„e  shilling  for  80  words  night-rate,  and  n ,;/!  v  I '  \ork 

work  for  the  in-fore  she  packed  her  steamer  trunk,  one  shilling  for  60  words  dav-rate.  n,mn^  XVw  York 

(  rane  Ice  Cream  her  portable  typewriter  and  her  camera  Some  months  ago  the  London  Daih  r.Mw?  ^  newspaper 

Company  of  that  and  started  tor  the  Pacific.  Without  a  VuiY  suggested  that  these  rates  should  '^eprt. tmaiuts.  _ 

e'ty-  definite  itinerary.  Miss  W'alker  wan-  be  raised  to  a  figure  that  would  wipe  Tb.-  Mlm,  rnmnnnv.  k. 

During  the  dered  over  Japan.  Borneo,  Korea.  China  off  the  deficit.  The  Parliamentary  Se-  rvImM^to  renresW 

early  years  ot  her  and  the  Philippines.  Everywhere  she  lect  Committee  urge  that  the  present  Pchuhliean  Times  This  mner  r«-  !i 

business  career,  touiid  ‘Aopy.  ’  and  that  copy  was  con-  position  should  not  be  allowed  to  con- 

.Mrs.  Patten  was  verted  into  interesting  news  that  found  tiiiue,  and  that  something  should  be  done  ..  bidi  his  been  consolidated 


Walter  W.  Blanchfield,  formerly  of  the 


L.ie  .lesei.i  laie  ior  press  ie.egra.ns  is  merchandising  Staff  of  the  Xew  YoA 
one  sh.l  nig  tor  80  worils  mghyrate.  and  y 

one  shilling  for  OO  words  day-rate.  p^ene  Company,  New  York  iiewsM^ 
Some  months  ago  the  London  Daily  reiire<enntiva>s 


Mail  suggested  that  these  rates  should 
be  raised  to  a  figure  that  would  wipe 
off  the  deficit.  The  Parlianientarv  Se- 


repre.sentatives. 

The  .\llcn  Klapp  Company  has  been  ap. 
pointed  to  represent  the  Ottazea  (Ill.) 
Republican-Times.  This  paper  recentlv 


which  has  been  consolidated  with  the 
Republican-Times,  making  Ottawa  a  on^ 
paper  town. 


REPRESENTING  THE  NEWSPAPERS 

Newspapers  and  Specials  Must  Correct  “Co-operation  Evil,’’  Herman 
Halsted  Says — Illinois  Daily  Names  Allen-KIapp  Company — 
Blanchfield  with  G.  Logan  Payne 


The  George  B.  David  Company  has 
been  appointed,  effective  March  1,  tht 
national  advertising  repre.sentatives  both 
in  the  Fiastern  and  Western  territories  fot 
the  Charleston  (W*.  Va.)  Gacelte.  Thq 
have  represented  this  publication  in  the 
I'.astern  territory  for  the  last  15  years. 

The  Boulden-W' hittaker  Company,  Inc, 


TV^EWSPAPERS  and  their  representa-  in  order  to  secure  a  portion  of  some  Koukien-U  tiittaker  Compar 

tives  are  the  ones  to  correct  the  "co-  .schedule  or  to  take  the  contract  away  Publishers  representati,  e.s,  will 
nni-ratinn  Hvif”  Hntct..,!  Pi.,1  from  a  rnnirvtitnr  March_  l,  trom  \a 


contracting  food  accounts,  and  doing  -  RWk-  l.i.-  niu.n. 

sales  promotion  work  as  well. 

W’hen  elected  president  of  the  Phila¬ 
delphia  Club  of  Advertising  W'omen, 
she  helped  that  organization  "carry 
through”  its  part  as  hostess  to  the  .-\d- 
vertising  Clubs  of  the  W’orld  at  their 
annual  Convention  last  June  most  suc¬ 
cessfully. 

.\n  assured  future  for  women  in  ad\er- 
tising  was  predicted  by  Mrs.  Minna  Hall 
Carothers,  president  of  the  Federation  of 
Women’s  .Advertising  Clubs  of  the 
World,  and  member  of  the  board  of  the 

Ivcague  of  Advertising  Women  of  Xew  co-opera- 

York,  addressing  the  Women’s  Press  Herman  Halsted  tion”  Mr  Hal- 
Club  of  Xew  York  at  their  business  meet-  wrote.  “It  is  entirely  up  to  the 

ing,  Feb.  12.  .  ,  .  .  newspapers  and  their  representatives  to 

"The  future  of  women  in  advertising  correct  this  evil.” 

is  assured,  l^t™th!^*^niia1itv-^an!l  said  he  had  not  discussed 

It  IS  for  them  to  lift  he  the  problem  with  anv  client  publishers  or 

capacity  of  their  work  and  ts  res^ 

e  ect  on  a  ver  ising.  hnld  -^manv  sonal  opinion,  which  is,  that  “co-operation 

ot  a  century  undoubt^lly  holds  manv  j.,  hv  manv  newsUpers.” 

dramatic  and  unexpectedly  progressive  ), is  article  continued  : 
steps  relating  to  the  necessity  of  women  ,  ,  .  ,  .  . 

in  advertising,  expanding  and  intensifv-  I  believe  that  there  is  legitimate  co- 
ing  their  position  in  advertisng.”  operation  which  can  be  rendered  by  every 


puDiisners  represemaiives,  will  mo« 
about  March  1,  from  52  Vanderbih 
avenue.  New  York,  to  new  offices  at  26 
W’est  47th  street. 


sted  wrote.  “It  is  entirely  up  to  the 
newspapers  and  their  representatives  to 


Block.  Inc.,  main-  that  is  beyond  reason.  u-  TfoikT  \  * 

tained  this  week  “I  lielieve  that  every  paper  should  be  | _ 

in  an  exclusive  willing  and  able  to  furnish  advertisers  or  ctu  inictdi/'t  loim'  rradz-u  .. 
article  on  the  sub-  agents  with  an  intelligent  and  comprehen-  6  K  I  MARCH  16 

ject  written  in  sive  survey  of  its  market  and  I  believe  Sixth  district  convention  of  the  Inltr- 

answer  to  a  query  they  can  also  consistently  furnish  route  national  .Advertising  Association  GiA, 

from  Editor  &  lists  for  salesmen.  Frequently  papers  are  including  Wisconsin,  Illinois,  Indiana  and 

PrBLiSHER.  willing  to  secure  window  and  counter  dis-  Kentucky,  will  be  held  in  Milwauktt 

“As  long  as  plays,  and  sometimes  they  will  send  out  March  16  and  17.  About  400  visitors  art 

newspapers  are  a  letter  to  the  trade  calling  attention  to  a  expected.  C.  C.  Younggreen,  chairmai 

willing  to  give  new  contract  and  urging  co-operation  on  of  the  district,  will  preside, 

co-operation,  I  do 
not  blame  any  ad¬ 
vertiser  or  agent 
for  trying  to  get 
all  thev  can  in  the 

S.°'A^r;TiM:  Space  Buyers  Are  Now  Giving 


Space  Buyers  Are  Now  Giving 
Greater  Consideration  to  Family 
Delivering  Power  of  a  Newspaper. 

In  Central  Pennsylvania— the 


in  advertising,  expanding  and  intensifv-  I  believe  that  there  is  legitimate  co- 
ing  their  position  in  advertisng.”  operation  which  can  be  rendered  by  every 

Mrs.  Carothers.  who  is  associated  with  newspaper  but  some  ot  the  things  asked 
ihe  Powers  Reproduction  Corporation  of  fo*"  b.v  some  agent.s  and  advertisers  are 
New  York,  was  recently  selected  to  beyond  all  reason.  I  have  m  mind  a  cer- 
write  a  chapter  on  women  in  advertising  contract  which  was  recently  sub- 


HARRISBURG 


TELEGRAPH 


in  “Twentieth  Century  Advertising,”  bv  ^bted  to  a  number  of  newspapers  includ- 

Cxeorge  French.  '  X,  ?if  return  for 

_  this  contract  the  new'spaper  was  asked  to 

.  .....  .,  make  500  calls  upon  dealers.  The  repre- 

For  the  first  Otnc  m  its  history,  the  sentative  making  the  call  would  have  to 


\’ezo  York  IVorld  has  a  newspaper  wom¬ 
an  on  its  sports  staff.  The  honor  goes 
to  Miss  Gertrude  Lynahan,  who  has  been 


carry  three  separate  books  of  question¬ 
naires  which  were  to  be  filled  in  and 
.tigned  by  the  dealers.  The  advertiser 


transferred  from  the  city  to  the  sports  seemed  to  think  this  request  was  very 
department,  under  James  Robbins,  sports  reasonable  until  we  showed  him  that  it 
editor,  and  is  now  specializing  on  tennis  would  probably  take  one  man  several 


and  golf. 


weeks  and  possibly  months  to  get  the 


Aioo  ail 

87^ 


Miss  Lynahan  came  to  the  \\^rld  m  questionnaires  accurately  filled  in  and  then 
1925.  Her  early  experience  had  been  on  signature  of  the  dealer.  W'e  ex- 

the  (Mass.)  Ufiion  and  the  plained  that  it  might  involve  a  number  of 

different  calls  at  a  dealer’s  store  before  he 


COVERAGE 


Coming  (N.  Y.)  Leader. 


“She  is  one  of  the  best  men  on  my  could  be  located  at  a  time  w’hen  he  had  the 
staff,”  Mr.  Robbins  said  of  her  this  week,  necessary  time  and  inclination  to  answer 

- 7"  .  all  the  questions  and  then  attach  his  sig- 

Doris  Fleeson,  associate  editor  of  the  nature.  I  happen  to  know  that  one  of  the 
Great  Neck  (L.  1.)  News  is  managing  paiiers  that  accepted  this  contract  hired  a 
that  weekly  during  the  absence  of  its  sp^ial  man  to  do  the  work  and  the  money 
publisher  Hal  \W.  I^nigan,  iiow  vaca-  paid  him  for  his  services  actually 
tioning  in  Florida.  She  had  been  with  amounted  to  more  than  the  paper  possibly 
the  paper  but  five  weeks  before  being  coukl  have  made  in  the  way  of  profit  on 
placed  in  complete  charge.  A  graduate  this  contract.  This  is  an  extreme  ex- 
of  the  University  of  Kansas  School  of  ample,  but  requests  for  co-operation  are 
Journalism,  she  has  had  experience  with  made  every  day  by  agents  and  advertisers 
the  Evanston  (III.)  News-Index.  Irene  that  are.  to  say  the  least,  unreasonable. 
Lyne,  formerly  of  the  New  York  Daily  The  fault,  of  cour.se,  lies  with  the  news- 


OF  ITS  FIELD!— 

Delivering  the  Buying  Power  of  Nearly 
Every  Family  in  One  of  America’s  Best 
Markets — A  Single  Newspaper  at  a  Single  Cost 


Represented  by 

STORY,  BROOKS  & 

Philadelphia 


FINLEY 


AVw’.r,  is  assisting  Miss  Fleeson. 


papers.  Often  the  weaker  paper  in  a  city. 


STANDARD 

DRY  MAT 


METROPOLITAN 

DRY  MAT 


Cheapest  and  Best  for 
Two  Press  Plants 

The  improved  STANDARD  Dry 
Mat  is  a  revelation.  To  its  manufac¬ 
ture  has  been  applied  the  knowledge 
gained  in  perfecting  the  peerless  MET¬ 
ROPOLITAN  for  the  big  plants. 

It  is  now  unquestionably  the  most 
satisfactory  and  least  costly  dry  mat  for 
plants  operating  one  or  two  presses. 

And  for  use  in  the  tubular  plate  box 
it  is  not  equalled. 

The  improved  STANDARD  mat 
molds  deeper,  prints  better  and  handles 
more  easily  than  any  dry  mat  costing 
20%  more. 

If  you  have  not  tried  this  wonder¬ 
fully  improved  mat,  and  continue  to 
pay  15  cents  for  dry  mats  of  other 
make,  you  are  missing  a  good  bet  and 
wasting  money. 

Improved  STANDARD  Dry  Mat 
12  cents  at  the  mill. 

For  those  plants  not  equipped  with 
proper  humidors  STANDARD  mats, 
mill  conditioned,  may  be  had.  These 
mats  are  ready  for  immediate  use  upon 
arrival  and  need  no  preparation  in  the 
plant.  For  mill  conditioned  Wood 
mats  add  2  cents  each  to  the  price. 

Wood  Flong  Corporation 


Cheapest  and  Best  for 
Big  Plants 

If  you  print  an  average  of  3  2 -page 
papers  and  use  METROPOLITAN 
Dry  Mats  your  cost  for  mats  will  be 
^6.40 — no  more. 

You  will  get  clean  and  sharp  print¬ 
ing.  You  will  get  absolutely  certain 
results  on  every  edition. 

If  you  use  an  inferior  mat  in  the 
mistaken  idea  that  it  will  save  money 
your  charge  for  mats  will  be  ^4.80. 

On  the  face  of  it  you  will  seemingly 
be  saving  ^1.60  on  each  32-page 
paper.  But  at  what  cost? 

Flat  and  smudgy  printing  due  to 
shallow  and  uneven  molds. 

Time  and  labor  lost  because  of  the 
excessive  backing-up  required.  Such 
mats  have  little  or  no  stayback,  cannot 
be  molded  deep  and  do  not  hold  the 
impression.  The  labor  cost  in  this 
single  operation  would  buy  many 
METROPOLITAN  dry  mats. 

At  least  lO'^f  waste  of  mats  for  re¬ 
molds. 

Constant  worry  by  the  stereotypers. 
Uncertain  catch-as-catch-can  results. 

In  going  to  press  in  the  big  plant 
the  METROPOLITAN  is  cheaper  by 
50  per  cent  than  any  other  dry  mat. 

Wood  Flong  Corporation 

Stillwater,  New  York 


I 


Stillwater,  New  York 


Editor  &  Publisher  for  February  19,  1927 


BUILDING  NEWSPAPER  CIRCULATION 

Salt  Lake  Deteret  News  Introduces  Moving  Electric  Bulletin  Board- 
Will  A.  Butler  on  Denver  (Col.)  Rocky  Mountain  News — 

Law  on  Lotteries  Explained 


persons  obtain  articles  of  precisely  the 
same  character  and  value  by  that  means 
while  other  participants  obtain  nothing  or 
something  of  less  value  such  articles  are, 
in  fact,  prizes.  It  makes  no  difference  that 
the  articles  to  be  distributed  by  nteans  of 
chance  are  all  approximately  of  the  same 
value ;  that  all  participants  receive  a  prize ; 
or  that  all  prizes  are  fairly  worth  the  price 
paid  for  a  ‘chance.’  The  proper  test  is 
whether  there  is  any  inequality  whatever 
in  the  prizes  or  in  the  standing  of  the  per¬ 
sons  among  whom  they  are  to  be  dis¬ 
tributed.” 

TO  BROADCAST  NEWS 

Through  the  arrangements  with  station 
WEKI  of  Boston  the  Boston  (Mass.) 
t  'llobc  will  broadcast  its  news  bulletins 
four  times  each  day.  The  broadcast  will 
be  made  from  the  Globe  office  over  special 
wires  to  station  WEEI. 


Lighted  at  night  this  deliverv  truck  tells  a  speedy  advertising  story 


XJ.VVIN'G  recently  introduced  a  direct 
trucking  service  to  the  various  sur¬ 
rounding  counties,  the  Salt  Lake  City 
( Utah )  Deseret  Xeros  has  transformed  its 
largest  truck  into  a  traveling  electric  bul¬ 
letin  board. 

(3n  this  new  large  truck,  obtained  for 
sitecial  service  on  a  63-mile  run,  are  ar¬ 
ranged  a  half-dozen  bright  lights,  which 
illuminate  the  black  Ijoard  sides.  On  these 
various  advertisements  promoting  the 
lewspaper  are  painted.  .As  the  illuminated 
machine  goes  and  returns  the  signs  may 
Ik-  read  for  some  distance. 

Considerable  comment  has  resulted,  and 
the  Deseret  News  has  received  many  tele¬ 
phone  calls,  letters  and  subscriptions.  The 
management  rejiort.s  the  stunt  is  well 
worth  the  price  of  illumination. 

Will  Butler,  formerly  circulation 
manager  of  the  Colorado  Springs  Gacette 
and  Telegrat'h.  is  now  state  circulation 
manager  of  ^  the 
Denver  (Col.) 

Rocky  Mountain 
Xezi’s  and  Ez’c- 
uing  News,  re¬ 
cently  purchased 
by  the  Scripps- 
Howard  News- 
pa|)ers. 

Mr.  Butler 
joined  the  Tele¬ 
graph  staff  as  cir¬ 
culation  manager 
six  years  ago, 
and  after  its  con¬ 
solidation  with 
the  Gazette  be¬ 
came  circulation 
manager  for  both  palters. 

Previous  to  going  to  Colorado  Springs, 
Butler  was  assistant  circulation  manager 
on  the  Portland  Oregonian.  He  also 
worked  in  the  circulation  departments  of 
the  Oregon  Journal,  Salt  Lake  City  Tele¬ 
gram  and  the  Dallas  Nezos. 

The  first  circulation  experience  he  had 
was  in  Trinidad.  Col.,  where  he  served 
for  the  Rocky  Mountain  News  several 
years. 

Ill  health  forced  him  to  seek  a  lower 
altitude  and  he  went  from  Trinidad  to 
Portland.  While  in  Portland  he  attended 
the  law  school  of  the  University  of 
Oregon.  He  was  graduated  in  law  and 
admitted  to  the  bar  while  assistant  cir¬ 
culation  manager  on  the  Journal. 

Butler  makes  the  third  Scripps-Howard 
circulation  executive  on  the  executive 
board  of  the  International  Circulation 
Managers’  .Association.  He  also  is  promi¬ 
nent  in  the  Midwest  Circulation  Man¬ 
agers’  Association,  having  been  president 
fast  year  and  secretary-treasurer  four 
preceding  years.  He  was  instrumental  in 
getting  the  International  .Association  Con¬ 
vention  in  Colorado  Springs  in  1925,  the 
first  time  the  meeting  was  ever  held  west 
of  the  Mississippi  river. 

The  Nez»  York  Evening  Journal  is  con¬ 
ducting  a  “Happy  Home”  letter  contest, 


IMPROVING  LOCAL  COPY  ] 

N.  Y.  Dailies  Elxckanging  Proofs  s( 
Best  Advertisements 

Members  of  the  .Advertising  Bureau 
of  the  New  York  State  Dailies  are  co¬ 
operating  to  improve  their  local  n].  t 
vertising.  .At  the  recent  Syracuse  cot  * 
vention  a  plan  was  adopted  wherebv 
proofs  of  the-  most  compelling  pieces  of 
local  copy  are  pulled  and  exchanged 
between  members.  Each  paper  co-oper. 
ating  thereby  has  the  benefit  of 
best  local  advertising  ideas  from  all  the 
papers  of  the  group. 

Six  new  members  were  added  at  the 
meeting,  the  Genezu  Daily  Times,  James- 
tozon  Evening  Journal,  Middletwa 
Herald,  Saratoga  Sarato^Utn,  Nassau 
Daily  Rezneze,  and  Ossining  Citicet  J 
Sentinel. 


paying  $10  for  each  letter  puhlished  daily 
and  $101)  for  those  on  Saturday  answer¬ 
ing  the  questions  "What  makes  a  honie 
happy  ?”  and  "What  makes  it  unhappy 

Postmaster  General  Harry  S.  New  has 
informed  Congress  that  promoters  of  lot¬ 
teries,  gift  enterprises  and  similar  schemes 
to  Ixjost  newspaper  circulations  were  un¬ 
usually  active  during  1926. 

-A  special  memorandum  of  the  .Assistant 
.Attorney  General  for  the  Post  Office  De- 
liartment,  concerning  “the  elements  of  a 
lottery”  gave  the  best  definition  of  the  lot¬ 
tery  law.  The  Post  Office  Dep;irtment 
says  "The  constituent  elements  of  a  lot¬ 
tery  or  other  scheme  of  chance,  as  define<! 
In  the  authorities,  are  (1)  consideration, 
(2)  chance,  (3)  prize.” 

The  iwistal  authorities  also  claim  “in¬ 
adequacy  of  consideration  can  not  be  con¬ 
sidered  in  determining  what  is  or  what 
is  not  lottery,  because  the  main  element 
and  the  most  objectionable  element  of  a 
lottery,  as  of  all  other  gambling  schemes, 
is  the  want  of  consideration;  that  is,  the 
winner  gets  something  for  nothing  or  for 
almost  nothing,  and  the  less  inconvenience 
he  is  put  to,  or  the  less  labor  he  has  to 
perform,  or  the  less  money  he  pays  to  en¬ 
title  him  to  a  chance  in  a  drawing  of 
prizes  out  of  proportion  to  such  incon- 
\enience  or  labor  or  payment  so  much 
more  apparent  the  gambling  feature  be¬ 
comes.” 

■fhe  Department’s  records  show  numer¬ 
ous  cases  where  newspapers  have  been 
held  up  because  of  questionable  advertise¬ 
ments  and  schemes.  Discussing  a  num¬ 
ber  of  court  decisions  confirming  the  De¬ 
partment's  actions,  the  postal  official  said 
“in  many  of  these  cases  newspapers  of¬ 
fered  prizes  to  subscribers  and  in  others 
parties  sold  articles,  accompanied  in  all 
ca.ses  by  coupons  or  tickets,  entitling  the 
holders  to  chances  in  drawings  and  the 
schemes  were,  uniformly,  held  to  be  lot¬ 
teries,  though  the  newspapers  in  one  class 
of  cases  and  the  articles  in  the  others 
were  worth  all  that  was  paid  for  them.” 

The  second  element  of  “Qiance”  may  be 
defined  as  “the  absence  of  any  means  o’ 
calculating  results  and  applies  to  condi¬ 
tions  over  which  the  participant  has  no 
control.  Even  the  assurance  that  every 
participant  will  receive  something  of  value 
has  no  effect  upon  the  lottery,  if  any  one 
person  may  receive  an  article  of  greater 
value  than  another,  for  here  the  element 
of  Chance  is  emphasized.” 

According  to  the  Post  Office  Depart¬ 
ment  the  decisions  of  the  courts  concern¬ 
ing  lotteries  have  been  devoted  in  most 
part  to  the  features  of  consideration  and 
chance,  rather  than  to  that  of  prizes. 

For  the  information  of  publishers  and 
advertisers  generally,  the  following  ex¬ 
pression  from  the  Post  Office  Depart¬ 
ment  should  l>e  read  carefully  before 
schemes  which  might  possibly  come  under 
the  lottery  law  are  offered  to  the  public. 
The  Department  says,  “It  is  clear,  that  if 
any  inequality,  however  slight,  exist  in 
the  character  of  value  of  articles  dis¬ 
tributed  by  a  scheme  of  chance,  or  if  some 


CLASSIFIED  ADVERTISING 

R.  E.  Berryman  Succeeds  LaVelle  on  St.  Paul  Daily  News — Ad  Order 
Form  Being  Carried  by  Boston  Evening  Traveler — Narrative 
Style  for  Promotional  Copy 


L>  E.  BEKRA'M.AN  has  been  appointed 
classified  advertising  manager  of  the 
St.  Paul  Daily  Nezos,  succeeding  George 
F.  LaVelle,  transferred  to  the  displav 
department. 

Mr.  Berryman  has  spent  the  major 
IRirtion  of  15  years’  advertising  experi¬ 
ence  in  classified  work.  He  was  formerly 
classified  manager  of  the  St.  Louis  Star, 
going  from  the  Star,  to  the  Pittsburgh 
Post  and  Sun  as  classified  manager,  in 
which  capacity  he  served  for  three  years 
ami  a  halt.  He  is  a  “reader  interest" 
Iiromotion  enthusiast  and  intends  to 
develop  in  the  St.  Paul  field  a  better 
under.standing  of  classified  possibilities. 


The  Boston  Ez'cning  Trazrler  is  carry¬ 
ing  on  its  classified  page  an  ad  order 
form,  ruled  into  separate  word  spaces 
after  the  style  of  a  telegraph  blank. 
There  is  room  for  ten  six-word  lines. 
.\bove  the  form  are  blanks  for  data  con¬ 
cerning  the  insertion  and  below  is  printed, 
full  information  for  filling  out  and  send¬ 
ing  the  ad,  as  well  as  a  rate  schedule, 
riie  jirospective  classified  advertiser 
need  expend  but  little  time  and  trouble 
to  write  out  his  ad. 

Narrative  style  in  classified  promotion 
advertising  is  well  handled  by  Elsa  Lang, 
who  writes  copy  for  the  Nezv  York 
Herald  Tribune.  Miss  Lang  is  creator 
of  the  “Ulassified  Community”  advertis¬ 
ing  campaign  which  was  run  for  several 
months  by  the  Herald  Tribune,  but  has 
now  iK'en  temporarily  discontinued. 

In  the  “Classified  Community”  series 
Miss  I.ang  made  a  serial  human  interest 
story,  inventing  imaginary  characters  to 
tell  the  various  advantages  and  uses  of 
the  want  ad  pages.  A  true  testimonial 
formed  the  basis  of  each  advertisement. 


Mr.  Editors 

You  can  increase 
circulation  with 

Motion  Pictures! 

Btat  kaa  ihowa  doMoa  af  nawipapan  kaw  ta 

ata  matloB  plotiiTai  ia  aanjanotion  vrltk  laaal 
avants.  Pnllt  Ugl 

Write  today 
for  information 

abant  tha  marvelena  naw  B.  k  H.  Xyema. 
Antematie  hand-held  aamara  far  prefeatiann] 
matlan  plotnrea.  Alaa  datailad  data,  aaat  af 
pradnalar  and  fraa  eatalagnaa. 

Bass  Camera  Co. 

109  North  Dearborn  Street 

EYEMO  DIVISION  CHICAGO.  ILL. 


The  Albany  Times-Union  is  conduaiin 
a  special  promotion  drive  on  the  real 
estate  classitlcation.  Full  page  office 
advertising  copy  published  Feb.  10,  quotes 
.Arthur  Brisbane  as  saying  “Real  Estate 
is  the  best  investment,”  and  reprints  one 
of  Mr,  Brisbane’s  editorials  on  the  sub¬ 
ject.  On  the  same  day  the  Times-Union 
carried  a  full  iwge  of  real  estate  ads. 
under  a  four-column  streamer  nuotatioii 
of  .Abraham  Lincoln  reading:  “Homes 
the  anchor  which  holds  man  in  the  placid 
sea  of  happiness.” 

BRITISH  NEWSPRINT  IMPORTS 

During  December,  351,664  hundred- 
weights_  of  newsprint  paper,  valued  a; 
£.101,225  was  imported  into  Great  Britain 
from  13  different  countries. 


USED  PRESSES 

for  quick  delivery 

Goss  16-page 
Straightline  press 

Hoe  Low  Unit  Quad 

Scott  16-page  press 

fFrite  for  particulars 

DUPLEX  PRINTING 
PRESS  COMPANY 


Battle  Creek 


Michigan 


106,814 

Dlfpatcb  anrati  dniir  Mt  ptM  etnria- 
UoD  liz  Mottaf*  pwM  ndlttc  gtaMt. 
30th,  1916.  Thla  azntdtd  neond  txa 
br  19,163. 

City  . B,9Z9 

SubnrfaaB  . ilJ0l 

CouBtiT . 

atr  drealatlaa  af  tha  Dlvatah  «<Mli 
90«  at  Iba  bmm  la  Oaliaba. 

Columbtui  BiKNtcIi 
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FARGO  N.  D.  FORUM 


DAILY  CIRCULATION 


21,728 


SHALL  AN  ADVERTISING  AGENCY 
BECOME  A  BANKER? 


The  vast  majority  of  newspapers 
approve  the  sound  practice  of 
allowing  cash  discounts. 

An  advertising  agency  in  using 
those  papers  that  do  not  allow 
cash  discounts  has  no  means  of 
exacting  from  its  client  the  same 
prompt  payment  demanded  in 
turn  by  the  newspaper. 

We  do  not  ask  agencies  to  be  our 
bankers.  We  give  them  the  means 
of  making  prompt  collections  and 
prompt  payments.  We  believe  our 
policy  is  fair  and  right  and  to  the 
best  interests  of  agent,  advertiser 
and  newspaper. 

Norman  B.  Black 
Publisher 


National  Representatives 


KELLY-SMITH  COMPANY 


Marbridge  Building 
New  York  City 


Waterman  Building 
Boston,  Mass. 


Atlantic  Building 
Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 
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WITH  THE  GENERAL  ADVERTISERS 

Community  Campaigns  Get  Started — All-Year  Club  to  Spend  $1,200,000 
— Detroit  Has  $1,000,000  Fund — ^Big  Plans  in  Prospect 
for  Electric  Refrigeration 


CHIDSEY  REJOINS  INTERTYPE  Employes  of  the  Philadelphia  office  of 
Charles  Chidsey  has  returned  to  his  National  News  Service  gave  a  birth- 
former  position  of  sales  promotion  mana-  '  inner  eb.  9  to  Sidney  A  Silber- 
ger  of  Intertvpe  Corporation,  after  an  which  time  they  pre- 

absence  of  akmt  a  year  and  a  half.  In  with  a  new  Nash  sedan, 

the  intervening  time  he  has  been  adver-  K-an<;a«:  haii  ipq  Mc-Dr'c 


senterl  him  with  a  new  Nash  sedan. 

KANSAS  DAILIES  MERGE 


tor  tlectnc  Ketngeration  rising  manager  of  the  E.  A.  White  Or-  mcjxut 

1^ _  ganization,  New  York,  real  estate.  B.  The  Pittsburg  (Kans.)  Sun,  morning 

.  ^  .  .  .  Walter  Radcliffe,  formerly  advertising  paper,  was  consolidated  last  week  with 

^KjNS  of  Spring!  Community  cam-  Ttnu's,  in  charge  ot  advertising,  circula-  manager  of  Intertvpe,  has  been  appointed  the  Pittsburg  Dailv  Headlight,  afternoon 

paipis  are  getting  under  way  in  vari-  tion  and  sales  promotion  statistics.  He  Director  of  Typography  in  charge  of  the  paper.  Moore  Brothers,  long  publishers 

ous  sections  of  the  country.  is  the  author  of  numerous  books  and  Intertvpe  Specimen  Printing  Deimrtment.  <^f  the  Headlight,  will  have  control  of  the 

Out  on  the  Pacific  coast  the  All-Year  articles  on  the  scientific  phases  of  ad-  '  _ _  _  business  management  of  the  combination 

Club  will  spend  $1,200,000  during  1927  to  \ertising.  Mr.  Franken  will  continue  his  POAST  A  N  P  A  OFFICE  MOVED  Laubengayer  and  Rov  F.  Bailev 

lx)o.st  southern  California  throughout  the  lecturing  at  New  York  University  on  ....  publishers  of  the  Sun,  will  continue  inter 

country,  an  increase  of  $200,000  over  the  market  research  and  advertising  psy-  The  San  Francisco  office  of  the  Bureau  est  in  the  ownership.  F.  H.  Vandegrift 
figure  "expended  in  1926.  Last  year  the  chology.  His  other  connections  were  of  Advertising,  American  Newspaper  ^ho  has  ix-en  manager  of  the  Sun  wS 

club  placed  large  advertisements  setting  with  Street  &  Finney,  advertising  agency.  Publishers  Association,  has  been  moved  to  continue  in  that  capacity.  Increased 

forth  southern  California’s  advantages  in  a  in  charge  of  research,  and  with  the  Rob-  the  Financial  Center  Building,  405  Mont-  publishing  costs  made  necessary  the  com 

large  number  of  eastern,  midwestern,  and  ert  Gair  Company,  where  he  made  psy-  gomery  street.  Walter  P.  Burn  is  Pacific  bination,  the  owners  said. 


COAST  A.  N.  P.  A.  OFFICE  MOVED 


Canadian  newspapers.  Headquarters  are  chological  studies  of  package  designs. 

in  the  Oiamber  of  Commerce  Building,  _ 

Ix)S  Angelies.  I  iiriv  AT'to  iini  at*  wwi 


coast  manager. 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Charles  F".  Kettering,  vice-president  of  - 

General  Motors  Corporation,  has  been  ap-  "Inside  Story’’  of  Marne  Battles  Ann 
pointed  chairman  of  the  $1,000,000  ^ni-  Fashions  in  Florida  for 

paign  soon  to  be  launched  for  advertising  Subject  of  N 

Detroit  in  newspapers  and  magazines  •* 

throughout  the  country.  The  fund  will  be  - 

raised  by  popular  subscription  during  the  A/TARSHALS  JOFFRE  and  Foch  and 
first  half  of  Anril.  and  the  money  will  be  itX  _ .  u,: _ _ 


"Inside  Story’’  of  Marne  Battles  Announced  by  King — Julia  Boyd  Report¬ 
ing  Fashions  in  Florida  for  McNaught — Chinese  Situation 
Subject  of  McClure  Series 


Stick  to 


first  half  of  April,  and  the  money  will  be  itl  German  Crown  Prince  have 

used  in  a  three-year  advertising  campaipi.  signed  up  by  King  Features  Syndi- 

It  IS  claimed  that  newspa^r  aclverti^g  prepare  for  newspaper  publication 

i^d  by  the  city  last  year  brought  1,5(W,-  ^ji^g  ^j^g  juside  storv  of  the 

000  tourists  to  Detroit.  The  forthcoming  gardes  of  the  Marne 
campaign  is  said  to  be  the  largest  ever  French  War  Office  regulations  do  not 
carried  out  any  city,  although  others,  permit  a  field  marshal  to  write  anything 
particularly  St.  Louis,  Alo.,  and  Atlanta,  pubiJeation  under  his  signature,  but 


RSHALS  JOFFRE  and  Foch  and  The  Ullman  Feature  Service.  Washing- 
the  German  Crown  Prince  have  ton.  D.  C,  now  is  handling  “Your  Child 
signed  up  by  King  Features  Syndi-  in  School,”  written  by  Dr.  Frank  W. 
:o  prepare  for  newspaper  publication  Ballou,  superintendent  of  schools  at  the 
lie  first  time  the  inside  story  of  the  national  capital. 


Rube  Goldberg,  cartoonist,  is  vacation- 
ig  at  Atlantic  City. 


(ja.._  have  used  extensive  newspaper  ad-  die  syndicate  explained  to  EniTOR  &  Pub-  Helen  \\  ills,  the  United  Features  Syn- 
vertising.  i.isher  that  Joffre  and  Foch  have  been  dicate  reports,  is  having  a  busy  time  now 

“persuaded  to  dictate  their  stories  to  their  'u  California.  Besides  keeping  up  her 
Maine  potatoes  will  be  advertised  in  chief  staff  officers.”  bi-weekly  articles  and  attending  classes 

paid  space,  according  to  plans  formulated  - -  University  of  California,  she  is 

at  a  meeting  held  at  Caribou  under  au-  Julia  Boyd,  writer  of  the  daily  fea-  playing  two  sets  of  tennis  daily,  getting 

spices  of  the  potato  committee  of  the  ture,  “Fashionable  Folk,”  a  McNaught  in  form  for  her  return  to  the  tennis 

American  Shinners’  Advisorv  Board.  The  Syndicate,  Inc.,  listing,  is  now  in  Florida,  championship  lists  next  summer. 


Julia  Boyd,  writer  of  the  daily  fea- 


spices  of  the  potato  committee  of  the  ture,  “Fashionable  Folk,”  a  McNaught 
American  Shippers’  Advisory  Board.  The  Syndicate,  Inc.,  listing,  is  now  in  Florida, 
organization  promoting  this  advertising  describing  by  word  and  picture  the  gowns 
will  be  known  as  Main  Potato  Publicity  being  worn  at  the  state's  principal  resorts. 

W.  H.  Martin,  of  Bangor,  was  elected  - - 

chairman  and  A.  B.  Wachlin,  Fort  Fair-  ^  Mrs.  Soma  Cook,  manager  of  the  Mc- 
field  secretary  treasurer.  Health  Service,  who  has  been  in 

_  New  York  and  the  East  introducing  the 

c  ^  >  service,  has  resigned,  and  will  remain  in 

The  \\  estern  Pine  Manufacturers  New  York.  The  syndicate’s  headquarters 


METAL 

and  the 

PLUS  PLAN 

IMPERIAL 
TYPE  METAL  CO. 

Philadelphia  Cleveland 
New  York  Chicago 


The  Western  Pine  Manufacturers  New  York.  The  svndicate’s  headquarters 
Association  voted  an  advertising  tund  ot  •  j  Anripipo 
$100,000  at  its  annual  convention  in  ‘  ^ 

Spokane  recently.  Upton  Gose  has  written  a  series  of  in- 

-  terpretive  articles  on  the  Qiinese  situa- 

The  Cities  Service  Company,  60  Wall  tion  for  McClure  Newspaper  Syndicate, 
Street.  New  York,  of  which  Frank  LeRov  New  York.  Mr.  Gose  was  for  seven 
Blanchard  is  advertising  manager,  will  years  an  editor  in  China,  and  was  also 
inaugurate  an  extensive  advertising  cam-  3t  one  time  chief  of  foreign  affairs  for 
paign  through  the  Lord  &  Thomas  and  Marshal  Wu  Pei  Fu.  He  recently  re- 
Logan  Agency.  The  first  movement  will  turned  to  this  country. 


be  the  broadcasting  of  a  series  of  weekly  ..r-.u 
concerts  through  the  National  Broadcast-  .  M  ilbir 
ing  Company,  Friday  evening,  Feb.  18,  by  ’s  turni 
Goldman’s  Band.  The  hook-up  will  in-  Ttic.,  Ne 
elude  15  cities  besides  New  York.  tin 

The  campaigns  in  newspapers  and  Bridge, 
other  mediums  will  start  early  in  the  ^ 
spring.  The  copy  used  in  the  earlier  part 


Wilbur  C.  Whitehead,  bridge  expert, 
is  furnishing  the  Republic  Syndicate, 
Inc.,  New'  York,  with  a  seven-day  fea¬ 
ture  under  the  title  “Sound  Auction 


“How  I  Won  the  Catalina  Channel 


will  be  institutional  in  character  and  de-  Swim,  by  George  Young,  17-year-ol_d 
signed  to  give  the  public  some  idea  of  the  winner  of  the  $2d,000  \\  rigley  purse,  is 
size,  importance  and  varied  activities  of  being  offered  by  the  Ledger  Syndicate, 
the  Company.  This  w'ill  be  followed  by  Inc.,  Philadelphia. 

advertisements  designed  to  promote  the  ,  ,,  ,1 - 'r 

sales  of  its  securities,  lubricating  oils  and  .  Charles  McManus,  of  Newlyweds 


gasoline.  tame,  will  soon  inaugurate  a  new  comic 

_  strip  to  be  called  “Tiny.”  It  will  be  dis- 

...  .  tributed  by  King  Features  Svndicate,  Inc., 

An  increased  advertising  investment  tor  Xew  York. 


1927  was  promised  by  Winston  Paul,  head 
of  the  Frigidaire  Company  of  New  York. 


Ruth  Crawford,  author  of  the  “How  I 


addressing  the  Advertising  Club  ot  the  Get  That  Wav”  series,  is  temporarilv 
New  York  Times  on  Feb.  11.  acting  as  editor  of  United  Features  Svn- 

“We  are  going  to  see  a  great  growth  in  <licate.  New  York. 

Frigidaire  this  year,”  he  said.  “In  1925 
advertising  of  electrical  refrigeration 

companies  were  spasmodic,  a  ‘hit-or-miss’  BUILDINGS 

proposition.  We  are  planning  a  much  in-  py  A-i^nn  y  AVTtTT'T'C 

creased  expenditure  for  advertising  pur-  x  1  lo 

poses  this  year.  PRODUCTION 

You  Will  find  a  great  deal  more  ad-  rYPTTD  A'T'TrYTVT 

vertising  of  electrical  refrigeration,  not  vJi  C/xvA  1  IwJN 

only  by  an  established  company  like  ,r„nlx.tion  .pecUHiing  i„  .ew.- 

Fngidaire,  but  by  a  great  many  new  paper  buildinf  desitn.  manufacturing  and 
companies  coming  on  the  market.”  production  problems. 


Richard  B.  Franken  has  joined  E.  R. 
Squibb  &  Sons  as  assistant  to  the  vice- 
president  and  general  manager.  Mr. 
F'ranken  was  formerly  head  of  the  Sta¬ 
tistical  Department  of  the  Netv  York 


S.  P.  WESTON 

Ntwtp»ttr  BuUiimgt 
Bltnt  L»y0utj 
Prtiuctimi,  Optrttien 

120  West  42nd  Street  New  York 


What  a  Difference 
New  Faces  Make! 

The  immediate  response  that  comes  from 
advertisers  when  their  advertisements  are 
Ludlow-set — every  line  clear  and  sharp — 
has  caused  many  newspaper  publishers  to  carry 
further  the  Ludlow  idea  of  brightening  the  dis¬ 
play  pages  with  always-new  type  in  slugs. 

These  publishers  find  it  pays  to  provide  de¬ 
partment  stores  and  other  leading  advertisers 
with  appropriate  new  type  styles  from  time  to 
time  to  freshen  up  their  advertising  message  and 
give  it  a  new  power  of  attractiveness. 

Adding  new  Ludlow  typeface  series  not  only  main¬ 
tains  that  clear-cut  appearance  so  essential  to  profitable 
advertising,  but  brings  freshness,  vigor,  contrast  and 
attractiveness  to  the  printed  message. 

Brighten  your  pages  with  newly-cast,  distinctive 
display  lines  such  as  you  get  on  the  Ludlow  in  endless 
quantities  up  to  and  including  full-width  72-point — and 
maintain  freshness  of  appearance  by  adding  a  new  Lud¬ 
low  type  dress  occasionally  for  your  leading  advertisers. 

Ludlow  Typograph  Co. 

/cThBb  2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Ave. 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  St. 
San  Francisco:  5  Third  St. 


SET  IN  LUDLOW  QUALITY  SLUGS 
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--“There  is  nothing  better 

on  the  market'' 


the  KANSAS  CITY  STAR 


march  2-»th,  1^26. 


ood  your  electrical  cor.irol 
«e  have  >»soA  y  T.nderlour 

“1"  r,U.Ma«>. 

hesitancy  ih  -ayi 

„„  o. 

C0...01  ^ 

*“  “"U.  “■  “* 

rendered  u8  truly* 

Youra  very  -rvu., . 

~Xf3^ 

oXral  Manager. 

Cline  laectric  Mf«.  '<>• 

Coiway  Bulldl”®* 

Chicago.  Illihoie* 


says 

THE  KANSAS  CITY  STAR. 


The  Star  bought  their 
first  3  Cline  Press  Con¬ 
trols  in  1916.  They  added 
2  more  in  1923  and  have 
just  placed  an  order  for  ad¬ 
ditional  Press  Controls  and 
Cline  Automatic  ElectricTen- 
sions  for  their  new  presses. 


The  Cline  Electric  Mfg.  Co.  furnish  motors  and 
control  equipments  for  printing  presses  and  aux¬ 
iliary  machinery  for  newspapers  and  job  presses. 


CkiNE  Electric  Mfg.Co. 


MAIN  OFFICE.  CONWAY  BUILDING,  1 11  W.  WASHINGTON  ST..  CHICAGO  ILL. 


Western  Office 
First  Nat  l  Bank  Bldg. 
SAN  FRANCISCO 
CALIFORNIA 


Eastern  Office 
Marbridge  Bldg. 
47  WEST  34th  St. 
NEW  YORK  CITY 


Standard  of  the  World 
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IRATE  MAN  TAKES  REPORTER  ALONG 
TO  WITNESS  A  MURDER 


But  He  Changed  His  Mind  When  He  Failed  to  Find  Daughter 
Who  Had  Secretly  Wed — Minister’s  Meddling 
Landed  Story  on  Page  One 

By  ALFRED  T.  NEWBERRY 

^HIS  reporter  will  be  called  just  plain  Court  House,  and  how  careful  all  clerks 
■-*-  John  and  his  city  editor  will  be  are  to  prevent  practical  jokesters  from 
“Uncle  Herman.”  Both  were  given  names  obtaining  licenses  for  friends. 


more  appropriate  for  newspaper  bylines, 
but  just  as  “John”  and  “Uncle  Herman” 
they  will  be  quickly  recognized  by  a 
number  of  newspaper  men  ia  New  Vork, 
Philadelphia  and  Baltimore  editorial 
rooms. 

It  happened  that  at  9  o’clock  at  night 
of  a  day  in  this  very  month  of  last  year 
the  city  editor  espied  something  in  a  late 
edition  of  an  afternoon  paper  he  was 
perusing,  clipped  a  small  bit  of  the 
printed  page  out  with  his  long  and  much 
guarded  shears  and  yelled  “John.”  There 
were  a  few  other  Johns  on  the  staff  of 
the  lialtinwre  American  during  this 
month  of  last  year  than  there  are  now, 
but  the  “right”  John  strolled  to  Uncle 
Herman’s  desk  wondering  where  he  had 
to  gt). 

"Hop  out  there  and  get  a  good  wed¬ 
ding  story,”  the  boss  said,  handing  John 
the  clipping.  It  bore  the  names  of  a 
couple  and  the  only  significance  to  this 
particular  license,  of  the  many  issued 
during  that  day,  was  that  the  girl  won  a 
literary  prize  a  short  time  before.  And 
so  John  started  on  his  mission. 

Leaving  the  car  at  Thirty-sixth  street 
m  Baltimore,  which  is  nothing  like 
Thirty -sixth  street  in  New  York,  John 
went  to  the  number  designated  in  the 
license  as  the  home  of  the  bride-to-be 
and  found  it  dark.  He  wrapped  on  the 
door  twice  and  started  to  think  of  calm 
Uncle  Herman  in  no  friendly  vein. 

“He  must  sit  up  all  night  thinking  of 
these  trick  assignments  to  give  me,”  he 
said  to  himself  and  banged  away  at  the 
locked  door  with  increased  vigor.  His 
eyes  fell  upon  a  pair  of  rubbers  which 
were  placed  close  to  the  sill  on  the  porch. 
They  were  men’s  rubbers,  he  soon  found 
out.  John  was  a  careful  observer.  Just 
as  he  was  about  to  retrace  his  route  back 
to  the  Pratt  street  office  just  opposite 
the  placid  Pataj^co,  where  the  big  ba¬ 
nana  boats  pull  in  and  unload  with  their 
bows  almost  in  the  .\merican  office,  a 
voice  broke  the  quiet. 

“Who’s  there?” 

“I  would  like  to  see  you  a  moment  if 
you  don’t  mind,”  John  explained  to  the 
person  whom  he  could  not  see. 

“.Ml  right,  wait  until  I  get  .some  clothes 
on.’’  said  the  voice  and  John  waited.  He 
was  happy  for  he  disliked  to  report  “no 
one  home.”  especially  when  on  a  small 
assignment  as  such  was  this,  for  the  city 
editor  might  doubt  whether  he  went  at 
all.  I>ater  a  man  of  about  45  and  show¬ 
ing  all  appearances  of  having  been 
aroused  from  his  sleep  opened  the  door 
and  invited  John  into  the  parlor.  Before 
John  could  explain  his  mission  the  man 
said ; 

“I’ve  been  in  bed.  My  wife  and  daugh¬ 
ter  are  down  at  the  church  rehearsing  a 
play  that  will  be  given  there  next  week 
and  I  went  upstairs  for  a  quiet  night.  I 
never  answer  the  bell  for  on  two  occa¬ 
sions  I  was  summoned  to  the  door  to  tell 
a  man  I  did  not  know  where  ‘a  family 
of  Jones  moved,’  and  that  I  did  not  know 
how  to  connect  a  radio  set. 

Then  John  handed  him  the  clipping 
and  asked  when  the  wedding  would  be 
held. 

“.Anne’s  wedding?  What  do  you 
mean  ?” 

With  this  the  man  jumped  from  his 
rhair.  The  pipe  which  he  had  taken  sev¬ 
eral  moments  to  light  after  he  seated 
himself  was  snatched  from  his  mouth  by 
a  nervous  hand. 

“It  must  be  a  mistake.  My  .\nne  is 
!iot  thinking  of  marriage  and  this  man 
named  in  the  license  is  the  last  she  would 
consider.”  he  said. 


The  reporter  stopped  talking.  The 
room  was  quiet  except  for  the  deep,  ner¬ 
vous  breathing  of  the  father.  John  judged 
him  as  the  father.  He  walked  back  and 
forth  on  the  parlor  carpet,  intermittently 
rubbing  back  his  hair.  Suddenly  he  ran 
upstairs.  John  was  left  alone.  Five 
minutes  later  the  parent  reappeared,  run¬ 
ning  down  the  steps. 

“Come  with  me,  you'll  get  a  better 
story  if  that  license  is  true,”  he  said. 
“The  church  where  she  and  her  mother 
are  is  not  far.  We  will  be  there  in  a 
few  minutes.” 

The  man  explained  this  as  he  walked 
swiftly,  John  employing  his  longest  stride 
to  keep  pace.  The  man  was  holding 
something  in  his  overcoat  p<icket. 

“You’ll  get  a  good  story,  all  ri^t, 
young  fellow,  and  I  will  never  regret  it." 

"What  do  you  mean?”  queried  John. 

“I’m  just  gonna  kill  her,  tliat’s  all ; 
no  daughter  of  mine  is  going  to  marry 
against  my  will  and  knowledge.  She's 
better  off  dead.” 

John  was  in  a  mood  of  bewilderment. 
He  found  himself  about  to  witness  a 
murder  if  the  man  walking  beside  him 
executed  his  threat,  and  at  that  moment 
he  seemed  confident  of  doing  just  that — 
to  kill. 

"I  think  you  are  acting  a  little  too 
hasty;  it  will  just  be  a  lot  of  trouble 
for  you,”  John  explained.  “Of  course 
you  are  anxious  to  see  if  the  license  is 
correct,  but  I  would  just  let  her  go  if  I 
were  you.” 

“You  just  keep  out  of  it.  I’ve  made 
up  my  mind.  And  the  way  I  worked  to 
send  her  through  high  school  and — there’s 
the  church  across  there,”  he  said  in  short 
spurts. 

John  looked  at  the  church  on  the  far 
corner,  nestled  in  back  of  several  huge 
trees,  almost  hidden  in  the  darkness.  The 
man  ran  across  the  street.  John  fol¬ 
lowed. 

“We’ll  see  if  his  automobile  is  here 
first,”  the  man  said,  and  he  ran  along¬ 
side  the  line  of  parked  automobiles, 
which  extended  a  block  beyond  the 
church.  John  w'aited  at  the  church  en¬ 
trance  wondering  whether  he  should  rush 
in  and  give  the  alarm  to  the  girl  and  her 
sweetheart.  The  father  probably  thought 
of  such  intention  upon  the  scribe’s  part 
and  was  back  at  his  side  within  a  minute. 

"The  car’s  not  there;  guess  he  didn’t 
bring  it  out  tonight,”  he  said. 

“Please,  for  your  own  good,  don’t  use 
that  gun,”  pleaded  John;  “it  isn’t  worth 
it.  This  man  might  make  her  a  good 
husband  and  they  will  be  happy.” 

“That’s  all  right;  follow  me  if  you 
want  to,”  and  he  started  toward  the  en¬ 
trance.  He  halted  a  young  man  who  just 
came  out. 

“Have  you  seen  .\nne  and  Ed?” 

“I  saw  them  a  short  time  ago;  they’re 
inside.  I  believe,”  he  told  the  irate  father. 

.\nd  so  the  man  with  murder  in  his 
heart  and  his  hand  on  a  gun  which  his 
coat  pocket  concealed  stalked  in  the  edi¬ 
fice  where  the  young  members  were  re¬ 
hearsing  a  church  play  while  the  older 
members  looked  on  with  approval,  his 
eyes  searching  for  only  his  daughter  and 
her  escort. 

‘They’re  not  here,”  he  said.  This  made 
John’s  heart  feel  lighter.  During  the 
previous  moments  he  was  virtually  a 
bunch  of  nerves,  wondering  if  he  was 
acting  right,  whether  other  reporters 
would  do  the  same  as  he  was  doing. 

“Those  in  the  third  act  are  over  in  the 
parsonage,”  a  woman  seated  by  the  door 
informed  the  father  and  he  started  across 
the  lawn  to  the  cottage  which  adjoined 


\.  E.  DAILIES  RI  SH  PAPERS 
TO  NEW  YORK.  DINNER 

New  ENGL.AND  newspaper.- 
made  fast  lime  in  getting  cop¬ 
ies  into  New  York  to  be  delivered 
at  the  .Advertising  Club,  when 
Major  P.  K.  O'Keefe,  president  of 
the  Advertising  Club  of  Boston, 
rpoke  at  a  New  England  dinner 
Feb.  16. 

Before  he  had  concluded  speak¬ 
ing  early  editions  of  the  Boston 
Transcript,  the  Hartford  (Conn.t 
Courant,  and  the  Providence  (R. 
1.)  Journal  had  arrived  in  Gotham 
and  were  distributed  to  guests  at 
the  club. 

-4.  E.  MacKinnon  presided  over 
the  150  New  England  diners,  most 
of  whom  are  now  residents  of 
New  York.  .At  the  speakers’  table 
were  W.  \.  Rogers.  Boston  Tran¬ 
script  and  Louis  Gilman,  represent¬ 
ing  the  Hartford  Courant. 

Major  O’Keefe  praised  the  com¬ 
mercial  phase  of  New  England  life 
in  its  past,  present  anil  future 
aspects. 


father  never  mentioned  his  threats  of 
killing  the  man,  but  John  was  vi.sualizing 
both  being  slain  before  his  very  eyes,  be¬ 
fore  the  eyes  of  the  church  congrega¬ 
tion.  The  father  scanned  the  faces, 
ignoring  the  nods  of  salutations  of  his 
friends.  It  seemed  to  the  reporter  that 
he  stood  there  an  hour  looking  for  his 
prey.  Then  he  broke  his  silence. 

"Come  out  here!”  he  said  gruffly,  and 
left  the  door  to  await  the  arrival  of  the 
person  he  summoned  so  rudely. 

"He’s  gonna  shoot  them  here  in  the 
hall,”  John  thought  and  remonstrated 
with  him  again  to  change  his  mind.  The 
man  didn’t  answer. 

.A  woman  in  middle  age  appeared.  The 
father  asked  where  .Anne  was.  It  was 
the  mother.  She  said  their  daughter  had 
just  left  and  would  be  home  in  an  hour. 

"Y’ou  know  she’s  got  a  license  to  get 
married ;  they’re  gonna  get  married  to¬ 
night,”  exclaimed  the  father.  “If  I  could 
only  head  them  off  and  kill  her.” 

“Don’t  tell  me  this  is  the  truth,”  the 
mother  said,  putting  her  arms  across  his 
shoulders. 

The  father  said  it  was.  Then  he  went 
to  a  drug  store  on  the  corner  and  called 
the  homes  of  several  ministers  which  the 
reporter  gave  him  as  the  ones  the  couple 
would  probably  go  to.  None  had  been 
engaged  to  perform  a  ceremony  that  night 
and  the  father  and  mother  returned  home 
in  a  sad  mood,  while  John  went  back  to 
report  to  “Uncle  Herman.”  But  as  soon 
as  he  reached  the  office  the  city  editor 
got  up  and  handed'  him  a  voucher  for  a 
taxicab  ride. 

“I  just  got  a  lot  a  calls  that  this  jane 
has  returned  home  and  is  not  married, 
they  say.  They  want  you  to  come  there 
and  see  her  yourself.” 

John  “taxi^”  this  time  to  the  Thirty- 
sixth  street  house.  The  father,  mother, 
several  neighbors  and  the  minister  of  the 
church  were  there.  The  father  did  not 


greet  John  so  kindly,  received  him  as  H 
he  had  not  seen  him  before. 

“Just  want  to  say  there’s  no  truth  in 
that  license,”  he  said.  “My  daughter’s 
upstairs  and  1  don’t  want  nothing  in  the 
paper.”  The  daughter  was  upstairs  in 
bed  and  unable  to  come  down. 

“Well,  I  guess  they  will  use  something 
about  it,"  John  explained  after  assuring 
himself  that  the  girl  was  married  and  the 
parents  were  trying  to  cover  it  up. 

“What  can  you  print?  She’s  not  mar¬ 
ried.  Furthermore.  I  will  sue  the  paper 
and  stop  taking  it  and  make  all  my 
friends  stop  taking  it,”  threatened  the 
father. 

This  angered  John.  Confident  he  could 
get  no  more  information  he  decided  to 
continue  the  argument.  He  got  delight 
from  such  efforts. 

“But  the  story  is  already  written,”  he 
informed. 

“What  can  it  say,  she’s  not  married," 
demanded  the  father  and  mother  to¬ 
gether. 

“Oh,  just  about  how  you  ran  to  the 
church  with  a  gun  to  kill  her,”  John  ex¬ 
plained,  ready  to  bolt  through  the  door 
at  the  first  move  the  father  would  make 
to  attack  him.  The  father  made  no  such 
move.  He  was  stunned.  John’s  retalia¬ 
tion  had  struck  its  mark.  Then  the  min¬ 
ister  stepped  up. 

“.All  right,  young  man;  you  seem  to 
be  persistent  in  trying  to  run  down  this 
young  lady’s  good  name.  I  will  call  up 
your  boss  and  transact  my  business  with 
him.” 

John  reported  these  developments  and 
his  earlier  experience  over  the  phone  to 
a  rewrite  man  and  went  home  in  the 
taxi.  The  minister  called  up  and  warned 
the  story  should  not  be  used. 

The  following  morning  John  saw  his 
story  relating  the  father’s  antics  on  the 
front  page  with  a  two-column  box  head. 

“I  didn’t  intend  to  play  that  on  the 
first  page  until  the  minister  called," 
“Uncle  Herman”  told  the  make-up  man 
after  the  city  editon  came  up  from  the 
pressroom. 


John  explained  the  origin  of  the  printed  the  church.  Again  he  rushed  inside  with 
license,  how  the  reporter  copies  them  the  one  intention,  to  see  his  daughter  and 
f'-om  the  marriage  license  docket  in  the  her  sweetheart.  John  followed.  The 
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I  desire  to  thank  you  for  your 
superior  service  in  answer  to  my 
telegram  for  mat.  In  less  than  24 
hours  1  had  the  mat  in  my  place  to 
go  ahead  with  the  job.  Some  serv¬ 
ice! 

Edgar  R.  Lafferty 
1333  E.  Franklin  Street 
Richmond,  Virginia 
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WHAT  THEY  ARE  SAYING 


Br  JAMES  MELVIN  LEE 


'C'  J.  STACKPOLE,  who  publishes 
*  the  Harrisburg  (Pa.)  Telegraph, 
tells  about  a  strange  newspaper— possibly 
the  odde.st  in  the  world — in  his  new  book, 
“llehind  the  Scenes  with  a  Newspaper 
Man,”  (J,  B.  Lippincott  Company).  This 
newspaper  oddity  appears  in  Budapest, 
Hungary,  and  is  thus  described  by  Mr. 
Stackpole : 

The  city  had  not  less  than  sixteen  newspapers, 
but  one  of  these  never  went  to  press.  It  was 
however,  complete  as  to  organization  in  all 
departments  and  the  staff  was  trained  in  the 
most  efficient  manner.  1  was  told  of  the  novel 
system  of  gathering  and  assembling  the  news, 
the  covering  of  the  markets,  including  the 
American  quotations  on  corn  and  other  prod¬ 
ucts  in  which  Hungary  is  interested,  the  doings 
of  society,  officials  and  governmental  transactions 
and  general  hapjienings.  Reporters  had  regular 
assignments  and  special  correspondents  were 
sent  on  extra  duties.  But  this  newstxiper,  a 
regular  daily  publication,  never  went  to  press. 
For  this  was  a  telephone  newspaper:  it  had 
subscribers  and  contributors  and  a  full  staff, 
but  no  mechanical  equipment. 

“Yes,”  the  editor  said,  in  reply  to  a  question, 
“we  have  editors  and  a  business  organization, 
but  our  subscribers  never  see  their  favorite 
newspaper.  Each  has  a  schedule  at  his  telephone 
desk  which  specifies  the  hour  he  may  place  the 
receiver  to  his  ear  and  get  the  news.  If  he 
is  not  interested  in  politics  or  the  markets  or 
sports  or  society,  he  will  wait  until  the  hour 
set  for  local  or  government  or  other  intelligence. 
No,  he  cannot  break  in  with  a  question.  He 
must  simply  listen  in,  and  there  is  no  obligation 
to  take  down  the  receiver  to  hear  the  news; 
it  is  all  a  matter  of  the  subscriber’s  choice.  If 
he  doesn’t  care  to  listen,  he  simply  does  as  the 
reader  of  an  ordinary  newspaper — he  forgets  it, 
the  only  difference  being  that  he  cannot  go 
back  to  the  hour  that  is  past;  he  must  listen 
when  certain  news  is  scheduled  or  not  get  it, 
unless  he  depends  upon  another  subscriber  to 
supply  fhe  latest  chronicles  of  the  day.” 


T^VIDENTLY  people  are  fond  of  news- 
paper  humor.  Proof  of  this  fact  is 
found  in  the  selling  out,  within  five  days, 
of  the  first  edition  of  "The  Secotid  Con¬ 
ning  Tower  Book”  (Macy-Masius)  by 
Franklin  P.  .\dams. 

*  ♦  ♦ 

"DRIEF  mention  has  already  been  made 
of  “A  History  of  Caricature”  (Little, 
Brown  and  Company)  by  Bohun  Lynch, 
In  the  text,  remarkable  for  its  clarity  of 
style,  Mr.  Lynch  traces  the  development 
of  caricature  from  the  dim  beginnings 
found  in  the  burlesque  designs  on  Egyp¬ 
tian  papyri  down  to  the  work  of  present- 
day  caricaturists  such  as  himself.  His 
volume  shows  that  he  not  only  can  draw, 
but  also  can  write  with  charm. 

His  opening  chapter  takes  up  the  nature 
of  caricature.  Various  definitions  arc 
given,  but  the  one  that  comes  the  near¬ 
est  to  hitting  the  bull’s  eye  is  that  fur¬ 
nished  by  Mr.  Lynch  himself. — “The  iwr- 
trayal  of  an  individual,  as  seen  by  an¬ 
other,  without  regard  to  the  rules  of 
drawing.”  Joseph  Conrad  in  “N’ostromo” 
is  given  creclit  for  neatly  describing  one 
aspect  of  the  art  when  he  speaks  of  “put¬ 
ting  the  face  of  a  joke  upon  the  body  of 
a  truth.” 

The  historical  chapters  give  every  indi¬ 
cation  of  a  tremendous  amount  of  re¬ 
search.  One  of  the  best  of  them  deals 
with  early  secular  caricature,  .\nother 
excellent  chapter  takes  up  the  caricature 
of  bigotry. 

Mr.  Lynch  has  several  chapters  which 
take  up  the  subject  at  different  periods 
in  the  history  of  England.  He  then 
passes  on  to  a  discussion  of  continental 
caricature.” 

For  many  readers  connected  with  the 
art  departments  of  American  newspapers 
the  concluding  chapter  has  a  special 
appeal  because  it  deals  with  the  condi¬ 
tions  today  in  England  and  in  .America. 
There  is  a  remarkably  complete  bibliog¬ 
raphy.  Some  of  the  best  material,  how¬ 
ever,  has  been  saved  until  the  last.  I 
refer  to  the  numerous  plates  with  which 
the  volume  concludes. 

Mr.  Lynch  has  done  such  a  valuable 
piece  of  research  work  that  his  volume 
deserves  a  permanent  place  in  any  news¬ 
paper  library  that  makes  any  pretention 


of  having  a  >helf  or  two  for  books  on  car¬ 
tons  and  caricature. 


TJOSS  KELLOGG,  who  is  director  of 
the  Empire  State  Schixil  of  Print¬ 
ing  and  also  of  the  School  of  Engraving 
at  Ithaca,  New  York,  has  just  published 
"Ithaca”  by  Henry  E<lward  Abt,  This 
volume  is  a  credit  to  the  institutions  over 
which  Mr.  Kellogg  presides.  It  has  this 
lesson  lor  newspaper  publishers :  their 
liles  constitute  the  chief  .source  of  in¬ 
formation  for  local  historians. 

W  hile  difficulty  would  doubtless  l)e  e.x- 
Iierienced  in  many  places  in  finding  as 
able  an  historian  as  Mr.  Abt,  newspapers 
ought  to  be  publishing  more  local  his¬ 
tories.  In  this  way  they  could  be  per¬ 
forming  a  distinct  .service  to  the  com¬ 
munities  in  which  they  are  located. 

While  Mr.  Abt’s  volume  gives  in  a 
most  graphic  way  the  story  of  that  beauti¬ 
ful  town  which  comman<is  a  wonderful 
view  of  Cayuga’s  waters,  it  fails  to  pre¬ 
sent  an  adequate  sketch  of  the  history 
of  the  various  newspapers  which  liave 
been  printed  in  Ithaca  from  time  to  time. 
To  be  sure  these  newspapers  are  men¬ 
tioned  frequently  throughout  the  volume, 
but  their  own  story  is  nowhere  recorded 
in  detail.  In  other  respects  the  author  has 
done  a  fine  piece  of  constructive  work 
both  in  Ithaca  and  for  Cornell  University, 
the  institution  that  has  put  that  city  on 
the  map  of  New  York  State. 

A  brief  sketch  of  the  Empire  .State 
School  of  Printing  may  be  found  on  page 
224.  In  1922  the  publishers  of  the  daily 
papers  of  New  York  State  founded  a 
school  to  train  prospective  employes. 
Four  years  later  the  publishers  of  metro¬ 
politan  journals  in  New  York  City  went 
a  step  further  and  established  the  Empire 
State  School  of  Engraving.  Both  of 
these  schcxils,  as  has  already  been  said, 
were  organized  and  are  now  directed  by 
Mr.  Kellogg,  publisher  of  the  volume. 

Several  illustrations  supplement  the 
text.  The  third  chapter,  which  deals 
with  the  infancy  of  Ithaca — from  1653  to 
1810 — contains  so  much  valuable  informa¬ 
tion  about  Indian  life  that  the  volume 
has  a  direct  appeal  to  every  newspaper 
editor  and  publisher  in  the  Empire  State. 


FIGHTING  EDITORSHIP 

“  V^HEN  an  editor’s  intelligence  and  patriotism  tell  him  that  he  is  righ  I 
and  that  the  issue  at  stake  is  fundamental  to  the  public  well-being  I 
he  should  figuratively  be  ready  to  wade  through  blood  chin-deep  to  maintjn  * 
his  appeal  to  public  sentiment.” — ^Carl  C.  Magee,  editor,  Alhuaueram 
(N,  M.)  State  Tribune.  ¥  4:  y 

CUTTING  PUBLICITY  FROM  PROGRAMS 

“"^HOSE  who  edit  programs  are  also  learning  to  distinguish  between  wlm 
the  reader  wants  and  what  the  space-grabber  wants.  Instead  of  referring 
to  two  popular  radio  comedians  as  the  Soothing  Syrup  Duo  he  calls  than 
Smith  and  Brown.  Thus  the  public  can  identify  them,  the  comedians  an 
delighted  and  the  Soothing  Syrup  Company  is  persuaded  to  notify  the  pu^ 
at  so  much  per  line  that  these  popular  gentlemen  are  at  their  service  througli  • 
station  HAPPY  at  the  twilight  hour.” — H.  V.  Kaltenbom,  associate 
editor,  Brool(l})n  Eagle.  * 

WEEKLY  PAPERS  IMPROVING 
“"^HE  most  important  change  that  has  come  over  the  country  newspapea 
even  in  the  last  25  years,  is  the  improved  editorial  and  news  policy  o( 
these  papers.  We  have  now  news  matter  well  written  and  of  real  interest  te 
readers.  The  editorial  page  receives  careful  consideration  and  some  of  the 
most  ordinary  would  show  favorable  comparisons  with  publications  of  reputa¬ 
tion  in  the  old  days,  while  the  best  country  weekly  editorials  show  the  result! 
of  education,  careful  preparation,  and  the  effects  on  the  minds  of  readers  gm 
the  right  to  the  publisher  of  the  title  of  being  a  molder  of  public  opinion.”—  i 
C.  K.  Blandin,  publisher,  St.  Paul  Dispatch  and  Pioneer-Press,  before  North-  i 
ern  Minnesota  Editorial  Association.  I 

»  ¥  ♦ 

U.  S.  PRESS  MOST  POWERFUL 

‘*'THE  press  of  the  United  Stales  is  today,  and  has  been  almost  from  ih 
^  beginning,  the  freest,  the  fairest  and  the  most  powerful  press  of  tht 
world.  In  no  small  part  this  is  due  to  the  economic  independence  it  has  achiewd 
through  the  development  of  advertising.  Some  have  erroneously  assumed  tint 
the  newspaper  press  was  tempted  to  servility  as  a  result  of  the  large  proporti# 
of  its  revenue  derived  from  advertising.  The  truth  is  that  the  newspaper  rend® 
the  advertiser  a  service  without  which  he  may  not  prosper,  and  the  advertie 
brings  to  the  newspaper  an  honorable  source  of  revenue  without  which  it  migit 
be,  as  it  is  elsewhere  in  the  world,  subject  to  grave  temptations  from  illegitimitc 
special  interests.” — Lee  A.  White,  Detroit  Neivs. 


'T'HE  forty-second  edition  of  the 
■*"  Brooklyn  Daily  Eagle  Almanac  has 
just  reached  my  desk.  Edited  by  Henry 
J.  Lee,  it  is  a  book  of  information  about 
the  world  in  jieiK-’ral  and  New  York  in 
particular.  For  New  York  it  covers  its 
field  even  more  thoroughly  than  its  sister 
publication  jiut  out  by  the  Xew  York 
World.  For  this  rea.son  it  is  a  handy 
volume  to  have  on  the  reference  shelf 
to  consult  when  stories  breaking  in  New 
York  come  in  over  the  wire. 

Newspaper  publishers  should  turn  to 
page  220  where  the  Children’s  Department 
of  the  F'agle  is  de.scribed  and  to  page  472 
which  is  a  sort  of  hive  for  the  “Current 
Events  Bee”  of  the  F'agle.  A  brief  his¬ 
tory  of  the  paper  itself  may  be  found  on 
page  522.  It  contains  the  story  of  the 
eighty-fifth  anniver.sary. 

One  of  the  most  valuable  features  of 
the  volume  may  be  found  in  the  maps  of 
the  various  boroughs  of  New  York. 
These  are  found  in  turn  in  a  little  jxicket 
on  the  inside  of  the  front  cover.  The 
price  of  the  Eagle  .-Mmanac  is  $1.50. 


'C'ROM  the  business  office  of  the  New 
York  Times  comes  the  little  pam¬ 
phlet,  “Business  Page  of  the  New  York 
Times.”  Published  in  the  interests  of  the 
advertisers  of  that  paper,  it  has  prac¬ 
tical  value  for  almost  every  newspaper 
publisher  because  it  shows  what  can  be 
done  to  advertise  in  an  attractive  way  the 
business  page. 


Help!  Help! 

Is  your  service  promotion  department  functioning  well? 
Are  you  getting  the  results  you  require  from  your  adver¬ 
tising?  Do  you  need  new  ideas  to  get  your  message 
across  to  the  national  ^dvertiser  and  space  buyer? 

We  can  help  you.  We  can  give  you  a  new  selling  angle 
that  will  induce  the  advertiser  to  use  your  newspaper 
every  time  he  enters  your  market. 

We  have  an  experienced  staff  of  trained  newspaper 
copywriters  and  artists  who  know  how  to  portray  your 
market  and  tie  up  its  value  with  your  newspaper.  We 
prepare  market  surveys  and  create  direct  mail  campaigns 
that  sell  your  market. 

I  Let  us  submit  an  idea.  It  places  you  under  no  i 
k  Si  obligation.  B 


V  *^Tie  Up  Yonr  Newspaper  y 
With  Your  Market*^ 

PUBLISHERS  SPACE  SELLING 
SERVICE 

49  West  45tli  St.  New  York  Oty 

^  Copy  -  Layout  •  Art  -  Typography 
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WHAT  ABOUT  THE  CASH 
DISCOUNT? 


Newspapers  that  eliminate  cash  dis¬ 
counts  take  what  they  think  is  the 
least  noticeable  way  of  increasing 
their  rates.  The  advertiser  must 
pay  more  money  for  his  space,  and 
the  advertising  agency  is  shorn  of 
the  means  of  inducing  prompt 
payments  from  his  clients. 


We  claim  this  situation  is  serious 
enough  to  command  the  attention 
of  the  whole  advertising  industry. 


This  newspaper  stands  for  cash 
discounts  as  a  sound  business  prac¬ 
tice — in  common  with  that  estab¬ 
lished  for  all  trades. 


Albert  J.  Feyl 
President 


National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Building 
New  York  City 


Waterman  Building 
Boston,  Mass. 


Atlantic  Building 
Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 
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WHAT  OUR  READERS  SAY 


REFLECTED  VIEWS 


PRESS  DECENCY 


To  Editor  &  Publisher:  I  doubt  if 
you  have  a  subscriber  anywhere  who 
reads.  Editor  &  Publisher  with  more 
interest  than  myself.  I  find  that  from 
cover  to  cover  the  magazine  is  rife  with 
valuable  information  for  newspaj^r  men. 

.\fter  reading  your  splendid  issue  of 
February  5,  1927,  I  am  moved  to  e.xpress 
to  you  my  commendation  for  the  fine 
work  you  are  doing  for  the  fraternity. 
While  there  are  many  features  on  which 
1  would  wish  to  commend  you,  two  have 
especially  attracted  my  attention :  that 
regarding  the  2  per  cent  cash  discount 
to  advertising  agencies  and  your  fine 
editorial  on  censorship. 

My  newspapers,  the  Daily  Light  and 
the  Weekly  Enterprise,  have  always 
paid  the  cash  discount  to  advertising 
agencies  and  propose  to  continue  the 
practice,  regardless  of  contrary  action 
which  may  be  taken  by  other  publishers. 
(k)od  business  judgment  will  move  any 
publisher  to  do  likewise.  .\lso,  we  ap¬ 
preciate  the  work  done  in  our  behalf 
by  the  advertising  agencies  and  would  not 
under  any  circumstances,  throw  a  cold 
rag  in  their  faces  by  depriving  them  of 
one  of  their  best  talking  points  in  ob¬ 
taining  business  for  the  newspaper.  I 
am  surprised  that  just  at  a  time  when 
the  advertising  agencies  of  the  country 
have  begun,  after  years  of  effort,  to 
turn  the  bulk  of  national  advertising  to 
the  newspapers,  publishers  have  begun 
to  talk  of  cutting  off  the  cash  discount. 
It  would  seem  to  me  that  they  are  taking 
the  attitude  of  “whole  hog  or  none,”  and 
are  attempting  by  their  attitude  to  take 
bread  and  butter  from  their  own  mouths. 
It  is  to  be  hoped  that  they  will  see 
the  error  of  their  ways  before  it  is 
too  late.  As  I  have  said  above,  we 
propose  to  continue  the  allowance  of 
the  cash  discount.  First,  because  it  is 
good  business ;  Second,  because  it  fur¬ 
nishes  our  agents  with  an  inducement 
to  advertisers ;  and.  Third,  because  we 
desire  to  show  our  appreciation  of  our 
agents’  work  in  this  manner. 

I  w'ish  also  to  commend  you  on  your 
editorial  stand  on  the  Browning  case. 
Your  fearless,  plain-sixiken  editorial  will, 
I  believe,  do  much  to  bring  publishers 
to  their  senses  in  the  matter  of  sordid 
journalism.  On  our  own  newspaper  we 
used  the  blue  pencil  on  the  dispatches, 
cutting  it  down  to  five  or  six  inches 
daily,  and  then  giving  only  the  legal 
phases  of  the  case.  Our  editor,  as  he 
used  the  blue  pencil,  was  moved  to 
remark  that  “while  the  newspapers  of  the 
country  are  turning  their  light  of  criti¬ 
cism  on  other  institutions  of  this  day 
they  should  also  turn  the  light  back  on 
themselves  and  see  what  they  will  find. 
I  fear  they  will  be  surprised.” 

There  is  a  wealth  of  information  in 
every  copy  of  Editor  &  Publisher  and 
I  believe  that  every  newspaper  man  in 
the  land  should  read  it  regularly.  By 
doing  so  he  will  get  a  better  insight  into 
his  duty  to  his  public  and  his  publication 
will  be  lifted  to  a  higher  plane,  a  plane 
which  will  straightway  draw  the  com¬ 
mendation  of  his  public.  The  excuse 
that  “we  print  what  the  public  demands,” 
will  not  hold  water.  The  public  will 
demand  that  which  it  has  been  educated 
by  the  newspaper  to  demand.  A  clean, 
conservative  newspaper  in  any  town  will 
bring  to  the  surface  the  better  traits 
of  its  people  and  the  influence  will  be 
felt  down  through  the  years.  A  sordid, 
scandalous,  muck-raking,  sensational 
newspaper  will  bring  to  the  surface  all 
the  traits  of  animalism  which  are  hid¬ 
den  away  in  all,  and  the  result  will  be 
that  all  the  good  influences  built  up  by 
the  churches  and  culture  organizations 
of  the  city  will  be  undermined.  May 
we  turn  about  ere  it  is  too  late  and  set 
ourselves  to  repair  the  damage  we  have 
already  done,  particularly  among  the 
younger  generation. 

Enterprise  Pub.  Co. 

Ed.  McElroy,  Gen.  Mgr. 

Waxahachie,  Texas. 


To  Editor  &  Publisher:  I  want  to 
congratulate  you  on  your  editorial  on  the 
Peaches-Browning  case.  After  all  it 
takes  some  courage  to  hit  out  against 
activities  of  present  and  prospective 
customers  among  the  publishers.  You 
certainly  point  the  way  to  correct  this 
increasing  evil  through  existing  law 
without  censorship  which  would,  in  the 
long  run,  probably  prove  harmful. 
Personally,  I  cannot  see  why  the  pub¬ 
lication  of  obscene  matter  in  newspaper 
form  should  be  more  permissible  than 
in  magazine  or  book  form. 

Harvey  B.  Adsit, 
Advertising  Manager, 
Pawtucket  (R.  I.)  Times. 


APPROVAL 

To  Editor  &  Publisher:  This  is  to 
e.xpress  my  strong  and  whole  hearted 
appreciation  of  the  general  attitude  of 
Editor  &  Publisher  which  is  summed 
up  in  your  splendid  editorial  “Censorship 
Or — ?”  in  Editor  &  Publisher  for 
February  5. 

American  Osteopathic  Association 

Dr.  Ray  G.  Hulburt. 


RADIO  PROGRAM  PUBLICITY 

To  Editor  &  Publisher:  .As  a  great  be¬ 
liever  in  paid  advertising,  in  fact,  paying  for 
something  which  really  is  delivered  in  the  way 
of  service,  I  have  been  following  naturally  the 
thoughts  of  Editor  &  Publisher  on  free  pub¬ 
licity  matters  and  lately  on  the  Radio  Program 
Censorship. 

1  do  believe  that  it  is  a  poor  thing  for  a 
broadcasting  company  to  go  out  and  tell  you 
that  you  will  get  free  publicity  in  listed  pro¬ 
grams,  but  I  also  feel  that  the  reader  has  some 
interest  in  this  matter.  I  notice  in  this  week’s 
issue,  that  Mr.  Aylesworth  in  an  interview 
with  Mr.  Schuyler,  makes  a  statement  in  which 
he  prefers  to  call  un{air  discriiAuiation  “with 
the  newspaper  reader,  the  hardest  hit  of  the 
publishing-broadcasting-reading  trio.”  I  feel 
that  this  is  so  as  the  programs  listed  in  the 
New  York  papers  are  absolutely  of  no  value  to 
the  reader  when  he  looks  up  and  finds  that 
WGY  is  broadcasting  an  instrumental  trio  at 
9  o’clock.  With  the  result  that  the  reader 
takes  no  further  interest  in  newspaper  programs. 

Radio  fans  are  vetting  to  know  the  ditferent 
hours,  such  as  Atwater  Kent  hour,  Penn.  Rail¬ 
road  hour,  etc.,  and  with  the  number  of  switches 
from  one  night  to  another,  the  newspaper  is  not 
giving  the  reader  real  news  if  he  wishes  to 
classify  radio  programs  as  such,  without  this  in¬ 
formation. 

I  was  greatly  pleased  to  see  the  paid  space 
that  the  new  .station  W.ABC  took  and  I  think 
that  advertising  men,  radio  fans  and  the  public 
in  general,  will  have  more  respect  for  this 
station  than  they  would  otherwise. — R.  K. 
Meixsell,  Byron  G.  Moon  Company,  Trov, 
N.  Y. 


EXPLAINS  MALLINSON  IDEA 

To  Editor  &  1’ublishf.r:  Being  a  diligent — 
and  on  most  ocrasions — an  enthusiastic  reader  of 
Editor  &  Publisher,  I  discovered  on  page  48 
of  the  .Tan.  l.'i  issue  a  paragraph  to  which  I  take 
exceptiin. 

You  st.ate  that  “another  stunt”  worked  by  the 
TI.  R.  Mallinson  Company,  was  to  start  a  move¬ 
ment  through  the  Federation  of  Women’s  Clubs 
to  endorse  their  “National  Park  Silks.” 

Surelv  you  are  aware  of  the  f.ict  that  the 
National  Federation  of  Women’s  Clubs  of 
America  was  the  first  group  to  agitate  in 
Ct'ngress  _  for  the  preservation  of  our  natural 
wonders  in  National  Parks.  In  recognition  of 
their  services  we  “most  respectfully  and  grate¬ 
fully  dedicated”  our  booklet  on  the  American 
National  Park  Silks. 

We  did  not  ask  them  for  an  endorsement  nor 
have  we  capitalired  this  dedication  in  any  way. 
In  fact  I  am  ashamed  to  say  that  I  don’t  believe 
Mrs.  Sherman  the  President  has  even  received 
a  copy  of  the  booklet.  I  will  remedy  this 
ondssion  at  once  and  thank  you  for  calling  it 
to  iny  attention.  The  idea  was  simply  a  dedica¬ 
tion  extended  as  a  tribute — we  thought  it  a 
gn.eeful  compliment. 

We  were  not  so  purely  altruistic  as  you  seem 
to  lielieve,  for  we  have  not  given  to  any  of 
our  weaves  the  names  of  the  National  Parks. 

As  you  will  iKite  in  this  booklet,  the  scene 
has  been  tranreribed  to  silk  with  a  truly  re¬ 
markable  fidelity  in  all  the  glory  and  sublety 
of  its  Lcltrings.  How  else  could  we  describe 
such  a  design  olher  than  by  the  name  of  the 
scene  inspiring  it? 

What  we  did  do  is  to  go  to  the  National  Parks 
for  our  inspiration  for  a  series  of  designs,  as 
explained  in  the  1  ooklet  I  am  sending  ycu  under 
seoarate  cover. 

It  was  a  most  unusual  thing  to  do — ^truly 
daring  in  fact — for  fashion  is  such  an  elusive 
and  fickle  force  that  it  was  impossible  to  antici¬ 
pate  with  any  assurance  the  results.  Is  there 
no  credit  due  a  firm  which  originates  a  really  new 
thought,  backs  it  with  a  quarter  of  a  million 
dollars  before  one  inch  of  material  is  sold — in 
face  of  the  f.act  that  unfortunate  merchandising 
conditions  the  previous  season  has  brought  about 


a  disastrous  and  uncertain  market  in  printed 
silks — other  lb,in  the  slur  “another  stunt?” 

That  this  country  has  grown  to  be  the  greatest 
silk  producing  country  in  the  world  is  due  to 
just  such  genius  in  the  silk  industry  and  if  our 
country  is  to  continue  to  enjoy  this  enviable 
reputation  it  must  be  through  a  development 
of  all  that  is  finest  in^  the  making  of  silk.  The 
creating  of  designs,  original  but  always  authentic 
and  artful,  is  one  of  the  most  vital  of  these 
developing  factors,  and  every  time  a  new  peak 
has  been  attained  in  the  printing  of  silk,  as  in 
this  American  National  Park  Series,  it  should 
be  a  matter  of  pride  and  congratulation  to  every¬ 
one  interested  in  the  strides  that  commercial  art 
is  making  in  this  country. 

You  naturally  will  feel  that  I  am  prejudiced — 
I  am,  but  please  lemember  that  first  of  all  I 
was  a  newspaper  woman  and  I  have  sat  on  both 
sides  of  the  desk.  With  much  of  your 
propaganda  against  indiscriminate  press  agent 
stories  I  am  heartily  in  sympathy.  But  I  do 
believe — and  my  experience  will  bear  me  out — 
that  certain  publicity  stories  have  a  real,  live 
news  value  aside  from  anv  publicity  that  may 
be  derived  frem  their  publication.  And  when 
they  recount  a  leal  attainment  in  a  field  of  the 
vast  importance  of  textiles,  they,  it  would  seem 
have  .1  legitimate  and  logical  right  to  publication 
withou*:  calling  forth  a  protest  on  the  plea  that 
they  are  invading  the  advertising  rights. 

Don’t  ycu  think  that  an  explanation  of  the 
facts  in  the  case  is  due  to  your  readers  who  may 
be  as  faithful  followers  of  your  text? 

Carolyn  Trowbridge  Radnor-Lewis, 
Director  of  Publicity 


CONCERNING  “XMAS” 

To  Editor  &  Publisher:  As  the  “E.  &  P.” 
is  unquestionably  the  best  medium  there  is  for 
standardizing  copy-reading  practice — a  most  de¬ 
sirable  thing  when  intelligently  done — I  regret 
to  see  you  indorsing  the  stupid  campaign  against 
“Xmas.” 

Many  people  seem  to  believe  that  “Xmas’’  is 
the  product  of  our  hasty  age,  a  careless  and 
therefore  irreverent  abbreviation.  This  belief, 
however,  rests  not  upon  fact  but  upon  ignorance. 

The  medieval  scribes,  pious  men  if  ever  there 
were  any,  were  accustomed  to  replace  the  name 
of  Christ  by  his  Greek  initial  “X,”  (Chi),  which 
represented  at  the  same  time  the  sign  of  the 
Cross  and  was  therefore  a  most  reverent  symbol. 
Thus  in  thousands  of  ancient  manuscripts  we 
find  Xti  (Christi),  Xto  (Christo),  in  Latin 
texts,  and  in  English  writirigs  we  encounter 
constantly  the  abbreviations  Xianity,  Xmas,  etc., 
etc. 

Needless  to  say,  none  of  the  old  monks  would 
ever  have  thought  of  pronouncing  “Exianity” 
or  "Fxmas.”  It  is  simply  because  some  igiiorant 
people  in  our  day  don’t  know  that  “X”  is  the 
sign  of  (Thrist  and  of  the  Cross,  that  we  have 
a  growing  clamor  against  the  use  of  “Xmas.” 

The  fact  that  “Xmas”  is  short  and  convenient, 
particularly  in  headlines,  would  perhaps  not 
sufiice  to  justify  it.  But  it  needs  no  justification, 
because  it  is  founded  on  ancient  and  pious 
usage. 

V,^iLLiAM  Bird, 

Cortolidaltd  Press  Association,  Paris. 


“ART”  MAGAZINES  BANNED 

Newsstands  proprietors  in  Springfield, 
Mo.,  were  served  notice  last  week  by  W. 
W.  Hamlin,  prosecuting  attorney  to 
cease  vending  “art”  magazines  or  face 
prosecution.  Most  newsstand  dealers 
agreed  to  withdraw  magazines  a  com¬ 
mittee  of  citizens  ruled  were  offensive. 


POUCE  RAID  NEWSSTANDS 

Police  of  Bangor,  Me.,  raided  three 
newsstands  recently,  seizing  alleged  sala¬ 
cious  magazines  on  sale.  The  proprietors 
of  the  stands  voluntarily  appeared  in  court 
and  a  date  is  to  be  set  when  an  attempt 
will  be  made  to  decide  what  sort  of  maga¬ 
zines  are  considered  indecent. 


NEW  ORLEANS 


DALE  IN  WASHINGTON 

Muncie  Editor  Seeking  Reinstatement 
of  His  Supreme  Court  Appeal 

George  R.  Dale,  editor  of  the  Muncie 
(Ind.)  Post-Democrat,  who  is  under  sen¬ 
tence  for  contempt  of  court,  made  per. 
sonal  inquiry  at  the  office  of  the  Clerk 
of  the  Supreme  Court  in  Washington, 
Feb.  16,  looking  to  the  reinstatement  ^ 

his  appeal. 

It  was  dismissed  Jan.  3,  because  of  Mr 
Dale’s  failure  to  print  certain  papers! 
Mr.  Dale  said  he  intended  to  ask  Justice 
Butler  to  stay  the  mandate  so  he  could 
apply  to  reinstate  the  appeal.  If  Justice 
Butler  refuses,  the  Muncie  editor  will 
be  required  in  a  few  days  to  ^gin  serv- 
ing  his  sentence  of  90  days. 


IN  THE  HOME  OF  A  NEWS- 
PAPER  HEAD-WRITER 


lyrOTHER:  James,  Willie  has  been  a 
very  naughty  Kiddie  this  afternooa 
I  wish  you’d  Flay  him  soundly. 

Father :  Oh,  tut !  Did  you  Probe  the 
matter  to  see  if  Willie  was  really  at 
fault?  Did  you  hear  his  Plea? 

Mother :  Yes,  1  held  a  Quiz,  but  there 
was  no  '1  ruce. 

Father :  Did  he  Ask  Ban  on  whipping? 

Mother :  1  should  say  not.  He  even 
dared  me  to  War  on  him. 

Fatlier :  Oh,  he  did,  did  he !  I  will 
Seek  V\  illie.  .  .  .  Willie,  come  here. 
Willie,  this  Irks  me  more  than  it  does 
you.  I  do  not  like  to  Flaunt  my  author¬ 
ity.  You  know  I  would  much  rather 
Laud  than  Flay  you.  However  .  . 
There!  .  .  .  .Ynd  there!  What’s 
that  you  Aver? 

Willie:  Son  Sees  error  of  ways  As 
parent  Uses  Rod. 

Father :  Very  well.  Says  parent.  Take 
care  you  do  not  Cause  Break  with  your 
mother  again. 

— A.  H.  F.  in  the  New  Yorker. 


Cover  Half  a  State 

EVENING  COURIER 
MORNING  POST 

CAMDEN,  N.  J. 

Natiaaal  ff b|r  ■amlRSlTm 
Stnry,  Brooka  A  FUas[^ _ 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  import 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Editor  &  Publisher  for  February  19,  1927 


51 


ThMwfajytr 

49-./tate 


INTERTYPE  CORPORATION:  New  York  1440  Broadway;  Chicago  130  N.  Franklin  Street;  Memphis  McCall  Bldg. 
San  Francisco  560  Howard  Street;  Los  Angeles  1240  South  Main  Street;  Boston  80  Federal  Street.  London;  Berlin 


n.>. ..  1  State  Urged  to  Meet  i  \ 

IM  (!««•  <«  •  .  \ 

tj.  •»  Demands  of  Miuoan  \J 

U.  Regarding  Fur 

waliwt  thM  »•»<->.  «  rekollMa  Ibntl  _  _ _  j 

neulM  M  •  tult  M  demant-  >  | 

MB  4MrMtluii  dlrMtn4a  of  Complete  AppTOVal  I 

n«MU  broushi  a  aietrlbution  •('  BlISiflBSS  COHdUCt  I 


^  ^  ...  School  Made  by  . 

«|fMa  of  M*nrr  r«f4  to  buy  out  nil  / 

■MeHtr  et«chb«l4«r.  A  (brant  by  {  ViatOTB.  I 

Itannr  F»rt  U  nurt  n  new  fnctonr ,  _  I 

o(  Mn  own  M  Itib.  nfur  |o«tag  tbn  I  *  1 

Doige  bratbero  niK.  fore«4  tb«*  t«>  ii^aat  Owosorw  t»  tnn  Qi^ea  Dnwi  I 
■on  oat  to  r«r4.  Darloa  geclarwA  COtX’ltBlA.  XD..  Janunry  U-  \ 
V^ilaa  «•  MMMrIir  ninofe.  ngfonl  t*  (bo  UoToriMr  nMI 
tt  H  on  tbe  vnJttallMi  ot  tkia  Oonoral  Aaaombljr  t«  np^rwprMtc 
Mnartty  rtasb.  ub*ii  ««wr  by  Aonry  lonot  n«  piiKh  nMuay  na  (b«  B*  *i 
ror4  tn  mi.  tbai  'be  nroooat  suit  of  C'wr«iom  of  tb*  Unlv«r«lt>/ 
(i(og»>  I'vnno'l  for  (b#  minority  Mlnaouri  r««n«a(a  wno  oantnlo  / 
Aoelbwll^r*  aro  ongonvortnf  to|  (b«  report  »<  tbo  8onr4  of 
*ow  Ibal  t'nntol  f'.  Roper,  than,  of  tbnt  tnaUlnUop  to  Oov.  M 
Cemlail  iwff  of  lutornai  R«rfau%:  Baber,  made  pnbite  bora  \am 
•mbarlard  a  aaloaiUm  et  INM.M  njTbo  board  ma«o  tbln  rocof 
Amm  of  Karcb  I.  IIIX  «P  («  ibo'ttna  after  awmmtap  «p  ttHS 
(um  of  tbo  oale  of  Ui«  Mock.  |  ibo  Inautatlo*  (or  b«lM'  I 
tbr  poeerarnfat  .ontenAi  Um  aauUad  o^ditloaal  aalary  fasdl 
wtleo  sboou  bove  yeoa  »o«o  PIMI  eup^ottUon  from  otbor  wotl 
•  tbe  ^nooiHg  probin  tboro>  j  •titudoao.  I 

rnm  betap  Bre.ter  sod  a  creator'  Cwmploto  approval  of  that 

Tbe  rt«bt  vUtb#  so^ommoai  loj  scadomtc  atanltac  waa  voleoX 
-*apm  tbs  ram  after  haelaf  taod  bpai^  wMch.  aftor  reeoaat.X 
MM  prir.  M  (be  otoek  and  rrcocniilop  of  ita  raak  by  I 
bo*ia«  areepted  tbo  (an  paymoau  a«encloo  adds  tbai  -Ita  iaablA 
•a  that  bart.  I.  btlac  ebafloBC*4  by  4,  ^  ft  baoa  d\ 

Repoiittmi^  only.'  AddiAc  \ 

'Tbe  otorbkolder.  *  aald  Daetoo.  •  jp,  Ualvonity  of  Mlaaouri  c\ 
•Old  property  worth  mtllloao  and  f*u  dollar  a  •ortb  oot  of  may  V 
would  M  bar#  aotd  otcept  foe  tbo  ^roprlaUone  mado.-  Tbe  baa^  A 
b»er  determiaauoa  of  ealao.  Tboy  ;  ^  | 

CbUMMdMPbCO).  ColVMI  $.  we  bp.  U  tbo  Uociol'f 

ar-*  -  I  I  — •■*  Irkpalre  of  tbe  maaace  / 

lUN  AND  WARMER  TODAY:  1*^  •■"'«««  >«*•'  / 

ana  rm  nc.  •*  •<»•■•</ 


UW  AND  WARMER  TODAY:  1*^  •■"'«««  >«*•'  » 
Stow.  M^TOMOnRow 

nwMt  St  n.  Laal.  u4  *"*''•  **  '** 

^  - «...  « sinr*;:!!"  " 

nikij 

nwfci  aM.Mr  Ml  at  . 

r-  ,  •mww  OM  tbereloro  Ptte.  • 

. *  .  " . *  opUelUoo.  be  epp^/^ 

}” . »  malateimao^^ 

_ ■  *Mp.m. . S  Jr 


*?*  mialotwB.  m  do* 

**T  ■Dtrmtlop.  j 

»jtaafty.  Hcbtooa  rmIoo  »>/ 

I  -  •  R  (P.  Itolatleo  bwftl^^ 

I  ^ 

>4  feet  at  t  a.  ia 


A  few  of  the  battery  of  40  Intertypes  now  in  the  St.  Louis  Globe-Democrat.  Thirty-five  have  Equipment  C 
(three  standard  magazines).  Two  have  Equipment  C-s.m.-l  (three  standard  magazines  and  one  side  maga¬ 
zine).  Three  have  Equipment  C-s.m.-2  (three  standard  magazines  and  three  side  magazines). 


100  Per  Cent  Standardized 

(100  Per  Cent  Interchangeability) 


This  year  the  St.  Louis  Globe-Demo¬ 
crat  will  celebrate  its  75th  birthday.  It 
is  one  of  America’s  leading  newspapers. 

Intertype  feels  a  great  deal  of  pride  in 
the  fact  that  this  great  newspaper  has 
adopted  Intertype  machines  exclusive¬ 
ly,  after  years  of  rigid  test  in  its  own 
composing  rooms. 

The  Globe -Democrat  purchased  its 
6rst  seven  Intertypes  in  October,  1917. 
Two  years  later,  July  1919,  four  more 
Intertypes.  Another  four  years,  Febru¬ 
ary  1923,  brought  Intertype  an  order  for 
twenty  one  machines,  and  in  November 
1925,  eight  more  Intertypes. 

One  repeat  order  is  assurance  of  satis¬ 


faction.  Three  repeat  orders  extending 
over  a  period  of  eight  years  is  proof. 

Intertype  Standardization  means  genu¬ 
ine  and  comprehensive  interchange- 
ability. 

Intertype  magazines,  molds,  liners,  etc. 
are  actually  universally  interchange¬ 
able.  Even  small  replacement  parts  are 
interchangeable.  No  necessity  for  in¬ 
vestment  in  large  varieties  of  parts  for 
emergency  use. 

Out  of  the  first  57  largest  Intertype  cus¬ 
tomers  to  date  87%  have  shown  their 
satisfaction  in  Intertype  performance 
by  one  or  more  repeat  orders.  Can  you 
ask  better  evidence  of  Intertype  merits? 


INVESTIGATE  THE  INTERTYPE 


FINAL 

EDITION 


VOL.  62-X0.238-FIB8T  SECTION  QGSrlJZ 


^£EES35 


t)  ST.  LOUIS,  WEDNESDAY  MOBNINO,  JANUARY  12, 1937. 


PRICE  2  ^ 


FORD  I  Victims  Jn  6"YearBridgeFight DENIES  MEXICO 
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ISBLOCKWGUS 


’  CommiU«e  Approves  Plan  Providing  j  Declare  He  De\otes  Too 
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Set  in  Intertype  Antique  No.  1  with  Italic;  display  in  Caslon  No.  3  Italic 
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FARGO  (N.D.)  FORUM  PRINTS  100-PAGE  EDITION 
MARKING  OCCUPANCY  OF  NEW  PLANT 
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Striking  night  view  of  Fargo  Forum  plant 


^HE  l-argo  (X.  D.)  Forum  recently 
formally  oj^ned  its  new  plant  and 
in  connection  with  the  event  issued  a  100- 
p  a  g  e  souvenir 
edition,  which  is 
claimed  to  be  the 
largest  edition 
ever  published  in 
the  state.  More 
than  8,000  per¬ 
sons  visited  the 
newspaper  plant 
during  the  open 
house  festivities, 
according  to  Nor¬ 
man  D.  Black, 
general  manager. 

The  new  Forum 
Building  is  of  P 

nreproot  con¬ 
struction,  three 

stories  high  and  industrial  Go^ic  in 
style.  It  was  designed  by  William  F. 
Kurke,  Fargo  architect  who  in  company 
with  Norman  1).  Black,  visited  a  large 
number  of  new 
plants  in  the  east 
and  central  west 
before  drawing 
plans  for  the 
building. 

It  is  140  feet 
long,  62  feet  wide 
and  64  feet  high. 
The  footings  and 
columns  were  de¬ 
signed  to  sustain 
the  load  of  five 
stories. 

The  general 
business  office,  to- 
H.  D.  PAutsEN  ggjher  with  pri¬ 
vate  offices,  are 
located  on  the  first  floor. 


H.  D.  Pauisen 


STORM  NEWS 
CHURCH  NEWS 
FIGHT  NEWS 

United  Press  client  papers  blanketed 
their  opposition  on  Caliiomia  storm 
news  because  the  U.  P.’s  DOMINAXT 
NEWS  SOURCES  in  that  state  gave 
it  a  tremendous  advantage  in  coverage. 

United  Press  client  papers  were  able 
to  scoop  their  opposition  on  many  in¬ 
teresting  details  of  the  English  prayer- 
book  rervision  story  because  U.  P. 
.\MER1C.\N  TRAINED  REPORTERS 
were  on  the  job  in  England. 

I'nited  Press  client  papers  are  carry¬ 
ing  the  l)est  news  of  Tex  Rickard’s 
elimination  contest  to  choose  an  op¬ 
ponent  for  Tunney  because  HENRY  L. 
FARRELL,  U.  P.  sports  editor,  has 
covered  every  important  sporting  event 
in  the  last  seven  years,  and  he  knows 
what  he  is  writing  about. 

United  Press  Associations  n^'yc'^' 


The  editorial  department  with  a  room 
housing  the  Associated  Press  and  private 
offices  for  the  editor,  managing  editor 
and  chief  editorial  writer  is  located  ^on 
the  second  floor,  as  are  the  composing 
and  stereotyping  departments. 

The  basement  houses  the  press,  mailing 
rooms,  carrier  boys’  assembly  room  and 
storage  and  filing  rooms.  The  classified 
department  is  located  on  a  mezzanine 
floor 'above  the  press  room.* 

The  third  floor  has  been  leased  by 
the  Northwestern  Bell  Telephone  com¬ 
pany,  where  North  I'lakota  headquarters 
are  maintained. 

Considerable  new  equipment  has  been 
added.  The  business  office  furniture  is 
all  new,  the  stereotyping  department  has 
been  completely  re-equipped  and  a  large 
amount  of  steel  fixtures  was  added  to 
the  composing  room.  A  Goss  “high 
speed”  rotary  web  perfecting  press  has 
replaced  the  older  press.  The  press  room 
is  sufficiently  large  to  accommodate  addi¬ 
tional  units.  In  fact  the  entire  plant  was 


The  Baltimore 
Sunday  American 

The  family  paper 
— children  cry  for 
the  tunnies — men 
look  tor  the  news 
and  editorials  — 
and  women  de¬ 
mand  it  tor  the 
shopping  news. 


173,132 

average  net  paid 


constructed  to  take  care  for  expansion 
of  all  departments. 

The  Fargo  Forum  was  established  in 
1878.  The  offices  and  executives  are : 
Norman  B.  Black,  president  and  pub¬ 
lisher;  Mrs.  Norman  B.  Black,  vice- 
president;  Norman  D.  Black,  treasurer 
and  general  manager;  H.  D.  Paulson, 
secretary  and  editor. 

DUKE  SAID  ADVERTISING 
BUILT  HIS  FORTUNE 

Hitherto  Untold  Story  Reveals  Son 
Pledged  Company’s  Credit  for 
$750,000  Campugn  in 
Early  Years 

Appraisal  of  the  estate  of  the  late 
James  Buchanan  Duke  as  upwards  of 
$90,000,000,  despite  his  vast  benefactions 
before  his  death,  recalls  a  heretofore  un¬ 
published  story,  attributing  this  fortune 
and  the  colossal  assets  of  the  American 
Tobacco  Company  to  advertising. 

Judge  J.  D.  Murphy,  addressing  Ashe¬ 
ville  realtors,  related  a  conversation  with 
the  late  Washington  Duke,  who,  like  his 
son,  was  usually  taciturn  but  occasionally 
loquacious  when  given  the  ear  of  a  per¬ 
sonal  friend,  with  reporters  absent. 

“Some  years  ago,”  said  Judge  Murphy, 
“I  was  thrown  with  Washington  Duke 
for  several  days.  I  spoke  of  the  pros¬ 
perity  of  his  great  tobacco  concern.  Here 
was  his  reply:  ‘Yes,  we’ve  been  success¬ 
ful.  But  the  thing  that  brought  us  suc¬ 
cess  was  the  thing  that  I  thought  fore¬ 
cast  certain  bankruptcy.  My  son.  Buck, 
came  home  from  a  business  trip  to  New 
York  one  day  with  the  statement  that  he 
had  pledged  our  credit  for  $750,000  to  be 
spent  in  advertising  during  the  following 
12  months. 

“  ‘Our  entire  assets,  personal  and 
corporation,  did  not  amount  to  that  much, 
and  I  told  Buck  so. .  He  merely  smiled, 
as  he  had  a  way  of  doing  when  he  was 
sure  of  himself.  For  three  nights  I  did 
not  close  my  eyes  in  slumber,  worrying 
over  what  I  regarded  as  the  certain  ap- 


Away  Ahead! 

X, 196,676  •  19XS 
5,699,155  •  1926 

1,502,479  *  Gain 


The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gain  in  line¬ 
age  (41%)  than  any 
other  New  York 
paper. 


circulation 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Monnt  Vernon  and 
New  Rochelle  and 
The  Vicinity  Town* 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

ef 

Monnt  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Uembert  ef  A.  B.  C. 

Weitcheeter  Newipapen,  Inc. 
PnakUa  A.  Xnrtam,  rne. 
Kvaat  Twnoa  Bern  BoeMl* 


proach  of  ruination.  Buck  slept  peac*. 
fully  in  an  adjoining  room. 

“  ‘The  first  advertisement  appeared,  and 
lo  and  behold,  orders  for  replenishmaj 
of  dealers’  dwindling  stocks  came  in  so 
fast  we  had  to  increase  production.  Afto 
every  advertisement  came  a  big  demand 
for  more  tobacco  products.  At  the  end 
of  the  year  every  cent  of  the  advertisin* 
was  paid  for  and  our  assets  were 
times  a  million. 

“  ‘Since  then  I  have  never  doubted  the 
wisdom  of  my  son.  Buck,  or  questioned 
the  efficacy  of  advertising.’” 

Judge  Murphy  was  pleading  for  sup. 
port  of  a  movement  to  increase  Ash^ 
ville’s  tax  levy  for  municipal  advertisint 
from  one-tenth  of  one  per  cent  to  one  per 
cent. 

TO  REVIVE  PAPER 

Plans  are  being  made  to  revive  the 
Shreveport  (La.)  Caucasian  as  a  daily 
the  first  issue  to  appear  Feb.  24.  Ward 
Delaney  is  president  of  the.  Caucasian 
Publishing  Company. 

Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers— 
Coupled  with  the  Ability  to 
Produce  Results 

<3a;ette  €inie^ 

(Xoraiar  and  fonday) 

AND 

PinsBUKGH  Chronicle  luEGiAn 

(ZT.Blne  aoapt  Bandar) 

ThM*  nawipapwB  in  Haws  and  Adw. 

tiilnr  have  tha  ooaddeno.  oi  tkdr 
TMiden. 

Their  readers  have  tha  pew«  te 
purchase. 

Sold  Singly  or  Combined 
T7BBAN  B.  DICB,  Nat'I  AdT(.  Hn. 

Gezette  Sqaere.  Plttsborgh.  Ps. 

B.  H.  BUBKB.  Ine.. 

1457  Broadway,  New  Tork. 

123  8.  MieblKan  Bird.,  Cbleasa 

Conititntion  Bids.,  Atlanta,  Oa. 

B.  J.  BIDWBLL  COUPANT, 

742  Market  Street,  San  Francisco,  OU. 

Timea  Bids-,  Los  Ancelea,  Cal. 
Wbite-Henrr-Stoart  Bide-,  SaatUe,  Wash, 


If  Quality 

of  circulation  is  your  first  consid¬ 
eration 

^f)c  Jbcniitg 

With  Sunday  Morning  Editiona 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and  quan¬ 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St 
Dan  A.  Carroll 

Chicago  Office — Tower  Buildinf 
J.  E.  Lutx 
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^  I 'HIS  is  a  “differ¬ 
ent”  health  serv- 
•ee.  It  enables  your 
readers  to  treat  their 
■iltnents  in  their  own 
koines,  without  medi- 
etne  or  costly  appara- 
— simply  by  follow- 
the  rules  for  clean 
Uving,  paying  particu¬ 
lar  attention  to  food 
dtemistry  and  the 
■echan  ics  of  the  body. 


— that's  what  you  proudly  tell  the  world,  Mr.  Editor,  and  there's  no  doubt  whatever 
that  you  have  good  reason  to  be  proud  of  your  achievement.  But,  consider  a 
moment.  What  kind  of  stuff  did  you  carry  in  that  huge  space:  news?  ‘'Yes.”  Adver¬ 
tising?  “Yes,  lots  of  it.”  Features?  “Yes,  the  usual  thing,  of  course.”  But  were  they 
really  helpful  features?  Your  readers  need  your  help  in  lotsHif  >^ay% 
For  instance,  do  you  realize  that  millions  of  people  in  this  country 
were  sick  last  year — that  thousands  of  your  own  readers  were  sick 
at  any  one  time  you  like  to  mention,  that  these  readers  were  craving 
for  information  and  advice  on  how'  to  treat  their  ailments  at  home, 
AND  THAT  YOU  DID  NOTHING  TO  HELP  THEM.  This  is  not 
meant  to  be  a  reflection  upon  your  humanitarianism,  Mr.  Editor. 
Don’t  think  that.  But  we  just  want  to  remind  you  that  the  finest 
way  to  hold  your  subscribers  and  to  get  new  ones  is  to  hook  them 
on  to  some  vitally  interesting  feature — a  feature  they  will  look  for 
eagerly  every  day  and  read  with  absorbed  interest.  Talk  to  them 
about  themselves — about  their  health — and  they  wdll  not  be  without 
your  paper  at  any  price!  And,  mind  you,  what  we  offer  is  a  health  service  that  is 
different  from  the  ordinary  run.  Dr.  Frank  McCoy,  the  author  of  these  articles, 
approaclies  his  subject  from  quite  a  different  angle.  His  system  lays  particular  stress 
on  how.to  eat  and  the  correct  food  combinations,  exercise  and  obedience  to  the  natural 
laws  of  living — he  is  the  Mayo  of  health  writers.  And  Dr.  McCoy  has  many  wonder¬ 
ful  cures  to  hack  up  his  ideas . Now,  this  is  the  kind  of  daily  health  talks 

you  should  secure  for  your  readers.  Write  us,  or  wire  at  our  expense,  and  we  will 

send  you  some  specimen  articles  and  full  particulars  of  the  complete  series . 

Do  this  for  your  readers’  health’s  sake,  which  you  will  find  is  also  to  your  paper’s 
circulation’s  advantage! 


McCOY  HEALTH  SERVICE 

Brack  Shops  Bldg.  Los  Angeles,  Cal. 


A  newspaper  in  a  big 
city  has  an  opportunity 
awaiting  a  man  with 
circulation  knowledge 
and  the  ability  to  trans¬ 
late  it  into  effective 
programs.  He  must 
he  a  creator  of  ideas 
that  build  solid  reader 
clientele,  able  to  write 
good  display  and  direct 
mail  copy  and  be  a 
suggester  rather  than 
an  order  follower.  Ad¬ 
vance  will  be  based  on 
results.  The  news¬ 
paper  itself  has  already 
made  good  but  there’s 
plenty  of  room  for 
progress. 


Send  details  to  Box 
B-835,  Editor  8C  Pub¬ 
lisher. 


JOINS  BOND  HOUSE 


5,000  ATTEND  FORMAL  OPENING  OF  NEW 
CHARLOTTE  OBSERVER  PLANT 


building.  Here  the  ink  is  transferred 
from  shipping  container  to  a  large  steel 
tank.  The  ink  descends  by  gravity,  aided 
by  compressed  air  force,  to  the  fountains 
on  the  press.  These  fountains  are  closely 
sealed,  the  only  opening  being  the  sprays 
through  which  the  ink  reaches  the 
rollers. 

In  the  “L"  or  annex  of  the  press  room 
is  placed  the  color  press,  upon  which  the 
multi-colored  comic  sections  of  the  Sun¬ 
day  Observer  are  printed.  This  is  a 
Goss  machine,  specially  adapted  to  color 
work,  and  with  a  capacity  of  16  pages. 

In  the  basement  is  the  heating 
plant  and  coal  storage  area.  There  is 
also  a  large  space  for  the  storage  of 
newsprint  paper.  Similar  storage  is  pro¬ 
vided  in  the  basement  to  the  east  of  the 
pressroom  and  under  the  main  business 
office. 

The  third  flcKir  of  the  building  is  to 
be  the  Charlotte  Observer's  town  hall. 
It  has  a  spacious  stage,  and  a  seating 
capacity  of  750. 

It  is  the  pur])ose  of  the  Observer  to 
malse  its  town  hall  available  to  the  pub¬ 
lic  for  the  use  of  women’s  clubs,  church 
societies,  civic  organizations,  commercial 
clubs,  industrial  leagues,  amateur  the¬ 
atricals,  school  events  and  other  gather¬ 
ings  of  those  who  have  as  their  purpose 
the  public  service. 

J.  A.  Jone5  Construction  Company, 
Charlotte,  were  principal  contractors. 

Executives  of  the  Observer  are :  Cur¬ 
tis  H.  Johnson,  publisher  and  general 
manager;  Wade  II.  Harris,  editor:  J.  .A. 
Parham,  managing  editor ;  Eddie  Brietz, 
city  editor ;  E.  J.  Pierson,  advertising 
manager ;  M.  H.  Brandon,  circulation 
manager ;  H.  C.  Fallows  classified  man¬ 
ager;  H.  L.  Fentress,  mechanical  super¬ 
intendent. 

The  Observer  is  represented  nationally 
by  Story,  Brooks  &  Finley,  Inc. 


Charlotte  Observer's  handsome  new  building. 


'T'HE  Charlotte  (N.  C.)  Obsenvr,  pub- 
lished  by  Curtis  B.  Johnson,  has  just 
formally  opened  its  new  $500,000  home 
with  a  reception  for  the  public  at  which 
it  is  estimated  5,000  people  inspected  the 
plant. 

The  building  is  of  reinforced  concrete, 
fireproof  construction.  It  is  expansive  in 
its  layout,  covering  an  “L”  shaped  site, 
with  an  angle  or  annex,  and  sufficient 
unoccupied  ground  to  provide  for  an  ad¬ 
ditional  structure  when  expansion  is  nec¬ 
essary. 

The  building  rises  three  stories  above 
Tryon  street,  in  addition  to  a  large  and 
deep  basement,  the  rear  portion  of  which 
extends  well  above  the  Stonewall  street 
grade,  thus  affording  natural  light  and 
ventilation.  The  plant  extends  to  a 
specially  built  and  privately  owned  rail¬ 
way  sidetrack. 

The  business  office  has  a  lofty  ceiling, 
and  a  flood  of  natural  light.  The  walls 
are  buff-tinted,  with  brown,  blue  and 
gold  frescos  in  relief. 

Lobby  space  in  abundance  is  provided, 
leading  to  the  counters  of  Tennessee 
marble,  the  base  and  tops  of  which  are 
adorned  with  variegated  V  ermont  mar¬ 
ble,  in  harmonious  contrast  with  the  re¬ 
mainder.  Behind  the  marble  counter, 
which  sweeps  almost  the  entire  length 
and  breadth  of  the  counting  room,  are  an 
array  of  mahogany  finished  steel  desks, 
of  uniform  design  and  size,  for  use  of 
the  Observer’s  business  office  executives. 
The  finish  of  the  desks  is  in  keeping 
with  the  solid  mahogany  woodwork,  all 
designed  and  built  especially  for  the 
Observer.  Mahogany  is  used  in  the 
doors,  casings,  partitions  and  wainscot¬ 
ing  railings,  save  where  steel  firedoors 
are  provided  in  principal  partitions  and 
entries  to  and  from  stairways. 

In  the  main  offices  on  this  first  floor 
are  located  the  executives  and  cleri¬ 
cal  forces  of  the  circulation  and  finance 
departments.  Plate  glass,  incased  in  ma¬ 
hogany  separates  the  private  offices  of 
executives  from  the  main  counting  room. 
On  the  south  side  of  the  main  office  is 
the  private  office  of  the  publisher.  .Ad¬ 
jacent  to  this  is  the  office  of  the  business 
manager  and  that  of  the  auditor  and 
circulation  manager. 


.About  eighty  feet  from  the  front  en¬ 
trance  a  proscenium  arch  extends  across 
the  building,  marking  the  beginning  of 
the  mezzanine  floor,  with  its  ceiling  of 
22  feet.  There  is  located  the  advertising 
department,  with  its  subdivisions  for  local 
and  national  business.  This  mezzanine 
is  reached  by  means  of  a  short  but  artis¬ 
tically  beautiful  stairway  of  marble, 
wrought  iron,  bronze  and  mahogany.  At 
the  head  of  the  stairway  to  the  right  is  a 
large  and  attractive  lobby,  leading  to  the 
marble  counter  no  less  massive  and  beau¬ 
tiful  than  that  which  graces  the  main 
office  below.  This  counter  separates  the 
public  from  the  advertising  staff.  At 
the  north  and  rear  of  the  mezzanine  is 
a  large  conference  r<x)m.  The  advertis¬ 
ing  department  is  connected  with  the 
composing  and  news  rooms  above,  and 
the  press  room  below,  by  a  private  stair¬ 
way. 

The  news  and  editorial  departments  are 
at  the  front  of  the  second  floor. 

The  composing  rtxjm  is  directly  in  the 
rear  of  the  news  ro*)m.  Here  is  located 
a  battery  of  fourteen  Mergenthaler  type¬ 
setting  machines,  one  Monotype  tynecaster 
and  one  Monotype  material  making  ma¬ 
chine.  The  room  is  so  arranged  that 
eight  additional  linotypes  may  be  installed 
without  disarranging  the  floor  plan. 

In  the  “L”  to  the  south  of  the  compos¬ 
ing  room  is  the  stereotyping  department. 
Tlie  “dry  mat’’  process  of  making  mat¬ 
rices  has  been  adopted  by  the  Observer. 

The  press  room  occupies  the  rear  por¬ 
tion  of  the  basement,  which  in  reality  is 
a  semi-basement  or  semi-street  floor,  ris¬ 
ing  as  it  does  to  a  ceiling  height  of  six 
feet  above  the  sidewalk  level  with  a 
total  clearance  of  19  feet.  The  presses 
are  thus  open  to  the  public  view  through 
the  wide  plate  glass  windows  along 
Stonewall  street.  In  the  press  room  the 
Observer  has  installed  its  modern  octuple, 
super-speed  64-page  Hoe  press. 

Connecting  the  press  with  the  mailing 
room  is  an  endless  conveyer,  which  trans¬ 
fers  the  printed  papers  from  the  press 
folder  directly  to  the  center  of  the  mail¬ 
ing  department. 

The  Observer  has  made  a  radical  de¬ 
parture  by  providing  an  ink  room  on  the 
mezzanine  floor  of  the  “L”  annex  to  the 


Walter  E.  Johnson  formerly  with  the 
Mergenthaler  Linotype  Company,  in  the 
treasurer’s  office,  is  now  a  bond  sales¬ 
man  with  the  firm  of  Eastman,  Dillon 
and  Company,  brokers.  New  York. 
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Sales  in  Buffalo  are  splen¬ 
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Circulation 

32.685 
23.020 
6,821 
I  13.272 
I  7,786 
>  18,612 
I  6,834 
>  5,652 

•  34,523 

)  30,985 
»  14,883 

[  19,582 


•Scranton  Times  . . . 
•Sharon  Herald  .... 
•Sunbury  Daily  Item 


tWest  Chester  Local  News.. 
•Wilkes-Barre  Times-Lea<ler 


tYork  Dispatch 


Total  Salaries  and  Wages  oS 
Employees: 

1923  . . .  $1,450,326374 
1921  . .  .  1,006,355,837 
1909  •  •  •  405,626,790 


In  1909  the  combined  salaries  and  wages  of  Pennsylvania’s  army  of  employees  was  only 
$405,000,000.  In  1923  it  jumped  to  $1,450,000,000 — almost  four  times  as  great  as  the  incomes 
of  1909.  This  increase  denotes  two  things.  First,  that  the  army  of  employees  have  increased 
tremendously  in  number,  and  second,  that  the  earning  power  per  employee  has  also  increased, 
so  that  today  it  represents  a  tremendous  per  capita  buying  power. 

The  basic  value  of  advertising  media  are: — 

1.  Size  of  Buying  Group  covered. 

2.  Intensity  of  reader  acceptance. 

3.  Readers’  ability  to  buy. 

The  newspapers  listed  below  can  prove  that  they  hold  the  interest  and  confidence  of  the  families 
of  Pennsylvania,  who  are  known  to  be  active  buyers  with  ample  means.  These  papers  are  in 
position  to  sell  you  the  value  of  their  advertising  columns  on  a  basis  of  predetermined  delivery 
power — exactly  as  any  commodity  is  sold. 


•.41lentown  Cal!  . (M) 

•Allentown  Call  . (S) 

tBeaver  Falls  Tribune . (E) 

ttBelhlehem  Globe  Times . (E) 

tBloomsburg  Press  . (M) 

•Chester  Times  . (El 

tCoatesville  Reconl  . (El 

•Connellsville  Courier  . (El 

•••Ekiston  Express  . (E)  I 

•••Elaston  Free  Press . (E)  J 

•Erie  Times  . (El 

ttGreensburg  Tribune  Review ..( EM ) 

ttHazleton  Plain  Speaker . (E)  ? 

ftHazleton  Standard-Sentinel. ...  (Ml  ) 

•Mount  Carmel  Item . (El 

•Oil  City  Derrick . (Ml 


2,500 

line! 

10.000 

lines 

.11 

.11 

.10 

.10 

.03 

.03 

.06 

.06 

.04 

.04 

.06 

.06 

.035 

.03 

.02 

.02 

.10 

.10 

.08 

.08 

.05 

.05 

.07 

.06 

.0285 

.0285 

.04 

.04 

•Pottsville  Republican  and 


•Washington  Observer  and 


i'Williamsport  Sun  and 


Circulation 

2.500 

lines 

10.000 

lines 

..(EMI 

15,403 

.08 

.07 

....(E) 

42,501 

.13 

,12 

....(E) 

7,456 

.0357 

.0357 

....(E) 

5,442 

.03 

.03 

(M&E) 

17,384 

.06 

.06 

....(El 

11.826 

.04 

.04 

....(E) 

26,204 

.06 

.06 

..(ME) 

29,890 

.09 

.09 

....(El 

19,955 

.05 

.05 

•A.  B.  C.  Statement,  Oct.  1,  1926. 

•••Consolidated  Aug.  28,  1926.  A.  B.  C.  Oct.  1,  1926. 
tGovernment  Statement,  Oct.  1,  1926. 
ttGovemment  Statement,  March  31,  1926. 
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By  MARLEN  PEW 


She  laid  the  pistol  on  the  sergeant’s  desk 
and  described  her  deed.  Hours  later, 
when  Antonio  had  come  home  to  find 
blood  on  the  floor  and  Antoinette  gone, 
he  rushed  to  the  station  house  and  beg¬ 
ged  to  see  her,  but  was  denied.  Jersey 
justice,  which  is  not  so  much  of  a  virtue 
as  some  people  have  tried  to  make  me 
believe,  lost  no  time  in  bringing  An¬ 
toinette  to  trial.  She  was  convicted  of 
murder  in  the  first  degree  and  was  sen- 
tence<i  to  die  by  hanging.  Her  name  w’as 
misspelled  in  the  death  warrant.  Prac- 
ticallv  all  that  I  have  related  in  this  nar- 


CELF-SACRIFICE  is  the  crowning  ambition  to  leave  the  tenement  for  a  '■!ij>''e  wa.s  deemed  by  the  court  as  ir- 
^  expression  of  all  morality.  Heroism  home  she  might  call  her  own.  By  slow  relevant,  immaterial  and  without  any 
is  at  least  latent  in  every  normal  human  process  of  reasoning  she  convinced  An-  ^  ^ 

heart.  Behold  its  infinite  variety  of  tomo  that  it  was  wise  to  pay  down  $100  nuiiKie.  *  *  ♦ 

manifestations !  In  the  long,  tortuous  on  a  little  building  lot.  This  done,  the 

climb  of  mankind  from  the  level  of  the  oian  and  woman,  in  the  mornings  before  l?E.\DERS  of  this  column  know  that 
brute  to  the  challenging  heights  of  the  they  went  to  their  jobs,  and  in  the  eve-  1  chanced,  in  those  days,  to  be  work- 
Christian  philosophy  the  spirit  of  hero-  nings  after  they  had  left  them,  dug  a  ing  for  an  editor  who  believed  that  it 
ism,  mindless  of  the  gulfs,  has  ever  cellar  with  their  own  hands,  walled  it,  was  a  throwback  to  the  Middle  Ages  to 

danced  ahead,  eager  herald  of  all  the  set  in  place  the  foundations  of  the  castle  hang  any  woman  till  she  was  dead,  dead, 

virtues  that  civilization  now  claims  as  their  dreams,  hoping  even  as  you  and  I.  dead.  Only  a  short  time  previously 
precious.  When  heroism  rides  on  the  ♦  ♦  *  *<qjj  ^fan”  had  approved  of  the  cru- 

wings  of  love,  no  matter  what  may  be  A  NTOXIO  did  not  fully  share  his  saAc  to  rescue  Kate  Edwards  from  the 
happening  in  heaven  to  celebrate  the  wife’s  anxiety  in  this  important  ven-  gallows  at  Reading,  Pa.  So,  when  a 
event,  newspaper  reporters  have  a  field-  (urg.  Some  months  later  he  told  me,  appeared  in  a  New  York 

day  here  below.  shamefacedly,  that  some  nights  he  would  Paper  about  kow  they  tvere  preparing 

*  *  *  ggj  tired  and  go  back  to  the  tenement  .  Italian  woman  in  Hacken- 

^NE  does  not  look  for  beauty  where  leave  .Xntoinette  there  alone,  digging  I  journeyed  over  there  to  look 

I  found  it  blooming  in  strange  ra-  and  pushing  a  wheelbarrow  up  a  plank  J|P  the  story.  None  of  the  major  facts, 

di^nce,  as  this  story  tells.  Rolling"  that  led  to  the  surface.  But  Antonio  heretofore  related,  had  been  published 

clouds  of  factory  smoke  shut  out  the  sun  did  not  know  then  what  frenzy,  born  of  any  New  York  paper,  or  any  Jersey 
from  that  spot  and  any  flower  would  soon  sullen  forebodings,  w’as  urging  the  P^per  for  that  matter,  I  went  to  the 
w'ither  there,  save  as  it  might  be  rooted  w'oman  to  leave  the  tenement.  Only  Hackensack  jail  to  see  Antoinette  Tolla 
in  a  human  heart  as  sometimes  happens,  two  people  besides  Antoinette  knew.  refused  the  privilege.  I  did 

Do  you  know  anything  of  the  amazing  Xhey  were  the  middle-aged  Italian  who  ®^^y  ^ung  enough  to  see  the  damnable 
industrial  hives  that  border  the  Hudson  owned  the  tenement  and  his  wife.  The  thev  had  set  up  for  the  jerking  of 
in  Northern  New'  Jersey?  The  work-a-  nian  knew*  guiltily.  His  w'ife  knew  be-  ^his  wom^ans  ^soul  into  eternity.  It  was 
day  hum  and  roar  of  thousands  of  big  cause  .\ntoinette  had  told  her,  plainly,  located  right  in  the  prison  and  the  event 

and  little  mills  and  the  endless  reaches  as  one  good  woman  to  another.  She  1°  1^^  celebrated  by  draping  canvas 

of  shabby  streets  ?  Do  you  know  that  told  her  immediately  after  the  Italian  before  the^  cages  so  all  the  other  prison- 

type  of  humanity  which,  in  that  locality,  had  first  come  to  her  rooms  when  An-  f  ®  couldn’t  see.  They  couldn’t  very  well 

passes  under  the  invidious  sobriquet  tonio  was  not  at  home.  .Antoinette  ^g-  .  ^^P  hearing.  The  trap  was  with- 

’’Hunkie  ’  .  .  .  the  stolid,  heav^'-fewted,  ged  the  older  w'oman  to  help  her  to  ent\  feet  of  the  steel  grating.  The 

dark-visaged,  garlic-Ja(Mi  man*"  .  .  avoid  the  husband’s  insistent  attentions,  t^cchanics  of  this  legal  torture  were 

the  woman  who  stoops  with  age  at  thirty.  That  Antoinette  loathed  the  monster  must  s'n'Pic :  Release  some  bags  of  sand  in 
but  may  look  out  from  under  the  folds  have  been  apparent  to  the  wife.  The  basement  and  the  noose  and  its 
of  a  scarlet  bandana  with  some  of  the  women  counselled  together.  His  scan-  freight  would  fly  into  the  air. 
serenity  of  a  Madonna  on  her  brow  ?  dalous  conduct  must  be  curbed,  but  there  — 

*  *  *  must  be  no  open  scandal.  Above  all 

A  NTOINETTE  TOLL.A  was  the  else  Antonio  must  not  know.  The  fire  MICHIOAN 

young  wife  of  .Antonio,  a  day  la-  of  his  fathers  was  in  his  blood  and  the  .u,- 

borer.  Swept  in  on  the  immense  tide  of  knife  alone  could  avenge  such  dishonor  ^  ^  ^ 

immigration  that  made  arms  and  legs  to  the  mother  of  his  babies.  This  would  ■ 

cheap  in  this  country  when  the  century  mean  death  to  both  men.  So  the  wives  Its  increase  in  manufacturinc 

was  opening,  they  founded  their  fortunes  whispered  the  fearful  secret  and  An-  products  surpasses  anything  in  the 

in  Hackensack.  Theirs  was  the  exist-  toinette  did  what  she  could  to  give  the  world. 

ence  of  the  Hunkie.  I  do  not  know  despoiler  a  wide  berth.  Dnrs'TU  KTi7\ircD  A  nrTkC 

whether  they  felt  that  the  allurement  ♦  *  ♦  1  n  INtWo*  Ax  tKij 

of  the  steamship  agent  at  Palermo  had  (~kNE  day  the  landlord  met  Antoinette  cover  Michigan  outside  of  Detroit 
been  a  deception  and  a  snare,  or  that  ”  in  the  hall  and  grossly  insulted  her.  — Eight  principal  cities  with  the 

they  regretted  exchanging  existence  under  More  than  that,  he  threatened  to  come  to  only  or  leading  Newspaper  in  its 

sunny  Sicilian  skies  for  life  in  the  oily  her  rooms  and  break  down  the  door  if  respective  community, 

smudge  of  the  American  factory  town,  but  she  would  not  let  him  in.  He  would  do  Tk,  Onuid  Kxpidt  Pre,, 

it  is  in  evidence  that  they  approached  their  ^his  at  the  first  opportunity.  She  might  The  Flint  Dailv  Jonrnai 

destiny  with  dignity  and  good  thrift,  he  expecting  him,  he  said.  There  was  a  The  Sexisew  H»wi  Courier 

Antoinette’s  home,  bare  as  one  could  demon  in  his  eye  that  must  be  met.  That  Seiotte 

well  imagine,  was  neat  and  clean  and  she  night,  after  .Antonio  had  gone  to  sleep, 

and  Antonio  worked  faithfully  at  any  Antoinette  crept  to  the  corner  and  whis-  Tk*  HMkefon  ci^ioie 

job  that  was  to  be  had.  They  began  to  pered  desperately  to  the  man’s  wife.  The  Ann  Arbor  Timoo  Hewi  '  ^ 

accumulate  a  reserv^  if  one  may  refer  Something  must  be  done.  Presently  the  NmiUmmi  AdwtUiu  JtoprmMotfm 

in_  bank  terms  to  ^00,  frugally  held  women  darted  under  the  shadows  to  i.  KLznr  j.  E.  LtTTZ 

aside  from  the  maw  of  daily  crea-  ^he  main  street  of  the  town.  They  en-  M  Emt  4ind  At.  Tower  Buildtnc 
ture  needs.  One  baby,  two  babies,  three,  tered  a  pawnshop.  They  bought  a  pistol  Tork  Olty  CUoaro,  m. 

Antoinette  and  Antonio  upheld  the  re-  and  loaded  it.  The  landlord’s  wife  paid  - 

productive  traditions  of  all  Hunkies  and  for  the  weapon  and  put  it  into  .Anna’s - 

rabbits.  Maternity  did  not  keep  the  trembling  hand.  “He  is  a  coward, 

young  mother  long  from  her  work,  only  when  he  comes,  hold  this  to  his  head, 

a  few  days  each  time  a  baby  came.  But  He  is  a  coward.  He  will  flee.”  An- 

the  advent  of  children,  and  another  dark  toinette  hid  the  pistol  in  her  rooms, 
cause,  did  arouse  m  Antoinette  a  feverish  What  her  prayers  were  we  do  not  know, 

■  '  — -  but  that  they  were  in  the  spirit  of  grati¬ 

tude  for  her  deliverance  from  suspicion 
A  in  the  cyes  of  the  clumsy  man  she  loved 

XlosAnsJesEvcnillgHciaU/  f.®  we  cannot  doubt.  In  due 

\  •  X  time  the  monster  came  to  Anna  s  door. 

X  He  did  not  need  to  knock  it  down,  for 

/  she  opened  it  promptly.  He  stood 

/  there,  smirking.  He  took  a  few  dollars 

/  from  his  pocket  and  offered  them  to  An- 

'  toinette.  They  fell  to  the  floor.  Then 

«.  1  .•  %  .  -  -  - .  M  came  an  overt  gesture  and  Antoinette 

LirCOwllOnX***^*****^  T  .  i  backed  into  a  comer.  In  a  flash  she 
Eent.  80  1988*  \  /  10l3l  had  the  pistol  in  her  hand.  Perhaps 


'T'HERE  are  some  news  stories  which 
unfold  before  a  reporter  as  if  a  Sar- 
dou,  Shaw  or  Belasco  were  plaving  the 
strings  behind  the  scenes.  This  wu 
such  a  one.  When  I  came  out  of  I 
the  jail  a  friendly  attendant  called  m? 
attention  to  a  man  who  was  standii 
at  the  corner,  furtively  motioningt^ 
person  whose  hand  protruded  from  the 
grating  of  a  window  in  the  prison,  h 
was  Antonio.  That  was  Antoinette’i 
hand.  In  broken  English  and  a  mote 
broken  voice  the  laborer  said  that  he 
came  every  day  and  stood  there  to  wave 
to  .Antoinette.  The  man  apicared  ill 
and  presently  admitted  that  he  had  not 
tasted  food  for  days.  He  wanted  to 
die.  We  went  to  Lawyer  Stagg’s  aflSce: 
Lawyer  Stagg  had  defended  .Antoinette  ' 
Lawyer  Stagg  loaned  me  the  papers 
in  the  case.  The  matter  had  not  been 
appealed  to  Governor  Stokes.  As  a 
matter  of  fact  Lawyer  Stagg  needed 
$600  to  meet  certain  charges  incidental 
to  efforts  he  had  made  in  behiilf  of 
.Antoinette.  Before  anything  else  was  ^ 
done  this  money  must  be  paid.  I  in. 
vestigated  the  circumstances  thoroughly 
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Arivarficina  passion  blinded  him  and  he  did 

nQVCrilalUg  for  he  advanced.  She  warned  I 
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A  NTOINETTE  TOLLA  ran  down  the 
steps  into  the  street.  She  ran  every 
step  of  the  way  to  the  police  station. 
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irom  all  sides,  induced  Antonio  to  buck 
uo  and  drink  some  soup,  returned  to 
New  York,  got  the  money  together  and 
began  to  use  printer’s  ink  for  what 
printer’s  ink  was  made  to  do,  as  we 
Lw  things  in  those  quaint  days  of 
yesteryear.  Rev.  Hugh  Penticost.  friend 
of  the  friendless,  gave  a  hand.  We 
got  a  letter  through  to  Gov.  Stokes. 
Some  good  and  influential  people  who, 

I  hasten  to  add  lest  it  be  assumed  that 
there  were  none  such,  lived  in  Northern 
New  Jersey,  hurried  down  to  Trenton 
and  obtained  a  stay  of  execution. 

IN  a  few  days  petitions  to  the  Governor 
from  middle  west  cities,  where  the 
stories  of  Antoinette  Tolla’s  heroic 
sacrifice  for  true  love  were  being  told 
in  first  page  space,  began  to  reach 
Trenton.  .-K  wonderfud  girl  reporter. 
Miss  Jessie  Partlon,  of  the  Cincinnati 
Post,  took  a  petition  to  Gov.  Stokes  and 
made  an  effective  personal  plea  for 
.Antoinette.  School  children  of  Cin¬ 
cinnati  raised  a  defense  fund.  I  think 
it  totaled  more  than  $1,000,  all  gathered 
in  dimes.  The  Governor,  honest  soul 
that  he  was,  felt  deeply  for  the  woman 
and  was  not  a  little  chagrined  by  the 
circumstances,  which  might,  by  a  less 
worthy  man,  have  been  deemed  “out¬ 
side  interference.’’  The  Board  of 
Pardons  reviewed  the  case  in  the  light 
of  the  facts  which  the  court  had  so 
dismally  missed  and  recommended  clem¬ 
ency.  Gov.  Stokes  felt  that  there  had 
been  so  many  crimes  among  Italians  of 
his  state  that  if  Antoinette  should  go 
unpunished  it  might  encourage  other 
murders,  so  he  commuted  her  sentence 
to  seven  years  in  the  Trenton  Peniten- 


COAST  GROUP  BATTLES 
PRESS  AGENT  EVIL 

California  Publishers  to  “Go  Over  the 
Heads”  of  Publicity  Men  and  Tell 
Their  Employers  Material 
Is  Not  Welcome 


mechanical  superintendent,  65,  who  Outlining  of  a  united  movement 

has  been  with  the  paper  since  he  against  “free  publicity’’  and  inauguration 
was  13 — 52  years;  William  A.  of  a  definite  policy  to  check  the  avalanche 
Cowan,  65,  foreman  of  the  press-  of  press  agent  material  that  is  being 
room,  who  has  served  46  years;  showered  upon  newspapers,  featured  the 
and  C.  H.  Abbott,  68,  compositor,  annual  meeting  of  the  Southern  Cali- 
who  came  to  the  News  45  years  fornia  Editorial  Association  held  in  Los 
ago,  as  a  young  journeyman  print-  .Angeles  recently.  Publishers  •  at  this 
er  just  over  from  England.  meeting  took  a  determined  vow  to  close 

their  columns  against  those  who  attempt 
- - -  to  put  over  propaganda  in  the  guise  of 

PAPER  MAKERS  TO  MEET  to  avoid  paying  for  adver- 

_  tismg  space  by  hiring  press  agents. 

.  1  n  1  »  this  campaign  will 

American  Paper  and  Pulp  Assn.  Cele-  be  formation  of  a  committee  of  publishers 
brating  Golden  Anniversary  who  will  “go  over  the  heads’’  of  the  press 

T,,  .  ,.  .  .  agent  and  tell  the  man  who  is  paying 

Ihe  leading  paper  manufactui^rs  ot  tbe  bills  that  his  press  agent  material  is 
the  United  States,  numbering  1,500,  will  unwelcome. 

gather  in  New  \ork  on  Monday,  Feb.  21,  The  second  step  will  be  a  movement 
for  a  four-day  celebration  of  ^e  golden  co-operate  with  community  and  public 
tbe  American  Paper  and  enterprises,  deserving  of  publicity  for  their 
Pulp  Association,  foimd^  aO  years  ago  news  value.  The  publishers  propose  to 
Spt^gS’  N.  Y.  Norman  W .  form  their  own  bureau  for  handling  such 
Wilson  of  the  Hanim^mill  Paper  Com-  publicity  and  take  it  out  of  the  hands  of 
pany  is  president  of  the  association.  professional  publicity  agents.  Funds  now 
I  .  j  industry  as  a  whole  has  just  com-  pajj  press  agents  for  publicizing  such 
pleted  a  record  year  with  an  average  in-  events  will  be  paid  to  the  newspaper  asso- 
crease  in  production  of  10  per  cent,  wer  ciation’s  bureau,  instead  of  lining  the 
any  previo^  ye^,  Mr.  Wilson  states.  The  pockets  of  individuals  who  have  no  in¬ 
output  of  the  mc^s^y  is  30  times  what  it  terest  in  newspapers  aside  from  what 


3  VETERAN  SALT  LAKE 
PRINTERS  RETIRED 

^HREE  pioneer  printers  who 
have  served  an  aggregate  of 
143  years  in  the  mechanical  de¬ 
partment  of  the  Salt  Lake  City 
Deseret  News  have  been  retired 
with  pensions  by  that  paper. 

They  are:  S.  H.  Harrow, 
mechanical  superintendent,  65,  who 
has  been  with  the  paper  since  he 
was  13 — 52  years;  William  A. 
Cowan,  65,  foreman  of  the  press¬ 
room,  who  has  served  46  years; 
and  C.  H.  Abbott,  68,  compositor, 
who  came  to  the  News  45  years 
ago,  as  a  young  journeyman  print¬ 
er  just  over  from  England. 


TJ/'HEN  .Antoinette  came  out  of  the 
”  grim  walls  .Antonio  was  waiting.  He 
took  her  to  a  little  apartment  which  was 
clean  and  shining  and  with  new  fur¬ 
niture  all  paid  for,  in  a  quiet  street  of 
the  Borough  of  Bronx.  New  York. 
.Antonio  had  a  good  job.  Antoinette 
who,  throughout  the  prison  term,  had 
been  a  protege  of  the  Warden’s  wife, 
from  whose  teaching  she  had  developed 
fine  skill  in  embroidery,  brought  to  the 
apartment  a  stock  of  lacy  furnishings 
that  would  have  graced  a  more  pre¬ 
tentious  home.  For  all  I  know  .Antoin¬ 
ette  and  .Antonio  and  the  children  still 
live  there  as  this  old  story  is  now'  re¬ 
peated.  For  all  I  know  some  kid  out 
in  Cincinnati  who  gave  a  dime  for 
.Antoinette  may  have  developed  into  wo¬ 
manhood  and  with  poignant  understanding 
of  how  the  threads  of  any  life  may  tangle 
in'o  snarls.  For  all  1  know'  some 
other  kid  out  there  may  now,  in  man¬ 
hood,  be  tender  in  his  thoughts  of  women 
somewhat  by  reason  of  a  childhood  im¬ 
pression  gained  through  the  sacrifice  of 
a  dime  that  might  have  bought  a  bag 
of  sweets.  Rut  this  I  positively  know : 
the  Social  Register  is  no  safe  index 
either  to  heroism  or  beauty. 

LEAVES  EXPORT  GROUP 

The  Brompton  Pulp  &  Paper  Com¬ 
pany  has  withdrawn  from  the  Canadian 
Export  Paper  Company  for  the  purpose 
of  setting  up  its  own  selling  agency. 
President  George  Chahoon,  Jr.,  of  the 
Export  Company,  announced  this  week. 
He  stated  that  customers  heretofore  sup¬ 
plied  in  the  United  States  with  paper 
from  the  Brompton  Company  by  the 
Canadian  Export  Paper  Company,  Ltd., 
would  now  receive  their  newsprint  from 
the  mills  of  Price  Brothers  &  Co.  and  the 
Eaurentide  Company. 


HOAX  AUTHOR  ACQUITTED 

Hesketh  Pearson,  author  of  “The 
Whispering  Gallery,”  alleged  to  be  the 
reminiscences  of  a  British  diplomat  but 
which  were  later  proved  to  be  fictitious, 
was  acquitted  at  London  Sessions  on 
Jan.  28.  on  a  charge  of  obtaining  by 
false  pretences  a  cheque  for  £225  from 
John  Lane,  the  Bodley  Head,  Ltd.,  in 
wtjwction  with  the  publication  of  the 
hook.  The  jury  found  that  Pearson  rep¬ 
resented  that  the  book  consi.sted  of  ex- 
fracts  from  the  diary  of  Sir  Rennell 
Rodd,  but  found  no  fraud. 


was  in  1878.  Today  paper,  pulp,  and 
printing  represent  an  annual  production  of 


free  space  they  can  secure  in  them. 

The  Association,  which  changed  its 


a  billion  dollars,  making  it  the  seventh  name  at  the  convention  to  California 


largest  industry  in  the  United  States. 

The  American  Paper  and  Pulp  Asso- 


Newspaper  Publishers  Association, 
worked  strenuouly  during  the  past  year 


ciation  has  its  own  forestry  semce  and  is  -^o  eradicate  the  press  agent  evil,  accord- 
with  the  Forest  Services  of  annual  rejwrt  of  Ben  H.  Read, 

the  Department  of  .Agriculture ;  also  with  executive  secretary, 
the  Depi^trnent  ^  Commerce,  the  Na-  “Combating  this  effort  to  get  free  ad- 
tional  Iridustnal  Conference  Board,  and  vertising  space  has  been  one  of  the  most 

persistent  and  consistent  pha.ses  of  as^o- 
The  convention  will  conclu^ ,  “  ciation  work,”  he  stated.  “In  bulletins, 

24,  at  in  meetings  and  in  personal  calls  we  have 
which  Gwrge  .lY  Whiting  of  the  Wh^itnig  pointed  out  how  various  publicity  seekers 

Point,  are  trying  to  obtain  free  costly  adver- 
W  is. ;  George  W.  Sisson  of  the  Racquette  tising  space. 

■’  average  of  once  a  week  during 

and  W  illiani  G.  Raybokl  of  the  B.  D.  Ris-  the  past  year  we  have  written  direct  or 
ing  Paper  Company,  Housatonic,  Mass.,  called  direct  upon  the  man  or  firm  pay- 
will  speak.  The  only  other  speaker  will  the  press  agent’s  salary,  and  tried  to 
he  Senator  Charles  _L.  McNary,  Chair-  point  out  that  the  stuff  is  not  getting 


rnan.  of  the  U.  S.  Senate  Committee  on.  over  in  the  newspapers. 
Agriculture  and  Forestry.  ‘-The  onlv  remedv  f( 


TOWN  OUTLAWS  INDECENT  PRESS 

The  Bayonne,  N.  J.,  City  Commission 
on  Feb.  15  adopted  an  ordinance  prohibit¬ 
ing  the  sale  of  any  “obscence,  lewd  or 
indecent”  publication.  It  becomes  effec¬ 
tive  in  10  days  and  provides  a  $10  fine 
or  10  days  in  jail  for  the  first  offense  and 
$20  fine  or  30  days  in  jail  for  the  second 
offense.  The  ordinance  was  introduced 
following  protests  against  the  circulation 
of  unnamed  newspapers  alleged  to  be  not 
improper  reading  for  school  children. 


“The  only  remedy  for  this  lies  in  the 
hands  of  the  publisher.  The  only  way 
to  stop  it  is  to  refuse  to  run  it  in  our 
newspapers.  A  publisher  of  a  large 
metropolitan  newspaper  told  me  just  a 
few  days  ago  that  the  country  publishers 
are  being  robbed  of  hundreds  of  thou¬ 
sands  of  dollars’  worth  of  space  by  free 
publicity  seekers. 

“I  believe  we  are  making  some  head¬ 
way  on  keeping  this  stuff  out  of  our 
member  papers.  Some  of  the  press  agents 
have  told  me  that  the  .Association  is  'mak 
ing  it  tough’  for  them  to  get  by.” 


^FOR  PROMPT  SERVICE.^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES  ^  KLYM AX  FEEDERS  ^  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stoti  for  prompt  jiipment  at  tbe  foBorwheg  Selling  Houses  of  the^ 

c^merican  Type  Founders  (pmpany 


BOSTON 
NSW  YORK 


RICHMOND 

ATLANTA 


PHILADELPHIA  BUFFALO 
BALTIMORE  PITTSBURGH 

CLEVELAND 


DETROrr  MINNEAPOUS  SAN  FRANCISCO 

CHICAGO  KANS  iS  CITY  PORTLAND 

CINCINNATI  DES  MOINES  SPOKANE 

ST.  LOUIS  DENVER  WINNIPEG 

MILWAUKEE  LOS  ANGELES 


O’DELL 

NEWSPAPER 

SERVICE 

features 

Daily  and  Weekly 
ARE  APPEARING 


New  York  World 
New  York  Sun 
New  York  American 
Brooklyn  Eagle 
Boston  Globe 
Boston  Post 
Boston  American 
Chicago  Daily  News 
Chicago  American 
Milwaukee  Journal 
Milwaukee  News  '  t 

Buffalo  Times  2  '  -i 

Philadelphia  Bulletin 
Philadelphia  Public  Ledger  , 
Louisville  Courier  Journal 
Detroit  Free  Press 
Detroit  Times 
Dallas  News 

Oklahoma  City  Oklahoman 
Los  Angeles  Examiner 
Providence  Journal 
Baltimore  Sun 
Baltimore  American 
St.  Louis  Post  Dispatch 
Hartford  Courant 
Washington  Herald 
Atlanta  Georgian  American 
San  Antonio  Light 
Charlotte  Observer 
Seattle  Post  Intelligencer 
San  Francisco  Examiner 
Pottsville  Journal 
Oakland  Post  Enquirer 
Albany  Times  Union 
Syracuse  American 
Rochester  American 
Toronto  Star 
Winnipeg  Tribune 
Halifax  Chronicle 
Hamilton  Herald 
Windsor  Star 
London  Chronicle 
London  Woman’s  Weekly 
Vienna  Neue  Freie  Presse 
Ceylon  Observer 
Stockholm  Nya  Dagligt 

Allehanda 
Copenhagen  Daily 

WRITE  US  FOR  SAMPLES 
of 

CIRCULATION-BUILDING 

FEATURES 


The  O^Dell  Newspaper 
Service 

55  Fifth  Avenue, 

New  York  City 


Publisher  for  February  19,  19  27 


A.  W.  COCHRAN  RETIRES 

Arthur  \V.  Cochran,  after  25  years’  con¬ 
tinuous  service  has  retired  from  the  fore- 
manship  of  the  Ithaca  (X.  V.)  Jountal- 
Weu’s  composing?  room.  His  associate.s 
gathered  at  a  surprise  dinner  Feb.  4,  in 
his  honor.  He  started  newspaper  work 
on  the  LaPortc  (Ind.)  Herald,  later 
working  on  the  Chica;io  Inter-Occan,  if. 


Louis  Globe-Democrat,  South  Bend 
Tribune,  and  many  other  midwest  papers. 
John  \V.  Baker,  general  manager  of  the 
Journal-News,  presided  at  the  farewell 
dinner. 

GRAVURE  SERVICE  TO  MOVE 

The  New  York  office  of  the  Gravure 
Service  Corporation  will  move  from  pres¬ 


ent  (|uarters  at  25  West  45rd  street  to 
the  (jraybar  Building,  April  1. 

PLAN  TO  LAUNCH  DAILY 

Plans  are  being  made  to  revive  the 
Shreveport  (La.)  Caueasian  as  a  daily, 
the  first  issue  to  appear  Feb.  24.  Ward 
Delaney  is  president  of  the  Caucasian 
Publishing  Co. 


Supplies  and  Equipment 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
you  interested?  If  so, 
consult  your  regular  deal¬ 
er  in  printers’  supplies 
or  write  us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


USED  NEWSPAPERPRESSES 

Scott  16,  24  and  32'Page  Presses 

GOSS  24  and  28-page  i-resscs  RO<«l  for  lilack 
or  color  work,  also  Goss  Sextuple. 

HOE  Peny  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  .and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  peges. 

Available  For  Early  Delivery 

WALTER  SCOTT  8C  COMPANY 

Main  Ofto*  ft  Factory . Flalnileld,  H.  J. 

Hew  Fork  Offloe..BT«kaw  Bldg.,  14S7  Broadway 
OUoago  Office . Monadnock  Block 


Drive  and  Control 
for 

Newspaper  Presses 

One  of  the  finest  a-c.  in¬ 
stallations  in  the  country 
is  that  of  two  100-h.  p. 
equipments  on  a  6-unit 
Goss  press  at  the  Ft. 
Wayne  News-Senttnel. 

GENERAL  ELECTRIC 


EDITOR  &  PUBLISHER 
Classified  Service 
has  established  a  record 
as  a  result  producer. 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
casting  box  you  can  buy.  Per¬ 
fectly  nalancra.  New  design  lock- 


Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  NEW  YORK  -  LONDON 


PRESSROOM  EFFICIENCY 


Continuous  operation  at  High  Speed,  with  a  minimum 
amount  of  waste  and  finely  printed  newspapers  is  efficiency. 

90%  of  all  paper  breaks  can  be  avoided  if  your  machines 
are  properly  blanketed. 

We  manufacture  blankets  that  will  meet  any  newspaper 
printing  problem  in  the  world. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester 

BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


\\'  i  t  h  Independent 
( la.s-fired  Steam 
( ienerators. 

riie  (luickest  and  the 
111  o  s  t  economical 
I’res.ses  for  the 
moulding  and  drying 
of  Matrices. 

More  than  800  in  use 


R.  HOE  &  CO.,  Inc. 

7  South  Dearborn  Street 
CHICAGO,  ILL. 


0^^ 
a[f  oL  OL  9* 

L.i  t  J 

Classified 


EDITOR  Cy  PUBLISHER  I 

Classified  Advertising  | 

Information  1: 

TRANSIENT  RATES  I 

SITUATIONS  (Cadi  with  Ordn-)  | 

1  Time  —  .4S  per  Un.  | 

3  Times  —  .3S  per  Ima  | 

ALL  OTHER  CLASSIFICATIONS  f 

(Cash  with  Order)  ; 

1  Time  —  .M  per  Una 
White  space  charge  at  same  rata  par  Iha  „  | 
insertion  as  eam^  by  frequency  it  kantha  I 
Minimum  Contract  space,  thiee  lines.  Spa^  I 
rates  quoted  for  13,  2S  and  52  hisartiona,  ; 
EdHor  ft  Publiaher  resarvea  the  right  to  dani.  J 
fy,  edK  or  reject  any  advartisaaMnt.  i 


ADVERTISING 


General  Promotion 


.t04-520  Grand  St.,  New  York  City 

Pere  Marquette  Bldg.  7  Water  Street 

NEW  ORLEANS.  LA.  BOSTON.  MASS. 


Build  Linage,  make  more  money.  Use  a  copr. 
righted  “VVorthwhile”  Feature  advertising  page 
or  Special  Edition  and  know  the  genuine  latis. 
faction  that  has  brought  repeat  orders  from 
hundreds  of  publishers  year  after  year.  We 
sell  the  ads  for  you.  Write  F.  G.  Hogan  Syn- 
dicate,  Indianapolis,  Ind.,  or  Kane,  Pa. 
Special  Editions,  Special  Sections^  Sjwiji 
Pages  solicited  and  placed  for  reasonable  com¬ 
mission.  Accounts  guaranteed.  William  E.  Jor¬ 
dan,  568  Pacific  street,  Bnoklyn,  New  York. 


Supplies 

Shading  Sheets  for  Art  work  and  Benday  ef.  I 
fects.  Bourges  Service,  Inc.,  144  West  32iid  f 
St.,  New  York.  t 


BUSINESS  OPPORTUNITIES  1 


Omar  D.  Gray,  the  busiest  Newspaper  Broket  f 
in  the  United  States,  located  in  Sturgeon,  Mo  t 
and  for  38  years  publi.sher  of  Omar  D.  Griy’i  C 
Sturjreon  Mis.souri  Leader,  wires  from  Chicago  f 
to  his  secretary,  H.  R.  Frisbie,  to  run  an  ad  t 
this  week  pointing  out  that  one  of  his  clients  t 
asks  him  to  help  him  buy  a  real  daily  news¬ 
paper,  and  Mr.  Frisbie  says:  j. 

“You  cannot  keep  my  boss  from  taking  an  i 
interest  in  politics.  He  once  ran  for  Congreis  ! 
and  in  1916  he  managed  the  campaign  of  former  ! 
Ooveriior  F.  D.  Gardner  and  won  over  eight  j 

splendid  Democrats  by  a  majority  of  40,000.  I 
On  his  way  to  Chicago,  Monday,  he  stopped  ! 

over  in  Indianapolis  to  hear  Senator  James  A.  i 
Reed  talk  to  the  Indiana  Democratic  editors  1 
and  have  a  personal  chat  with  Senator  Reed.  I 
Gray  thinks  Reed  stands  an  excellent  show  for  ! 
capturing  the  Democratic  nomination  for  Pres¬ 
ident  and  thinks  that  Reed  is  the  only  Democrat 
who  can  win  in  November.  1928. 

“Here  is  the  proposition  that  Gray  wanted  me 
to  tell  the  newspaper  men  of  the  United  States 
about: 

“He  has  client.s  in  Michigan  who  want  to 
buy  an  old  established  evening  daily  in  city  of 
12,000  to  25,000,  _  plant  modern  and  well 
equipped,  no  morning  or  evening  opposition, 
and^  located  in  New  S'ork,  Pennsylvania,  Ohio, 
Indiana,  Michigan,  Illinois  or  Wisconsin. 
Paper  must  show  established  earning  record 
for  5  years  of  ten  per  cent  or  more  on  invest¬ 
ment  after  expenses,  depreciation  and  taxes  are  I 
deducted.  Owner  must  be  willing  to  give  90 
day  option  so  that  these  clients  may  have  ample 
tirne  for  complete  investigation.  Cash  in  full 
■wjll  be  paid  upon  expiration  of  option;  A.  B.  C. 
circulation.  Property  should  not  be  locat^ 
iinmediately  adjacent  to  large  city  like  Chicago, 
New  York  or  Detroit.  These  clients  can  handle 
a  proposition  up  to  a  quarter-million  dollar! 
and  maybe  more. 

“Here  is  a  chance  for  some  of  you  men  who 
have  made  all  the  money  you  want  in  the  | 
strenuous  game  of  business,  and  who  conld  I 
take  this  money  and  lend  it  safely  and  travd 
and  enjoy  life.  Mr.  Gray  would  not  be  spend¬ 
ing  his  money  in  this  and  other  publications  np 
to  60c  per  lint  for  ads  if  he  were  not  satisfied 
that  these  clients  would  do  all  he  claims  for 
them.  I 

“Mr.  Gray  has  a  client  in  Pennsylvania  who 
wants  to  buy  a  live  weekly  in  Wisconsin. 
Michigan  or  Ontario.  The  latter  preferred. 

“In  North  Dakota  Mr.  Gray  has  a  client 
who  has  a  small  weekly  for  sale.  This  paper  is 
located  near  the  Canadian  line  where  the  ownw 
can  slip  over  in  a  few  minutes  and  wet  his 
whistle  and  this  should  appeal  to  about  10,000 
printers  I  know  of.  _ 

“Mr.  Gray  is  still  trying  to  buy  for  seven 
clients  good  dailies  in  the  central  states.  , 

“In  every  mail  come  letters  from  clients 
asking  Mr.  Gray  to  help  locate  them. 
waste  your  time  trying  to  locate  yourself. 
Write  Gray  telling  him  how  much  money  yM 
have  to  pay  down  on  a  proposition  and  de^be 
vour  wants.  He  has  nearly  400  propositions 
listed  for  sale  in  41  of  the  48  states  and  M  i» 
the  most  indefatigable  worker  you  ever  heart 
of.  He  never  gets  tired  trying  to  serve  his 
clients.  He  is  fat  and  has  a  genial  disposition. 

I  like  him,  hut  if  I  don’t  stop  this  ad  he  u 
liable  to  bawl  me  out  because  he  has  to  pay  tor 
it — not  me." 


Editor  «S:  Publisher  for  February  19,  1927 


Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 


Help  Wanted 


EMPLOYMENT 


Situations  Wanted 


MECHANICAL 


Equipment  for  Sale 


Opportunity-Middle  West  evening  Fditor-l  nusual  opportunity  tor  one  who  wants  Hdi,oriaI  Writer.  12  years’  newspaper  work;  ^5*-  f’  ’0-page,  Goss  Comet, 

^r  Exclusive,  fertile,  rapidly  growing  field  Permanent  connrelion  with  a  good  newspaper  ^n  staff  national  magazine;  conditions  in-  fi!' 

a.-  nf  the  richest  states  in  the  where  salary  will  advance  as  he  demonstrates  ♦rti-r-sKU.  r»>ii  anri  to  pages  to  Octuple  capacity.  A  com- 


wenter  of  one*  of  the  richest  states  in  the  where  salary  will  advance  as  he  demonstrates  tolerable:  have  real  business  training  and  bal-  Octuple  capacity.  A  com- 

rtinn  Price  verv  reasonable.  Initial  payment  ability  to  write  forcefully,  think  constructively,  an^e;  ace  36.  married:  go  anywhere^for  inter-  5  general  equiptnent  for  weekly  and 

S30o6o  J-  B-  Shale.  Times  Bldg..  Xew  York,  and  supervise  news  department^  for  efficiency  view,  my  risk.  B-810.  Editor  &  Publisher.  change?'lnc^,**154*  Nawa^^St.,  ^w^Yortc. 


■fvade  Journal,  established,  in  good  cemdition,  economy.  ^Iorning  and  Sunday  news-  f  Executive  seeks  connection  within  p  — — -  .*  . — 

Trw  •  Gross  about  S20  000  PaPC-  growing  steadily,  solidly  financed,  m  inn'll  v*'**"v*  connectiim  mtnin  and  Bookbinders  equipment,  machin- 

ca^ble  of  exi^nMoo_  Gross  au^  w^.  ^ity  lietween  two  and  three  hundred  thousand,  200  "i lies  New  \ork  City.  Experienced  in  ery.type.supplies.Kellypresses.cut  costma- 

S  (^y  "'-er  night  from  New  York.  Prefer  a  man  be-  pl.hlUW  ‘erial,  s^d  for  revised  pre-used  machine  sheet. 

-M5  Madison  Avenue.  New  York  Gity.  y sition_and  salary.  B-80.S.  Editor  &  PublisW,  Conner  Fendler  Branch  A.T.F.  Co.,  96  Beek- 

'■  plishment  behind  him,  worth  more  than  $100  Fditorial  Writer,  business  and  financial  topics,  man  St.,  New  York  City. 

Newspapers  for  Sale  weekly,  but  willing  to  come  at  that  figure  ed'fo'-.  The  Journal  of  Commerce  of  New  York  offers 

_ will  advance  on  results.  Applications  y'®"  New  ^rk  City,  seeks  ^stera  conn^-  immediate  sale  the  following  newspaper 

Fine  SmaU  DnOy  in  Florida  coast  town.  Can  held  in  strict  confidence.  Should  be  specific  “JP'  *  f  machinery  which  was  used  to  publish  the  New 

he  bought  at  inventory  price,  due  to  health  of  as  to  age,  experience,  nationality,  with  samples  .  salary,  ,ou. - H-/V6,  i:.aitor  a  rublisner.  Commercial,  This  machinery  is  all  in 

wners  Is  grossing  $6,000  to  $7,000  per  month,  of  eilitorial  expression.  Address  Box  B-849,  EditoriaF  Tiist  returned  from  six  years’  stay  in  good  condition  and  was  in  daily  use  until 


Newspapers  for  Sale 


IVvrrlle'nt  orospects  for  future  of  city  and  paper.  Editor  &  Publisher,  _ ^  . 

R.824.  Editor  &  Publisher, _  Reporter  on  afternoon  daily  wanted.  Must  be  work-  wishes  to  associate  '  Goss  Straight  Line,  2-plate  wide.  32-page 

- -  ^  ~  ‘  ahu  tn  »i!>«riu  Tui^  ^  himself  With  newspapcf  as  editor,  special  writer  press.  Capacity:  24,000,  8,  10.  12.  14,  16  page 

Owner  Has  OAer  Business;  carrying  manager-  r  _  ioiirniVJs^lr  critic  of  films,  theatre,  books,  etc.  Thorough  papers  per  hour;  12,000  20,  24,  28,  32  page 

ship  there  is  for  sale  one-half  interest  in  daily  ^fodern  nhnt  and  emiinment  St-ltp  *^tiowledge  of  international  affairs,  politics,  in-  papers,  per  hour.  With  this  press  is  included 

doing  about  eighty  thousand  in  volume  of  bust-  experience  salary  reatiiretl^  IViilv  Tonrml  diistriali-im  and  general  topics.  Would  consider  a  Kchler  Electric  Drive  and  complete  Stereotype 

ness  annually;  in  growing  city  in  rich  part  of  Kf' requircff.  Ilaily  Journal,  Southeast  where  life  and  asso-  machinery. 

state;  in  southwest;  exclusive  field;  applicant  J - llJ - ; -  ciations  are  pleasant.  B-847,  Editor  &  The  following  Linotype  Machines:  5  model 


Europe,  author,  widely  experienced  in  news-  January  1,  1927: 


York  Commercial.  This  machinery  is  all  in 
good  condition  and  was  in  daily  use  until 


state;  in  southwest;  exclusive  field;  applicant 
should  have  at  least  ten  thousand  dollars  in 
cash  B-819,  Editor  &  Publisher. 


Situations  Wanted 


Looking  to  Future:  Young  man,  three  years’  model  5 
experience.  Handle  telegraph  desk,  sports,  pony  }  Mor 


The  following  Linotype  Machines:  5  model 
19,  2  model  14,  3  mi^el  18,  2  model  8,  1 


1  Monotype  sorts  and  rule  caster. 

1  Job  Press,  14x18, 

Quantity  of  miscellaneous  Composing  Room 


Advertising  Manager  or  foreign  representative —  experience.  Handle  telegraph  desk,  sports,  pony  J  T  k"i>  i  j  i  b*"**  caster. 

Newspapers  Wanted  38;  18  years’  Metropolitan  experience,  Eastern  reixirt.  Set  type  and  make  up.  Write  color-  _  _ _ 

—  - and  Pacific  Coast  new.spapers;  now  employed  f"'  stories.  Prefer  telegraph  and  sports  editor  Quantity  of  miscellaneous  Composing  Room 

Want  to  Buy  Daily  Newspaper  in  town  of  not  s.  F.;  invites  confidential  negotiations  for  'mall  citv  in  midwest  or  west,  although  ®na a  lou 

over  25,000.  Must  be  priced  right  and  able  to  change.  B-714.  Editor  &  Publisher  location  is  no  barrier.  t  niversitv  graduate.  AH  this  equipmeiit  is  for  an  8  column,  12H 

?hoL  g^^  possibilities;  Stand  rigid  examir.a-  ...  fl.  ^  Now  emploved.  B-844.  Editor  &  Publisher.  «!»  P®?'.  «'‘h  22«  inch  press  cut-off.  This 

shew  gj>"  P'”  *  p  n  Advertising  Manager  desires  location.  Pub-  - - -  pl.ant  is  completely  equipped  for  publishing  s 

IK*.  Give  all  data  and  figures.  P.  O.  Box  earning  less  daily  newspaper.  Inquiries  should  be  sent  to 

314,  ft.  Uiiiins,  vx>io.  ,han  field  warrants  and  who  want  linage  instead  Managing  or  City  EcHtm — Capable  executive.  The  Journal  of  Commerce,  32  Broadway,  New 

—  - Z  ,  of  excuses,  will  be  interested  in  details  of  ex-  Alert,  reliable.  Desire  permanency.  Address  York. _ 


tion.  Give  all  data  a 
314,  Ft.  Collins,  Colo. 


All  this  equipment  is  for  an  8  column,  12V4 
eni  page,  with  22 H  inch  press  cut-off.  This 
plant  is  completely  eciuipp^  for  publishing  s 
daily  newspaper.  Inquiries  should  he  sent  to 


Representative 


w^h**New  York  office  wni*rei>^  present.  Hard  worker.  persnnaBy  produces  and  Manager  seeks  situation  where  owner  desires  equipment,  motors.  Turtles  and  Chases.  Press 
sent  excliTsively  one  or  two  good ’sized  news-  A?w.ays  workeTon  we7k''i  apers"^  a'^ain^  stjong  responsibility  all  departments,  is  r.are  bargain  as  it  inust  be  moved.  Roy  C. 

raoers  or  group  of  smaller  paiiers  on  reasonable  vkn.L’ Wnf  satisfactory  paying  basis,  (nodwin.  (.eneva,  N.  Y. _ 


perience  covering  twenty  years,  showing  100  to  B-846.  Editor  &  Publisher. 
400%  increase  in  every  position,  including 


Sixteen-page  Goss,  two  deck,  two  plate  wide 
press  for  sale.  Complete  with  all  stereotype 


papers  or  group  of  smaller  pajiers  on  reasonable  romnetition  Can  handle  local  classified  and  J’^P"  satistactory  paying  basis,  (nodwin.  Geneva.  IS.  Y. _ 

Xy  and  commission  or  .straight  commission  n.aHonal  References  show  alfilUv  to  make  good  wilfi^t  deSnreXTenc'y^or  q^alitv 

basis.  Address  B-842.  Editor  &  Publisher.  fi^st  week.  .\ddress  B-84.S.  Editor  &  complete  stereotype  machinery.  In  excellent 

-  Publisher  leaving  satistactory  net  tor  owner,  in  previous  <.(,i,t],tion  and  in  operation  until  January  1 

CIRCULATION  A^erti»mg' M'anager,  now  employed,  seeking  uX'my'lwo^ears’  *‘’-‘k  sat’^^Ad^re^f  Timw  Pre^s’^Su  IB 

-  connection  with  better  future.  Fifteen  years’  rf  $20,000.  High  grade  man.  hard  worker  able  q»»cl<  sale.  Address  Times- Press,  Streator.  III. 

Q  ^  experience  selling  advertising.  Four  years  as  to  successfully  cope  with  keen  competititJn.  put  Ten  Fonts  Intertype  Matrices  for  sale;  assort- 

rromoaon  advertising  manager  Western  dailv  with  90.000  o^aper  on  proper  basis  reeardlcss  of  difficulties.  ^<1  faces,  only  slightly  used  and  good  as  new. 

- -  . - - — ; - - — circulation.  Has  record  as  pro<tucer  and  or*  References  will  stand  close  investigation  and  Half  price.  Courier-Kxpress,  Buffalo,  N.  Y. 

OxulatioQ — When  quick,  additional  circulation  f^aniTer.  Can  handle  men  and  sell.  Thorouchty  cover  manv  years  of  successful  work.  Km*  Used  Goss  Matt  Roller  for  wet  mats  only,  for 

coverage  becomes  necessary,  remember  that  our  familiar  with  local  display,  national,  automobile,  ployed  cn  large  and  small  papers.  Address  B-  sale  cheap.  The  Goss  Printing  Press  Co.,  1535 

twenty  years  in  this  one  line  of  endeavor  is  classified,  special  pages  and  editions.  Actual  S20,  Editor  &'  Publisher.  So  Pniilin*i  St  Chic.ai?o  Til 

your  proof  against  experimenting.  Write  cw  experience  .ind  acqu.iintance  in  \atinn.il  field  Madianlca]  Superintendent,  seven  years  present .  ’  ‘  _ 

wire  Pacific  Coast  Circulation  Service,  Bell  Knows  how  to  organize  and  direct  both  local  position,  in  charge  of  machinery  and  buildings,  WE  CONNECT  THE  WIRES 

Block,  Cincinnati,  Ohio, _  and  national  service  departments.  Can  al'o  Formerly  with  Cutler-Hammer  Mamif.actiiring  F=WCWPINCGI  int  *VIKC3==^ 

Oetdatioo  Builders— Blair  &  Austin,  1504  Cen-  "bv'Srtit  r  /”■  Cn..  installing  Kobler  System  press  ci  ntrol. 

tre  ave.,  Reading,  Penn.  Originators  of  Sales-  references.  Fxiiert  electrician.  Want  to  increase  salary  is 

manship  Qub  Campaigns.  H-84G  f-ijiror  &  I  iit  ii.  tier. - - -  ^  reason  for  making  change.  C.an  give  results.  | 

TL-  f  Ra.ngiUaaw  o..  ^11  Executivw,  by  education,  application  and  Thivtv-eight  vears  old  and  married.  Will  go  tavorable  time  to 

c^7u^at!^buildi^s«?;i:  accomplishment  fitted  for  manager,  publisher  .anywhere,  ti-821.  Editor  &  Publisher.  replace  any  weak  link  in 

ice  in  Newspaperdom  furnishing  publishers’  "p*®"*-  M.aster  of  newspaper  -trateg)  Newspaper  Solicitor  with  five  years’  writing  your  news,  circulation  or  adver- 

aflidavits  of  the  exact  results  of  its  every  a?**  a  rbur!'bmIT’''News  bnl^  8®>'’ed  on  large  p.apers  tising  chain.  Unusual  numbers 

?s»i  "im St"  ''”ir  ■;/  *" 

Occidental  Building,  Indianapolis.  -  permanent  linage.  Appreciates  value  of  co-  Publisher.  through  our  agency,  new  ccnnec- 

Wire  Our  Pottery  Direct  for  supplies  to  start  ordination  of  departments  and  how  to  achieve  P lions  at  nwlerate  salary  figures.  | 

Cht‘‘^*Car''r“h<!n*“^ro"*‘-  ^an  .uphold  the  dignity  of  any  newspai^r  i*Xtom*dV^irTs'''p^Xriv'he;"e  Wire  or  write  us,  stating  your  | 

Ohma  eg,  Carrollton,  Uhio.  a  mvic  ^y-make  a  si«ech  if  necessary,  injative.  reliahility  and  experience  count.  Com-  requirements.  No  charge  is  il 

_______  _  _  Now  in  75.(X10  central  state  cit^  Moderate  patent  to  take  charge  of  pressroom  or  entire  made  to  employers  for  our  11 

EDITORIAL  g*  Address  Box  B-850.  Editor  plant.  Now  employed  in  responsible  position,  service.  M 

_  .  . ..  _  &  PiiMisher. _ _  h„t  bas  good  reasons  for  desiring  a  change.  H| 

Assistant  to  EiHtor  or  in  publication  office.  Long  record  with  well  known  plants  .Address  DV 

Syiiaicate  Features  College  graduate.  Languages;  Russian,  French,  B  822.  Editor  &  PiiMi.sher. _  |  ffr n at  D' a  EXCH  ANOE  INC  Hi 

orTh"iiofo%t’’dis"^^^^  II  SccuniTV  Bloo.  BpaiNariCLD.  Maas  N 

fnheir'^.risThculd“^i^'urcr^^^^^^^^  .stenography.  _  B-794,  Editor’ &  Publisher,__  tern^aTe^g^l'tuK  | 

47  Fleet  St.,  London.  (Cables:  Syndiclure,  Business  Manager  or  Assistant  to  Publisher;  Usher’s  assistant  or  managing  editor.  B-838.  i  n  . ^ 

I/mdon).  References:  McClures.  O’E-ell,  Bell,  tvienty  .  years’ .  experience,  thoroughly  familiar  EdiVir  &  Publisher.  *" 

Dlufo  da  Panama  and  South  Bend  Mirror  branches  of  np'  spaper.  Knows  costs  publisher’s  Secretary  and  Assistant— For  many 

Press  are  the  new  papers  this  week.  For  *  J?.  tl"'  “"fi.  iV '  >'®”  I  acted  in  this  capacity  on  prominent  ^ 

samples  of  a  live,  alert,  up-to-date  service,  ti^-nv  niibIisb^r‘r.Lt<;mnG»rn»  York  daily.  Am  familiar  with  the  work-  W msi n •»  nn r  PrnnarllAe 

write  the  Graphic  Syndicate,  25  City  Hall  Place,  ,i  i  '.ikrt  nntlre  \firri»rl*  ao.  of  various  departments,  and  .possess  a  NCWSDSiPCr  1100011108 

New  York.  able  short  notice.  Married  age  thirty-seven,  peneral  .and  thorough  iinderst.inding  of  what  goes  I®  ^ o F « F »  »  ''K'' 

—  -  =  Q,. Suzman.  Om.aha  Daily  News.  Omaha.  „„  „  miblisher’s  office.  Best  of  references.  RoiiaKt  SoW  and 

a _ .  I  e.  _  j  ,  _ B  s.tn.  Fdifo--  &  Pnblishar.  DOUgnt,  OOIQ  SnU 

SpBCiBl  Corretpontient _  Business  and  Advertising  Manager,  thoroughly  Rotogravure  process  Engraver,  all  branches.  Appralscd 

>cU  Artidea,  interviews,  letters.  Subjects  successful  record  as  a  j  j  years’  practical  newspaper  and  commerciai  I  .  I 

in  Chicago,  or  anywhere  (with  expenses).  In-  Papers  of  15,000  to  exiieriencc.  color  and  monotone,  desires  position  All  nesotiations  confidential 

tercsting,  readable  style.  B-789,  Editor  &  Pub-  *5,0(W  cir^lation,  seeks  real,  ^maricnt  oppor-  working  superintendent  or  cbarce  of  en^rav-  I  ® 

li*bcr.  J  objection  to  second  or  third  pape**.  ippr  denartment.  B-839.  Editor  &  Publisher.  DAI  AA?D  r\l?\A71'|"|*  j|L 

—  Salary  and  bonus  on  increase  preferred,  or  — i - v-= — ^ - r  ALJYULIV*  1-^ILWll  I  OC 

possibility  of  investing  after  reasonable  period,  feature  Wi^et^ Young  man,  age  DAI  AADD 

EMPLOYMENT  if  mutually  agreeable.  3-811,  Editor  &  Pub-  i^hero  EditVrplbli'h PALMER 

-  '  .,  =  lisher.  _ I _ I _ ; _ ' _ iset\ _  In  1R99 


(Thina  Co.,  Carrollton,  Ohio.  in  a  civic  way — make  a  siieech  if  nece 

■  '  ”  '  Now  in  75.000  central  state  city.  Mo 

EDITORIAL  salary  and  bonus.  Address  Box  B-850. 

_ _  _  &  Publisher. _ 

_  _  Assistant  to  EiHtor  or  in  publication 

Sy mdlCBte  reBtures  College  graduate.  Languages;  Russian,  F 

» - ■  - n.  - - «  -  German.  Spanish.  .Assisted  with  writing 

u??***/'  1  •^******r*  1-  wantiac  Philosophy  dissertation,  historv 

“Ar'^.ris  Thculd“^i^'urcra?l7s*Ta“^i°i:  |»^nography  B-794.  Editor  &  Publisher, 


SpBcial  CorrespoBilent 


EMPLOYMENT 


_ So.  Paulina  St.,  Chicago,  Ill. 


I  WE  CONNECT  THE  WIRES  I 


NOW  is  a  favorable  time  to 
replace  any  weak  link  in 
your  news,  circulation  or  adver¬ 
tising  chain.  Unusual  numbers 
of  experienced  men  are  seeking, 
through  our  agency,  new  connec¬ 
tions  at  moflerate  salary  figures. 
Wire  or  write  us,  stating  your 
requirements.  No  charge  is 
made  to  employers  for  our 


FCRNALD'S  exchange,  |NC 
SccontTv  Bloo-  BPoinariCLO.  Ma«» 


N0wspap0r  Prop0rti0s 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 


Help  Wanted 

Advotidng  Salesman  of  experience,  with  abil- 


CircuIaHoa  Pronotion  Manager  desires  posi¬ 
tion  with  paper,  twenty  to  fifty  thousand. 
Will  promote  and  maintain  quality  circulation 


MECHANICAL 

Equipment  for  Sale 


ity,  initiative  and  an  urge  to  progress,  wanted  at  moderate  cost.  Experienced  all  phases,  for 

tor  employment  on  a  newspaper  in  a  midwestern  A.  B.  C ,  boy  promotion,  etc.  Increased  last  _ gmpment  i  r  jnie _ 

t  n'j'J’y.  qf  ■’OO-O*’®  population.  Write,  paper  33  1/3  per  cent.  Gean  record;  best  ref-  For  Sale  at  a  Bargain-Hoe  quad  press  with 
Jn!)  Ai’l  experience,  refer^ces,  age  erer.ces.  Salary  secondary  until  ability  is  Kohler  Push  Button  control,  together  with  the 

Address  Box  837,  Editor  &  provCT  by  actual  increase.  B-833,  Editor  &  stereotyping  equipment,  for  either  a  seven  or 

—  I  ,i  _ _ _ Publisher. _ _  eight  column  pave.  Will  run,  at  speed  of 

QecBlatkn— Man  who  has  standard  crew  ot  nrriil«tl«..  .CTiplny^  wants  to  24.000  per  hour,  12.  14  or  16  pages,  12.000  per 

^  wanted  to  canvass  lar^e  territory,  with  make  change.  City  must  be  40,000  ’  population  ""  P®«s  «P  ♦»  32.  Press  has  been  over¬ 

views  to  opening  up  circulation  field  for  new  or  up.  Young  married  man,  ten  years’  expe-  hauled,  equipped  with  new  gears  and  is  in  first 
.ilni,. '"E';;.  qualified  need  Hence,  good  record,  best  of  references.  B-799,  ‘^'®A®  . 

lupiy.  Editor  &  Publisher. _  Editor  &  Publisher.  Lor  a  paper  needing  an  equipment  of  this  size 

Chcniatloti  Builder,  competent,  wanted  to  take  Orculation  Manager,  now  employed  seeks  con-  "°  ’****'■. ‘■®"  P“']j’'®®.'5’-,  ,,  ,  ,,,  c/,n 

vharge  of  Circnlatinn  nn  ,lai1»  In  .rnnA  now  cmyioyeu,  sccKs  con-  Press  is  boxed  and  will  be  sold  for  $12,500 

town  in  iif;jJi  ,1?“.?"  ??■  "j  nection.  Wide,  successful  experience  on  mom-  FOB  New  York 

lown  in  Middle  West.  Highest  credentials  from  ing  newsuapers  Will  consider  onlv  rnnserva-  '-  T'  »  j  .»orK. 

applicants  rrnnir.H  n  Q17  ».  D..>.i:.h.,-  "  “  newspapers.  win  consioer  only  mnsema-  jf  interested  in  a  machine  of  this  type  write 

fciy  Editor  wantld  afternoon  daffy  in  en7e.'’“B-797.‘Edito7™rPuhlisL“r  *  Morning  Telegraph  New  York  City^ 

^  ‘Mfe  arcu-Uitkm  Manager  now  employed  desire  Vy^.^TunZt  hjrtffi’  pr' - 

^n^'  Fd"o%K-l7r‘:'"'""'  =  for  qmck  sale.  Address  Courier-Express,  Buf- 

’  r  i“  and  makeup.  Must  be  -.  . - n.  — = - : - 3 - :r-  talo.  N.  Y. - 

of, .pleasing  personality,  good  habits  and  Bresaes,  Paper  Cutters.  Wire  Stitchers, 

fTrw  ■  fo  build.  In  reply  state  age.  habits,  able  now.  B-836.  Editor  &  Publisher. _  etc. — A  complete  line.  Overhauled  and  guar- 

von  V  ®'’7  yon  would  expect  and  when  Editor,  Advertishig  and  Feature  Writer  avail-  anteed  machines  at  bargain  prices.  Easy 

II  “*  ®vailable.  All  replies  treated  able,  full  or  part  time.  30,  married.  R-S4S,  terms.  Hoffman  Type  &  Engraving  Co.,  114 

confidentially.  B-843,  Editor  &  Publisher.  Editor  &  Publisher.  '  F..  13th  St..  N,  Y.  City. 


Business  Establiihed  in  1899 
350  Madison  Ave.,  New  York 
Paciflo  Coast  Repressntative: 

H.  C.  Moore,  515  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


CONSOLIDATION 

The  merging  ef  newspaper  interests  Is 
s  subject  that  has  reoeived  tpeoisl  study 
and  investigation  by  this  firm  for  nssrly 
IT  years.  It  is  a  big  snbjeot  and  reqairts 
considerable  teohnioal  knowledge,  both  as 
to  valuation  and  operating  methods.  Wbta 
properly  organised,  the  rosnlts  are  navor 
disappointing. 

Wo  have  been  facters  la  many  important 
lonsolidations,  tales  sad  appraisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 
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Editor  &  Publisher  for  February  19,  1927 


_  British  Newspapers  to  Co-operate  on 

TAP  .  .  Big  News  and  Bulletins 

I  I  -«  I  ^ Iv.  ^  $  WILL  BE  {Special  to  Editos  &  Publisher) 

Londox,  Feb.  9. — The  British  Broad- 
•p^T  TT  T  EACH  casting  Corporation  has  signed  an  agree- 

e  e  I—'  III  I  |H  1^  IDEA  ment  with  leading  newspaper  organiza- 

^  ^  JL  V»./  .L^.L^JL^.1.  PUBLISHED  tions  in  England,  under  the  terms  of 

which  it  will  be  allowed  to  broadcast 
.  .  =!1_  a  fixed  number  of  descriptive  accounts 

. * . ' . ’ . ' . .  . . .  uationally  or  from'  local  stations. 

\  PAGE  under  the  title  “The  Home  Advertisers  include  hair  specialists,  phu-  These  will  either  be  eye-witness  ac- 

of  Brick”  in  a  Northwest  paper  re-  tographers,  beauty  schools,  dressmakers,  counts  from  temporary  studios  erected 

cently  showed  the  growing  use  of  brick  corset  shops,  and  others  who,  in  most  on  the  spot  or  ordinary  new's-reports. 

in  homes,  with  ads  pertinent  to  this  sub-  instances,  do  not  otherwise  advertise  The  first  evening  news  bulletin  is  now 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


in  homes,  with  ads  pertinent  to  this  sub-  i 
ject. — C.  M.  L.  f 

-  t 

The  I'ranklin  (Ind.)  Star  on  heb.  8,  - 
issued  a  14-page  section  of  the  little  city 
of  Greenwcx^,  10  miles  distant.  The  edi¬ 
tion  contained  a  review  of  recent  im¬ 
provements  and  an  industrial  survey  in 
addition  to  local  news.  In  spite  of  the 
competition  of  a  Greenwood  paper,  1,400 
column  inches  w'ere  sold.  During  the 
spring  season  hundreds  of  papers  can 
“cash  in”  on  the  small  town  advertising 
field  in  their  territory. — Davis  O.  Van- 
iivier. 

"Pay  Month  After  Next”  could  be  the  ' 
ittention-arresting  head  over  a  page  or  ^ 
spread  published  by  the  paper  about  the  ^ 
rweuty-fifth  of  a  month  and  on  which  , 
all  local  concerns  offering  credit  to  cus¬ 
tomers  could  advertise  that  purchases 
made  from  then  on  to  the  first  of  the 
.text  month  need  not  be  paid  for  until 
the  first  of  the  month  after  next. — Frank 
H.  Williams. 

More  than  one  woman  has  hesitated 
over  buying  yard  goods  that  was  twelve 
and  a  half  cents  a  yard,  because  she 
needed  only  one  yard  and  hated  to  lose 
that  extra  half  cent.  The  same  woman 
would  probably  have  hesitated  less  at 
paying  fifteen  cents  a  yard.  Rather  foolish 
ixsychology  perhaps  on  the  part  of  the 
woman,  but  it  is  true  nevertheless.  The 
merchant  probably  prices  his  goods  on  the 
assumption  that  his  customer  will  buy 
two  yards,  but  in  doing  so  he  is  appealing 
to  the  woman  with  a  saving  nature,  and 
if  she  doesn’t  need  the  second  yard  she 
lever  quite  forgives  or  forgets  the  mer¬ 
chant  who  got  her  extra  half  cent. 

Suggest  to  your  grocer  or  department 
store  manager  who  specializes  in  “so 
much  and  a  half  cent”  prices,  that  he  give 
some  sort  of  a  “saving  stamp”  showing 
that  she  is  entitled  to  another  half  cent. 
She  can  turn  these  in  on  purchases  later. 

If  an  advertiser  once  tries  this  idea  I 
think  he’ll  find  that  it  more  than  pays 
him  in  extra  sales.  He  might  even  go  so 
far  as  to  pay  at  the  time  of  the  purchase 
— with  a  half  cent  postage  stamp  now  t’nat 
the  government  offers  them  so  conveni¬ 
ently. — Thora  Eigenmann,  Coronado,  Cal. 

Prominent  business  men  of  Milwaukee 
contribute  almost  a  full  page  of  adver¬ 
tising  each  week  to  the  Milwaukee  Senti¬ 
nel  in  an  illustrated  advertisment  called 
“Live  Wires  in  Their  Line  in  Cartoon 
and  Rhyme.”  Each  merchant  is  depicted 
in  a  cartoon  and  a  four-line  stanza. — R. 
L..  Milwaukee,  Wis. 

The  Los  Angeles  Illustrated  Daily 
News  carries  nearly  a  third  of  a  page  of 
classified  ads  daily  under  the  caption 
“Certified  Guide  to  the  Upstairs  Shops.” 


COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

“Gef  It  FIRST  but  First  Get  It 
RIGHT 

63  Park  Row 
NEW  YORK  cmr 


lot  otherwise  advertise  The  first  evening  news  bulletin  is  now 
separate  head  is  also  broadcast  at  6 :30  p.  m.  instead  of  7 


extensively.  A  separate  head  is  also 
devoted  to  Arcade  Shops. — Harold  J. 
Ashe. 


p.  m.  as  under  the  terms  of  the  previous 
agreement  with  the  newspapers. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
•’HUNCH” 
PUBLISHED 


^NE  of  the  daily  features  in  the  Mil- 
waukee  Journal  is  a  column  “Why 
De  Married  Women  Work?”  This  is  very 
interesting  and  each  one  seems  to  have  a 
Efferent  reason  for  keeping  her  position. — 
J.  H.,  Milwaukee. 

A  country  newspaper  at  Mt.  Vernon, 
Mo.,  makes  a  valuable  addition  to  its 
morgue  every  year  by  obtaining  the  cuts 
used  in  the  local  high  school  yearbook. 
When  a  former  student  or  instructor 
breaks  into  the  news  the  paper  always 
has  a  picture  ready  to  run  with  the  story. 
— James  E.  Daugherty. 

A  feature  entitled  “The  Dumbest  Re¬ 
mark  I  Have  Heard”  has  drawn  a  flood 
of  letters  from  readers  of  The  Mihvaukee 
Sentinel.  Prizes  of  one  dollar  checks 
are  made  to  the  authors  of  all  dumb  re¬ 
marks  that  are  published. — Reuben  Levin. 

Determine  the  popularity  of  the  vari¬ 
ous  radio  programs  you  print  by  asking 
radio  fans  to  clip  out  the  program  column 
and  return  to  you  with  circles  drawn 
around  the  programs  they  always  refer  to. 


When  the  clippings  come  in,  make  up  a 
story  telling  about  the  results.  This  w'ill 
not  only  be  of  help  to  you  in  running 
the  radio  column  but  will  also  be  of  help 
in  making  the  column  more  interesting 
to  the  readers. — Frank  H.  Williams. 

An  idea  that  has  been  used  before,  but 
one  that  will  create  an  unusual  amount 
of  interest  and  good  will  in  a  community 
where  it  has  not  been  tried,  is  a  “Typist’s 
Art  Contest.”  The  contest  can  run  over 
a  period  of  several  weeks,  with  a  cash 
prize  each  week  for  the  best  drawing  sub¬ 
mitted.  Stenographers  are  invited  to  sub¬ 
mit  pictures  made  on  their  typewriters, 
using  only  the  characters  found  on  the 
machine. — H.  P.,  Little  Rock. 

Oklahoma’s  state  statutes  total  11,400. 


How  To  Play 

GOLF 

By  JOHNNY  FARRELL 

Famous  Teacher  of  That  Game 

24  LESSONS 

Illustrated 

For  release  daily 

KING  FEATURES , 
SYNDICATE,  Inc.  ‘ 
New  York  City 


Of  this  number  there  arc  scores  that  ap¬ 
pear  far-fetched  and  absurd.  For  in-l 
stance,  there  is  a  state  law  that  prohibht 
the  running  of  horse  races  or  other  animjj 
tests  of  speed  within  a  half-mile  radit# 
of  a  court  that  is  in  session. — W.  B. 
Tulsa  World. 

“Would  you  wed  more  than  once?” 
is  the  name  of  a  new  feature  of  the 
Salt  Lake  City  Telegram  that  is  arous¬ 
ing  interest  just  now.  Frizes  are  offered 
for  the  best  letters. — Fred  Bennett. 

Many  of  the  most  successful  lawyers 
in  county  seats  had  their  first  court  ex¬ 
perience  by  appointment  as  “counsel  frx- 
the  impecunious,”  defendants  without 
funds.  The  Trenton  livening  Times  ob¬ 
tained  a  first-rate  story  by  checking  up^ 
using  numerous  anecdotes  recalled  by 
lawyers  in  that  connection.  One  man 
represented  a  client  whose  defense  to  a 
charge  of  stealing  shirts  from  a  clothes 
line  was  that  his  goat  had  eaten  the 
articles. — Dean  H.  Ashton. 


A  BETTER 
PICTURE  PAGE 

Perfectly  balanced  in  news 
interest  and  pictorial  quality 
is  the  daily  8-column  picture 
page  supplied  without  extra 
charge  to  EFS  clients.  It’s 
made  up  to  get  and  keep  the 
eye  of  the  entire  family. 

Write  for  proofs 

EDITORS’  FEATURE 
SERVICE.  INC. 

Time*  Building,  Cleveland,  O. 


A  Daily  Sports  Feature 

Two  Columns 
in  PICTURE  and  TEXT 

by  Joe  Archibald 

SHORT  CLEVER  TIMELY 


This  feature  takes  up  a  very  small 
amuunt  of  apace  and  gives  an  np-to-the- 
minute  angle  on  current  sports. 

Write  for  Samples 


The  McClure  Newspaper  Syudicale 

373  Fourth  Avenue 


ANOTHER 

QUALITY 

FEATURE 

FIRST  RUN 

serial  fiction  by  eight  well  known 
English  authors. 

A  COMPLETE 
YEAR’S  PROGRAM 

Write  for  particulars 

United  Feature 
Syndicate 

World  Bldg.,  New  York 


MANAGING  EDITORS 
ATTENTION! 

Let  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  help  you 
fill  that  opening  on  your  stafl 
with  an  ambitious  young  man, 
schooled  in  all  branches  of  the 
newspaper  or  magazine  field. 

Trained  men  give  best  service. 
Why  spend  time  training  a  man 
to  fill  a  position  when  you  can 
get  one  with  experience  by 
simply  making  your  wants 
known?  Write  or  wire  John  G. 
Earhart,  836  Exchange  Ave, 
Chicago,  HI.,  and  he  will  put  you 
in  touch  with  the  right  man. 

No  Charge  To  Employers 


